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First  Free  Press  Impeachment  Trial  Is  On; 
Dale’s  Enemy  Before  Indiana  Senate 

Newsboys  Testify  Judge  Dearth  Ordered  Their  Papers  Seized — Judge  Pleads  Not  Guilty — Grand  Jury 

Foreman  on  the  Stand — Editor’s  Wife  Attends  Trial 


INDIANAPOLIS,  IND.,  March  23.— 

•I  With  more  than  a  score  of  state  wit¬ 
nesses  already  examined  the  impeachment 
trial  of  Judge  Clarence  VV.  Dearth  of  the 
Delaware  circuit  court  before  the  Indiana 
Stete  Senate  will  go  into  its  fourth  day 
tomorrow  with  the  prosecution  expecting 
to  finish  taking  of  testimony  by  evening. 
The  defense  will  prepare  its  witnesses  to¬ 
morrow  and  they  will  probably  take  the 
stand  Friday  morning. 

Dearth  is  being  tried  on  charges  of 
suppressing  the  Muncie  Post-Democrat, 
edited  by  George  R.  Dale,  because  of  an 
alle^  slanderous  article  directed  against 
the  judge,  and  the  illegal  selection  of  jury 
commissioners  in  his  court. 

Four  of  the  newsboys  whose  papers 
Judge  Dearth  ordered  confiscated  ap¬ 
peared  against  him  Tuesday  and  a  dozen 
officials  of  Muncie  and  Delaware  County 
have  been  used  by  the  state  in  an  effort 
to  prove  the  charges  of  jury-fixing.  De¬ 
fense  attorneys  declare  they  have  nearly 
200  witnesses  subpoenaed  and  may  call  for 
more. 

Warfare  between  Sheriff  Harry  Mc¬ 
Cauley  of  Delaware  County  and  Judge 
Dearth  was  precipitated  when  the  sheriff 
refused  to  continue  the  practice  of  obtain¬ 
ing  hand-picked  juries,  Thomas  Inlow, 
deputy  sheriff,  testified  today.  Finally 
McCauley  was  impeached  by  the  county- 
grand  jury  on  14  counts.  Judge  I^rth 
had  declared,  according  to  several  wit¬ 
nesses,  that  if  that  jury  didn’t  indict  the 
sheriff  he  would  get  one  that  would. 

Others  who  testified  today  were  John  J. 
O’Neill,  Muncie  attorney;  Max  Shafer, 
county  auditor ;  Mrs.  Carry  Graham  of 
Sehna,  who  served  on  one  of  Dearth’s 
grand  juries;  Capt.  William  Vaught  of 
the  Muncie  Police,  who  carried  out 
Dearth’s  order  to  confiscate  the  news¬ 
boys’  papers;  Harry  Canning,  Muncie 
school  principal;  John  Watson,  Muncie 
civil  engineer;  Mrs.  Elizabeth  Chalfant, 
who  also  served  on  Dearth’s  grand  jury ; 
Charles  White,  court  reporter,  who  de¬ 
clared  that  the  judge  always  asked  him 
about  what  went  on  in  the  grand  jury 
room,  and  Clell  B.  Maple,  Muncie  manu- 
fa^CTs,  who  admitted  authorship  of  the 
editorial  in  the  Post-Democrat  which 
Dearth  labeled  as  libelous. 

Maple  was  the  first  witness  called  to- 
<hy.  He  was  questioned  by  Representa¬ 
tive  William  Henry  Harrison  of  Indian¬ 
apolis,  and  related  a  conversation  he  had 
with  Dearth  last  July  regarding  the 
judge’s  activities  in  “cleaning  up  Muncie.” 

On  that  occasion.  Maple  said.  Judge 
^rth  told  him  he  had  14  charges  against 
McCaul^',  13  of  w'hich  would  impeach 
the  sheriff  and  the  other  would  send  him 
to  prison.  ^  Judge  Dearth  told  him  then. 
Maples  said,  that  he  could'  compel  Mc- 
to  stand  trial  before  him 
'^^rih)  without  intervention  of  a  jury. 

will  go  down  the  line  and  select 
our  mends  who  will  do  what  we  want 
done,  Judge  Dearth  told  Maple,  when  the 
litter  asked  whether  the  grand  jury  would 
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give  assistance  to  Dearth  in  cleaning  up 
Muncie,  the  witness  testified. 

Over  the  objections  of  the  impeachment 
board  of  managers  the  paper  contain¬ 
ing  the  alleged  libelous  article  was  intro¬ 
duced  by  the  defense  and  read  to  the 
court.  Representative  McKesson,  who 
was  conducting  the  examination,  said  the 
articles  did  not  pertain  to  the  articles  of 
impeachment  and  that  therefore  it  was 
not  competent  evidence.  Judge  Moses  B. 
Lairy  of  defense  counsel,  however  con¬ 
tended  that  it  would  test  the  creditibility 
of  the  witness,  showing  that  Maple’s  atti¬ 
tude  toward  Judge  Dearth  had  undergone 
a  change  and  was  no  longer  friendly,  and 
on  that  contention  the  article  was  ad¬ 
mitted. 

Maple,  on  the  occasion  of  his  conversa¬ 
tion  with  Dearth  last  July,  told  Judgfe 
Dearth  the  people  of  Muncie  were  “with 
him  in  his  movement  to  clean  up  Muncie, 
and  that  if  he  succeeded  he  would  be  the 
most  popular  judge  in  Indiana  and  cer¬ 
tainly  the  most  popular  in  Delaware 
county. 

Attention  was  diverted  momentarily  at 
least  from  the  trial  itself  with  an  an¬ 
nouncement  Tuesday  by  Mrs.  George 
Dale,  who  with  her  daughter  Mary  has 
been  in  constant  attendance  at  the  trial. 

Mrs.  Dale  informed  local  newspapers 
that  she  would  file  suit  in  Indi-'nanolis 
against  Frederick  VanNuys,  chief  of 
Dearth’s  counsel,  for  damages  because  of 


Judge  Clarence  W.  Dearth, 
renter  of  Indiana  impeach¬ 
ment  trial,  resulting  from 
attempts  to  suppress  George 
R.  Dale’s  Muncie  Post- 
Democrat, 


statements  made  by  VanNuys  before  the 
senate. 

In  the  course  of  his  remarks  in  regard 
to  the  disappearance  and  death  three  years 
ago  of  Judge  Dearth’s  daughter,  VanNuys 
said  that  Dale’s  paper  attacked  the 
chastity  of  the  girl  and  that  the  paper 
inferred  that  was  the  cause  of  her  dis¬ 
appearance.  Mrs.  Dale  said  that  the  only 
reference  made  in  her  husband’s  paper  to 
the  disappearance  of  the  girl  was  an  edi¬ 
torial  “expressing  regret  and  hope  for  a 
happy  and  early  solution  of  the  mystery.” 

■phe  statement  of  the  defense  counsel 
referred  to  by  Mrs.  Dale  was  made  dur¬ 
ing  the  opening  argument  by  Mr.  Van¬ 
Nuys. 

VanNuys  admitted  that  Judge  Dearth 
may  have  been  rash  in  some  of  his 
actions,  but  asserted  he  was  provoked  to 
such  actions  by  “the  hounding  and 
scandalizing  of  Dale’s  paper.  He  re¬ 
ferred  to  Dale  as  a  “blackmailing  ref¬ 
ugee  from  justice”  and  then  shouted  to 
the  senate: 

“This  blackmailing  newspaper  had  the 
audacity  to  insinuate  that  this  girl’s 
chastity  had  been  the  cause  of  her  dis¬ 
appearance.”  He  referred  to  Dearth’s 
daughter  Margaret,  who  disappeared 
after  a  nervous  breakdown  and  whose  body 
was  found  weeks  later  in  the  Ohio  River. 

The  setting  for  the  trial,  the  first  one  of 
its  kind  in  Indiana  for  almost  100  years, 
was  much  the  same  as  the  usual  scene 


during  a  session  of  the  assembly, 
(jathered  around  the  guard  rails  and  in 
the  galleries  were  many  of  the  faces  fa¬ 
miliar  around  the  legislative  halls  during 
a  session. 

Judge  Dearth,  sitting  at  the  defense 
table,  has  shown  no  emotion.  Most  of 
the  time  he  folded  his  hands  and  held 
them  against  his  breast.  Beside  him  sat 
his  wife,  daughter  and  sister-in-law. 

With  the  organization  of  the  senate 
completed  the  presiding  officer  turned  to 
Judge  Dearth  and  said: 

".Mr.  Dearth,  how  do  you  plead  to  the 
charges  ?” 

The  judge  stood  and  started  to  make 
some  remark.  Moses  B.  Lairy,  one  of 
the  defense  attorneys,  rose  and  explained 
that  the  defense  desired  to  enter  the  ap¬ 
pearance  of  attorneys.  Judge  Dearth 
then  informed  the  senate  that  he  was 
represented  by  Frederick  VanNuy.s,  Mr. 
Lairy,  Wilbur  Ryman  and  \  an  L.  Ogle. 
He  then  pleaded  not  guilty.  Mr.  Van¬ 
Nuys  then  offered  objections  to  the  pro¬ 
ceedings.  With  these  formalities  over, 
lasting  fifteen  minutes,  Mr.  VanNuys  p-.'O- 
ceeded  with  his  one-hour  argument  in 
support  of  the  motion  to  dismiss  the  case 
on  the  ground  that  the  impeachment  is 
unconstitutional. 

Forty-four  words  in  Article  7,  Sec. 
12  of  the  constitution  formed  the  basis  for 
the  afternoon’s  debate.  It  is  upon  these 
forty- four  words  that  Judge  Dearth  is  de- 
I)ending  for  victory. 

They  are:  ".\ny  judge  or  prosecuting 
attorney,  who  shall  have  been  convicted 
of  corruption  or  other  high  crime,  may, 
on  information  in  the  name  of  the  state, 
be  removed  from  office  by  the  supreme 
court,  or  in  such  other  manner  as  may  be 
provided  by  law.” 

Mr.  VanNuys  declared  that  the 
framers  of  the  constitution  reserved  this 
method  for  the  removal  of  judges  and 
that  no  manner  provided  by  law  for  their 
removal  during  their  terms  except  after 
“conviction  for  corruption  or  other  high 
crime”  is  constitutional. 

Kepresentative  McKesson  in  his  argu¬ 
ment  against  the  demurrer  of  Judge 
Dearth  held  to  the  theory  that  the  “cott- 
ruption  and  high  crime”  charged  in  the 
articles  of  impeachment  against  Judge 
Dearth  are  not  defined  by  law,  although 
his  alleged  illegal  actions  strike  at  the 
basic  rights  of  the  people.  He  said  the 
framers  of  the  constitution  could  not  have 
meant  that  the  people  shall  have  no 
remedy  in  such  cases  and  therefore  the 
constitution  must  be  interpreted  broadly. 
He  said  that  the  “conviction”  referred  to 
in  the  constitution  need  not  refer  to  judg¬ 
ment  in  a  court  of  law,  but  that  con¬ 
viction  by  the  senate  is  sufficient. 

Nine  state  witnesses  were  examined 
Tuesday. 

Introduction  of  evidence  by  the  House 
board  of  managers  started  with  the  after¬ 
noon  session  after  the  senate  had  voted 
48  to  1  in  the  morning  to  overrule  the 
{Contimted  on  page  49) 
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NATIONAL  ADVERTISERS  QUESTIONING 
“INFLATED”  MAGAZINE  CIRCULATIONS 

Duplication  Also  Discussed  at  Conference  Between  Magazine 
Men  and  A.  N.  A.  Group  in  New  York —  Meeting 
Called  by  S.  E.  Conybeare 

IVATIOXAL  advertisers  are  {(uestion-  was  tiuoted  as  presenting  “an  interesting 
ing  the  value  of  "inflated”  magazine  concept  of  what  the  magazine  offers  an 


circulations. 

This  state  of 
mind  was  made 
plain  at  a  meet¬ 
ing  between  rep¬ 
resentative  ad¬ 
vertisers  and 
magazine  publish¬ 
ers  held  March 
18,  at  the  Roose¬ 
velt  Hotel,  New 
York. 

Called  by  S.  E. 
Conybeare,  presi¬ 
dent  of  the  Asso¬ 
ciation  of  Nation¬ 
al  A  d  V  e  rtisers, 
the  meeting  was 


advertiser”  as  follows: 

"In  offering  space  in  a  magazine  we 
offer  a  share  in  a  monopoly.  We  cannot 
measure  that  monopoly  by  a  pair  of  cal- 
iliers,  or  other  scientific  measuring  instru¬ 
ments.  The  extent  of  that  monopoly  can 
only  be  estimated.  .Advertising  space  in 
a  magazine  offers  a  share  in  the  monop¬ 
oly  of  the  monthly  magazine  reading 
hours  of  a  family,  qualified  by  the  number 
of  other  magazines  read,  the  number  of 
newspapers  rea<l,  and  the  number  of 
other  advertisers  who  claim  attention  in 


FOI  R  ARE  INDICTED  FOR 
ATT  ACK  ON  EDITOR 

INDICTMENTS  charging  assault 
with  intent  to  murder  were  re¬ 
turned  by  the  Treutlen  county 
(iruiid  Jury  which  met  in  Soperton, 
(ia.,  .March  21,  to  investigate  the 
flogging  of  H.  M.  Flanders,  editor 
cf  the  Soperlim  ISeu'S. 

Those  named  in  the  indictments 
were:  W.  I,.  Thigpen,  sheriff  of 
Treutlen  county:  Henry  .McLen¬ 
don;  Raymond  Lee  and  his  son 
Joe. 

Trial  of  the  four  men  was  set 
for  May  .1,  when  a  special  term  of 
the  court  will  be  convened. 

The  grand  jury  which  returned 
the  iiidictiiients  met  in  sitecial  ses¬ 
sion  ill  response  to  statewide 
aeitation. 


BYRON  PRICE  IS  NEW 
CAPITAL  A.  P.  CHIEF 

News  Editor  Succeeds  L.  C.  Probert  u 
Washington — Johied  Wire  Service 
in  1912 — Williams  and  Hau- 
pert  Promoted 

Byron  Price,  news  editor  of  the  Waa 
ington  bureau  of  the  .\sociated  Press  hjj 
been  promoted  chief  of  the  bureau.’^ 
ceeding  L.  C. 

Probert,  resigned, 

Kent  Cooper,  gen¬ 
eral  manager,  an¬ 
nounced  this  week. 

James  E.  Wil¬ 
liams  has  been 
appointed  day 
news  editor  and 
P.  F.  Haupert, 
night  news  editor 
at  Washington. 

Mr.  Price  has 
been  connected 
with  the  A.  P. 
since  Dec.  16,  Byron  Pud 
1912,  when  he 


each  publication.”  _  studied  by  the  .A.  N.  .A.  magazine  com-  been  connected 

Mr.  Ogle  reported  the  progress  being  mittee  Mr.  Ogle  said.  with  the  A.  P. 

„  r  made  in  the  standardization  of  process  Members  of  the  .A.  N.  A.  advertising  since  Dec.  16,  byron  PR,a 

A  d  V  e  rtisers  S  E  Conybeare  colors,  telling  of  the  promised  adherence  committee  are:  Everett  R.  Smith,  Ful-  1912,  when  he 

th  meetinv  was  .  program  by  printers,  engravers,  k-r  Brush  Company,  chairman;  S.  Bayard  joined  the  Atlanta  bureau.  He  «as 

cnonsored  hv  ANA  in  the  agents  and  other  advertising  interests.  Colgate,  Colgate  &  Company,  vice-chair-  graduated  from  Wabash  College  ia 
Tipw^^rovram  of  that  bixiv  which  seeks  By  January,  1928,  he  said,  it  is  expected  man;  Paul  V.  Barrett,  International  year  as  a  Phi  Beta  Kappa  student  WUt 
Hnser  co-oneration  between  advertisers  standard  process  colors  will  Correspondence  Schools ;  Lee  H.  Bris-  at  college  he  had  been  editor  of  a  stndor. 

and  the  various  advertising  media.  The  be  in  general  use.  The  publishers  group,  tol,  Bristol-Myers  Company ;  Oswald  B.  publication  called  The  Batchelor,  and  hai 
first  meetins  of  the  sort  was  held  with  Ogle  said,  expressed  accord  with  Carson,  American  Hard  Rubber  Com-  also  had  some  experience  as  a  reporte 

a  ffroiio  of  newspaper  executives  and  the  program  and  their  view  that  no  diffi-  pany;  C.  W.  Drepperd,  Hamilton  Watch  on  the  Crcrwfordsville  (Ind.)  Rnin 
there  t^  the  adv^tisers  registered  dis-  curies  are  standing  in  the  way  of  its  Company;  C.  F.  Farnham,  .American  Cranvfordsznlle  Journal,  and  htdianafd!^ 
anoroval  of  forced  circulations.  adoption.  Stove  Company ;  C.  S.  Ferris,  The  Zapon  Star. 

^  It  was  Arthur  H  Ogle,  secretary-treas-  Magazine  executives  attending  the  Company ;  C.  C.  Gray,  B.  F.  Sturtevant  At  Atlanta,  his  first  press  associatioii 

urer  of  the  A  N  A.  who  put  the  ques-  ^larch  18  meeting  were:  Company;  W.  A.  Grove,  Edison  Fllectric  job  was  pony  editor.  Later  he  wu 

tion  as  to  whkher  or  not  “the  increased  .  Maxwell,  president,  Crowell  Pub-  .Appliance  Company,  Inc.;  Harold  W.  appointed  acting  correspondent  at  New 
of  mairayine  advertisine  was  bring-  bshing  Company;  Paul  Block,  advertis-  Harney,  Dennison  Manufacturing  Com-  Orleans,  and  returned  to  Atlanta  as  dar 

ing  to  tr^dvertiser  rprojwrtionate  ">8  director,  Re'.’idc;  William  pany;  H.  B.  Matthews,  S.  W.  Straus  &  editor.  In  May  1914,  he  was  sent  to 


It  was  Arthur  H.  Ogle,  secretary-treas¬ 
urer  of  the  A.  N.  A.,  who  put  the  ques¬ 
tion  as  to  whether  or  not  “the  increased 
cost  of  magazine  advertising  was  bring- 


wider  share  of  the  national  market.”  '  advertising  director,  Curtis  Pub-  Company;  Miller  Munson,  The  Hoover  Wasdiington  as  a  wire  filing  editor.  Snb- 

“We  are  wondering”,  the  association  ''shmS  Company ;  Arthur  B.  Cuddihy,  Company ;  R.  F.  Rogan,  Procter  &  sequently,  he  was  promoted  to  assistirt 

official  explained  subsequently  to  Editor  Digest;  Ralph  Strassman.  adver-  (lamble  Company;  C.  H.  Sage,  Kimberly-  night  editor  in  the  Washington  ofiSet. 

&  Publisher  “if  the  new"  circulation  losing  manager.  Red  Book;  Eugene  Clark  Company  (The  Kotex  Company);  He  was  holding  the  latter  positioo  b 

added  to  the  magazines  and  to  every  type  I'^er,  general  manager,  Cos»tof>otilaii  P.  L.  Thomson,  Western  Electric  Com-  -August  1917,  when  he  resigned  to  tnlist 

of  advertising  media,  is  worth  as  much  to  D.  L.  Hedges,  bu^ness  ^n-  pany;  Miss  M.  G.  Webber,  The  Fisk  in  the  army.  Trained  at  Fort  Mw, 

the  advertiser  as  the  old  circulation  in  aRcr.  Good //oiuctcc/’iiig;  .A.  C.  G.  Ham-  1  ire  Company,  Inc.  \  irginia,  he  was  commissioned  i  fa 

orooortion  to  its  cost  mesfahr.  president.  Success  Magacme;  -  lieutenant  of  infantrv  and  sailed  ior 

“We  know  that  this  circulation  isn’t  b.dward  F.  Healey,  advertising  manager.  NEW  TAMPA  DAILY  France  in  -August,  1918.  He  served  b 

growing  naturally.  We  are  not  sure  Rodney  Stewart.  ^  the  closing  days  of  the  w;ar  on  the  Venta 

whether  it  is  worth  the  orice  we  are  now  'foLalls  Magaotne;  N.  R.  Perry,  adver-  i- cwa-Amencan  Will  Merge  March  31  and  Malancourt-\  auquois  sectors  and  tie 


Meuse- -Argonne  front  with  the  Sind 
Pioneer  Infantry,  which  was  cited  by  tbe 
corps  commander  for  meritorous  condxt 
under  fire.  While  in  France,  Lt.  Pria 


growing  naturally.  We  are  not  sure  Rodney  Stewart.  ^  TxTTTm  the  closing  days  of  the  w;ar  on  the  Verdun 

whether  it  is  worth  the  price  we  are  now  '‘oLalls  Magaotne;  N.  R.  Perry,  adver-  i- cw(-American  Will  Merge  March  31  and  Malancourt-\  auquois  sectors  and  tie 
being  forced  to  pay.  Take  the  100.000  manager.  Liberty  Maga::ttic;  Dr.  with  Journal,  Spanish  Paper  -Meuse- -Argonne  front  with  the  ibi 

circulation,  or  the  1,000,0(M  circulation  executive  secretary^  Pen-  Im.„usher)  ‘^««lbytl* 

that  grew  naturally,  and  which  costs  $5  ^  Publishers  Ass^iation ;  Stanley  -  -  v  conduct 

aline  .Add  another  1,000,000  circulation,  1-atshaw.  pres..  Bntterick,  Pub.  Co.  ,  Fa  March  24.-The  Serys-  under  hre.  While  m  France,  Lt.  Price 

anH  is  it  worth  another  $5  a  line’  -Advertisers  present  were :  .  liiirricau  star  cM  last  week  carrying  was  promoted  to  Captainev,  and  us 

“We  also  know  that  advertisers  must  S.  E.  Conybeare,  Armstrong  Cork  Com-  b'ca  .  state  and  foreipi  news  but  con-  mustered  out  in  that  grade  in  .April  M 
spend  tremeislf^L^^^^^^^^  pany  president,  A.  N.  -^-  Everett  R.  Reentering  the  service  of  th'e  -A  P, 

to  buv  publications  we  formerlv  used.  Smith,  advertising  manager.  Fuller  Brush  _  H  Davis  is  edi-  Mr.  Price  was  assigned  again  to  Hit 

We  are  not  certain  that  we  are  getting  as  Company;  S.  Bayard  Colgate,  advertis-  ‘or  and  publ  slier  and  sole  owner.  Be-  Washington  staff.  He  reported  Wood- 

much  for  our  advertising  dollfr  as  we  mg  manapr,  Colgate  &  Company;  Ber-  Rmniiig -March  31,  it  will  ccmsolidate  with  row  W’ilson’s  final  speaking  trip  and  the 

used  to  get  Lichtenberg,  assistant  director  of  ‘he  Lzvntng  Journal,  a  local  Spanish  front  porch  campaign  of  Warren  G. 

“W'hile  rate  increases  are  apparently  advertising,  Alexander  Hamilton  Insti-  paper  mid  will  carry  a  Spanish  section.  Harding.  Hewrotetheleadsandsupe- 

notlt  of  Hne.  we  ^vans  E-  -A  Stone,  advertising  vised  the  A.  P.  report  of  the  WashS 


-Advertisers  present  were:  .liiirrtcan  startc-d  last  week  carrying  was  promoted  to  Captainev,  and  ns 

f  S.  E.  Conybeare,  Armstrong  Cork  Com-  ‘.‘'cal,  state  and  foreign  news  but  con-  mustered  out  in  that  grade  iii  .April  M 
5  pany.  president,  -A.  N.  .A..  F'verett  R.  "uvd  largely  to  local  issues.  It  will  get  Reentering  the  service  of  the  -A  P, 
Smith,  advertising  manager.  Fuller  Brush  "ire  service  later.  T.  H.  Davis  is  edi-  Mr.  Price  was  assigned  again  to  bt 


“W'hile  rate  increases  are  apparently  aaverusmg,  .-^lexanaer  namiiton  insti-  d  opauisii  seciion.  Harding.  Hewrotetheleadsandsupe- 

not  It  of  line  we  E.  A  Stone,  advertising  The  News-.American  has  two  staffs,  vised  the  A.  P.  report  of  the  Wash^ 

deJ  if  th^space  we  are  buying  is  worth  manager  Standard  Oil  Company  of  New  Spanish.  Its  policy  is  .Arms  Conference.  In  1922  he  was S 

as  much  as  it  used  to  be  in  attention  value  ,®urlen.  advertising  rnana-  P^  •  day  editor  and  was  appointed  news  abtor 

and  reader  interest.”  England  Confectionery  Com-  -  a  year  later. 

Other  nuestions  nroDounded  bv^  the  ad-  Pauy;,  Alerle  Banker  Bates,  advertising  One  of  the  early  stockholders  in  the  “ 


and  reader  interest.” 

Other  questions  propounded  by  the  ad¬ 
vertisers  to  the  magazine  publishers  were : 

“Is  there  a  trend  away  from  magazines 
toward  other  media?” 


One  of  the  early  stockholders  in  the 


day  editor  and  was  appointed  news  abtor 
a  vear  later. 


manager.  Life  Savers,  Inc.;  Arthur  H.  Ford  company  testifies  that  he  made  so  WILLIAMS  REJOINS  N.  Y.  TIMES 


“Is  there  a  trend  away  from  magazines  A.  N.  A.  much  money  that  he  felt  like  “hugging 

toward  other  media?”  Questions  and  pri^lems  surrounding  and  kissing  a  flivver.”  He  certainly  Saturday  Evening  Po.t  Writer  Ntad 

“Are  magazines  read  in  spite  of  the  advertisers  use  of  magazines  m  their  made  a  rattling  good  investment.--VHc  Geneva  Corre.pondent 

movies  and  the  radio?”  advertising  campaigns  will  be  further  )  ork  hvennig  Post.  , 

“Have  magazines  a  diminishing  pulling  i  - 1  -  >the  Williams  h^  rejoin^  the  stafi 


Those  attending  the  meeting  also  dis¬ 
cussed  the  “opacity  of  magazine  paper”, 
the  ratio  of  editorial  and  advertising  con¬ 
tent  of  the  magazines;  the  arrangements 
of  advertising  and  reading  matter;  the 
duplication  of  circulations;  and  the  per¬ 
centage  of  subscription  renewals. 

It  was  generally  agreed  among  those 
present.  Mr.  ^Ogle  said,  that  circulation 
duplication  was  “the  most  troublesome 
pr^lem  in  all  advertising.” 

The  meeting  was  opened  by  Mr.  Cony¬ 
beare,  -A.  N.  A.  president.  He  said  that 
the  luncheon  offered  those  attending  the 
“opportunity  of  speaking  not  as  official 
bodies  of  publishers  and  national  adver¬ 
tisers,  but  as  experienced  individuals  who 
had  at  heart  an  accomplishment  of  an 
identical  objective— getting  the  greatest 
return  from  the  dollars  spent  in  adver¬ 
tising,  an  important  factor  in  the  eco¬ 
nomical  distribution  of  the  world’s  goods.” 

Stanley  R.  Latshaw,  president  of  the 
Butterick  Publishing  (Company,  was  the 
only  magazine  publisher  attending  quoted 
by  the  A.  N.  A.  in  a  statement  which 
they  issued  following  the  meeting.  He 


NEW  OFFICERS  OF  WHITE  HOUSE  CORPS 


Newly  elected  officers  and  executive  committee  of  the  White  House  Corres¬ 
pondents  Association.  Left  to  right:  Olney  B.  Lerch,  Wall  Street  Journal, 
secretary-treasurer;  John  E.  Nevin,  New  York  Herald  Tribune;  John  T.  Lam¬ 
bert,  Universal  Service,  president;  J.  Russell  Young,  Washington  Star;  Roger 
Cortesi,  Associated  Press  vice-president;  and  George  Dumo,  International  News 

Service 


Geneva  Correspondent 

Wythe  Williams  has  rejoined  the  stal 
of  the  New  York  Times  after  almost 
ten  years  and  will  proceed  to  Geneva  as 
its  correspondent.  He  succeeds  in  Genera 
Robert  Calthorp  Neville,  who  has  beo 
transferred  to  Madrid.  Williams  will 
continue  his  writing  of  fiction. 

Since  his  previous  connection  wilii 
the  Times,  Wythe  Williams  has  been 
correspondent  of  the  London  Daily  MeS 
in  Berlin,  director  for  Europe  of  the 
Philadelphia  Public  Ledger,  and,  after  a 
brief  time  directing  in  the  movies,  be 
was  appointed  as  corespondent  on  ^ 
ropean  politics  for  the  Saturday  EvtMf 
Post.  His  short  story,  “Splendid  wi4 
Swords,”  won  the  O.  Henry  prize  » 
1926. 

Mrs.  Williams  is  also  a  newspaptf 
woman.  She  hails  from  Philaddplna 
and  has  written  a  great  many  artides 
on  art,  fashion  and  drama  under  fl* 
name  of  Laval  iere  and  under  ber  ow> 


SPECIAL  PALM  MACH  SECTIOH 

The  Nerv  York  Daily  News  Rtcf'l 
issued  a  special  68-page  Palm  Beach  se^ 


tion  on  March  16. 
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THREE  TIME-DEFYING  CARTOONISTS  HONORED 


Oppe**  Craft’s  Dinner  to  Himself,  Gibson,  and  Rogers,  Denies  Presence  at  Bunker  Hill- 
Landis,  Borah  and  Longworth  Speakers — Association  Plans  Annual  Gathering 


-Cobb, 


Brilliant  scene  at  Hotel  Astor,  Marrh  18,  when  300  canoonists  and  their  friends  tendered  a  banquet  to  the  three  deans  of  the  profession.  Around  the  balcony  can 
be  seen  large  panel  cartoons  illustrating  cliches  of  the  craft  drawn  by  Winsor  McCay.  Mayor  Walker  was  toastmaster.  It  was  the  first  affair  of  its  kind  and  was 

sponsored  by  Cartoonists  of  America. 


F 


\  E  hundred  persons,  including  no¬ 
tables  in  national  affairs,  leaders  of 
the  journalistic  crafts  of  pen  and  pencil, 
vaudesnlle  headliners,  and  a  representative 
galaxy  of  just  plain  cartoonists  assembled 
at  the  Hotel  Astor  in  New  York  March 
18  to  honor  three  deans  of  cartoondom — 
Frederick  Burr  Opper,  Charles  Dana 
Gibson  and  W.  A.  Rogers. 

Harry  Hershfield  was  master  of 
ceremonies  and  after  the  speaking  pro¬ 
gram  ended  furnished  a  rapid  fire  of 
vaudeville  entertainment,  which  kept  the 
guests  in  their  seats  long  after  midnight. 
While  most  of  the  entertainers  performed 
their  familiar  stunts,  none  of  the 
speakers  had  formally  prepared  Tor  the 
occasion.  Their  e.xtempore  addresses  no 
doubt  received  some  inspiration  from  the 
decorations,  which  were  atmospheric  and 
characteristic.  Each  table  had  a  pair  of 
balloons  bearing  the  cartoonists’  favorite 
indications  of  calamity — “Pow,”  “Zowie,” 
“Slam,”  “Biff,”  etc.  The  walls  bore  giant 
posters  drawn  by  Winsor  McCay,  rep¬ 
resenting  the  battalion  of  figures  the  car¬ 
toonist  can  assemble  when  new  ideas  are 
low. 

Looking  thoroughly  at  ease  in  their 
black  and  white  garb  and  shiny  patent 
leather  pumps,  one  after  another,  bearers 
of  names  famous  in  newspaper  art  rose 
to  receive  plaudits  as  the  roll  was  called 
by  Charles  Dana  Gibson,  one  of  the  three 
honor  guests. 

Mr.  Opper,  who  has  been  dean  of  active 
cartoonists  almost  as  long  as  there  have 
been  cartoons,  denied  that  he  had  sketched 
the  battle  of  Bunker  Hill.  “I  was  de¬ 
layed,”  he  explained.  He  also  pleaded 
alibis  for  his  two  conferees  for  their  in¬ 
ability  to  have  been  present  at  stirring 
events  of  olden  days. 

,  It  was  the  first  occasion  of  its  kind  and 
tts  promoters,  the  Cartoonists  of  Ameri¬ 
ca,  are  planing  to  repeat  the  dinner  an- 
>t^Iy,  with  gridiron  features.  Several 
of  the  speakers  expressed  the  wish  that 
this  could  be  done. 

.Mayor  James  J.  Walker  presided. 
The  speakers  were  United  States  Sen¬ 
ator  William  E.  Borah,  Speaker  Nich- 
«as  Longworth,  Irvin  S.  Cobb  and  Judge 
Kenesaw  Mountain  Landis. 

,  all  the  undeserved  honors  I  have 
"caped  on  me,  this  is  the  most  mys- 
tenous,  ’  Mayor  Walker  said.  “I  sup¬ 
pose  I  was  asked  to  preside  so  that  some 
cartoonist,  who  has  been  drawing  me  for 
a  long  time,  might  have  a  look  at  me. 

1  lave  been  in  training  for  this  po- 
wwn  for  more  than  a  year  as  the  presid- 
•og  officer  of  the  Board  of  Estimate.  No 


one  can  appreciate  a  funny  gag  better 
than  I.  It’s  a  good  thing  that  I  have  a 
sense  of  appreciation,  for  I  surely  did  ap¬ 
preciate  the  fun  Mr.  Opper  made  of  me 
two  years  ago.” 

"Looking  at  those  on  the  dais,”  the 
Mayor  continued,  referring  to  three  of 
the  four  speakers,  “you  may  expect  to 
hear  some  inside  baseball,  for  a  Speaker, 
a  Cobb  and  a  Landis  are  to  address  you.” 

In  introducing  Mr.  Cobb,  Mayor 
Walker  declared  him  to  be  his  favorite 
humorist  and  "a  man  who  drew  his 
humor  from  his  head  and  not  with  his 
hands.” 

Mr.  Cobb  retorted  by  characterizing 
Mr.  Walker  as  “the  most  sprightly  and 
sartorial  Mayor  New  York  ever  had,  the 
latest  product  of  New  York  civilization 
and  Brill  Brothers.” 

Speaker  Longworth,  disclaiming  any 
intention  of  discussing  Republican 
Presidential  politics,  said  he  had  recently 
told  a  Southern  friend  that  he  believed 
he  could  foretell  what  would  happen  at 
the  next  Democratic  National  Convention. 

He  told  a  story  of  two  New  York 
bankers,  who  imbibed  several  Sazarac 
cocktails  (“three  parts  Bourbon  and  one 
part  absinthe — and  absinthe’s  against  the 
law,”  Mr.  Longworth  interject^)  while 
attending  a  convention  in  New  Orleans 
and  saw  themselves  accompanied  by  a 


tiger  on  their  way  back  to  their  hotel. 
Just  as  they  reached  the  hotel,  one  of 
the  pair  began  to  weep  bitterly  and,  when 
asked  by  his  friend  what  was  the  trouble, 
said  he  had  lost  the  tiger. 

“That  was  the  first  that  I  knew  that 
he  had  taken  too  many,”  Mr.  Longworth 
quoted  the  second  banker  as  saying,  “for 
the  tiger  was  still  with  us.” 

“I  told  my  Southern  friend,”  Mr. 
Longworth  continued,  “that  that  tiger 
would  be  with  them  at  the  next  Demo¬ 
cratic  convention.” 

“That's  about  as  true  as  most  stories 
of  the  Tiger,”  commented  Mayor  Walker. 
"I  have  my  doubts  about  that  story, 
though ;  I  don’t  believe  either  of  them 
could  have  said  ‘Sazarac’  after  the  second 
cocktail.  I’ve  tried  it.” 

Senator  Borah,  disclaiming  any  in¬ 
tention  of  making  a  serious  speech,  de¬ 
clared  that  the  cartoonist  had  frequently 
been  of  great  service  to  the  country  and 
paid  a  tribute  to  Thomas  Nast,  who,  he 
said,  refused  to  prostitute  his  art  or  obey 
the  mandate  of  any  political  organiza¬ 
tion. 

Senator  Borah  added  that  he  had  no 
sympathy  with  those  who  would  try  to 
curb  the  press  by  censorship. 

“A  free  press  may  have  some  evils,” 
he  said,  “but  incalculably  greater  evils 
would  follow  a  censored  press.” 


Referring  to  the  filibuster  which 
closed  the  recent  session  of  the  Senate, 
Senator  Borah  asserted  that  he  was  op¬ 
posed  to  the  adoption  of  a  cloture  rule, 
although  he  did  not  expect  his  hearers  to 
agree  with  him. 

“There  will  continue  to  be  one  forum 
in  this  country  in  which  there  will  be 
open  and  free  debate,”  he  said. 

Judge  Landis  expressed  the  hope  that 
the  dinner  would  be  an  annual  affair  and 
that  he  would  continue  to  merit  an  in¬ 
vitation.  Others  at  the  guest  table  in¬ 
cluded  Senator  Royal  S.  Copeland,  Merle 
Thorpe  William  Collier,  Arthur  Brisbane, 
Louis  Wiley,  John  N.  Harman,  Gene 
Buck,  Paul  Block,  Merlin  H.  .Aylesworth, 
Major  Edward  Bowes.  Colonel  Joseph  A. 
Warmon  and  Cass  Gilbert. 


NEW  SAN  FRANCISCO  M.  E. 

Frank  Farrar,  news  editor  of  the  San 
Francisco  Bulletin  has  been  promoted  to 
managing  editor.  Mr.  Farrar  was 
formerly  with  the  San  Francisco  Ex¬ 
aminer,  the  Seattle  Post-Intelligencer  and 
the  Dem-er  Post.  Randolph  D.  Mc- 
Gougan,  formerly  of  the  San  Franciseo 
Examiner,  the  Oakland  Tribune  and  the 
Sacramento  Bee,  succeeds  Mr.  Farrar  as 
news  editor. 


W.  A.  Rogers,  as  drawn  by  himself,  Charles  Dana  Gibson,  portrayed  by  Rube  Goldberg,  and  Frederick 

Burr  Opper,  interpreted  by  himself. 


/ 
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EXECUTIVE  COMMITTEES  NAMED  IN  do  you  know-? 

DRIVE  FOR  MELLETT  MEMORIAL  - 

-  1.  \\  hen  was  the  first  newspaper  es- 

Prominent  Newspaper  Editors  Will  Lend  Aid  to  Indiana  Uni-  tablished  in  North  America? 

versity  in  Campaign  to  Raise  $350,000  Journalism  ''eSbhsred^'ln Am“^ 

School  Fund 


2.  What  was  the  first  Sunday  news¬ 
paper  established  in  America  and  at 
what  date? 

3.  Who  was  John  Peter  Zenger? 

4.  What  daily  newspaper  was  edited 
by  Walt  Whitman? 

5.  Bv  what  law  is  the  freedom  of 


By  VICTOR  GREEN  What  daiir^^tvsi^^r  waV  ed^ 

Editor,  Indiana  Daily  Student  \\  hitm‘an? 

SOME  of  the  most  prominent  news-  sity  are  taking  a  very  worthwhile  step  5.  By  what  law  is  the  freedom  of 

paper  men  in  the  United  States  have  hi  planning  a  memorial  to  Don  R.  Mel-  the  press  guaranteed  in  the  United 

expressed  their  willingness  to  serve  on  lett.  1  certainly  was  interested  in  Mel-  States? 

the  Executive  Committee  of  the  drive  lett's  fight  and  would  like  to  see  his  name  b.  \\  ho  founded  the  Artv  \  ork  Sun? 

now  being  conducted  by  Indiana  Univer-  perpetuated  in  the  manner  you  propose.”  /•  N\  ho  was  Joseph  Medill? 

sity  students  for  $350,000  for  the  estab-  Boyd  Gurley — “Not  only  is  the  purpose  ,  wrote  the  first  interview  with 

lishment  of  a  Don  R.  Mellett  Memorial  of  paying  a  tribute  to  an  editor  who  paid  the  1  resident  of  the  Lnited  States  ever 


School  of  Journalism  at  the  Hoosier  with  his  life  for  the  privilege  of  serving  American  newspaper? 

school.  the  people  a  fine  one,  but  there  is  the  _  '  newsprint  paper  lirst 

Among  those  selected  for  the  committee  necessity  of  establishing  the  ideals  of 
are  Willis  J.  Abbot,  editor  of  the  unwavering  fidelity  to  public  interests  as  p  ^  Uaw.' 

Christian  Science  ^  Monitor  ^  Dean  U  the  basic  foundation  for  all  who  enter  this  Answers  on  Bage  4U. _ 

Barnhart,  editor  of  the  Goshen  (Ind.)  profession.  The  press  is  undergoing  ; - 

Democrat;  Walter  S.  Bradfute,  editor  of  many  changes.  If  it  is  to  retain  its  oi  special  courage  and  real  con- 

the  Bloomington  (Ind.)  Telephone;  Les-  influence  and  be  worthy  of  a  permanent  yictions.  He  was  the  aggressive  type  in 
lie  P.  Eichel,  editor,  Central  Press  As-  jflace  it  must  attract  more  men  who  have  who  had  a  sense  of  respon- 

sociation;  Roy  Feltus,  editor.  Blooming-  the  clear  vision  of  Mellett.  It  is  es-  sibility  as  a  newspaper  worker.  I  think 
ton  (Ind.)  Star;  Boyd  Gurley,  editor,  pecially  gratifying  that  the  State  and  that  it  is  most  fitting  and  proper  that 
Indianapolis  Times;  Dan  Hanna,  pres-  University  which  gave  I3on  Mellett  to  ?  memorial  should  be  established  for  him 
ident,  Cleveland  Neivs;  Walter  Harrison,  journalism  is  planning  a  movement  to  the  school  of  which  he  was  an  honored 
managing  editor  of  the  Oklahoma  City  perpetuate  not  only  his  name  but  his  graduate.”  _ 

Daily  Oklahoman;  Don  Herold,  humor-  ideals.”  Lansing  Ray,  president,  St.  Louis 

ist :  Curtis  A.  Hodges,  general  manager,  Hanna  Jr _ “I  think  that  it  is  (7lohe-Democrat — “1  here  can  be  no  ques- 

Indianapolis  News;  Kenneth  Hogate,  ^  very  excellent  cauie  and  I  should  feel  that  everyone  connected  with 

managing  editor.  Wall  Street  Journal;  hly  honored  to  serve  as  a  sponsor  Journalism  teels  the  keenest  sympathy  for 
Howard  Kahn,  editor,  St.  Paul  Neu’s  ;  for  this  movement.”  -Mellett  s  family  sincere  regret 

Ray  Long,  president,  International  Mag-  Walter  M.  Harrison _ “Having  a  keen  brutal  murder  and  will  cheerfully 

azine  Company ;  Earle  Martin,  former  appreciation  of  the  work  attempted  by  .  reasonable^  plan  for  a 

editor  of  the  Cleveland  Times;  Charles  Mellett,  I  should  be  happy  to  memorial  to  his  memory. 

Morris,  editor,  Ca«/n»  Daf/y  A  ra'.t  ;  Ross  1,3^^  you  place  my  name  on  a  list  of  f'emmel  There  could  not  be 

Nelson,  managing  ^itor.  Ft.  Wayne  newspaper  workers  that  will  be  considered  f  ’ 

J ournal-Gasette ;  Fred  R.  Peters,  editor,  inclusive  of  some  of  those  who  be-  ^  $330.(KK)  school  of  journalism 

Evansville  Press;  Marlen  E.  Pew,  editor,  jj  j  Mellett  tvpe  and  would  like  established  at  Indiana  University.” 

Editor  &  Publisher  ;  Paul  Poynter  rL^hirv'cirk  ierbetu^^^^^  Roger  Steffan,  former  ptional  pres- 

editor,  Kokomo  (Ind.)  Dispatch  and  morial  at  Indiana  University.”  Sigma  Delta  Chi—  \\  itli  any 


World;  James  A.  Stuart,  managing  ^  of  the  best  ways  of  bracing  up  >?,“«■ 

editor.  Indianapolis  Star,  and  A.  K.  Rem-  ”  should  contribute  to  that  result. 


editor^  Ifidi^ttuipolts  snd  A,  K..  Rcm“  our  newspaper  press 

mell,  editor,  ft.  Wayne  News-Sentinel.  j^^y  Long — “I  would  like  to  serve  on 

Several  others  who  have  been  asked  that  committee.  I  certainlv  was  in  sym- 

to  serve  on  the  committee  have  not  yet  pathy  with  Mellett’s  fight?’ 

replied.  ,  .  •  Charles  Morris — “No  honor,  more  ap- 


James  A.  Stuart — “Please  call  upon  me 
if  I  may  be  of  any  definite  service  in 
this  most  commendable  project.” 
W'illiam  Allen  White,  editor,  Emporia 


The  plan  of  a  memorial  to  the  slain  preciated,  could  come  to  me  than  to  be  have  great  rcsj^ct  for  Don 

C:anton,  O..  editor  was  originated  by  permitted  to  .serve  on  the  committee  for  -Vellett.  I  think  he  is  one  of  our  profes- 
members  of  Sigma  Delta  Chi,  national  j^diana  Universitv’s  memorial  to  Don  s'.™.®  I  ^leve  in  his  courage, 

professional  journalistic  fraternity:  The-  Mellett.”  '  integrity  and  his  wisdom. 

ta  Sigma  Phi,  journalistic  ^rority,  and  Nelson— “I  think  the  cause  is  a  nm-reirx  me-n  Tr»  cBni  in 

staff  members  of  the  Indiana  Daily  ^yorthy  one  and  do  not  believe  there  will  DISTRICT  MEN  TO  FROUC 

Student,  campus  newspaper.  Mellett  at-  trouble  in  raising  the  required  The  annual  Beefsteak  Dinner  and 

tended  the  Hoosier  state  schwl  from  1910  amount  of  money  in  this  campaign.”  Frolic  of  the  District  Reporters’  Associa- 
to  1913  and  was  an  editor  of  the  Student.  Grove  Patterson,  editor,  Toledo  Blade  tion  will  be  held  this  year  at  midnight. 

If  the  plans  of  the  students  and  news-  — “j  jr,  sympathy  with  the  plan  that  .April  2,  at  Mannerchor  Hall,  New  York 

paper  men  interests  m  the  project  mate-  yQy  have  for  a  school  of  journalism  as  City.  The  committee  for  dinner  ar- 

rialize,  the  memorial  school  will  serve  at  ^  memorial  to  Don  R.  Mellett.”  rangements  is  composed  of  James  Lewis, 

once  as  a  monument  to  militant  journal-  paul  Poynter— “I  knew  Don  R.  Mellett  Neu'  York  World,  and  Miles  Bath  of 
ism  such  as  Mellett  represented  and  as  an  yg^y  •well  and  I  know  he  was  a  young  the  New  York  City  News  Association, 
institution  for  the  teaching  of  newspaper  ^ _ 


ideals.  In  the  building  housing  the  school  ” 
will  be  placed  some  form  of  tribute  to 
Mellett  and  the  names  of  the  contributors 
to  the  fund  and  the  Executive  Commit-  L 
tee  members  will  be  fittingly  preserved. 

William  Lowe  Bryan,  president  of  In¬ 
diana  University,  the  trustees  of  the  | 
university  and  the  members  of  the  jour¬ 
nalism  faculty  have  approved  the  drive 
and  have  promised  support.  .An  advisory 
committee,  consisting  of  Prof.  J.  W. 
Piercy,  head  of  the  journalism  depart¬ 
ment;  Norman  J.  Radder,  associate  pro¬ 
fessor  ;  G.  Dallas  Newton,  faculty  super¬ 
visor  of  the  Student ;  W.  A.  .Alexander, 
librarian,  who  has  conducted  a  number  of 
fund  drives;  John  W.  Cravens,  registrar 
of  Indiana  University ;  U.  H.  Smith, 
bursar;  George  Heighway,  alumni  sec¬ 
retary  :  Frank  Elliott,  publicity  director : 
Hugh  Norman,  director  of  the  bureau  of 
visual  education  of  the  extension  divi¬ 
sion,  and  Victor  Green,  student  secretary 
of  the  drive,  is  supervising  the  work  of 
the  students. 

Commendation  for  the  students’  action 
in  conducting  the  campaign  has  been  re¬ 
ceived  from  throughout  the  country. 
Several  of  the  statements  follow ; 

.Arthur  Brisbane,  ed'tor,  Ne^v  York 
Journal — “I  believe  such  a  memorial  as 
you  suggest  would  be  of  great  interest 
and  would  be  well  worth  while.” 

Leslie  P.  Eichel — “I  believe  that  the 
journalism  students  of  Indiana  Univer- 


ROBERT  SMALL  MEETS  WITCH  DOCTOR 


Robert  T.  Small,  “star  reporter”  for  the  Consolidated  Press  Association,  greets 
a  Kahuna  in  the  “City  of  Refuge”  at  Hoiiaunau,  Hawaii.  This  ancient  priest 
is  gifted  with  such  powers  of  good  or  evil  that  he  can  keep  away  harm,  or  if 
properly  importuned,  pray  you  to  death.  Mr.  Small  was  quick  to  get  into  his 

good  graces. 


his  integrity  and  his  wisdom.” 

DISTRICT  MEN  TO  FROUC 

The  annual  Beefsteak  Dinner  and 
Frolic  of  the  District  Reporters’  .Associa- 


AUDIT  BUREAU  ADDS 
TWO  NEW  DIRECTORS 

Frank  Harwood  and  Stanley  Baldwi, 
Named  to  Succeed  O.  C.  Ham 
Now  Managing  Director 
and  W.  W.  Wheeler 


Two  new  members  have  just  bm,  I 
added  to  the  board  of  directors  of^  I 
.Audit  Bureau  of  Circulations  Frant  I 
Harwood,  adver-  ’  | 

tising  manager, 
the  -American  To¬ 
bacco  Company, 

New  A'ork,  and 
Stanley  Baldwin, 
advertising  mana¬ 
ger,  the  Willard 
Storage  Battery 
Company,  Cleve¬ 
land,  O. 

These  men 
were  chosen  to 
fill  vacancies 
caused  by  the  re¬ 
signations  of  O. 

U.  Harn,  of  Na-  *^*»*“» 

tional  Lead  Com¬ 
pany,  and  W.  W.  Wheeler  of  the  Poo. 
peian  Company,  Cleveland.  Mr.  Ham  ij 
now  managing  director.  P.  L.  Thomson, 
publicity  director,  Western  Electric  Com. 
pany.  New  A’ork,  succeeded  him  as  presi¬ 
dent  and  chairman  of  the  Board. 

From  its  organization  a  dozen  yean 
ago,  advertisers  have  dominated  the 
Board  of  the  Bureau.  Thirteen  of  the 
25  members  today  are  advertisers.  The 
directors,  including  those  above,  are:  J, 

M.  Gibbon,  Montreal ;  F.  R.  Davis, 
Schenectady,  N.  A’.;  B.  H.  Bramble. 
Long  Island  City,  N.  A’. ;  W.  B.  Bryant 
Paterson,  N.  J.;  E.  T.  Hall,  St.  L^; 

L.  B.  Jones,  Rochester ;  L.  L.  Kii^, 
Akron,  O. ;  Marco  Morrow,  Topeka;  D. 

B.  Plum,  Troy,  N.  A'.;  B.  K.  Rankin. 
Nashville;  E.  I.  Mitchell,  W.  -A.  Stronj, 

E.  R.  Shaw,  T.  F'.  Driscoll,  Chic^o;V. 

E.  Burnett,  W.  K.  Towers,  Detroit;  Ma¬ 
son  Britton,  R.  S.  Butler,  Walter  Hint 
S.  R.  Latshaw,  F.  W.  Stone,  D.  E.  Tovra. 

NEW  HAVEN  UNION  SOLD 

Former  Mayor  Buy*  Daily  for  $11, OM 

Cash — Assumes  $190,000  in  Dehti 

Former  Mayor  David  E.  FitzGerald, 
chief  executive  of  New  Haven,  Com, 
for  eight  years,  has  purchased  the  Sn 
Haven  Union,  for  years  Connectknt’s 
leading  Democratic  organ,  for  a  cash 
consideration  of  $11,000  and  the  assump¬ 
tion  of  approximately  $190,000  in  obliga¬ 
tions  against  the  paper  prior  to  the 
ceivership  created  Jan.  21.  His  offer, 
the  only  one  made  to  Charles  G.  Morris 
and  James  E.  Wheeler,  receivers,  ha 
been  accepted  by  Judge  Arthur  F.  Ellsin 
Superior  Court. 

With  the  acceptance  of  this  offer,  the 
New  Haven  Union  Company  established 
more  than  half  a  century  ago  goes  ort 
of  existence.  The  receivership  had  been 
asked  by  Philip  Troup,  a  son  of  the 
founder,  Alexander  Troup,  and  his  sister, 
Mrs.  George  Troup  Glyn.  Recapitaliza¬ 
tion  and  reorganization  will  be  the  nezt 
steps  taken  by  Mr.  FitzGerald.  Those 
who  are  to  figure  in  the  reorganizatim 
have  met,  he  declared. 

$100,000  LIBEL  SUIT 

Member  of  British  House  of  Commosi 
Suing  Montreal  Financial  Time* 

.Alleging  libel  in  the  contents  of  » 
article  published  in  the  Montreal  Fw*- 
eial  Times  of  Dec,  10,  1926,  Grant  W. 
Morden,  Canadian-bom  financier  whoa 
now  a  member  of  the  British  House  of 
Commons  has  entered  action  in  the  su¬ 
perior  court,  Montreal,  to  recover  dam¬ 
ages  in  the  sum  of  $100,000  from  the 
publishers. 

The  article  in  question,  purporting  tt 
relate  an  incident  in  the  career  of  tta 
financier,  was  published  under  the  heafr 
ing  “Inside  Stories  of  the  Street”  and 
under  a  sub-heading  to  which  the  plam- 
tiff  has  taken  exception. 
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HART  TELLS  HISTORY  OF  ROTOGRAVURE 

process  First  Attempted  in  Germany  in  1907  as  Adaptation  of  Calico  Printing  to  Newspaper  Press- 

Introduced  in  U.  S.  by  N.  Y.  Times  in  1914 


»L-  -.Ml  are  at  all  interested  in  the  his-  _ 

I  ,r«f  prtai..«  ami  ar.  evar  in  Lon-  By  CHARLES  F.  HART 

anfl  BO  to  the  South  KensingtonMuseum,  Mechanical  Superintendent,  New  York  Time* 

flOlU  o  wliicli  IS  really 

an  overflow  of  folhm'ing  discussion  of  rotograi'urc  printing  liwj;  delivered  by  Mr.  Mart 

—  the  famous  Bri-  address  last  week  before  the  Advertising  Club  ot  the  Sew  York  Times,  in 

tish  Museum,  connection  zvith  the  exhibit  of  rotograz’ure  printing  held  by  the  Times. 

This  building  ==^======^===^===^^^===^= 

is  devoted  to  these  pictures  were  carefully  retouched  1  joined  the  New  York  Times  about 

the  history  of  and  were  very  splendid  reproductions.  the  time  the  third  number  was  printed, 

the  various  arts  The  ne.xt  large  step  was  in  Hamburg  There  was  no  attempt  at  all  to  produce 
and  industries  — the  Hamburg  Fremdenblatt.  Their  or-  anything  but  art  pictures ;  several  days 

of  the  past  five  ganization  was  very  progressive  and  were  required  for  the  preparation  of 

hundred  years,  highly  skilled.  They  put  in  sufficient  these  pictures  and  the  process  was  slow 

and  one  floor  is  equipment  to  attach  to  their  regular  and  tedious.  These  two  presses  ploughed 

devoted  wholly  presses  to  run  off  their  daily  edition  with  along,  and  after  a  while  we  put  in  a 
to  printing,  one  or  two  pages  of  Rotogravure,  and  in  third.  We  kept  these  three  _  presses 
There  you  will  addition  to  this  in  a  special  perfecting  going  for  a  couple  of  years,  night  and 

find  some  of  the  rotogravure  press ;  that  is,  printing  on  day.  We  started  with  six  men  and 

Cba«les  F.  Hart  nwst  remarkable  both  sides.  This  was  the  first  press  I  boys  in  the  rotogravure  etching  depart- 
samples  of  in-  had  seen  printing  both  sides  of  the  paper,  ment — teaching  the  men  to  do  it  as 
Uglio  plates — some  were  taken  out  of  I  still  thought  the  time  was  not  rijie  we  went  along.  We  did  some  splendid 
the  ruins  of  Pompeii,  some  from_  Egypt,  for  newspaper  supplements  being  printed  work,  as  we  had  splendid  subjects.  As 
some  from  Persia  and  some  even  in  Lon-  in  rotogravure,  on  account  of  the  cost,  the  war  came  on  we  began  to  print  news 
don,  from  an  old  bakeshop  which  was  because  of  the  time  required  to  prepare  pictures.  We  discovered  these  pictures 
built  in  the  sixteenth  century.  VVhat  is  the  cylinders  and  the  very  slow  running  were  taken  by  various  photographers 
more  remarkable,  there  are  matrices  for  of  the  presses  when  not  connectwl  to  a  with  various  types  of  cameras  and  lenses 
reproducing  some  of  these  plates,  although  regular  newspaper  press ;  the  reason  for  and  with  varying  light  values,  according 
no  one  has  yet  discovered  the  method  this  was  they  had  not  equipped  any  of  to  the  locality  and  weather  conditions 

bv  which  the  ancients  used  these  matrices  these  presses  with  folders.  in  which  they  were  taken,  and  it  was 

for  reproduction.  Close  inspection  of  About  this  time  Dr.  Mertens  and  the  our  problem  to  produce  an  even  page 
these  plates  and  matrices  shows  the  British  Intaglio  Patents,  Ltd.,  combined  of  pictures;  so  when  you  see  a  page  of 
plates  were  engraved  by  hand,  as  the  with  a  company  in  Berlin  developing  pictures  or  a  page  of  advertisements  do 
engravers’  tool  marks  are  quite  apparent,  rotogravure  and  formed  the  Tiefdruck-  not  condemn  the  printing  until  you  have 
Everything  there  denotes  the  fact  Intag-  Svndikat.  So  far  as  Germany  was  con-  carefully  studied  the  copy, 
lio  work  was  done  many  centuries  ago.  ceVned  this  was  a  fatal  mistake.  This  In  1916  we  progressed  far  enough  to 
Coming  down  to  the  modern  and  what  company  antagonized  the  large  German  print  type,  and  made  a  start  on  the 
we  now  term  rotogravure,  which  is  a  printers  and  today  there  is  practically  magazine  section ;  then  our  troubles  be- 
continuation  of  the  old  intaglio:  .\s  you  no  rotogravure  printing  of  any  conse-  gan.  I  am  bearing  very  strongly  upon 
undoubtdly  know,  there  are  three  forms  quence  done  anywhere  in  Germany.  The  this,  because  you  who  are  going  out  to 
of  modem  printing — beneath  the  surface  large  printers  developed  offset  printing  get  copy  must  bear  in  miml  that  to  get 
on  the  surface  and  above  the  surface —  for  their  magazines  and  i^riodicals ;  all  g<^  results  we  must  have  copy  which 
depressed  intaglio,  lithographic  and  relief,  this  work  could  be  beautifully  done  in  will  reproduce  in  rotogravure,  and  so 

In  lithographic  or  surface  printing  there  rotogravure.  far  as  type  with  small  faces  is  concerned, 

are  innumerable  different  tvpes,  but  only  In  the  summer  of  1913  the  Nezv  York  unless  we  have  very  careful  preparation 
used  for  special  work.  Times  closed  a  deal  with  the  .\merican  and  a  good  sheet  of  paper  to  print  on 

as  T  know  it  and  Rotogravure  Company,  who  had  taken  we  cannot  reproduce  small-face  type  well. 
Ka  A  h  W  the  nast  tStv  veaS  ‘^ver  the  American  rights  to  the  Tief-  We  started  out  with  four  small  cop- 
^rvwl^  mainlv^s  to  the^  nracti-  druck-Svndikat.  and  bought  two  presses  per  shells  thirty-six  inches  long  and 

^hliJ^f  lTnnhLtion  ami  a  complete  etching  outfit:  this  -as  fourteen  and  a  half  inches  in  diameter. 

“SlenU  weighing  about  seventy-five  pounds  each. 

In  1907,  I  was  living  in  London  when  - - — ~  " 

any  openings  on  the  sports  staff? 

ing  industry — made  a  printing  attach-  _ _ _ _ _ _ _ 

ment  to  put  on  a  newspaper  printing  _ _ 

press  in  Freiberg,  then  South  Germany, 
now  .Alsace.  This  attachment  was  noth¬ 
ing  more  than  an  adaptation  of  a  calico 
printing  press.  My  then  chief  heard  of 
this  and  command^  me  to  go  over  and 
find  out  the  practicability  of  it  for  our 
work  in  London.  It  was  rather  a  tall 
order,  but  I  went  in  October,  1907,  and 
stayed  there  a  couple  of  weeks.  The 
press  was  two  pages  wide;  so  was  the 
main  newspaper  press.  A  roll  of  paper 
was  first  run  through  the  intalgio  at¬ 
tachment  and  two  pictures  printed  on  one 
side  of  the  paper — one  was  an  advertise¬ 
ment  of  the  then  popular  Continental  Tire 
and  the  other  an  advertisement  of  a 
brewery.  They  did  not  attempt  to  print 
type.  Dr.  Mertens  told  them  not  to 
expect  too  much,  as  at  that  time  it  was 
not  thought  practical  to  reproduce  sat¬ 
isfactory  type — only  in  the  very  large 
faces.  After  leaving  the  intaglio  attach¬ 
ment  the  sheet  was  run  through  the  main 
I«ss,  where  the  type  was  printed  on 
the  reverse  side  and  the  necessary  type 
needed  to  trim  up  the  advertisements. 

I  came  l»ck  to  London  bringing  the  pic¬ 
tures  with  me  and  was  commissioned 
r  work  in 

oreat  Britain  ahead  of  us.  Furious  action  picture  from  balmy  South  showing  newspaper  battalion  en- 

In  1909  in  Frankfort  they  tried  some-  trenched  on  the  Baseball  Front.  'The  photograph  shows  newspaj^rmen  and 

thing  more  pretentious.  The  Frankfurter  Western  Union  operators  covering  the  game  between  the  New  York  Giants 

took  up  Dr.  Mertens’  project.  and  Boston  Braves  at  Sarasota.  In  the  front  row,  left  to  right,  are:  MarshaL 

Tw  Frankfurter  Zeitung  had  four  single-  Western  Union,  Dick  Vidmer,  Netv  York  Times,  Hudson,  New  York  Mirror, 

width  presses  and  to  each  of  these  presses  Bradley,  New  York  Post,  Small,  Sarasota  Times,  and  Lavin,  Sarasota  Herald. 

was  attached  a  single  copper  roll  roto-  Back  row  left  to  right,  Daniels,  New  York  Telegram,  Ken  Smith,  New  York 

^vure  printing  press.  It  took  them  Graphic,  O’Neil,  New  York  Journal,  Daly,  New  York  Morning  World,  Graham, 


CUARUS  F.  Hart 


ANY  OPENINGS  ON  THE  SPORTS  STAFF? 


vjreat  critain  ahead  of  us.  Furious  action  picture  from  balmy  South  showing  newspaper  battalion  en- 

In  1909  in  Frankfort  they  tried  some-  trenched  on  the  Baseball  Front.  'The  photograph  shows  newspaj^rmen  and 

thing  more  pretentious.  The  Frankfurter  Western  Union  operators  covering  the  game  between  the  New  York  Giants 

took  up  Dr.  Mertens’  project.  and  Boston  Braves  at  Sarasota.  In  the  front  row,  left  to  right,  are:  MarshaL 

Tw  Frankfurter  Zeitung  had  four  single-  Western  Union,  Dick  Vidmer,  New  York  Times,  Hudson,  New  York  Mirror, 

width  presses  and  to  each  of  these  presses  Bradley,  New  York  Post,  Small,  Sarasota  Times,  and  Lavin,  Sarasota  Herald. 

was  attached  a  single  copper  roll  roto-  Back  row  left  to  right,  Daniels,  New  York  Telegram,  Ken  Smith,  New  York 

^vure  printing  press.  It  took  them  Graphic,  O’Neil,  New  York  Journal,  Daly,  New  York  Morning  World,  Graham, 

make  ready  Sew  York  Sun,  Grasty,  Western  Union,  George  Phair,  New  York  American, 

the  four  cylinders,  which  were  composed  Flatley,  Boston  American,  Murphy,  New  York  Daily  Netes,  Shannon,  Boston 

of  advertising  and  local  news  pictures;  Post,  Jim  O’Leary,  Boston  Globe. 


\ye  are  now  making  ready  from  thirty- 
six  to  fifty-two  cylinders  eacli  week,  de¬ 
pending  on  the  season  of  the  year.  These 
cylinders  are  seventy-two  inches  long, 
fourteen  and  a  half  inches  in  diameter 
and  weigh  over  one  ton  each.  W  e  have 
now  fifty-two  men,  five  apprentices  and 
seven  helpers  working  three  shifts  round 
the  clock. 

The  whole  process  is  a  leap  in  the 
dark;  by  that  I  mean  that  in  any  type 
of  printing  you  can  get  a  proof  and 
see  exactly  what  you  are  going  to  do 
as  you  go  along;  we  get  no  proof  until 
the  cylinder  gets  on  the  press ;  we  know 
nothing  beyond  following  the  various 
steps  most  closely. 

Then  several  questions  were  asked  con¬ 
cerning  the  possibilities  of  using  color 
in  connection  with  rotogravure.  Mr. 
Hart  explained : 

I  have  been  watching  this  color  roto¬ 
gravure  question  for  many  years  and 
have  never  had  much  faith  in  its  ultimate 
success  for  newspaper  supplement  work, 
as  it  (loes  not  faithfully  reproduce  ad¬ 
vertising  in  three  or  more  colors.  The 
progress  made  by  the  New  York  World 
in  the  last  few  months  is  certainly  en¬ 
couraging.  Their  recent  reproduction  of 
the  Camel  Cigarette  ad  was  not  only 
very  well  printed  but  was  a  comparatively 
faithful  reproduction  of  the  original  copy. 

Those  of  you  who  have  solicited  color 
advertising  know  that  before  insertion 
of  the  advertisement  you  must  submit 
proofs  to  the  advertiser  or  his  agent. 
The  man  has  an  article  he  wishes  to 
advertise.  He  has  an  artist  make  up  a 
colored  drawing  or  painting  and  he  may 
many  times  have  to  change  the  colors 
somewhat  to  get  the  idea  of  exactly  what 
is  wanted.  The  drawing  or  painting  is 
then  turned  over  to  the  printer  who  is 
going  to  reproduce  this  advertisement, 
and  in  the  case  of  offset  or  relief  print¬ 
ing  plates  are  made  and  the  advertise¬ 
ment  pro\ed  up  and  4)roofs  submitted  to 
the  interested  parties.  They  may  not 
like  the  reproduction  and  may  call  for 
more  red  in  one  place  or  more  blue  in 
with  the  result  it  is  a  compara- 
iivq)j/''Mmple  matter  for  the  printer  to 
change  his  plates  and  resubmit  proofs 
with  the  changes.  It  is  then  O.  K.’d 
with  a  reasopable .  amount  of  assurance 
the  printed  reproduction  in  the  magazine 
or  newspaper  will  be  fairly  well  repro- 
ducc<l  and  true  to  copy.  As  before  stated, 
this  cannot  be  done  in  rotogravure,  as 
in  the  event  of  submitting  copy  to  the 
advertiser  after  the  presses  start  it  would 
be  rnost  difficult  to  change  the  color 
combination,  and  if  another  set  of  cyl¬ 
inders  were  made  ready  goodness  knows 
whether  they  would  be  anything  like 
thq  first  set  of  cylinders. 

Rotogravure  color  work  which  pro¬ 
duces  very  pleasing  effects  is  seldom  true 
to  copy,  and  you  know  advertisers  or 
their  overzealous  agents  are  always  look¬ 
ing  for  a  complaint  to  get  a  relate  from 
supnosedly  bad  reproductions. 

The  whole  question  of  color  roto¬ 
gravure,  I  think,  is  more  a  commercial 
than  a  mechanical  one ;  by  that  I  mean 
unless  we  can  secure  advertisements  to 
help  carry  the  great  expense,  news¬ 
papers  cannot  afford  to  go  ahead  with 
it,  and  unless  we  can  keep  the  advertiser 
satisfied  we  cannot  get  very  far. 

The  present  form  of  rotogravure  ink 
■  simply  makes  a  stain  on  the  paper.  The 
ink  is  very  liquid,  practically  heavily 
colored  gasoline.  Color  inks  for  relief 
or  offset  printing  have  little  stain  but 
are  a  soft  pigment,  and  one  color  can 
be  laid  over  the  other  and  brilliant,  cor¬ 
rect  ink  register  and  color  can  be  ob¬ 
tained.  To  attempt  to  put  one  roto¬ 
gravure  ink  stain  over  the  other  and 
keep  it  from  spreading  beyond  where 
it  was  intended  is  a  problem  which  is 
a  long  way  from  solved.  Neither  can 
any  great  brilliancy  be  expected  when 
colors  or  stains  are  put  over  each  other 
practically  simultaneously. 
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SYNDICATE  ASKING  EDITORS  TO  PAY  FOR  “suck  as  vitally  concern  the  entire  human 

_  race. 

SIMMONS  BED  PUBLICITY  These  topics  are  not  humorous,  he 

said.  They  include:  Twin  Beds  or 

King  Editors’  Features  Offering  “Sleep”  Series  by  “Simmons  ;^“Sleep*^abHs^'^of  F^ous 

Foundation  for  Study  of  Sleep” — Costs  $10  “To  “Fighting  Insomnia”;  “Night 

ma  I  r-j*.,  \r  I  Clothing”;  “Morning  Airing  and  Dust- 

Make  Editors  Value  It  ing”;  “What  Kind  of  a  Pillow?”  and 

— "Posture  in  Sleep.” 

IV'EVV  SPAPEKS  are  now  being  asked  something,  instead  of  having  the  slightest  Illustrations,  which  King  Editors’ 
-*■*  to  pay  a  "nominal  fee"  for  the  priv-  feeling  of  being  under  obligation.  It  Features  undertakes  to  furnish  in  mat 
ilege  of  priming  what  New  York  editors  makes  an  editor  rate  the  value  of  the  ffrm  for  the  series,  show  pictures  of 
did  not  hesitate  to  brand  as  “commercial  series  higher  if  oflfered  to  him  without  typical  Simmons  Beds,  with  their  well- 
free  publicity.”  cost.  advertised  “open-coil  spring.” 

Responsible  for  this  latest  departure  “It  tends  also,”  he  continued,  “to  The  article  of  the  series  on  “Efficiency 


free  publicity.” 

Responsible  for  this  latest  departure 


advertised  “open-coil  spring.” 

The  article  of  the  series  on  “Efficiencv 


in  press  agentry  is  A.  Rowden  King,  eliminate  the  probability  of  editors  in  Bed  Springs,”  in  fact,  reads  in  part 
manager  of  King  Editors’  Features,  New'  claiming  the  series  for  their  cities  and  like  a  Simmons  advertisement  prepared 

\'ork.  The  I'lrm  for  which  he  is  seeking  then  not  using  it,  which  would  take  a  for  insertion  in  paid  space.  Here  are 

space  in  the  newspapers  is  the  Simmons  needless  and  unfair  advantage  of  other  some  of  the  statements :  “The  ideal  bed 
Company,  manufacturers  of  beds  and  steel  competitive  newspapers,  which  might  is  one  which  is  neither  soft  nor  hard 
furniture.  The  “feature”  he  is  offering  order  it  more  tardily,  but  would  be  eager  to  the  person  lying  upon  it.  The  too-soft 
to  editors  to  start  April  10,  is  called  to  use  it.”  bed  is  quite  as  unhealthy  as  the  too-hard 

“One-Third  of  Life”  and  is  signed  by  Mr.  King  insisted  that  the  topics  taken  bed.  It  results  in  the  body  being  too 

“The  Simmons  Foundation  for  the  Study  up  in  the  series  which  he  wishes  to  put  much  enveloped  by  the  bedding  which, 

of  Sleep.”  In  press  agent  lingo,  the  into  valuable  newspaper  white  space  are  in  turn,  prevents  good  ventilation  and 


evident  object  of  the  series  is  to  make 
the  newspaper  reading  public  “sleep  or 
bed  conscious.” 

In  regard  to  price,  the  letter  which 
Mr.  King  sent  out  to  editors  extolling 
the  importance  of  his  feature,  stated : 

“The  series  is  to  run  three  times  a 
week  in  one  new’spaper  in  each  city — 
the  first  newspaper  to  signify  its  inten¬ 
tion  to  co-operate  in  this  important  move¬ 
ment.  Only  a  nominal  fee  will  be 
charged.  Four  months’  service  (48  in¬ 
stalments)  $10,  which,  of  course,  only 
partially  meets  costs.” 

“This  is  the  most  elaborate  piece  of 
press  agentry  I  have  ever  seen,”  was 
the  comment  of  one  New  York  editor. 

Paid  advertising  for  the  Simmons  Com¬ 
pany  is  handled  by  the  J.  Walter  Thomp¬ 
son  Company,  New  York  advertising 
agency.  Officials  questioned  there  say 
they  knew  nothing  about  King  Editors’ 
Features,  or  their  client’s  dealings  with 
this  syndicate. 

Approximately  100  newspapers  are  be¬ 
ing  used  in  the  1927  advertising  campaign 
of  the  Simmons  Company,  Editor  & 
PuBUSHER  was  inform^  at  the  agency. 
This  number,  it  was  said,  was  larger 
than  was  used  in  1926. 

Mr.  King  said  he  had  sent  out  “One- 
Third  of  Life”  to  a  list  of  350  news¬ 
papers.  On  Tuesday  of  this  week  he 
had  not  received  any  telegrams  or  re¬ 
turned  postcards  ordering  the  complete 
series,  he  said. 

In  the  letter  to  editors  there  was  no 
mention  of  the  fact  that  the  feature  is 
backed  by  the  Simmons  Company,  man¬ 
ufacturers  of  beds.  It  described  the 
Simmons  Foundation  for  the  Study  of 
Sleep  as  “endowed  by  Zalmon  G.  Sim¬ 
mons,  in  order  to  serve  as  a  focal-point 
for  all  knowledge  and  discoveries  past, 
present,  and  future  as  to  SLEEP.  It 
not  only  maintains  its  own  research  fel¬ 
lowships  at  the  Mellon  Institute,  Pitts¬ 
burgh,  but  it  keeps  close  contact  with 
the  work  and  results  of  other  researchers 
on  sleep,  not  only  in  this  country  but 
abroad,  working  either  along  the  same 
general  lines  of  considering  SLEEP  and 
SLEEP-equipment  from  other  angles.” 

Subsequently  in  a  statement  to  Editor 
&  PuBUSHER,  Mr.  King  said: 

“It  would  be  as  ill  advised  as  it  would 
be  impossible  to  hide  the  fact  that  Mr. 
Simmons  is  a  manufacturer  of  beds,  even 
a  large  manufacturer  of  beds.  His  busi¬ 
ness  will  be  aided  by  a  better  understand¬ 
ing  of  sleep,  but  so,  too,  will  be  the 
businesses  of  1,500  other  manufacturers 
of  beds,  springs  and  mattresses,  as  well 
as  dealers  handling  all  their  lines  through¬ 
out  the  country’,  to  make  no  mention*of 
the  many  manufacturers  of  night  cloth¬ 
ing  and  the  thousand  and  one  other  ac¬ 
cessories  of  sleep. 

“But  the  big  benefit  from  the  series 
will  be  to  the  public  generally,  in  terms 
of  better  health,  greater  happiness  and 
longer  life  as  a  result  of  better  sleep.” 

Mr.  King  told  Editdr  &  Publisher 
that  Mr.  Simmons  would  gladly  let 
newspapers  print  “One-Third  of  Life” 
free  of  charge.  But  the  reason  a  charge 
was  placed  on  the  feature,  he  said,  was 
because  “it  offers  to  an  editor  who  wants 
this  important  material  a  chance  to  pay 


MEANT  FOR  SLEEPY  EDITORS 


From-  Kin'c  Editors'  Features 
1 170  BroRiiwRy 
New  York  City 


“One-Third  of  Life” 
is  a  three-times-a-week  feature  furnished 
to  one  newspaper  in  each  aty,  including 
text  and  stereotype  mats  of  heading  and 
cuts  for  individual  installments.  Text 
for  twelve  insertions  accompanies.  Mats 
will  be  sent  promptly  upon  request 

First  release  date;  Week  of  April  10th. 
Editors  will  kindly  wire  their  reserva¬ 
tions. 

Text  and  mats  for  succeeding  months 
will  follow  in  plenty  of  time  to  news¬ 
papers  using  service. 

rStfiwpIe' Typography  at  nghtl 


}NE-THIRPofUFE 

^  Significant  Facts  on  Sleep 

}]  prepared  by  THE  SIMMONS  FOUNDATION 
/  FOR  THE  STUDY  OF  SLEEP 


THE  FOLNDATION  OF 
LIFE  .AM)  HEXLTH 


OF  tho  thn*o  jHimr  <^>ntiaU  of, 

IkbIUi  Biitl  lif**  — food,  water 
and  ahvp  —  the  latter  ia  most 
exacting  in  its  demands  and  hence,, 
we  mav  judge,  the  most  important.' 

Men  have  live«)  sixty-thm*  days  with  ^ 
out  fooil  and  ten  days  without  water 
Imt  they  would  be  craze<l  past  all , 
help  at  tlie  end  of  six  days  without 
sleep  and  dead  stmn  tliereaftei. 

Sleep  must  tie  had  or  our  whole 
physical  and  monlal  alnirturo  auroly  Thia  ono  thlnB.  at  loart,  do 
and  quickly  collapata ;  and,  convcrm  ly,  fo,  certnin ;  Hint  in  our  unkinR 

no  am  carl,  of  u«  HBcicnt  phyaically  |,„u„  „  conaunic  an.l  t.«r  duan  and 
nnd  mcntnlly  only  in  proportion  n<  j„,rov  ,  |jfco.|onicnt  that  in  no  other 
our  aloep  la  oIBcn-iil.  Tlio  aludy  of  eomparal.h-  mmiiicr  can  In’  naviol  and 
alecp  nnd  of  alcc|iiii|;  conditiona.  then,  ,rcon«trui  liHl  n.  in  aliH  p.  TIh'  hiart 
nrhich  concerns  nt  Icnsi  one  third  of  rvlmilds  its  aln  nBtli  In  inwn  laals. 
our  cnlim  lifcUmc,  la  a  matter  com  the  body  Istnisii  tvakiiii;  laoiinls, 
pared  with  which  moat  other  human  j,  t,  aigniticaiit,  then,  lliat  n  iHarntsl 
conaidcralions  fade  into  relntively  „j,„  of  n  Iniok  enlitlisl;  “Hcmlth. 
little  iniportnnce  nn.1  signilicanee.  stiengtii  and  Ha|.piiirtui’'  should 
On  the  other  hand,  it  is  a  strange  oome  to  this  important  conclusion: 
eommentary  upon  man’s  limited  **  Whilst  it  is  ini|K>s8ihle  to  distinguish 
progress  in  the  realm  of  knowledge  lictwi-en  the  nuin  who  is  taking  the 
that  be  does  not  know  what  sleep  is,  best  |Himil>h'  diet,  if  such  there  be. 
cannot  define  it,  and  can  only  im-  and  his  neighlior  who  is  taking  the 
perfectly  and  theoretically  indicate  second  liest  or  tenth  liest,/io  one  can 
its  eaoaes.  But,  as  with  electricity  afford  to  have  the  second  best  kind 
which  also  be  cannot  define,  that  fact  of  sleep.  Failure  in  this  need  of 
need  not  and  should  not  deter  him  sleep  strikes  at  the  very  root  of  all 
from  studying  sleep's  plienomcna  and  well-being  —  physical,  intellectual  and 
from  perfecting  the  technique  of  moral.”  f.V<r(  tiMC:  **fFkrn  Slap 
sleep.  is 


Here’s  a  page  from  Press  Agent  King’s  “Sleep”  Series  designed  to  awake 
editors  to  free  advertising  evil. 


makes  lor  overheating.  The  disadvin, 
tages  of  the  too-hard  bed  are,  of  courw 
apparent. 

“To  secure  just  the  right  flexibility 
we  must  begin  with  the  bed-springe’ 
Whatever  their  type,  they  should  be  si^ 
as  to  best  accommodate  not  only  tk* 
height  but  the  weight  of  the  sleeper.  A 
spring  which  might  be  hard  for  a  child 
would  be  too  soft  for  a  250-pound  man. 

“Springs,  to  be  ideal,  should  not  wholly 
support  the  sleeper’s  weight  from  two 
points  only,  top  and  bottom,  like  a  h^. 
mock.  This  results  in  excess  curvature 
of  the  sleeper’s  spine  and  unhealthfnl 
sleep. 

“Many  doctors  and  scientists  are  of 
one  opinion  that  springs  should  be  such 
a  type  that  they  allow  air  to  easily  pene- 
trate  directly  through  them  to  the  mat¬ 
tress  which  rests  upon  them. 

“The  open  coil  spring,  with  a  rigid 
supiKirting  frame  and  a  large  number  of 
separate-acting  coils,  offering  individual 
support  at  all  points,  should  provide 
maximum  support  with  minimum  re¬ 
sistance.  The  coils  should  be  tied  to 
each  other  with  small  sensitive  springs 
rather  than  wire. 

“This  dual  spring-tie  provides  a  maxi¬ 
mum  of  individual  action  for  each  cefl. 

“And  it  should  be  remembered  that 
few  springs  are  truly  permanent  over 
long  periods  of  years.  .\nd  one  thing 
certainly  is  true,  that  too  great  parsimony 
in  the  purchase  price  of  a  set  of  bed 
springs  only  brings  later  disappointments. 

“The  purchase  of  bed  springs  should 
be  always  looked  upon  as  an  investment 
to  pay  dividends  over  a  long  period  of 
years.  Thus  spread  out,  the  difference 
between  mediocrity  and  luxurious  sat¬ 
isfaction  is  very  little  indeed.” 

Dr.  Alfred  P.  Haake,  assistant  to  the 
president  and  in  charge  of  advertising 
of  the  Simmons  Company,  was  not  in 
New  York  this  week. 

C.  H.  Taylor,  a  vice-president,  said 
that  contracts  with  Mr.  King  and  the 
J.  Walter  Thompson  company  have  been 
in  effect  for  the  last  several  months.  He 
said  there  was  no  connection  between  tta 
advertising  agency  and  the  press  agent 

Officials  of  the  King  Features  Syndi¬ 
cate,  Inc.,  New  York,  pointed  out  that 
there  was  no  connection  between  tlwir 
organization  and  that  of  King  Editors’ 
Features. 


N.  Y.  AD  CLUB  NOMINATES 

Gilbert  Hodgea  of  N.  Y.  Sun  on  Ticket 
for  Presidency 

Gilbert  T.  Hodges,  a  member  of  the 
executive  board  of  the  New  York  Srm, 
has  been  nominated  for  the  presid^ 
of  the  Advertising  Qub  of  New  York, 
to  succeed  Charles  C.  Green  of  the 
Charles  C.  Green  .Advertising  .Agency. 
The  elections  will  be  held  May  10. 

Other  nominees  are  Lee  J.  Eastman, 
president  and  general  manager,  Pack¬ 
ard  Motor  Car  Company  of  New  York, 
a  vice-president  for  a  three-year  term 
to  succeed  Frank  W.  Harwo^,  .Amer¬ 
ican  Tobacco  Company;  H.  R.  Swartz, 
president  of  R.  Hoe  &  Company,  renom¬ 
inated  as  treasurer ;  Charles  C  Greene 
retiring  president,  and  Frederic  W. 
Hume  public  relations  counsel,  directors. 
John  G.  Jones  of  the  Alexander  Ham¬ 
ilton  Institute  continues  as  a  vice-jxesi- 
dent. 

A  third  vice-president  to  succeed  Mr. 
Hixlges  will  be  chosen  later. 

Oliver  B.  Merrill  of  the  Y noth’ s  Co«- 
panion  headed  the  nominating  committee. 

PALATKA  (FLA.)  NEWS  SOLD 

The  Palatka  (Fla.)  Daily  News,  pur¬ 
chased  a  year  ago  by  Clayton  C  Codring- 
ton,  publisher  of  the  Deland  (Fla.) 
News,  was  sold  by  him  March  17t  to 
H.  D.  Harkreader  and  R.  B.  Mahaffey> 
both  of  Palatka. 

Harkreader  has  been  editor  of  the 
News  for  the  past  year.  Prior  to  that 
he  was  connected  with  the  Nashville  Tt*- 
iiessean  and  the  New  Orleans  bureau  of 
the  .Associated  Press.  Mahaffey  is  busi¬ 
ness  manager  of  the  Daily  News. 
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colter  pro  TEM.  head  DENVER  AND  COAST  STATES  PUSHING  NO  “RED  ”  ACTIVITIES 
OF  N.  A.  ALUANCE  PREPARATIONS  FOR  l.A.A.  MEET  IN  NICARAGUA 


Executive  Committee  AccepU  Picker-  p^xon  Will  Assign  Hotel  Accommodations  Starting  April  1 — 
inf  Rewgnation  and  ^points  Post-Convention  Scenic  Tours  Planned — 1,000 

Delegates  Expected  to  Attend 


Temporary  Succewor  Pend¬ 
ing  April  Meeting 


Chicago  Daily  New*  Man  Declares 
Neither  Sacasa  and  Diaz  Have 
Any  Sympathy  With 
Communism 


wrican  Newspaper  Alliance,  was  ac-  annual  conventtoi 
with  regret  and  expressions  of  Advertising  Asso- 
bv  the  executive  committee  meet-  9>at>on  to  be  held 
“fS  New  York,  March  23.  Present  Denver,  Col., 

George  E.  Miller,  Detroit  News, 

^  ®  •'  •  Robert 


A. 


ni  Mai  I  orinp  Picker-  \Y/ESTERN  .\nierica  is  rapidly  pre-  Savoy.  There  are  also  many  other  hotels  "There  is  no  movement  even  remotely 
The  ‘  r  ^  of  the  North  ^  paring  to  greet  the  east  at  the  23rd  with  varying  rates  to  meet  all  pocket-  connected  with  Moscow  or  communism 

ing.  Alliance  wae  ac-  aiinual  Convention  of  the  International  books.  in  Nicaragua  or  in  Central  .\merica,’' 

Denver  has  pledged  itself  to  raise  $25,-  Carroll  Binder  of  the  Chicago  Daily 
000  for  entertainment  of  visiting  dele-  News  staff  declared  in  a  speech  before 
gates.  -  the  Council  on  Foreign  Relations  in 

In  New  York,  Gilbert  T.  Hodges,  a  Chicago  this  week.  Mr.  Binder  has  just 
director  of  the  New  York  Sun,  is  actively  returned  from  an  investigation  of'  con- 
engaged  as  chairman  of  the  general  “On-  ditions  in  Central  America  for  the  Daily 
to-Denver.”  So  far  his  chief  concern  News. 

has  been  to  assist  in  the  organization  of  “Both  Dr.  Sacasa  and  Don  Adolfo 
local  "On-to-Denver”  committees  in  vari-  Diaz  are  responsible  men  of  property  and 
our  advertising  clubs  of  the  country,  they  would  not  know  Lenin  or  Karl  Marx 
and  to  sell  the  idea  of  a  scenic  trip  to  the  if  they  met  either  their  persons  or  their 
Rocky  Mountain  region.  theories,”  Mr.  Binder  said.  “The  Liberal 

Speakers  have  not  yet  been  named  by  party  of  Nicaragua  is  made  up  of  well- 
the  program  committee  of  which  E.  D.  to-do  Nicaraguans  of  old  and  socially 
Gibbs,  advertising  director  of  the  Na-  prominent  families,  and  it  is  no  more 
tional  Cash  Register  Company,  is  chair-  proletarian  in  composition  than  the  con- 


president;  Ralph  Pulitzer,  New  ^Varkl 

hrld,  secretary  -  treasurer :  Newbold  ^ 

Vmes  ll'ashington  btar,  vice-president;  secretary  oi 

iT?MZon,Bartiwore  Sun;  C.  E.  L.  ‘he  advertising 
Bosm  Post;  John  R.  Bone,  commisMon,  tei^ 

Tgrmto’ Star,  directors;  and  J.  Edwin  Porar'b  assign^ 

Murphy,  managing  editor  of  the  BM-  ®  for 

-/wc  Evening  Sun,  who  represents  Mr.  ready  tor 

Serson  on  the  Alliance  board  of  di- 

^ohn  R.  Colter,  formerly  assistant  to  ^'emtor  """I 
the  general  manager,  was  appointed  acting  ^ 

Sr'  trSr^%fclcrrinT“'shMl^“b;  Pl-s  were  progressing  for  ei^rtainment 

diosen.  ^  This  will  probably  be  some  time  ‘’^-^'^^SirVnth  district  oAhe  l.  A.  A, 


Robert  A.  Warfel 


servative  party. 


“We  plan  to  make  this  convention  the  “Neither  faction  has  shown  any  very 
shortest  and  best  international  advertis-  tangible  interest  in  the  welfare  of  the 

i..,-  _  _ _  _  -  ing  convention  ever  held,”  Mr.  Gibbs  masses  of  Nicaragua,  who  are  for  the 

in  .^ptil-  j  1  All-  u  is  ioinine  with  Denver  to  make  this  con-  declared  recently.  most  part  wretchedlv  poor  and  almost 

It  was  announced  that  the  Alliance  has  „.-f  .  J- 


*•  r.,  u  A'A  u  'ir  4.  vention  a  success,  Mr.  Warfel  said,  and 

sent  Vincent  Sheean,  who  did  brilliant  'vuuun  ^  ..u.k. 

work  covering  the  war  in  the  Riff,  to 
China  to  cover  the  war  and  political 
situations  there. 

Major  Pickering,  original  organizer 
and  for  five  years  general  manager  of 
the  .\lliance,  expects  to  sail  early  in 
April  for  France. 

S.  F.  CLUB  ELECTS  BARTLETT 


Daily  News  Man  New  President  of 
Newspapermen’s  Organization 

The  Newspapermen’s  Club  of  San 
Francisco,  which  has  250  active  and  as¬ 
sociate  members,  has  elected  the  follow¬ 
ing  new  officers  and  directors : 


By  careful  adjustment  of  our  program  without  educational  and  health  services 
the  support  of  the  Pacific  Coast  clubs  plans  over  that  of  previous  years  we  from  the  government.  The  idea  of  a 
has  also  been  as-  will  compress  into  three  business  days  proletarian  regime  such  as  that  of  Russia 
sured  by  Marshall  a  program  that  heretofore  has  covered  is  as  foreign  to  the  followers  of  Sacasa 
N.  Dana,  of  the  four.  and  Diaz  as,  say,  the  installation  of  the 

Portlatxd  Oregon  “The  business  sessions  will  begin  early  Manchu  dynasty  or  the  enthronement  of 
Journal,  president  Monday  morning  following  an  outdoor  Marcus  Garvey  and  his  associated 
of  the  Pacific  inspirational  mass  meeting  in  the  Denver  Ethiopian  potentates.” 

Coast  Advertising  Civic  Center  on  Sunday  afternoon.  The  - 

Qubs  Associa-  sessions  will  continue  morning,  afternoon  JUDGE  CENSURES  TABLOID 
tion.  and  evening  throughout  Monday,  Tuesday 

The  Associa-  and  W^nesday.  The  remainder  of  the  Angered  When  Janitor  lmper«,n«te. 
tion  Mr.  Dana  week  will  be  given  over  to  golf  tourna-  u-  a*j  ou  u 

heads  will  hold  ments,  sight-seeing  and  visits  to  interest-  "'**  Photographer 

ts  annual  meeting  ing  points  in  the  Rocky  Mountain  section.  F'or  wearing  a  judge’s  robe  and  sitting 
in  Portland  be-  “The  three  business  days  will  be  di-  upon  the  judicial  bench  in  Middlesex 
ginning  June  19,  vided  between  general  and  departmental  Superior  criminal  court,  at  East  Cam- 
and  attendance  at  sessions.  The  general  sessions  will  be  bridge.  Mass.,  while  a  photographer  for 
both  conventions  held  forenoons  and  evenings.  The  after-  the  Boston  Daily  Advertiser  photographed 

»  „,:ii  _ _ x _ a.i _ j _ a.  »•  .  /-vi*  a  « 


£.  D.  Gibbs 


BILL  INCREASES  COMPENSATION 


A1  C.  Bartlett,  managing  editor,  You  making  it  a  two  weeks’  holiday  is  being  noons  will  be  reserved  for  the  depart-  him,  Olin  A.  Nellson,  a  janitor  employed 

Francisco  Dccily  News,  president ;  R«  urged.  mental  session  of  the  28  departments  of  at  the  courthouse,  was  severely  repri- 

Sraith,  Eromiwer,  vice-president ;  C.  E.  B.  The  eleventh  district  comprises  the  the  Advertising  Commission.  manded  by  Judge  Edward  T.  Broadhurst, 

Peeke,  Call,  secretary;  Ed  Morphy,  states  of  Colorado,  Utah  New  Mexico  “Representatives  of  several  of  the  upon  publication  of  the  photo  in  that 
Argonaut,  treasurer.  Directors;  E-  U  and  Wyoming,  and  the  advertising  clubs  world’s  basic  industries  will  appear  on  newspaper. 

Saunders,  Chronicle;  Hal®.  Shields,  Bui-  jn  this  region  are  planning  to  welcome  the  general  session  programs.  We  plan  The  newspaper,  the  photographer  and 

letin;  George  North,  Bt^tness;  Thomas  delegates  in  various  post-convention  to  have  as  speakers  one  outstanding  man  a  young  woman  lawyer  also  were  publicly 

A.  Gallagher,  publicity  director.  Bank  ^  scenic  tours  being  arranged  to  include,  in  each  of  the  following  industries :  auto-  rebuked  by  the  judge  for  their  respective 

Italy;  Richard  Prosser,  ^est^  Ptpe  &  Boulder,  Colorado  Springs,  Greeley,  motive,  agriculture,  transportation,  iron  parts  in  the  incident.  The  picture  was 

Steel;  Pat  Frayne,  Call;  Vid  Larsen,  Pueblo,  Albuquerque,  Roswell,  Salt  Lake  and  steel,  aviation,  radio,  motion  picture,  printed  in  connection  with  a  story  »f  the 

Daily  News ;  Eugene  Bowles,  Bulletm,  city,  and  Casper.  and  the  financial  field.  Speakers  of  world  trial  of  a  youth  charg^  with  robbery 

Mortimer  J.  Donoghue,  Southern  Pactnc  Denver  advertising  and  business  peo-  note  will  appear  at  the  evening  sessions,  and  defended  by  a  young  woman  lawyer, 
Bulletin;  John  C.  Argens,  Daily  News ;  pie  are  working  hard  to  insure  the  sue-  which  will  be  important  features  of  the  Miss  Theodora  M.  McDonald.  The  case 
Edward  Gillen,  Oakland  Tribune,  and  cess  of  the  convention”,  Mr.  Warfel  said,  three-day  program.  was  tried  in  Judge  Broadhurst’s  session, 

Captain  W.  C.  Holloway,  the  Marking  “Strong  committees  have  been  working  “Emphasis  will  be  given  in  these  gen-  but  the  picture  showing  Miss  McDonald 
Pot.  for  weeks  toward  the  end  that  Denver  eral  program  addresses  to  the  relation  pleading  the  cause  of  her  client  before 

-shall  achieve  credit  of  having  done  its  the  expansion  of  industry  bears  to  the  the  janitor  clad  in  the  judicial  robes,  was 
100  per  cent.  Every  local  detail  of  the  development  of  world  prosperity.  taken  in  another  courtroom,  which  was 

convention  is  receiving  serious  study.  “Matters  having  to  do  with  technical  not  being  used  for  court  business  at  the 
N  Wll  R.  tmA  'f  N  Y  will  be  given  a  hearty  welcome,  problems  in  advertising  and  selling  will  time. 

•wtpapers  WUI  Attected  ir  N.  .  abundant  transportation  facilities,  and  be  presented  only  at  the  departmental  In  commenting  upon  the  matter.  Judge 
Measure  Becomes  Law  unusual  hotel  accommodations.  The  meetings  where  men  representing  every  Broadhurst  said,  in  part;  “There  is  al- 

All  newspapers  in  New  York  state  will  hotels  and  convention  and  all  the  con-  phase  of  activity  in  the  world  of  ad-  together  too  much  of  this  making  a  great 
be  affected  by  a  bill  expected  to  pass  the  vention  activities  will  center  in  a  small  vertising  and  selling  will  discuss  the  Roman  holiday  of  our  courtrooms.  It  is 
present  legislature  increasing  temporary  problems  pertinent  to  their  respective  making  a  mockery  of  the  sane  and  serious 

compensation  for  injured  workmen.  “Convention  manager  Ralph  H.  Faxon  court  procedure.  We  cannot  countenance 

The  bill  was  drawn  up  on  the  recom-  has  opened  headquarters  and  will  start  ‘  The  Sunday  afternoon  sessions  will  an  attempt  on  the  part  of  anyone  to  bring 

mendation  of  the  industrial  survey  com-  the  assignment  of  hotel  accommodations  be  held  in  Denver’s  Civic  Center  and  the  proceedings  of  our  courtrooms  to 
mission,  and  provides  that  all  mechanics  on  April  1.”  will  be  addressed  by  a  speaker  of  national  public  ridicule  and  scorn  or  disregard, 

paid  $W  to  $80  a  week  be  granted  $25  Headquarters  for  the  Denver  conven-  reputation,  following  the  plan  of  the  As-  This  is  the  effect  of  this  issue  of  this 
a  week  temporary  compensation  when  *'on  will  be  at  the  Hotel  Cosmopolitan,  sociation  in  previous  years  of  conducting  publication.” 

laid  up  due  to  injuries  sustained  at  work,  Arangements  have  been  perfected  whereby  an  inspirational  meeting  on  Sunday  af-  _ 

instead  of  the  present  $20  a  week.  ’  members  of  the  advertising  commission  temoon  for  the  visiting  delegates  and  the  mvFP  iNnncTRiAi  roMMicciriM 
Newspapers  did  not  object  to  the  may  be  housed  in  the  headquarters  hotel,  public  of  the  city  m  which  the  convention  ^  ^  USTRIAL  COMMISSION 
proposed  change,  according  to  Lester  Applicants  are  being  asked  to  apply  di-  is  ^held.  E.  A.  Doyle,  chief  of  the  reporting 

Jones,  of  the  Publishers  Association  of  rectly  to  Mr.  Faxon  at  the  Cosmopolitan.  “Following  the  adjournment  of  the  staff  of  the  Melbourne  (Australia) 
New  York,  who  was  in  .Albany  last  week  Joseph  Moorehead,  chairman  of  the  convention  on  Wednesday  evening  the  .Argus  was  selected  to  represent  that 

general  convention  committee  at  Denver,  delegates  will  be  given  opportunity  to  paper  and  the  Sydney  Morning  Herald, 
was  last  week  quoted  as  saying  that  more  take  a  wide  selection  of  sight-seeing  tours  Brisbane  Courier  and  Hobart  Mercury 
than  1,000  tentative  reservations  have  that  have  been  planned  by  the  local  com-  as  well  as  the  Australian  Press  Associa- 
already  been  docketed.  mittee  at  Denver,  including  trips  to  the  tion,  with  the  mission  sent  from  Aus- 

“Because  Denver  is  one  of  .America’s  5°^hy  Mountain  National  Park,  the  tralia  to  study  industrial  matters 


when  the  bill  was  in  committee. 


legislators  “JOSH”  REPORTERS 

Newspaper  men  covering  the  North  -  .  - -  -  .i.aLit.o  m 

1^'"^  General  Assembly  were  cata-  principal  centers  for  tourists  and  the  Grand  Lake  region,  the  Denver  Moun-  .America.  The  mission,  which  is  fully 
pulted  into  the  limelight  the  other  night  convention  comes  in  the  tourist  season,  tain  Parks,  the  Pike’s  Park  region,  the  representative  of  both  employers  and  of 
twi"  ^  '■^solution  providing  a  bonus  of  there  is  certain  to  be  a  big  demand  for  Glacier  region,  the  San  Isabel  region,  a  labor,  will  be  abroad  about  5  months. 

each  and  requiring  that  employers  hotel  accommodations.”  Mr.  Warfel  con-  t''|p  to  the  Rio  Grande,  the  Top-of-the-  _ 

boost  their  pay  and  not  require  them  to  tinued.  “The  local  hotels  are  holding  a  ^^orld  trip,  and  numerous  others.  nfw  nan  y  i  AiiNrurn 

biore  than  twelve  hours  a  day  was  number  of  rooms  for  the  advertising  men,  “Plans  are  under  w’ay  for  an  inter-  wtw  UAii^i  uauinghilU 

introduced  in  the  House  by  Representa-  but  have  asked  they  be  reserved  without  national  golf  tournament  of  advertising  The  Everett  (Mass.)  Daily  Tribune 
tive  Nettles.  After  drawing  a  host  of  delay.”  Jnen  which  will  be  scheduled  for  either  published  by  Edward  C.  McAdams, 

amendments  and  humorous  speeches,  the  In  addition  to  the  Cosmopolitan,  other  Thursday  or_  Friday  following  the  con-  printed  its  first  issue  of  18-pages  March 
table,  to  lie  there  until  official  convention  hotels  are  the  Brown  vention.  This  tournament  will  be  held  16.  It  is  using  International  News  Serv- 
be  1929  session.  Palace,  the  .Albany,  and  the  Shirley-  one  of  the  country  clubs  near  Denver.”  ice  and  features  from  NEA  Service,  Inc. 
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CIRCULATION  VALUE  OF  SEX  SERIALS 
DISCUSSED  BY  MIDWEST  CIRCULATORS 


Press  Not  a  Guardian  of  Public  Morals,  Some  Speakers  Main¬ 
tain,  While  Others  Uphold  Protecting  Public — 
Kienzle  Elected  President 


PAUL  KIENZLE  of  the  Storing-  articles,  etc.,  are  particularly  valuable  in 


field  (Ill.)  State  Journal  was  elected 
president  of  the  Central  States  Circula¬ 
tion  Managers  association,  at  the  semi¬ 
annual  meeting  of  the  assixriation  held  in 
Chicago,  March  22.  Other  officers  elected 
were:  Horace  Payne,  Miwicte  (Ind.)  Star, 
vice-president,  and  H.  W.  Stodghill, 
Louisznlle  (Ky.)  Courier-Journal  and 
Times.  re-elected  secretary-treasurer. 
James  J.  Morrissey,  Joliet  (Ill.)  Hcrald- 
Nezvs,  and  E.  C.  Hewes,  Daninlle  (Ill.) 
Commercial-NeT.i's  hold  over  on  the  board 
of  directors,  new  members  of  which  are 
W.  C.  Mercier,  Fort  Wayne  (Ind.) 
Journal-Gacette ;  E.  D.  O’Rourke,  India¬ 
napolis  (Ind.)  Times  and  C.  K.  Jeffer¬ 
son,  Des  MoifU’s  (la.)  Register-Tribune. 


building  business  among  the  wage  earners. 
The  wife  and  daughters  in  the  wage 
earner’s  home  are  often  the  real  pur¬ 
chasing  agents  and  are  a  prime  factor  in 
determining  what  paper  is  read  regularly 
in  the  home. 

“There  are  many  features  in  every 
newspaper  that  can  be  exploited  in  wage 
earning  sections  if  the  circulation 
manager  will  devote  himself  to  the  talk 
of  properly  preparing  his  exploitation 
material.  The  play  must  be  to  the 
particular  class  and  care  must  be  used 
not  to  ‘play  down’  to  your  prospective 
patrons. 

_  “One  of  the  big  obstacles  to  building 
circulation  in  strictly  low  wage  sections 


New  memliers  of  the  association  are  is  the  feeling  on  the  part  of  the  residents 
John  F.  Shanahan  of  the  Chicago  Daily  that  they  do  not  have  time  to  read  a 
News;  J.  M.  Schmid,  circulation  director  paper  regularly  or  cannot  afford  it,"  Mr. 
of  the  Hearst  newspapers ;  C.  IL  Parry,  Hatton  added.  “Both  obstacles  must  be 
Burlington  {la.) Gazette ;  C.  R.  Duell,  broken  down  to  obtain  maximum  results. 
Chicago  livening  American;  J.  C.  Mont-  “The  ‘no  time  to  read’  objection  must 
gomery,  Detroit  (Mich.)  Nesvs,  M.  E.  he  overcome  with  extraordinarily  early 
Dodge, ’S’ouf/j  Betid  (Ind.)  Tribune,  and  service  if  on  a  morning  paper.  In  metro- 
J.  A.  Mathews,  of  the  St.  Paul  (Minn.)  politan  cities  where  early  editions  of 
Pioneer-Press  and  Dispatch.  Mr.  morning  papers  are  .sold  at  night,  excel- 
Mathews  joined  as  a  member  immediately  lent  results  have  been  obtained  by  perfect- 
after  a  motion  was  carried  to  admit  i'lg  a  distribution  system  throughout  the 

low  wage  .sections.  The  sales  are  dis¬ 
couraging  at  first  but  if  consistently 

Considerable  discussion  took  place  at  it  is  often  surprising  to  note  the 

_ _ _ ,.1 _ ttio  cpv  number  of  workers  who  leave  home  too 

early  in  the  morning’  who  will  buy  an 
early  edition  at  9  or  9.30  at  night,  read 
it  carefully  and  leave  it  for  the  rest  of 
the  family  to  read  in  the  morning.  The 


EDITOR  &  PUBLISHER 
CALENDAR 

.April  4~9 — Cotton  Week. 

.\pril  11-12 — International  Adver¬ 
tising  Assoriation,  Fourth  Dis¬ 
trict.  annual  convention,  Daytona 
Beach.  Fla. 

.April  12-13 — New  York  State  Cir¬ 
culation  Managers  Assn.,  spring 
meeting.  Syracuse,  N.  Y. 

■April  19 — .Associated  Press,  direc¬ 
tors  meeting.  New  York  head¬ 
quarters. 

.April  22-23 — Panhandle  Press  .Assn., 
20th  annual  convention,  .Amarillo, 
Tex. 

.April  24-30 — .American  Forest 
Week. 

.April  25-26 — Associated  Press,  an¬ 
nual  meeting.  Waldorf-Astoria, 
New  York. 

.April  25 — '^Garden  Lark,”  King 
Features  Syndicate,  Friars  Club, 
New  York. 

.April  27-28 — .American  Newspaper 
Publishers  Assn.,  annual  conven¬ 
tion.  Waldorf-.Astoria  Hotel,  New 
Y’ork. 

.April  28 — Bureau  of  .Advertising, 
-A.  N.  P.  .A.,  annual  dinner,  Wal¬ 
dorf-Astoria  Hotel. 


Minnesota  to  the  jurisdiction  of  the 
association. 


the  meeting  on  the  question  of  the  sex 
story — whether  such  stories  were  justified, 
whether  they  exerted  a  bad  influence  on 
tiie  paper’s  readers,  and  whether  they 

increase  circulation.  Some  of  the  circula-  •  i  u  j  i  “• 

*.  •  ,  •  ft,..  r..-occ  «  occasional  buyer  soon  deve  ops  into  a 

''T.T"  Tto  Sard^L'^of  pubHc  •'‘^^^der;  the  desire  for  the  paper 

mora^whfle*  offiers  declared  that  the  overcomes  the  ‘can’t  afford  it’  objection 
J^esf  undoubtedly  has  a  grea^t  influence  Poiiit  on  whether  you  hold 

hi  molding  public  opinion  and  must  there- 

forT  be  careful  how  it  directs  that  in-  the  distribution  service  rendered.’’ 
fluence  Many  of  the  publishers  justified  ,  co-operation  between 

the  serial  sex  storv  on  the  grounds  that  circulation  manager  and  the  editor 
it  w^s  read  almost  entirely  by  adult  or  manaRing  editor  was  emphasized  by- 
readers  not  by  impressionable  young  boys  {^p^^st^  new^paper^  ^ 
and  girls.  - 

Clarence  Eyster  of  the  Peoria  (Ill.) 

Star  proposed  tha.t  copies  of  the  con¬ 
vention  proceedings  be  sent  to  both  pub¬ 
lishers  and  circulation  managers,  of  those 
newspapers  not  now  represented  in  an 
effort  to  get  them  to  become  members  of 
the  association. 

Distribution  of  sample  copies  of  papers 
to  prospective  subscriliers  as  a  means  to 
obtain  circulation  was  termed  a  failure 
by  Ray  Fivans  of  the  Davenport  (la.) 

Times. 

“We  used  samples  in  small  towns  last 
summer  just  before  a  new  serial  story 
started  in  our  paper,”  he  said.  “We 
played  the  story  up  pretty  well  and  ran 
off  a  supplement  of  three  or  four 
chapters  to  distribute  to  rural  non-sub¬ 
scribers.  A  day  or  two  later  we  solicited 
subscriptions  in  the  various  small  towns 
where  these  samples  were  left,  but  failed 
to  receive  enough  new  subscribers  to  pay 
us  for  our  time  and  trouble.” 

James  J.  Morrisey  of  the  Joliet  (Ill.) 

Herald-News,  in  a  discussion  of  how- 
carriers  can  be  urged  to  solicit  their 
routes  without  being  awarded  prizes,  con¬ 
cluded  that  if  prizes  are  not  to  be 
awarded  the  boys,  a  great  deal  of  time 
will  be  necessary  to  train  them  to  report 
promptly  all  new  subscriptions,  and 
changes  of  address  as  well  as  to  solicit 
prospective  subscribers. 

E.  R.  Hatton  of  the  Detroit  (Mich.) 

Free  Press  discussed  the  most  effective 
method  of  maintaining  and  developing 
circulation  in  low  wage  districts  and  how 
to  keep  carriers  satisfied  in  such  districts 
where  collections  are  slow. 

“Your  paper  must  be  of  interest  to  the 
low  wage  earners  if  you  seek  their 
patronage,”  he  said.  “Therefore  your 
editorial  department  must,  in  addition  to 
all  the  news,  give  you  features  of  in¬ 
terest.  Comics,  serial  stories,  health 


with  the  editor  or  managing  editor  every 
day  for  the  purpose  of  helping  him  to 
steer  clear  of  the  rocks  which  often 
threaten  circulation,”  he  said.  “You  are 
the  direct  contact  between  the  newspaper 
and  the  public. 

“Complaints,  grievances  of  all  sorts  and 
suggestions  for  the  improvement  of  your 
paper  come  from  the  people  whom  you 
serve  every-  day-,  or  from  those  whom  you 
endeavor  to  interest  in  buying  or  sub¬ 
scribing  for  it. 

“Every-  editor  w-ill  welcome  construc¬ 
tive  ideas ;  he  w-ants  to  know  what  the 
people  in  the  community  want.  He  needs 
your  help  and  only  by  feeling  the  pulse  of 
the  people  through  you,  is  he  able  to 
formulate  the  policy  and  get  into  the 
columns  of  the  paper  that  which  is  help¬ 
ful  in  building  circulation. 

poor  circulation  manager  and  a 
good  editor  make  a  bad  combination.  On 
the  other  hand,  a  capable  circulation 
,  ,  -  .  manager  and  editor  w-ho  is  not  inter- 

Every-  circulation  manager  should  ested  in  w  hat  the  public  wants,  is  equally 
make  it  his  business  to  have  a  conference  a  had  combination. 


NEW  YORK  PRESS  CLUB  HONORS  WESTON 


The  photograph  shows  J.  P.  Mueller,  at  the  left,  presenting  the  Weston  Cup 
to  Edward  Payson  Weston,  veteran  hiker,  who  has  walked  across  the  continent 
and  hack,  and  who  established  many  records  for  long  distance  walking — and 
incidentally  created  much  newspaper  copy.  The  cup  was  presented  by  Mr. 
Mueller  to  Mr.  Weston  at  a  testimonial  luncheon  held  at  the  New  York  Press 
Club.  A  replica  and  cash  prize  w-ill  be  given  every  year  to  the  man  or  woman 
accomplishing  the  outstanding  walking  feature  of  the  year.  Weston  was 
seriously  injured  in  New  York  this  week  when  struck  by  an  automobile. 


“Only  by  the  most  careful  co-operation 
between  the  circulation  and  editorial  d. 
partments  can  the  desired  results  far 
obtained.” 

The  practicability  of  a  newspaner 
clubbing  with  magazines  depends  on  ^ 
condition  of  the  paper’s  circulation  and 
the  competition  it  has  to  contend  with  ^ 
the  territory  in  which  the  paper  ciren- 
lates,  said  B.  W.  Reasoner  of  the 
Haute  (Ind.)  Star. 

“Y'ou  should  use  high  class  magazines 
and  under  no  conditions  should  you  use 
any  cheap,  trashy  publications  if  yo„ 
expect  to  keep  the  reputation  of  vour 
publication  at  a  high  standard,” 
Rea.soner  warned. 

Other  circulation  problems  discussed 
were :  or  straight  salary-  whether  commis- 
sions  to  rural  route  solicitors  pay  or 
whether  a  straight  salary-  is  better  by 
May  Snyder  of  the  South  Bend  (Ind.) 
Tribune;  the  most  effective  method  of 
getting  rural  route  prospects  to  answer 
letters  by  C.  K.  Jefferson  of  the  Des 
Moines  (la.)  Register  and  Tribune- 
Capital;  and  the  cost  of  securing  yearly 
subscribers  on  rural  routes,  by  .A.  yj 
Clapp  of  the  Sterling  (Ill.)  Gazetted 

The  International  Circulation  Managers 
association,  of  which  Charles  Payne  of 
the  Indianapolis  (Ind.)  Star  is  president, 
will  hold  its  meeting  in  Atlanta  in  June 
John  Eisenlord,  circulation  manager  of 
the  Chicago  Daily  News,  reminded  the 
members  of  the  invitation  to  Chicago  and 
repeated  the  invitation  to  the  Inter¬ 
national  Association  for  1928. 


W.  R.  HEARST  HONORED 
BY  S.  F.  VETERANS 

14  Examiner  Men  Who  Have  Served 
40  Years  or  More  Tender  Dinner 
to  Publisher 


During  the  recent  visit  of  William 
Randolph  Hearst  to  San  Francisco  he 
was  the  guest  of  honor  at  a  “birthday" 
luncheon  given  by  old-timers  on  the  Sas 
Frcuicisco  Examiner  to  celebrate  the  for¬ 
tieth  anniversary  of  his  taking  over  of 
that,  the  first  of  the  Hearst  newspapers 
on  \Iarch  4,  1887. 

Fourteen  w-ere  present  at  the  luncheon, 
including  five  men  from  the  composing 
room,  all  with  a  service  record  of  40 
years  or  more  on  the  Examiner.  They 
were:  James  Olwell  (S3  years’  service), 
John  King,  James  Henderson,  James 
Kelsey  and  Edward  Anderson.  The  lak 
three  are  still  at  work  on  the  paper. 
Others  at  the  luncheon  were; 

George  Hearst,  vice-president,  San 
Francisco  Examiner ;  W.  F.  Bogart,  for 
many  years  treasurer  and  business  man¬ 
ager;  Mrs.  W.  B.  Bonfils  (Winifred 
Black) ;  Edward  H.  Hamilton  (37  years 
on  the  editorial  staff)  ;  Edmond  D.  (3ob- 
lentz,  publisher  (27  years’  service) ;  John 
Francis  Neylan,  vice-president,  Hearst 
Publications,  Inc. ;  J.  A.  Callahan,  busi¬ 
ness  manager ;  and  George  Pancoast,  su- 
jierintendent  of  buildings  and  equipment 

Reminiscences  were  exchanged  of  the 
days  “when  the  whole  circulation  was 
handled  in  a  push-cart.”  Mr.  Hearst,  in 
telling  anecdotes  of  40  years  ago,  recalled 
that  when  he  first  took  over  the  Ex¬ 
aminer  he  went  into  the  composing  room 
whistling  as  he  went  by  the  cases,  wh^ 
upon  ensued  a  bedlam  made  by  the  print¬ 
ers  rapping  on  the  forms  with  their 
sticks.  Mr.  Hearst  asked  Jack  Bryant 
(who  has  since  said  “30”)  what  the 
noise  was  for  and  Bryant  told  him  that 
they  wanted  him  to  stop  whistling. 

“I  thought  it  was  applause,”  said  Mr. 
Hearst,  concluding  the  anecdote. 


WOULD  SPEED  STAR  CASE 

A  motion  was  filed  in  the  Missouri  su¬ 
preme  court  last  week  by  attorneys  for 
the  university  trustees  of  the  estate  of 
William  Rockhill  Nelson  to  advance  on 
the  docket  the  suit  of  Walter  S.  Didc^i 
owner  and  editor  of  the  Kansas  City 
Journal-Post  to  set  aside  the  sale  of  the 
Kansas  City  Star  to  IiTvin  Kirkwooo 
and  associates.  The  attorneys  for  the 
trustees  contend  that  an  early  termination 
of  the  suit  is  a  matter  of  “great  public 
interest.” 
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Editor  &  Publisher  for  March  26,  1  927 


I  knew  kim  wken 


MKXTIOX  any  tinancially  or 
otherwise  prominent  Detroit¬ 
er,  and  Dili  Jones,  who  re¬ 
fused  to  invest  his  few  dollars  in 
Henry  Ford’s  contraption  hack  in  the 
horse  age,  thus  forfeiting  millions — 
will  deliver  a  lecture  on  the  subject, 
“I  knew  him  when  he  didn’t  have  a 
nickel  and  his  wife  used  to  borrow 
our  washboard.” 

W’eirdly  enough,  Bill  Jones’  gossip 
is  true.  The  clerk  or  laborer  who 
invested  in  Detroit  property  twenty 
years  ago  or  Ixiught  a  lathe  to  turn 
out  auto  hardware  for  a  friend  who 
was  building  an  automobile,  is  De¬ 
troit’s  millionaire  today. 

The  stories  of  Detroit’s  wealthy 
men  all  have  their  roots  in  the  auto¬ 
mobile  industry,  and  the  industry  is 
not  very  old.  When  these  same 
wealthy  men  were  building  their  for¬ 


tunes  their  favorite  newspaper  was 
The  Detroit  News. 

Today  it  is  likewise  their  favorite 
newspaper.  And  The  News  now 
covers  Detroit  just  as  thoroughly, 
although  Detroit’s  population  has 
doubled  and  trebled.  The  News  still 
is  the  home  newspaper  read  by  all 
classes  of  society  from  those  who  use 
the  city  streets  to  garage  the  family 
flivver  to  those  who  install  a  Rolls- 
Royce  in  a  magnificent  brick  edifice 
with  living  quarters  overhead  for 
the  third  assistant  gardener.  Read¬ 
ing  habits  do  not  change  easily. 

In  fact  there  is  just  one  way  to  miss 
no  bets  in  Detroit  and  that  is  to  use 
The  News — the  HOME  newspaper 
— the  one  paper  that  everyone  feels 
he  must  read  no  matter  what  other 
paper  he  may  take  for  supplementary 
entertainment. 


The  Detroit  News 


365,000  Sunday  Circulation 


The  HOME  newspaper 


330,000  Weekday  Circtdation 


RISE  OF  SAN  FRANCISCO  new  buffalo  tabloid 


PUBUSHER  RAPID 

William  M.  Hine«  Joined  Bulletin  in 

1924,  Becoming  General  Manager 
in  March,  1926 — 21  Years 
On  Newspapers 

William  M.  Hines,  the  new  pub¬ 
lisher  of  the  San  Francisco  Bulletin, 
is  38  years  of  age  and  has  sjMjnt  21 
years  continu- 

- ously  in  the  news- 

pai)er  business ; 
starting  in  1906 
in  San  Jose,  Cal., 
as  a  cub  reporter 
on  the  San  Jose 
^  ^  .\fornini’  Times, 

then  owned  and 
published  by  the 
y  late  Senator  Chas. 
M.  Shortridge, 
who,  prior  to  that 

publisher  of  the 
.S'  a  n  Francisco 

William  M.  Hines  Morning  Call. 

A  year  later 
Mr.  Hines  became  correspondent  in  San 
Jose  for  the  San  Francisco  Examiner, 
and  continued  in  that  capacity  from  1907 
to  1917,  when  he  was  transferred  to  the 
San  Francisco  office  of  the  Examiner  as 
a  reporter.  From  October,  1917  until 
August,  1918  he  successively  filfed  the 
positions  on  the  Examiner  of  re-write 
man,  copy  writer  and  night  city  editor, 
and  in  August,  1918,  was  appointed  city 
editor  of  the  Examiner,  the  position 
which  he  held  until  October,  1924,  when 
he  left  the  Examiner  and  became  man¬ 
aging  editor  of  the  San  Francisco  Bulle¬ 
tin.  He  spent  more  than  a  year  in  that 
position,  and  in  March,  1926  was  asked 
by  Mr.  Stanton,  then  publisher  of  the 
Bulletin,  to  become  general  manager,  a 
position  which  he  filled  exactly  one  year 
before  becoming  publisher. 

In  the  past  year  Hines  assumed  the 
task  of  reorganizing  the  Bulletin  in  every 
department — the  business  office,  circula¬ 
tion  and  advertising — having  previously 
reorganized  the  editorial  department.  He 
has  made  an  intense  study  of  the  San 
Francisco  field,  and  is  familiar  with  the 
trend  of  the  times  in  San  Francisco  and 
the  buying  power  of  the  city.  He  has 
made  an  exhaustive  survey  of  the  habits, 
living  conditions,  income,  expenditures 
and  the  daily  life  of  the  people  of  San 
Francisco. 

“It  is  not  without  a  sense  of  respon¬ 
sibility  that  I  assume  the  task  of  keep¬ 
ing  the  Bulletin  true  to  its  course  on 
the  chart  of  civic  progress,”  Mr.  Hines 
told  Editor  &  Publisher.  “The  Bulle¬ 
tin  is  an  historic  institution.  Never  more 
than  now  has  the  necessity  been  ^eater 
for  proclaiming  the  ideals  for  which  the 
Bulletin  was  founded.  To  the  family  of 
Bulletin  subscribers  there  is  an  obliga¬ 
tion  that  their  newspaper  will  be  honest 
and  fearless,  with  no  other  end  to  be 
gained  than  the  welfare  of  San  Francisco. 
That  obligation  will  be  strictly  observed. 

“Aside  from  its  duty  to  its  readers, 
the  Bulletin  has  a  responsibility  to  its 
advertisers  to  make  its  paper  virile  and 
to  so  endear  itself  to  its  readers  that 
the  continuity  of  advertising  can  be  made 
more  profitable.” 

Mr.  Hines  is  a  believer  in  more  rigid 
rules  by  the  Audit  Bureau  of  Circula¬ 
tions.  He  is  an  opponent  of  high  pressure 
circulation  methods. 

In  conclusion  he  said :  “It  is  not  diffi¬ 
cult  for  a  newspaper  to  be  of  distinct 
service  both  to  its  reader  and  its  adver¬ 
tiser  if  it  definitely  charts  its  course  and 
adheres  to  it.  paying  no  heed  to  whis¬ 
pering  campaigns  of  its  competitors. 


FATHER  GIVES  PAPER  TO  SON 

Henry  W.  Marshall,  Sr.,  has  retired 
as  editor  of  the  Lafayette  (Ind.)  Courier 
S’  Journal,  and  has  turned  oyer  actiye 
charge  to  his  son,  Henry  W.  Marshall, 
Jr.,  he  notified  the  headquarters  office  of 
the  -Associated  Press  this  week.  The 
A.  P.  membership  was  transferred  to  the 
younger  man. 


Daily  Pres*  to  Be  Launched  from  Plant 
of  Polish  Paper 

Publication  of  the  Buffalo  Press,  a  new 
tabloid,  was  to  begin  in  Buffalo  on  Mon¬ 
day,  March  28.  The  Buffalo  Telegram 
suspended  publication  to  permit  use  ot 
its  plant  for  production  of  the  Press. 
The  Telegram,  a  Polish  daily,  had  been 
published  for  nearly  20  years  by  the 
Rozan  Publishing  Company,  which  will 
publish  the  new  tabloid. 

Frank  W.  Balch  is  the  general  man¬ 
ager  of  the  new  daily.  He  formerly  was 
with  the  Buffalo  Commercial  and  later 
with  the  Buffalo  Star,  until  it  was  dis- 
continuetl  following  the  merger  of  the 
Buffalo  Express,  the  Buffalo  Courier  and 
the  Star,  the  latter  having  been  a  tabloid. 
A  number  of  former  Star  employes  have 
places  on  the  editorial  staff  of  the  Press. 

Three  editions  a  day  will  be  pub¬ 
lished  by  the  Press,  which  will  sell  for  2 
cents.  A  Sunday  edition  is  to  be  pub¬ 
lished  and  sold  for  five  cents.  The  gen¬ 
eral  makeup  of  both  editions  will  follow 
the  general  tabloid  practices,  it  was  said 
by  Mr.  Balch. 


CELEBRATES  GOLDEN  WEDDING 

Oregon  Journal  Staff  Honors  Mr.  and 
Mrs.  Felix  R.  Mitchell 

The  staff  of  the  Portland  Oregon 
Jourtutl  joined  in  congratulating  Mr.  and 
Mrs.  Felix  R.  Mitchell  on  March  5,  the 
day  of  their  golden  wedding  anniversary. 

Flowers  in  profusion  found  their  way 
to  the  home  of  the  happy  couple,  gifts 
from  the  departments  of  the  paper,  in¬ 
cluding  $500  in  gold  from  the  publishing 
company. 

The  anniversary  date  was  of  double  in¬ 
terest,  for  it  also  marked  the  close  of  40 
years  of  service  for  the  late  C.  S.  Jack- 
son  and  the  two  papers  which  brought 
fame  and  fortune  to  the  late  publisher. 
It  was  on  a  March  day  in  1887  that  “The 
Chief,”  as  Mr.  Mitchell  is  familiarly 
known  about  the  office,  joined  the 
Pendleton  East  Oregonian,  becoming 
foreman  in  the  shop  of  the  new  paper 
w'hich  Mr.  Jackson  was  founding  in  that 
city.  Fifteen  years  later  he  left  the 
Pendleton  shop  to  move  to  Portland, 
where  he  became  head  of  the  Journal 
shop  at  the  time  Mr.  Jackson  took  over 
management  of  the  Portland  daily. 

For  years  he  continued  in  charge  of  the 
composing  room  of  the  Journal  but  years 
began  to  tell  on  him  and  gradually  he 
dropped  active  work  “upstairs”  and  took 
up  less  strenuous  duties  at  the  exchange 
desk  in  the  editorial  department. 


254,793 

vvas  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues) 
for  the  month  of 

February,  1927 

The  average  net  paid  daily  cir¬ 
culation  of  THE  SUNDAY 
SUN  per  Sunday  for  the  month 
of  February,  1927  was  198,485. 

Everything  in  Baltimore 
Revolves  Around 


COVERING  GOLD  BOOM  IN 
DE  LU.XE  STYLE 

TAON  E.  CRUZ.4N,  assistant  city 
■^^editor,  Oakland  (Cal.)  Tribune, 
who  is  covering  the  developments 
in  the  goldfields  at  Weepah,  Nev., 
for  that  newspaper,  sends  word  to 
his  associates  that  he  has  found 
opportunity,  despite  the  news  rush, 
to  stake  out  three  claims. 

Heretofore  mining  booms  have 
been  covered  by  newspapermen 
with  considerable  personal  discom¬ 
fort,  to  say  the  least.  Cruzan  re¬ 
ports  that  he  has  headquarters  at 
a  Tonopah  hotel,  with  hot  and  cold 
water,  and  that  instead  of  making 
the  trip  to  the  Weepah  district,  29 
miles  distant,  in  a  buckboard.  he 
goes  out  by  automobile,  and  that 
on  one  morning  he  succeeded  in 
getting  a  ride  in  a  limousine. 

This  is  covering  a  mining  boom 
in  style  de  luxe,  Cruzan  says,  as 
compared  to  former  days. 


light  and  labor.  It  is  our  plan  to  gn 
1,000  imlei^ndent  grocers  identified  with 
our  organization  and  then  we  will  de. 
velop  one  of  the  largest  food  advertising 
campaigns  ever  run  in  New  England  kf 
the  benefit  of  the  small  grocery  store." 

UEB  JOINS  N.  Y.  POST 

Fred  Lieb,  baseball  writer,  this  week 
transferred  allegiance  from  the  Sn 
York  Evening  Telegram  to  the  staff  of 
the  Sezi'  York  Evening  Post.  He  is 
present  touring  the  southern  baseball 
training  camps,  sending  daily  wire  div 
patches  from  there.  For  tJie  Evening 
Post  he  is  also  conducting  a  daily  sp^ 
page  column  headed  “.Across  the  Phj, 
with  Fred  Lieb.”  Lieb  has  been  three 
times  president  of  the  Baseball  Writers 
.Association. 

N.  Y.  TIMES  ISSUES  BOOKLET 

The  .Vm*  York  Times  has  issued  in 
booklet  form  the  two  prize  winning  es¬ 
says  on  “The  Value  of  the  New  York 
Times  Index  and  Files  as  a  Newspaper 
of  Record.” 


N.  E.  GROCERS  ORGANIZING 

Rival  Foods,  Inc.,  With  400  Members, 
Using  Newspaper  Space 

.A  new  plan  for  increasing  the  busi¬ 
ness  of  the  independent  grocers  is  being 
watched  with  interest  by  New  England 
newspapers  becau.se  of  the  advertising 
possibilities  in  connection  with  the 
project,  which  is  known  as  a  cooperative 
selling  and  advertising  plan. 

The  project  is  being  promoted  by  the 
Rival  Foods,  Inc.,  of  Cambridge,  Mass. 
The  plan  has  been  adopted  by  400  New 
England  grocers.  Independent  grocers 
who  become  a  part  of  the  organization 
are  given  window  and  store  front  em¬ 
blems  as  a  tieup  to  the  advertising  placed 
in  the  local  newspapers.  More  than  40 
papers  are  on  the  list  for  the  copy  now. 

Winthrop  C.  .Adams,  president  said: 

“.Advertising  today  in  any  kind  of  busi¬ 
ness  is  just  as  essential  as  rent,  heat. 


newv 

195,000 Daily 
425,000 Sunday 

larq,est «  »  • 

''  homednivered 
circulation  of  f 
anij  paper  in  its 
territoni  ft  a  # 


HRE  WRECKS  WEEKLY 

Fire  recently  destroyed  the  building 
of  the  Avoca  (N.  Y.)  Press  causing  loss 
of  more  than  ^0,000  and  doing  extensive 
damage  to  adjoining  property.  Vincent 
Tripp  of  Cbhocton,  N.  Y.,  is  the  owner 
of  the  Press  property.  Loss  to  the  news¬ 
paper  was  estimated  at  $20,000. 


Circulation 

Over 

29*000 

First  in  Circulation 
First  in  National  Linage 
First  in  Local  Display 
First  in  Classified 

The  MIRROR  carried 
33,816  lines  more  in 
February,  1927,  than 
in  February,  1926. 


THE  SUN 

Morning  Evening  Sonday 


The  New  York  Times  has  steadily  reduced  the  cost 
of  placing  advertising  before  intelligent,  discriminat¬ 
ing  people  in  the  richest  market  in  the  world. 

Today  the  cost  per  line  per  thousand  copies  in  The 
New  York  Times  is  less  than  it  ever  was.  The  cost,  tested 
by  results,  is  also  the  lowest  in  any  medium  in  New  York. 

The  Times  increasing  circulation  enables  advertisers 
to  place  their  announcements  before  a  larger  group  of 
high  quality  readers  than  it  has  ever  been  possible  to 
reach  through  one  newspaper  in  New  York  —  without 
duplication,  without  waste,  and  in  a  newspaper  which 
because  of  its  censorship  has  the  strongest  confidence  of 
intelligent  readers. 

Net  paid  sale  daily,  375,000  copies — over  310,000  in  the 
New  York  market;  Sundays  675,000 — approximately  400,- 
000  in  the  New  York  market. 


Sljt  Nettr  Hxrrk 

Advertising  leader  in  volume  and  character  in 
New  York,  Total  lines  29^788^828  in  1926 


IOWA  DAILY  TO  BUILD 


MELBOURNE  DAILY  TO 
ENLARGE  PLANT 


GRECIAN  DESIGN  SELECTED  FOR  NEW  PORT 
HURON  TIMES-HERALD  PLANT 


Contract  Let  for  New  Plant  by  Mar- 
ihalltown  Time*-Republican 

The  MarJhalltou'ii  Times-Rcpubliccnt 
this  week  let  contract  for  its  new  pub-  Now  in 
lishing  plant,  which  will  be  erected  this 
summer. 

The  plant  will  be  two-stories  high  with 
full  basement,  the  exterior  walls  of  buff 
terra  cotta  and  red  tile  roof,  covering  a  William  Dunstan,  assistant  manager 
ground  plot  60  by  90  feet,  occupying  and  treasurer  of  the  Melbourne  (.\us- 
its  own  120  by  120  foot  park  at  Main  tralia)  Herald  is  visiting  this  country 
and  Second  streets,  the  center  of  the  to  purchase  equipment  for  an  addition 
city.  Business  offices  will  occupy  the  to  the  present  Herald  plant  to  be  buih 
first  floor  with  pressroom  and  foundry  shortly. 

in  the  rear,  with  the  editorial  and  news  “Our  present  building  was  completed 
offices  on  the  second  floor  front,  the  com-  in  1922,  but  we  have  grown  so  rapidly 
posing  room  being  in  the  rear  of  that  in  the  last  five  years  that  we  are  now 
floor.  Daylight  exposure  on  all  four  forced  to  build  again,”  Mr.  Dunstan 
sides  is  provided.  explained  in  an  interview  in  Xew  York 

D.  W.  Xorris,  president  of  the  Council  this  week. 

Bluffs  (la.)  Nonpareil,  is  president  of  The  Herald  is  building  a  new  press 
the  corporation  controlling  the  Times-  room  which  will  measure  200  feet  by 
Republican.  Rodney  C.  Wells  is  man-  130  feet  and  will  accommodate  60  units 
aging  editor  and  G.  F.  Thayer,  business  The  newspaper  now  has  a  total  of  34 
manager  of  the  paper  and  F.  A.  Moscrip  units,  Goss  and  Hoe  presses, 
associate  editor  and  editorial  writer.  The  present  Herald  plant  measures  132 

-  by  300  feet,  and  the  contemplated  annex 

HOUSTON  PRESS  TO  BUILD  ^  frontage  by  the 

same  depth.  The  building  is  five  stori« 
W.  C.  Mayborn  of  Fort  Worth,  repre-  high, 
senting  the  Scripps-Howard  interests,  has  The  company  publishing  the  Melbourne 
been  in  Houston  negotiating  for  the  pur-  Herald  also  issues  nine  other  news- 
chase  of  a  building  site  on  which  the  papers,  including  one  other  daily,  j 
Scripps-Howard  interests  plan  to  erect  tabloid,  the  Melbourne  Sun  News  Pic- 
a  modern  newspaper  plant  to  house  the  torial.  It  is  a  stock  company  having 
Houston  Press  and  the  central  offices  of  more  than  1,200  shareholders.  Keith 
the  league  in  Texas.  An  option  has  been  Murdock  is  managing  director, 
taken  on  a  half  block  of  ground  at  St.  Mr.  Dunstan  plans  to  remain  in  this 
Ernannel  and  Rusk  streets.  The  site  is  country  through  April,  visiting  Phfla- 
adjacent  to  trackage  and  is  150x250  feet,  delphia,  Wa.shington.  Pittsburgh,  (Chicago 


William  Dunstan,  Herald  Treasu 
S.  Purchasing  Equip, 
ment — Company  Prints 
Nine  Papers 


BUILDINC 


nMtS-HE«AL0 


Front  view  of  new  Port  Huron  Times-Herald  plant 


^l^HE  recent  opening  of  the  new  build- 
ing  of  the  Port  Huron  (Mich.) 

Tiines-Herald  marked  the  fifth  event  of 
the  kind  since  the  present  publishers, 

E.  J.  Ottaway  and  Louis  A.  Weil,  began 
publication  of  the  Daily  Herald  Aug.  1, 

1900.  Published  first  in  an  alley  building 
as  a  four-page  newspaper,  set  by  hand 
and  printed  on  a  common  garden  variety 
of  Campbell  press,  the  publishers  soon 
moved  into  somewhat  more  pretentious 
quarters.  Three  times  within  the  follow¬ 
ing  14  years  they  were  force<l  by  rapidly 
growing  business  to  move  again  and 
again. 

In  1914,  going  into  a  specially  built 
fire-proof  structure,  it  was  felt  that  the 
new  quarters  were  large  enough  to  pro¬ 
vide  suitable  accommodation  for  many 
years.  The  increasing  business  of  the 
war  years  crowded  every  department 
severely,  with  the  result  that  in  1925  a 
contract  was  let  to  rebuild  the  structure 

then  housing  the  Times-Herald.  Carry-  . . . . . ,  _  _ 

ing  on  business  and  moving  and  building  Times  was  formerly  the  Cleburne  Enter- 
at  the  .same  time  was  not  an  easy  task,  prise  and  was  established  about  25  years 
and  it  required  almost  all  of  1926  to  com-  ago.  Mr.  Bowman  has  been  in  the  news- 
plete  the  complicated  program.  paper  business  for  a  number  of  years  and 

The  building  shown  in  the  accompany-  is  now  editor  and  publisher  of  the  Itasca 
ing  picture  is  as  completely  fire-proof  as  (Tex.)  Item.  Associated  with  him  in 
mo<iern  architectural  genius  can  provide,  the  publication  of  the  Cleburne  Times 
It  is  62  feet  in  width  by  152  In  length,  will  be  J.  Lawrence  Dean,  a  life-long 
and  the  three  floors  provide  a  little  in  newspaper  man,  and  Miss  Celeste  Bounds, 
excess  of  27,000  square  feet  of  floor  who  will  be  society  editor.  Mrs.  R.  A. 
space.  Franklin,  who  has  had  charge  of  the 

The  front,  of  Bedford  stone,  is  of  Times  since  Jan.  1,  will  leave  at  once  for 
severe  Grecian  design,  with  Corinthian  Electra,  where  she  will  be  associated 
columns.  The  increased  height  of  the  with  her  husband,  R.  A.  Franklin,  now 
building  made  possible  a  front  elevation  editor  of  the  Electra  Xetvs. 
of  perfect  classic  proportions,  carried  out 
to  the  smallest  detail  of  cornice  and 
frieze.  Construction  is  of  steel,  concrete 
and  brick  of  fire-resisting  type,  with  con¬ 
crete  floors  and  roof,  re-inforced  with 
steel.  The  concrete  roof  desk  is  protected 
by  a  builtup  roof.  Windows  at  side  and 
rear  are  of  steel  sash,  with  fire-resisting 
glass.  The  maximum  of  window  space 
is  used  to  provide  plenty  of  natural  light, 
supplemented  by  skylights  where  required. 

The  present  Times-Herald  business 
represeirts  a  combination  of  the  Port 
Huron  Times,  established  in  1872,  and 
the  Daily  Herald,  established  in  1900. 

More  than  55  years  have,  therefore,  gone 
into  the  structure  of  the  present  institu¬ 
tion.  The  merger  of  the  two  papers  was 
accomplished  Jan.  1,  1910,  by  Ottaway 
and  Weil,  who  at  that  time  purchased 
outright  the  Port  Huron  Times. 

The  total  volume  of  business  of  either 
newspaper  in  1910  has  been  multiplied  by 
more  than  twelve  in  the  17  years  of  com- 
!)ined  ownership.  The  Thumb  District  of 
Michigan  (the  eastern  edge  of  the  state) 
is  daily  traversed  by  Times-Herald  trucks. 


TO  ENLARGE  PLANT 


the  idea  of  increasing  the  size  ot  the 
present  plant  and  to  permit  installation  of 
additional  press  facilities,”  said  Richard 
.\.  Carrington,  Jr.,  publisher. 


EDITORIAL 

CARTOONIST 

Available 


^  Somewhere  there  is  a  paper  with  the  editorial 
^  vigor  and  independence  of  the  New  York 
World  or  the  Chicago  Daily  News,  that  would  like 
to  replace  its  ^canned”  cartoons  with  a  staff  car¬ 
toonist  who  can  more  vitally  reflect  the  paper’s 
own  point  of  view. 

But  publishers  are  so  used  to  reading  about  the 

fabulous  salaries  paid  to  cartoonists  that  they 
instinctively  shudder  at  the  thought  of  hiring  one. 
However,  speaking  for  myself,  I’d  welcome  an 
opening  that  offered  little  more  than  the  per  diem 
wage  of,  say,  a  New  York  bricklayer — provided 
the  paper’s  policy  was  liberal  enough  to  give  full 
scope  to  my  challenging  portrayal  of  local  and 
national  issues. 

If  you  publish  that  sort  of  a  paper  you  may  be 
interested  in  looking  over  proofs  of  my  work 
appearing  in  national  periodicals. 


“NEA  Service  is  un¬ 
doubtedly  the  most  im¬ 
portant  factor  in  the 
makeup  of  a  newspaper 
fortunate  enough  to  be 
an  NEA  client." 


That  is  an  unsolicited 
tribute  by  G.  Lansing  Hurd, 
imblisher  of  the  Santa  Rosa 
(Calif.)  Republican. 


NEA  Service,  Inc 

1200  West  Third  Street 
CLEVELAND,  OHIO 


Address  Box  B-904,  EDITOR  &  PUBLISHER 
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The  Briggs  Plan  Puts 
Sliv  Average  of  Over 

900,000  LINES 

of  Extra  Local  Advertising 
In  Leading  American  Dailies 

EVERY  MONTH 


r  . ^ 

FEATURE 

EDITIONS 


Every  wide-awake  news¬ 
paper  should  have  one 
Feature  Edition  a  year. 
We  maintain  a  Special  Fea¬ 
ture  Edition  Department, 
comprised  of  specialists 
highly  trained  in  the  busi¬ 
ness  of  selling  large  Fea¬ 
ture  Editions  in  either 
Black  and  White  or  Roto- 
gravure.  (Anniversary. 
Housewarming,  and  other 
worthy  Occasional 
Editions.) 


WITHOUT  EXTRA  SELLING  COST  TO 
THE  PUBLISHERS! 

Are  you  getting  your  share  of  this  desir¬ 
able  local  lineage?  If  you  are  not  now  using 
the  Briggs  Plan,  you  are  missing  a  great 
volume  of  profitable  business. 

Every  publisher  has  to  contend  with  the 
problem  of  lining  up  local  manufacturers, 
jobbers,  and  wholesalers  who  use  the  local 
papers  only  spasmodically  or  not  at  all. 

Our  experienced  salesmen  convert  these 
non-advertisers  into  regular  weekly  or  semi¬ 
weekly  advertisers  for  your  paper,  and  at  no 
cost  to  you. 


Write  or  wire  us  for  complete  details.  Let 
us  tell  you  how  we  can  add  100,000  to  500,000 
lines  yearly  to  your  local  lineage  figures. 


Thos.  W.  Briggs  Co. 

« 

tl6th  Floor  Columbian  Mutual  Tower  Bldg.Tl 
MEMPHIS,  TENN.  if 
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PENNEY  STORES  USING  DISPLAY  SPACE  tising,  or  write  to  one  of  the  two  main  JOURNALISTS'  UNION  NOMINATES 

omces. 

TO  ATTRACT  ABLE  EMPLOYES  R-ybouia  Pre.identi.l  Ca„did.U- 

salesmen  call  in  answer  to  advertising,  it  ^  «/  »  q  u/  i  .t  v 

is  important  for  the  newspaper  and  the  Want  3  Weak*  Vacation 

Large  Chain  Group  Controlling  773  Stores  Relies  on  News-  advertiser  to  use  care  in  selection  of  the  (Special  to  Edito*  &  Pubi.ishe*) 

.0.1117  i'D  I/-"  n  hotel,  for  advertising  of  this  sort. 

papers  to  Build  Energetic  Personnel— -Company  Rep-  This  application  of  display  space  is 

resentative  Interviews  Applicants  not  a  new  departure  with  the  J.  C.  Penney 


hotel,  for  advertising  of  this  sort. 


P*P'"  p-»™p«»y  «'-P-  This  applies, io„  ot  display  swee  is  To  ",he^  p?i!M 

resentative  Interviews  Applicants  not  a  new  departure  with  the  J .  C.  Penney  ^  British  National  Union  of  W 

-  Company.  It  has  stood  the  test  of  some  j^^jjsts,  this  year,  the  elections  to 

By  HAMMOND  EDWARD  FRANKLIN  ha*  place  at  the  annual  conference  at  PW 

gone  changes  in  form.  The  company  s  at  Easter.  F.  D.  Bill  aS 

Yf/^HEX  a  business  is  at  the  “Tom’  or  a  personnel  representative.  This  copy,  i>a>es  record,  small  turnover  and  general  q  Mitchell  contest  the  vice-wpl? 

^  “Bill”  stage  where  its  proprietor  which  is  used  run  of  paper,  interests  the  success  indicate  that  such  display  adver-  ^jency.  The  Union  reports  a  dr^  C 

lias  an  intimate  relation  with  all  his  prospects,  who  meet  the  representative.  has  great  possibilities  for  many  membership  of  152  at  the  end  of  192? 

“lielp ’’ it  is  fairly  easy  to  hire  and  super-  The  promising  candidates  are  put  to  ‘corporations  in  solving  the  help  problem,  the  total  membership  being  4,675.  ^ 

*  *  a  vvArL  esn  DC  tnc  connecting  iiiiic.  *  *  • 

vise  employes.  .  '  ....  ,  .  r  Among  the  pressing  questions  to  K. 

But  as  the  small  business  grows  into  a  The  company  is  in  the  market  for  re-  — -  considered  at  the  conference  is  the  eff« 

large  scale  organization,  whether  it  be  a  tail  salesmen  not  under  25  or  over  35  NEWSPAPER  BILLS  KILLED  of  newspaper  amalgamations  on  wor^ 

newspaper,  advertising  agency,  factory  years  who  have  had  experience  in  selling  _  journalists,  notices  of  motion  on  S 

i,';;jkf™-erwhna.?'SdaXS.’h^  coi™  w„b,,  R.^„.  s“WTo»™&s'du&'ih;rrss: 

best-adapted  type  of  workers.  He  may  school  education  or  equivalent,  who  jws-  Increase  Legal  Advertising  Rate  p^per  amalgamations,  and  suggesting^ 

have  plenty  of  sound  ideas,  ample  capital  se.ss  enthusiasm,  ambition,  good  health,  jhe  North  Carolina  general  assembly,  possibility  of  establishing  other  new^ 

and  a  world  of  experience,  but,  in  the  etc.  •  .  „  the  bi-ennial  session  of  which  has  just  papers  to  replace  those  suspended  through 

last  analysis,  these  will  not  push  sales  .  The  company,  via  newspapers,  is  talk-  ^  particularly  amalgamation.  ^ 

ahead  to  new  lev^els  unless  ^  ‘ntelh-  '»g  way.  friendly  to  the  newspapers.  Other  suggestions  to  be  discussed  in- 

gent  and  loya  help  who  w'H  put  their  The  continuous  growth  of  this  nation-  The  two  things  the  press  asked  for  dude:  Three  weeks’  holiday  annuaS^ 
hearts  and  souls  into  his  business.  wide  institution  of  7/3  department  stores,  especially,  an  increase  in  the  legal  rate  for  all  newspaper  men,  with  full  m* 

Although  thousands  of  men  and  women  and  especially  the  large  expansion  of  for  publishing  insurance  notices,  and  the  (present  rate  is  a  fortnight);  standard 

are  hunting  jobs  ,  ‘s  an  ac  ua  new  stores  to  ^  through-  change  of  the  date  of  primary  elections  scales  of  expenses  for  newspaper  men  to 

shortage  of  the  right  kind  of  workers  in  out  46  states  of  the  Union,  offers  unusual  from  Saturday  until  Tuesday  were  both  be  recognized  by  all  publishers;  consii 
many  lines  of  industry.  Business  leaders  opportunities  to  energetic  retail  salesmen  killed.  Proposed  bills  that  were  killed  cration  of  the  question  of  fusion  wiA 
are  “hungry’  to  get  message-to-Oarcia  to  tram  for  store  managers  and  carve  out  ^-ere  the  tax  on  news  dealers,  which  the  Institute  of  Journalists ;  limitati* 

employes,  but  have  learn^  that  not  in  for  themselves  positions  of  trust  and  of  would  have  been  a  tax  to  be  paid  by  the  of  the  proportion  of  juniors  to  senion 

every  case  can  they  pick  them  up  at  e  -  hnaiKial  independence.  newspapers ;  limiting  advertisements  of  employed  on  newspapers  to  be  fixed  it 

ployment  agencies,  business  schools,  col-  Our  unniternipted  expansion  makes  it  |,ond  sales  in  newspapers  with  less  than  one-third  juniors  to  two-thirds  seniors- 

leges,  or  even  always  from  classified  uece.ssary  that  we  constantly  advertise  for  25,000  circulation  ;•  and  the  publication  of  the  foundation  of  a  home  for  aged  mem! 
newspaper  advertismg,  which ^  the  im^^^  more  salesmen  to  tram  lor  managers,  certain  legal  advertisements  one  time  in-  bers  in  distress;  the  inauguration,  in  co- 
widely  used  for  recruiting  lalwr.  Tra^  Three  incomes  instead  of  one  salary  stead  of  four  times  operation  with  the  proprietors,  of  edn- 

paper  display  advertising  is  being  utilized  when  you  become  manager.  1.  A  good  -  rational  classes  for  ioumalists  in  rZ 

more  than  formerly  in  connection  with  substantial  salary.  2.  A  percentage  of  venient  centres  in  different  towns.  , 


By  HAMMOND  EDWARD  FRANKLIN 


widely  used  for  recruiting  labor.  Trade  “Three  incomes  instead  of  one  salary  stead  of  four  t^es 

paper  display  advertising  is  being  utilize  when  you  become  manager.  1.  A  good 

more  than  formerly  in  connection  with  substantial  salary.  2.  A  percentage  of 

big  jobs.  tbe  profits  of  vour  store.  3.  A  preferred  SPCWISORS  ART  “RODEO” 

The  John  Hancock  .Life  I^urance  opportunity  to  share  in  the  profits  of  all  Samuel  Putnam,  author  and  art  critic. 
Company,  General  Electric  and  ^^estlng-  of  our  stores.  ,  the  Chicago  Evening  Post,  plans  to 

house,  have  been  successful  in  drawing  The  company  proceeds  to  go  into  details  show  Paris  an  American  “rodeo  in  paint,’’ 

fViA  npld-  Several  nt  it«  pvnan«mn  nmerram  liriAc  ifr  Vion/l1<»c 


BELUNGHAM  MERGER 


material  from  the  college  field.  Several  of  its  expansion  program,  lines  it  handles,  with  Chicago  the  'Esthetic  Herald  on 

companies  make  a  practice  of  sending  etc.,  all  selling  the  prospective  employe  .Vough-ridm  ”  wLn  Mr  PntnJm  PfJ^'^bon  as  a  ^ 

executives  to  leading  colleges  to  interview  on  the  future  which  awaits  him  in  this  sails  for  Eurooe  on  Mav  20  bp  n  paper.  The  Herald  absorbed 

promising  seniors.  .  business.  Specific  salaries  are  not  quoted.  rtakfwS  Hm  a  SrtL  of  Belhngham  Reveille  formerly  the 

The  J.  C.  Penney  Company  of  New  A  followup  advertisement  is  published  Paper.  Both  the  morning  and 


The  J.  C.  Penney  Company  of  New  A  followup  advertisement  is  published  rhJraao  u-  i?  -it  P^P*'"-  ‘be  morning  and 

York  City  and  St.  Louis  does  a  business  the  morning  of  the  arrival  of  the  Pennev  be^  exfobiS  f  Part*  alll  f'^ening  paper  will  have  Associated  Preji 

of  $150,000,000  a  year  through  its  nearly  personnel  man  in  town  of  three  columns  exnipitea  in  a  tans  gallery. _ leased  wire  service. 


800  stores  (it  will  have  approximately  of  space.  A  pyramid  shows  the  growth 
that  number  in  operation  this  year),  .of  sales  with  estimated  volume  of  $150,- 
Since  1902  when  Mr.  Penney’s  first  store  000,000  for  this  year  as  the  base.  In  a 
did  a  business  of  ^8,898.11,  this  comply  box,  the  three  incomes  in  place  of  one  are 
has  depended  for  its  expansion  on  finding  stressed. 

ambitious  men  who  were  willing  to  start  Under  the  heading,  “Continued  expan¬ 
small,  learn  the  ins  and  outs,  and  develop  sion’’,  the  company  states  that  in  passing 
an  increased  earning  power  through  shar-  the  hundred  million  mark  last  year,  its 
ing  in  profits.  .  increase  in  sales  amounted  to  27  per  cent. 

Mr.  Penney  opened  his  second  store  in  Twenty-eight  new  stores  are  being  opened 
1903,  his  third  in  1904,  his  fifth  in  1908.  this  spring  and  many  more  in  the  fall,  it 

In  1911,  his  total  sales  had  crossed  the  continues,  adding  that  no  large  concern  in 

million  dollar  mark.  In  1920,  he  started  the  world  has  a  smaller  turnover  of  labor. 
115  new  stores,  which  did  a  gross  busi-  Under  the  heading.  "Exceptional  oppor- 
iiess  of  almost  $43,000,000.  Last  year  tunity,”  the  company  explains  that  while 
sales  were  $115,682,737.86.  This  company  training  to  assume  greater  responsibility, 
uses  extensive  newspaper  advertising  to  the  employe  is  paid  a  good  salary  as 
Ixiost  sales.  It  is  applying  equal  intelli-  salesman.  The  prospect  is  told  to  call 

gence  in  the  use  of  newspaper  advertis-  on  the  company  representative,  whose 

ing  to  get  its  future  store  managers.  name  and  hotel  are  given  in  the  adver- 

The  company  very  steadily  carries  dis¬ 
play  copy  in  shoe  and  other  trade  papers 
reaching  possible  prospective  employes, 
but  for  special  selection  has  been  using 
large  display  space  in  newspapers  in  va- 
rinus  cities  just  ahead  of  the  arrival  of 


Thorough  Coverage  in  One  of  the 
World’s  Richest  Baying  Centers — 
Coupled  with  the  Ability  to 
Produce  Results 

alette  Cimeii 

(Momliig  snd  Bundsy) 

AND 

Pittsburgh  Chroniclt  Telegraph 

(Evenlnr  ssospt  Bnndsj) 

Thsss  newspspcTS  in  Vew*  snd  JHtsi- 
tisine  bsT*  the  oonddenoe  of  thsdr 
renders. 

Their  renders  have  the  power  te 
pnrehsse. 

Sold  Singly  or  Combined 
DBBAN  K.  DICK,  Nat’l  Adrc.  Mgr. 
Gssette  Square,  Pittsburgh,  Pa. 

B.  U.  BCBKB,  Inc.. 

1487  Broadway,  New  York. 

13a  B.  Mlchlxan  Blvd.,  Chicago. 
OoDstitnUen  Bldg.,  AtUnta,  Oa. 

B.  J.  BIDWBLL  COHPAMT, 

742  Market  Street,  San  Francisco,  CaL 
I  Times  Bldg.,  Los  Angeles,  Cal. 

Wblte-Beory-Stusrt  Bldg.,  Seattle.  Wash. 


I  A  statement  like  that,  coming  from 
us,  may  not  mean  so  much  unless  yon 
take  into  consideration  the  fact  that 
we  are  serving  with  complete  satis¬ 
faction  a  total  of  380  subscribers — 
year  in  and  year  out.  They  say  we 
are  “dependable”  because  they  have 
had  actual  experience  along  such  lines 
and  know  that  we  are  serious  in  our 
efforts  te  serve  our  customer*  to  the 
best  of  our  ability  at  all  times.  A 
two  months'  trial  test  of  our  Com¬ 
plete  Checking  Proof  Service  would 
prove  our  value  beyond  question, 

NOW — 380  subscribers 

DheJdyertising 
CHECKING  BUREMJm 


Oklahoma  City  jobbers  and  wholesalers, 
bankers  and  merchants  are  feeling  the 
effects  of  the  development  of  the  Semi- 
nole-Elarlsboro  oil  field,  just  fifty  miles 
from  Oklahoma  City  and  an  integral  part 
of  the  Oklahoma  City  Market. 

This  one  field  is  responsible  for  the  return  of 
Oklahoma  to  the  leadership  in  oil  production 
— and  more  oil  is  being  prc^uced  within  sixty 
miles  of  Oklahoma  City  than  within  a  like  dis¬ 
tance  from  any  other  distributing  point  in  the 
Mid-Continent  field. 

Combined  Daily  Circulation  144,000;  Sunday  88,000 

^Daily  Oklahoman 
Oklahoma  City  Times 

Reprtsented  by  E.  Ksts  Spsdsl  Advartfaiug  Aguncy 

^'rn-  York,  Chicago,  Detroit,  Atlanta,  Kansas  City,  San  Francisco 


7t  Madiaow  Ava. 
Nsw  York 


538  So.  Clark  St. 
Chicago 
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Informal  Notes 


s  E.  THOMASON, 
lOHN  STEWART  BRYAN, 
tAMPA  TRIBUNE: 

A  great  combination!  We  extend  our 
congratulations  to  Tampa. 

*  •  * 

JAMES  M.  NORTH,  JR., 

VICE  PRESIDENT, 

fort  worth  STAR-TELEGRAM: 

Tinxmann  came  in  today  and  suggested 
thjt  vre  "congratulate  Jimmy  North  on  the 
fact  that  he  has  the  loudest  radio  station 
in  the  South.” 

•  *  * 

O.  C.  HARN, 

managing  director, 
audit  bureau  of 

CIRCULATIONS: 

We  don’t  know  whether  you  are  in  a 
position  to  do  anything  about  it  or  not, 
but  if  you  could  get  newspaper  men  to 
agree  on  how  to  spell  (linage,  lineage), 
you  would  be  doing  a  favor  to  the  craft, 
s  *  s 

p.  b.  gay, 

director  of  advertising, 

MONTREAL  STANDARD: 

I  see  that,  as  far  as  we  are  concerned, 
the  automobile  season  is  officially  opened 
in  Canada.  Along  with  your  order  last 
week  for  the  “Auto  Editors’  Service” 
came  a  similar  one  from  the  Ottawa 
Journal.  We  are  indeed  glad  to  add  these 
two  leading  Canadian  dailies  to  our  list. 

*  *  * 

CLARENCE  SEAMAN, 

VICE  PRESIDENT. 

IMPERIAL  TYPE  METAL  CO.: 

I  notice  that,  when  the  Pittsburgh  Press 
moved  into  their  new  building,  they  bought 
everything  brand  new  from  presses  to 
quoin  keys,  excepting  their  imperial  metal, 
which  due  to  vour  "plus  plan  service”  lasts 
almost  forever.  It  is  a  shame  that  manu¬ 
facturers  of  other  types  of  printing  equip¬ 
ment  cannot  figure  out  a  similar  ‘'plus 
pUn”  ides.  *  *  * 

L.  S.  COLVILLE, 

CLASSIFIED  MANAGER, 

SIOUX  CITY  JOURNAL: 

We  welcome  you  formally  as  the  first  of 
three  new  subscribers  to  ''Associated  Edi¬ 
tors  Classified  Service”  added  laut  week. 
If  you  ever  have  any  complaints  or  any 
suggestion  to  offer  about  this  service, 
don't  be  backward  in  sending  them  in. 

•  *  • 

MARCELLUS  E.  FOSTER. 

EDITOR. 

HOUSTON  PRESS: 

Mr.  Tinzmann,  who  has  just  returned 
through  Texas  from  a  Western  trip,  has 
been  idling  us  of  the  wide  interest  in  the 
Southwest  in  your  column  of  local  com¬ 
ment  entitled  “Why?”  or  "Why!”,  as  the 
case  may  be.  We  congratulate  you  on  the 
great  popularity  of  this  column,  and  we 
congratulate  Houston  on  your  re-entry 
into  active  newspaper  work  there. 

•  *  * 

EUGENE  LORTON. 

PUBLISHER, 

TULSA  WORLD: 

I  heard,  over  the  dinner  table  today, 
first-hand  comment  by  a  man  who  has  just 
returned  from  Tulsa,  on  your  interesting 
move  in  advancing  the  Tulsa  World  re¬ 
cently  to  a  24-hour  paper  with  eleven  edi¬ 
tions  daily.  Many  newspaper  owners 
are  watching  with  great  interest  to  see 
how  you  work  out  this  new  program  of 
publishing.  We  extend  our  best  wishes. 
*  *  • 

WILL  M.  HINES, 

PUBLISHER. 

SAN  FRANCISCO  BULLETIN: 

We  congratulate  you  on  your  advance¬ 
ment  from  general  manager  to  publisher 
of  the  Bulletin  and  extend  our  best  wishes 
to  you  in  your  new  position. 

*  *  • 

HARRY  STRAUSS. 

CLASSIFIED  MANAGER, 

UNION  CITY  HUDSON-DISPATCH: 

,When  you  say  you’ll  cooperate,  you  cer- 
tainly  mean  it !  That  was  splendid  posi¬ 
tion  for  the  ad  from  our  classified  pro¬ 
motion  service  you  published  recently, 
captiOTed  “Winter  and  Spring  Meet  Dur- 
T*’  Timely  promotion  ads  for 

Apnl  have  already  been  sent  you;  hope 
you  hke  them  as  well. 

•  •  * 

ENGENE  W.  FARRELL, 

BUSINESS  MANAGER, 

NEWARK  EVENING  NEWS: 

It  is  a  matter  of  considerable  interest 
to  one  in  the  West  that  the  Newark  Eve- 
mng  New,  right  under  the  shadow  of 
I;**' ,  York  City,  should  rank  first  in  na- 
nonal,  automomile  and  classified  adver- 
^mg  and  second  in  the  total  volume  of 
•"'ot'fT  sll  six-day  newspapers 
published  in  the  UnitH  States. 


Censorship  ? 


“ALWAYS  STUPID: 

ALWAYS  FUTILE’’ 

I  have  never  known  any  character  of  censorship,  except 
military,  that  was  not  always  stupid  and  always  futile. 

I  do  not  believe  it  is  coming. 

K.  A,  BICKEL,  President, 

United  Press  Association, 

“SEX  AND  POLITICS 
OFTEN  INTERWEAVE” 

1  am  in  favor  of  the  kind  of  censorship  that  we  already 
have — the  only  kind  I  do  favor  for  newspapers.  Every  edi¬ 
tor  is  a  censor.  (See  any  good  dictionary.)  The  judgment 
of  the  newspaper  editors  of  the  United  States  can  be  trusted 
In  this  matter  just  as  it  always  has  been  trusted  in  matters 
tremendously  more  important  to  the  welfare  of  the  people 
and  the  government. 

Here  is  a  point  I  haven’t  seen  made;  politics  and  “sex 
material’’  cross  and  interweave.  We  can  easily  visualise 
situations  wherein  the  power  to  censor  “sex  material”  would 
be  in  effect  the  power  to  control  politics,  which  means  the 
power  to  destroy  free  government.  I  can  imagine  the  censor 
suppressing  “in  the  internats  of  public  morals”  an  expose  of 
the  vice  in  a  city  and  its  unholy  alliance  with  government 
(ever  hear  of  Canton,  Ohio!);  or  the  exposure  of  the  nasty 
private  character  of  a  public  official  so  sunk  in  debauchery, 
let  ns  say.  as  to  be  unfitted  for  a  position  of  trust. 

As  to  whether  it  is  coming,  nothing  that  legislatures  ever 
may  do  will  surprise  me. 

MARC  A.  ROSE,  Executive  Manager, 

International  News  Service. 

“LORD  ONLY  KNOWS 
WHAT  MAY  HAPPEN” 

If  you  mean  a  legal  censorship,  — 

a  censorship  establiued  by  law,  I 
am  opposed  to  it.  I  am  not  in  J  *  J. 

favor  of  making  any  beginning  to-  H  fit 

ward  newspaper  censorship  by  law.  A.-/  AA  a  I.  L/  f  aj 

Sex  stuff  ought  to  be  censorM,  but  , 

not  by  law:  all  the  censorship  that  Oil  tnlS  Pl 

needs  to  be  exercised  can  be  en-  v 

forced  from  within  the  newspaper  pllCS  Of  R  Ill 

office.  The  evils  that  wo  now  en-  ^  . 

dure  are  slight  compared  with  SCntRtlVC  116' 

those  wo  would  invite  were  we  to 

start  restricting  the  freedom  of  the  tO  tilC  tOllOl 

^  As  to  whether  it  is  coming,  the  tionS  I 

Lord  only  knows  what  may  hap¬ 
pen  in  this  country.  I  am  no  seer.  Are  you  II 

Our  state  legislatures  and  our 

Congress  seem  willing  to  attempt  mna  or 

almost  anything.  sex  metei 

A.  F.  ALLEN,  Editor. 

Sioux  City  Journal.  papers  f 


“PRESS  SHOULD  BE  FREE; 
PROBABLY  WON’T” 

I  am  not  in  favor  of  press  cen¬ 
sorship  in  reference  to  sex  or  any 
other  matters.  The  press  should 
be  left  free  to  express  to  the  full¬ 
est  extent,  its  ideas  on  every  sub¬ 
ject,  being  fully  conscious,  how¬ 
ever,  of  its  duty  to  tell  the  truth, 
and  conscious,  always,  of  its  legal 
responsibility  to  be  decent. 

I  fear,  however,  that  with  pres¬ 
ent  tendencies  toward  restriction  of 
all  activities,  that  censorship  of 
newspapers,  books  and  plays,  is 
coming. 

F.  B.  STONEMAN,  . 

Editor-in-Chief,  Miami  Herald. 


“NOT  IF  EDITORS  |l 

USE  ANY  JUDGMENT” 

I  am  not  in  favor  of  any  kind  of 
censorship  for  newspapers.  Neither 

do  I  think  it  is  coming — not  if  editors  use  any  judgment. 

H.  L.  MARSHALL,  Edito,’. 

Cedar  Rapids  Gazette, 

“TWO  CENSORS  NOW: 

EDITORS.  SUBSCRIBERS” 

You  ask:  "Are  you  in  favor  of  any  kind  of  censorship  of 
sex  material  in  newspaper  1” 

My  answer  is;  “Yes,  by  the  editors  of  the  newspapers 
which  they  are  charged  with  cperating.” 

You  also  ask;  “Whether  or  not  you  favcr  it.  do  you  think 
it  is  coming  1” 

Censorship  of  newspapers  isn’t  coming — it’s  here,  and  al¬ 
ways  has  been  here  in  the  form  of  opinions  of  subscribers. 
As  for  official  censorship  of  newspapers — the  post  office  de¬ 
partment  has  a  censorship  bureau. 

I  do  not  favor  censorship  except  by  the  editors  or  opera¬ 
tors  of  the  newspaper  property  involved. 

TED  THACKREY.  Editor, 

Cleveland  Press. 

“DOUBLE  CENSORSHIP 
ALREADY  EXISTS” 

There  is  a  double  and  a  sufficient  censorship  of  newspa¬ 
pers  now,  in  the  censorship  by  the  readers  and  public  and 
the  censorship  by  the  editor.  There  is  no  more  ocoasion  for 
a  political  censorship  of  newspapers,  novels,  plays  and  mov¬ 
ing  pictures  than  for  a  political  censor  of  lathers,  doctors, 
dentists  and  scientists.  Nothing  could  possibly  be  more 
deadly  to  human  progress.  I  do  not  think  it  is  coming. 

H.  T.  CHASE,  Editor. 

Topeka  Daily  Capital. 

“READERS  •WILL 
EXTERMINATE  OFFENDERS” 

Any  newspaper  copy  may  be  so  edited  from  the  viewpoint 
of  decency  that  it  should  not  give  offense  to  any  reader. 


I  do  not  feel  that  a  censorship  such  at  has  been  proposed 
as  a  result  of  the  indefensible  printing  of  smut  is  likely. 
Nor  would  it  be  justified. 

If  offenders  refuse  to  be  their  own  censors,  readers  and 
advertisers  will  do  a  job  of  censoring  that  will  exterminate 
them.  ELMER  P.  FRIES.  Editor. 

The  Cincinnati  Pott. 

“IT  MAY  COKE; 

TOO  MUCH  FILTH” 

Censorship  of  sex  material  in  newspapers,  in  my  opinion, 
would  result  in  greater  evils  than  the  one  it  would  seek  to 
eliminate.  I  do  not  favor  it. 

However,  I  would  not  be  surprised  to  see  it  come  about. 
Established  newspapers  are  stepping  over  the  border-line  be¬ 
tween  news  and  dirt.  Newspapers  of  a  new  type  are  thriv¬ 
ing  because  they  publish  dirt  and  filth  that  older  newspapers 
refuse  to  publish.  The  success  the  tabloids  have  met,  natu¬ 
rally  will  result  in  a  loosening  of  standards  already  too 
liberal.  Where  is  the  limit? 

DON  SCISM,  Editor. 

Evansville,  Courier. 

“COM8TOCKERY  IS 
NOT  THE  CURE” 

It  is  the  history  of  repression  that  morality  never  has  been 
improved  by  censorship  of  the  press  or  of  the  stage.  On 
the  contrary,  censorship  usually  creates  a  sympathetic  public 
interest  in  the  thing  oensored.  Confessedly,  commercialism 
is  imposing  on  public  decency,  yet  the  newspapers  themselves 
are  best  qualified  to  distinguish  between  news  and  art  on 
the  one  hand,  and  smut  on  the 
other.  In  any  case,  the  cure  does 
not  lie  in  Comstockery, 

_  The  writer  sees  no  immediate 

Editors’  Forum  raVi."""""" 

XJ/IACaL/#  O  A  t/f  mil  FREDERICK  A.  STOWE. 

Editor.  Peoria  Journal  Transcript. 

On  this  page  are  the  re-  “commonly  decent 
plies  of  a  number  of  repre-  “do °nrt “v?? o?n^ship  of  sex 

sentative  newspaper  editors  SrdncJ^  an"d  a7*^'i?S?i  ju^^S? 

to  the  following  two  ques- 

tionS  *  sumption,  should  always  prevail. 

*  I  do  not  think  such  censorship  is 

.  .  #  #  coming  for  the  reason  that  there 

Are  you  in  favor  of  any  goon  be  a  revulsion  on  the 

kind  of  censorship  of  part  of  both  the  public  and  news- 

.  .  I  •  paper  editors  against  so  much  sex 

sex  materisJ  in  news-  iti^ 

papers?  H.  W.  MINER. 

Managing  Editor. 

Whether  or  not  you  Canton  DaUy  Mews, 

favor  it,  do  you  think  it  T?BE®(^80R™’^ 

is  coming?  I  do  not  favor  censorship  of  sex 

material  in  newspapers  except  such 

This  forum  is  published  r%7;Si’2^‘^o“subS;rtlir  f?r*tewsp’2 

because  we  believe  it  will  be  SSte.  “to  fSn^uiat2*“7i  ^iJSSid 

of  greater  interest  to  news-  JSerV'lhose'Td^lSlnt*”! 

paper  men  than  anything  we  “’rhJ‘\esp»si?mty  rtoiid 

might  say  about  our  own  on  tte  newspaper  and  I  thi^ 

,  ®  that  in  ▼irtnally  every  oommunity 

business.  Pitner  that  is  anTMtWa  bat 

,  decent  nat  little  to  fear  from  the 

— Associated  Editors,  Inc.  ‘i'**  «  indecent. 

’  l  do  not  believe  outside  censor- 

shin  is  coming. 

ms .  I  ^  MARVIN  H.  CREAGER, 

Managing  Editor. 

Milwaukee  Journal. 

“PROBABLY  COMING: 

PROBABLY  WILL  GO” 

A  free  press  and  a  self -controlled  public  should  insure 
common  decency.  Compulsion  in  morals  is  ordinarily  futile 
or  worse. 


It  is  possibly  coming.  But  if  it  does,  it  is  also  likely  to  go. 

HENRY  B.  RUSSELL,  Editor,  Springfield  Union. 

“DECENT  NEWSPAPERS 

IN  LARGE  MAJORITY” 

I  believe  the  free  press  of  America  will  continue  to  be 
free.  A  censorship  of  sex  or  other  material  in  newspapers 
is  not  coming,  in  my  opinion.  Decent  newspapers — and  they 
are  very  largely  in  the  majority — may  be  trusted  to  do  their 
own  censoring.  Newspapers  that  forsake  decency  will  not 
long  survive  resultant  public  disapproval. 

J.  Y.  CHIDESTER.  Editor. 

Pittsburgh  Press. 

“LET’S  USE  OUR  OWN 

BROOMS  AND  DUSTERS” 

I  am  not  in  favor  of  censorship  of  any  kind  for  either 
newspapers,  plays  or  books.  Recently,  we  had  complaints  as 
to  our  serials.  We  immediately  substituted  better  stories 
with  less  sex. 

Censorship  is  despotism.  I  do  not  believe  our  legislators 
are  so  narrow  and  ridiculous  as  to  work  seriously  towa^ 
bringing  about  newspaper  or  periodical  censorship.  Perhaps 
some  of  us  should  clean  house— but,  let  us  use  our  own 
broom  and  duster. 

STUART  A.  MAHURAN, 

Dubuque  Telegraph  Herald. 
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President 
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ADVERTISING  AGENCIES  CAN  AID  IN 

SOLVING  PROBLEMS  OF  RETAILERS  “ 

t-k  •  A  j  advertising  and  different  grades  tech- 

Many  Stores  Asking  Agency  Staffs  to  Outline  Definite  Adver-  nicallv  of  each  type  of  advertising — ^the 

tising  Policies  and  Create  Store  Personality—  advertising  should  strike  the  key- 

^  j  manner  as  well  as  matter.  The 

Contribute  “Unfettered  Viewpoint  technique  of  the  advertising  campaign 

— — -  should  be  consciously  evolved  after  a 

By  F.  J.  KAUS  consideration  of  all  possible  techniques. 

'  .  .  It  should  not  be  just  the  obvious  thing 

Director,  Federal  Advertising  Agency,  Inc.  which  would  naturally  suggest  itself  to 

.an  individual  or  a  limited  group  of  in- 
I  'HK  advertising  agency  serves  a  re-  say  constitute  a  successtul  example  ol  dividuals  with  limited  resources.  Where 
tail  merchant  by  contributing  new  ageiKy  service  to  the  mailer.  That  advertising  has  to  convey  a  message  in 

ideas  and  fresh  thought.  It  can  do  this  advertising  today  carries  The  Interrupt-  manner  as  well  as  matter  there  is  great 

because  its  viewpoint  is  not  bound  up  >Hg  Idea  that  was  formulated  at  the  be-  organization  resources, 

in  the  traditions  of  a  business  or  the  prac-  ginning.  t  is  a  g  emonstration  o  advertising  must  perform  the  task 

tices  of  a  house.  The  ^ency  t  of  painting  a  definite  picture  of  what  the 

approach  is  from  the  standpoint  of  the  Tvrmanpnt  valnp  r>f  an^  aH-  retailer  stands  for  in  the  minds  of  the 

consumer  and  the  value  or  uses  the  pe  ,  u  i .  •  public  to  which  he  caters.  This  is  tre- 

buver  can  make  of  the  merchant’s  wares,  '*”na'mp  tn^la*  icTh'  niendously  important,  and  simple  as  it 

This  unfettered  viewpoint  crystalizes  into  oi  candy  stores  whose  name  today  s  the  j  j  -  ^  overlooked, 

major  policies  everyday  practices,  gives  a  result  pt  the  Interrupting  Idea  ‘Hap-  •  *  conclusion  it 

'hT  Create  iTv  his^suggettions"new"7tand-  Competitior^n  the  retail  business  is  means  that  each  individual  advertise- 
hel^ps  create  by  his  sugg  .  S  getting  so  keen  that  retailers  are  calling  nient.  m  addition  to  bringing  in  business 

“  Ti,.f  ;  tlu.  head  of  a  larire  New  more  and  more  for  outside  help,  such  the  next  day,  must  carry  a  message  and 

That  Is  how  the  head  o  g  advertisine  agencv  can  cive  with  'telp  paint  a  picture.  If  it  does  this,  then 

York  retail  establishment  expressed  him-  me  auvcrusing  agency  can  give  wiin  h  e  i  -r*--  -a 

If  rvio  The  extent  of  an  'ts  experienced  men  and  organizations.  ?t  tne  end  ot  any  season,  alter  each  ad 

self  to  me  recently.  Ine  e  There  is  an  increasing  teiidencv  to  recoc-  done  its  job  in  bringing  m  customers, 

advertising  agencv  s  service  can  and  does  mere  is  an  increasing  uiiaency  to  rccog  j  s  6 

■  ic  a,.^i  rennirements  of  mzc  that  the  advertising  agencv  has  bv  me  ads  as  a  series  nave  leit  a  perma- 

ihe'rmile?  There  are  those  retailers  reason  of  its  handling  of  many  lineV 

ind  advertising  agencies  whose  relation-  the  same  consumer  viewpoint  the  store  ness  that  is  that  retailers  greatest  asset, 

shin  is  basically  one  of  brokerage.  They  >s  trying  to  present  and  is  just  far  enough  Then,  m  the  daily  preparation  of  copy, 

olav  no  part  in  the  value  of  the  adver-  away  to  get  the  right  slant.  It  used  to  in  putting  “sell”  into  headlines,  sparkle 

tising  agmcy  to  the  retailer.  The  con-  that  the  store  manager  hesitated  about  into  descriptions,  and  real  word-painting 
tribution  of  the  advertising  agency  is  calling  in  an  advertising  agency,  for  he  into  institutional  advertising,  comes  the 
not  one  of  saving  part  of  a  differential,  thought  it  was  a  sign  of  weakness.  Now  great  test  of  versatility  of  freshness  with 
but  of  making  more  productive  and  re-  ^  is  doing  it  often.  The  same  is  true  which  to  stay  out  of  ruts, 
soonsive  the  white  space  the  retailer  con-  heads  of  business  who  know  that  The  agency’s  great  problem  is  to  work 

tracts  for  and  the  cost  of  which  is  steadily  <^^st  of  the  big  space  they  are  using  a  method  by  which  a  judgment  of 
increasing.  '  '  m  Sr^t  that  it  is  economy  to  hire  its  executives  and  the  creativeness  of  its 

This  does  not  mean  that  the  large  de-  ^ll  the  brmns  they  can  to  make  that  organization  can  be  applied  to  the  re- 


is,  is  often  overlooked. 

Carried  to  its  logical  conclusion  it 


Competition  in  the  retail  business  is  means  _  that  each  individual  advertise- 
getting  so  keen  that  retailers  are  calling  ment.  in  addition  to  bringing  in  business 


They  can  and  are  doing  this  with  their  work  of  those  who  prepare  his  ^  per  eent  of  the  retail  business 

own'  advertising  departments.  The  ad-  advertising:  u  .  •  u  •  running  with  them  on  regular  schedule 

vertisinii  agency’s  value  to  them  is  in  a  must  be  decided  just  what  niche  m  jg  billed  to  advertising  agencies.  Of  the 

much  broader  sense.  the  retailing  situation  of  the  city  the  remaining  40  per  cent  billed  to  the  re- 

One  large  department  store  is  now  retailer  can  and  should  fill,  from  the  tailer,  many  use  in  part  or  whole  the 
using  and  has  been  using  an  advertising  standpoint  of  price;  from  the  standpoint  service  of  the  larger  advertising  agencies, 
agencv  to  interpret  its  ixdicy  of  selling  whether  glittering  moderness  The  increase  in  the  use  of  the  agency 

for  cash  as  a  basic  reason  to  buy  at  conservative  substantiality  is  the  buy-  ^ill  come  in  the  future  from  the  larger 
their  store.  This  contributes  to  the  effec-  standard  of  the  part  of  the  population  retailers  on  a  counsel  basis  and  to  estab- 
tiveness  of  their  daily  store  advertising  most  prohtably  appeal  to.  jjgb  and  interpret  institutional  policies, 

as  weil  as  differentiating  this  retailer  .  ‘  decision,  of  course,  goes  deeply  The  advertising  agency  is  for  the  re- 
from  his  competitors.  Another  large  de-  business,  and  re-  tailer  who  looks  ahead  of  his  nose  in- 

partment  store  employed  the  agency  of  sfMnisibihty  for  it  must  be  shared  by  the  stead  of  back  from  his  heels. 

which  I  am  a  director  to  help  them  in  executive  control  of  the  business  - 

building  up  a  particular  department  of  |arRe  part  of  it,  however,  must  ^  shared  DUNLAP  PROMOTED 

their  Lsiness.  The  number  of  cases  by  the  ^^qile  responsible  for  the  adver-  „  „  ^  ^  ^ 

where  an  advertising  agency  is  used  to  t'smg.  because  it  is  their  job  to  strike  K.  H.  Dunlap  has  been  apjwinted  adver- 
build  uii  a  department  are  numerous  and  ‘be  keynote  which  notifies  this  part  of  tising  director  of  the  Miami  Daily  News 
steadily-  on  the  increase.  the  population  that  they  are  being  ap-  by  James  M.  Cox,  publisher.  He  was 

Some  years  ago  we  were  called  in  to  Ii^aled  to.  This  responsibility  is  entirely  formerly  advertising  manager  of  the 
counsel  yvith  a  leading  chain  to  develop  advertising  responsibility.  And  since  in  News  and  general  manager  of  the  Mico 
an  advertising  policy  together  with  an  formulating  an  issue  the  issue  is  fre-  Roto  Corporation,  a  Cox  subsidiary  in 
advertising  style  that  would  be  expressive  n»eutly  decided  in  striking  this  keynote,  Miami. 

of  their  business.  They  are  in  a  way  musva— _ _ _  _ 

a  man’s  department  store  divider!  into  - 

store  units  for  the  convenience  of  their  1 1 
patrons  of  different  points  about  town. 

CERTIFIED  QUALITY 

and  CERTIFIED  PRK 


INTERTYPE  PROMOTES 
H.  A.  PETERSON 

Assistant  Treasurer  Takes  Newly  Cr,. 

ated  Position  of  Comptroller^ _ 

Stockholders  Re-elect 
Directors 

The  board  of  directors  of  the  Inter- 
type  Corporation  at  a  recent  meetiiw 
created  the  position  of  comptroller,  airf 
elected  to  that  post  H.  A.  Peterson,’ 
since  Jan.  15,  1927,  has  been  assistant 
treasurer.  Frank  Hoffmann,  assistant 
secretary,  will  act  also  as  assistant  treas¬ 
urer. 

Mr.  Peterson  is  36  years  old  and  la$ 
had  a  wide  experience  in  accounting  and 
executive  work.  In  his  progress  up  the 
line  from  a  start  as  office  boy  he  cov¬ 
ered  the  various  stages  of  bookkeeper 
order  clerk,  cost  accountant,  credit  man¬ 
ager,  cashier  and  treasurer. 

During  the  war  he  became  a  naval 
aviator  and  shortly  afterwards  an  in- 
structor  in  aviation  at  Key  West,  Fla, 
There  he  was  given  his  commission  and 
sent  to  France  where  he  flew  one  of  the 
big  bombing  planes  that  succeeded  in 
making  excursions  over  German  terri- 
tory  toward  the  end  of  the  war. 

Returning  from  France.  Mr.  Peterson 
became  treasurer  of  the  Hammond  Typ^ 
writer  Company,  which  position  he  held 
for  about  four  years,  resigning  to  become 
an  officer  of  the  Willson  &  .\dams  Com¬ 
pany,  Westchester  Countv  lum^r  com 
pany. 

At  the  recent  annual  meeting  of  the 
stockholders  of  the  Intertype  Corpora¬ 
tion.  Paul  Appenzellar.  Wellington  E 
Bull  and  John  Warne  Herbert  were  r^ 
elected  directors  for  the  term  of  3  years. 

$250,000  UBEL  SUIT 

Toledo  New«-Bee  Is  Joint  DefemUat 
with  Detectives  in  Action 

Julius  W.  Weist.  half-brother  of  Lih 
Dale  Croy,  Toledo  school  teacher  who 
was  found  murdered  Oct.  26,  filed  suit  in 
Common  Pleas  Court  March  18,  against 
the  Toledo  Newspaper  Company  which 
publishes  the  Xe7i‘s-Bce,  Harold  C.  Place, 
editor;  Gordon  L.  Ryder,  private  opera¬ 
tive  detective;  John  Hovey,  detective; 
Frank  De  Lora,  patrolman ;  William 
Ehrhardt  and  R.  K.  Winans  for  $250,000. 

Mr.  Weist  through  his  attomeys 
charges  those  mentioned  in  his  petition 
with  conspiracy,  false  arrest,  malickw 
prosecution,  and  libel. 

Weist  was  released  by  Judge  Homer 
A.  Ramey  last  week  on  the  charge  of 
carrying  concealed  weapons  after  he  had 
^en  grilled  in  police  headquarters  for 
12  hours. 


Away  Ahead! 

2,196,676  -  19X5 
3,699,155  •  19X6 

1,50X,479  '  Gain 

The  New  York  Eve¬ 
ning  Graphic  shows 
greater  gain  in  line¬ 
age  (41%)  than  any 
other  New  York 
paper. 


CERTIFIED  QUALITY 

and  CERTIFIED  PRK 

Our  mats  have  never  been  made  to  sell  at  a  price. 
What  Certified  Dry  Mats  can  do  for  good  printing 
has  been  our  prime  consideration  and  the  price  has 
been  based  on  our  cost  plus  only  a  legitimate  profit. 

So  in  judging  Certified  Dry  Mats  please  do  not 
be  governed  by  the  price — there  are  more  expensive 
dry  mats  but  we  doubt  that  you  can  actually  get 
more  for  your  money. 

And  so  we  say  please  COMPARE;  for  to  com¬ 
pare  is  to  KNOW.  We  invite  pour  COMPARISON. 

CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  New  York,  N.  Y. 

for  wet  mat  printing  with  DRY  MAT  facility— use  Certifieds. 
MADE  IN  U.  S.  A. 


Our  ^ 

One  Siz£.  [ 

all  rrmts20'x24' 

One  Qualiti^  I 

only  the  best  h?c  |! 
tarunake, 

One  Price  j  1^. 

ii 

on  stojytin^onkr  ^ 
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The  Average  Buyer 
Buys  the  Goods 

A  good  newspaper  always  enjoys  a  good 
circulation.  That  means  quantity — and 
quantity  means  the  average  buyer — and 
the  average  buyer  buys  the  goods. 


In  Washington,  D.  C. — The  Times, 
evening;  The  Herald,  morning  and 
The  Big  Sunday  Herald,  are  good 
newspapers.  The  February,  1927 
circulation  of  these  newspapers  was — 


Washington  Times .  65,975"“ 

The  Washington  Herald  . .  51,785"“ 
Times  and  Herald  . . ...  117,760"“  »>«" 
The  Big  Sunday  Herald  . .  137,794"“  »>"« 

and  that's  quantity. 

The  advertising  in  these  newspapers 
is  read  by  the  average  buyer! 

Metals  Sunda)^ 

. .  ■  )|»aC6 


RODNEY  E.  BOONE  •  9  East  40th  St.,  New  York 

General  Manager,  National  Advertising. 

H.  A.  KOEHLER,  Hearst  Bldg.,  Chicago 
FRANKLIN  PAYNE,  Book-Tower  Hdg.,  Dcftroit 
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JUDGE  UPHOLDS  DAILY’S 
RUM  CASE  STORIES 

Rebuke*  Defendant*’  Lawyer  for  Tell¬ 
ing  Jury  “Paper*  Have  Poi*oned 
Mind*  of  Public”  Regard¬ 
ing  Ca*e 


A  newspaper  was  attacked  for  poison¬ 
ing  the  minds  of  a  jury  in  a  criminal 
case  and  upheld  by  presiding  judge  and 
by  district  attorney  in  New  Bedford, 
Mass.,  last  week.  The  newspaper,  after¬ 
wards  named  in  a  statement  of  apprecia¬ 
tion  by  the  district  attorney,  was  the  Mew 
Bedford  Standard. 

The  Standard  was  excoriated  by  Har¬ 
old  Hathaway  chief  defense  counsel  in 
the  trial  of  a  group  of  rum  runners  who 
were  promptly  convicted  and  sent  to  jail. 
Hathaway  said  in  his  final  address  to  the 
jury: 

“The  newspapers  of  this  city  by  studied 
and  continued  efforts,  by  the  use  of  scare 
headlines,  by  stories  by  sob  artists,  have 
filled  the  minds  of  the  newspaper  Readers 
of  New  Bedford  for  the  last  three  weeks. 

“If  you  were  to  decide  this  case  on 
what  you  have  read  in  the  newspapers, 
this  whole  proceeding  would  be  a  farce 
and  a  travesty  on  justice.  That  is  the 
one  thing  I  fear  in  this  case — the  attempt 
that  has  been  made  to  poison  your  minds 
against  the  defendants.” 

Superior  Court  Justice  David  F.  Dillon 
in  his  charge  to  the  jury  rebuked  the 
defense  counsel  in  these  words : 

There  is  no  real  freedom  in  those  coun¬ 
tries  where  there  is  no  freedom  of  the 
press.  Rather,  there  is  less  freedom,  as 
we  see  in  Soviet  Russia  and  in  Italy 
under  Mussolini.  You  can  trust  the  court 
to  care  for  any  instances  of  abuse  of 
freedom  of  the  press  as  do  sometimes 
happen. 

"There  has  been  no  such  instance  ob¬ 
served  by  the  court  in  the  trial  of  this 
case.  The  press  is  obligated  to  the  public 
to  tell  the  people,  the  public,  what  we 
are  doing  here.  We  are  the  servants  of 
the  people  and  they  have  the  right  to 
know  what  the  district  attorney,  the 
jurors,  and  the  judge  are  doing  here, 
whether  we  are  performing  our  duty.” 

District  Attorney  William  C.  Crossley 
praised  the  Standard  after  the  conclusion 
of  the  case  because  this  newspaper  had 
editorially  demanded  and  urged  by  the 
publication  of  interviews  with  citizens, 
that  this  group  of  liquor  conspiracy  cases 
be  tried  at  once  even  if  a  special  court 
sitting  was  necessary  rather  than  be  con¬ 
tinued,  as  appeared  necessary  by  the  end 
of  the  stated  court  session.  Crossley  said 
to  the  jury. 

“This  case  is  important  enough  to  have 
merited  considerable  newspaper  atten¬ 
tion.” 

The  Standard  gave  this  devoting  an 
average  of  five  columns  a  day  with  pic¬ 
tures  and  first  page  streamers  every  day 
of  the  trial.  Two  reporters  covert  the 
case  from  beginning  to  end.  A  third 
w'orked  on  it  some  and  three  photog¬ 
raphers  were  on  the  job. 

Cooper  Gaw  is  editor  of  the  Standard, 
George  A.  Hough  is  managing  editor  and 
George  .\.  Hough,  Jr.,  is  news  editor. 


OFFERS  NEWSPAPER  PRIZES 

Prize  of  a  silver  loving  cup  will  be 
awarded  to  the  reporter  on  a  Washington 
daily  new’spaper  making  the  “most  con¬ 
structive  news  scoop  during  1927.”  A 
similar  prize  will  be  awarded  the  weekly 
newspaper  judged  to  have  done  the  “most 
constructive  community  work  during 
1927.”  The  donor  of  the  cups  is  Herbert 
A.  Schoenfeld,  Seattle  business  man. 


J.  J.  SMITH  HONORED 

Employes  of  the  old  Birmingham 
(Ala.)  Ledger,  which  was  sold  in  1920 
to  the  Birmingham  News,  entertained  at 
dinner  at  the  Bankhead  Hotel,  March 
16,  in  honor  of  their  former  publisher 
James  J.  Smith  who  has  recently  re¬ 
turned  to  Birmingham  to  make  his  home 
after  an  absence  of  about  seven  years. 
Sixty  former  employes  of  the  paper  were 
present. 


LORD  BEAVERBROOK  IS  NOT 
SATISFIED  AS  PUBLISHER 

T  ORD  BEAVERBROOK,  who 
has  become  a  powerful  figure 
in  the  British  newspaper  world, 
says  his  efforts  in  journalism  in 
London  have  brought  him  no 
monetary  gains.  Writing  in  the 
London  Daily  Express  March  17, 
on  the  inauguration  of  a  northern 
edition,  involving  simultaneous 
publication  of  the  paper  in  London 
and  Manchester,  he  said: 

“If  I  consulted  my  own  inclina¬ 
tions  I  would  retire  from  jour¬ 
nalism  tomorrow  and  live  in  ease 
and  comfort  on  the  fortune  built 
up  in  Canada  before  I  set  foot  in 
Fleet  Street.  Fleet  Street  has  never 
recompensed  me  a  penny  in  return 
for  the  efforts  I  have  made  there.” 


VALUE  OF  NEWSPAPER 
SPACE  INCREASED 


33J'j  Per  Cent  Ri*e  in  General  Earn¬ 
ing  Power  Ha*  Doubled  Value  of 
New*paper  Space  Thomeon 
Declare* 


EUROPE  RECOVERING 
FROM  DEPRESSION 


High  Activity  in  Indu*try  Abroad  Say* 
Jame*  W.  Lindsay,  Managing  Di¬ 
rector  of  Intertype 
Limited 


James  W.  Lindsay,  vice-president  of 
the  Intertype  Corporation,  and  manag¬ 
ing  director  of  Intertype  Limited,  Lon¬ 
don,  and  Intertype  Setzmaschinen,  g.  m. 
b.  h.,  Berlin,  has  just  arrived  in  New 
York  for  an  important  conference  with 
Intertype  officials  here. 

Mr.  Lindsay  has  represented  the  In¬ 
tertype  Corporation  interests  in  Europe 
since  1920. 

“I  can  only  speak  of  conditions  as  I 
have  observed  them,”  says  Mr.  Lindsay, 
“in  Great  Britain  and  Central  Europe, 
but  there  is  no  doubt  in  my  mind  that 
commercially  and  industrially  the  im¬ 
mediate  future  of  this  great  manufac¬ 
turing  world  may  be  viewed  with  the 
utmost  confidence. 

“The  effects  of  the  inflation  and  de¬ 
flation  periods  are  rapidly  being  over¬ 
come  and  the  ever  increasing  demand 
upon  industry  is  being  met  through  the 
reconstruction  of  corp<)rate  structures, 
mc^eniizing  production  methods  and  ma¬ 
chinery. 

“While  there  is  yet  much  to  be  done, 
faith  and  complete  confidence  in  the  future 
prevails. 

“The  industrialists  in  Germanic  Europe 
are  particularly  alive  and  are  sparing  no 
effort  to  popularize  their  products,  par¬ 
ticularly  in  Soviet  Russia,  South  .\mer- 
ica  and  Africa. 

“England  is  endeavoring  to  stimulate 
the  home  market  with  the  cry  ‘Buy 
British  Goods,’  the  Germans  also  favor 
‘German  Made,’  but  it  is  my  experience 
that  while  both  these  slogans  sound  good 
to  the  politicians,  the  buyer,  whoever  he 
may  be,  wherever  locat^,  or  whatever 
he  may  want,  still  demands  service, 
quality,  and  price.” 


.\n  increase  in  general  earning  power 
of  33J/5  per  cent  in  the  last  five  years 
makes  newspaper  readers  even  better 
prospects  than  ever  for  advertised  goods, 
it  was  driven  home  by  William  A. 
Thomson,  director  of  the  Bureau  of  Ad¬ 
vertising,  American  Newspaper  Publish¬ 
er’s  Association  at  a  dinner  of  the  New 
England  Council  of  the  American  Asso¬ 
ciation  of  Advertising  .Agencies  at  Bos¬ 
ton,  March  21. 

“Recent  figures  show  that  average  in¬ 
come  for  each  wage  earner  is  $2,000,”  he 
showed.  “Hence,  if  newspaper  advertis¬ 
ing  paid  five  years  ago,  it  must  pay 
doubly  and  triply  today.” 

He  took  a  fling  at  the  recent  Starch  in¬ 
vestigation  of  consumers’  reading  habits 
by  inquiring  how  the  people  interviewed, 
after  reading  16^  magazines,  found  time 
to  earn  their  alleged  $10,000  a  year  in¬ 
comes. 

Harold  F.  Barber  of  the  J.  W.  Barber 
.Advertising  Agency,  who  acted  as  chair¬ 
man,  characterized  newspaper  advertis¬ 
ing  as  “the  only  way  to  get  national 
localized  circulation.”  He  added  that  up 
to  a  few  years  ago  no  newspaper  gave  a 
cash  discount  and  that  Boston  was  the 
first  city  in  the  country  to  have  a  news¬ 
paper  which  did  so.  This  was  in  1904 
when  Frank  Munsey,  who  had  taken  over 
the  Journal,  sent  out  a  form  letter  saying 
that  “collections  are  rotten”  and  that 
thereafter  instead  of  15  per  cent  he  would 
give  10  per  cent  and  a  5  per  cent  cash 
discount,  as  the  magaz'ines  did. 

R.  E.  Rindfusz,  executive  .secretary  of 
the  Periodical  Publishers’  -Association, 
stated  that  every  day  the  agencies  of  the 
country  close  their  doors,  owing  the 
Curtis,  Crowell,  Hearst  and  other  inter¬ 


ests  behind  his  organization  $2S,00000(| 
that  the  credit  loss  on  this  is  1/1,000  ui 
one  per  cent,  and  that  the  agency  system 
lias  meant  stabilization  of  the  publishin, 
business.  He  gave  credit  to  the  AmericM 
Newspaper  Publishers  Association,  ju 
business  papers,  the  agricultural 
and  other  organizations  for  making  tlii 
possible. 

The  presence  of  a  large  number  of 
Boston  agency  women  staff  member! 
caused  James  O’Shaughnessy,  secreUrv 
of  the  American  Association  of 
tising  Agencies,  to  predict  that  in  tb 
future  agency  women  will  outnumber  men 
eight  to  two  because  of  their  knowledee 
of  merchandise  and  buying  appeals,  fit 
stated  that  in  addition  to  large  commit 
ments  to  the  magazine,  the  agencies  ocr 
at  least  $20,000,000  a  month  to  newi. 
papers,  which  have  negligible  credr 
losses. 

The  bulk  of  the  advertising  of  tit 
country  is  being  placed  by  about  200  o« 
of  1,300  agencies,  he  declared.  Evtn 
dollar  of  obligatioa  out  of  a  volume  of 
$300,000,0000  contracted  by  Four-.A  men- 
bers  last  year  was  paid,  he  cited  as  j 
tribute  to  the  sound  business  methods  of 
current  agency  operation.  He  foreos 
that  if  advertising  ever  should  wobble  or 
the  credit  structure  be  undermined  in  a» 
way  the  consequences  would  be  felt  in 
every  corner  of  American  industry.  Hr 
stated  the  agency  capital  is  only  7  pe, 
cent  of  the  volume  done. 

The  Four-.A  grievance  committee  las: 
year  received  only  one  complaint,  he  said 
The  progress  of  agency  ethics  and 
methods  was  discussed. 

He  made  an  eloquent  plea  for  greate 
encouragement  by  publishers  of  the  yoonj 
but  coming  agency,  and  also  emi^ia,; 
that  most  of  the  present  work  being  Amr 
by  the  association  will  benefit  the  mti 
who  now  are  juniors  but  eventually  will 
l)e  agency  heads. 

Roy  S.  Durstine,  of  Barton,  Durstit 
&  Osborn,  former  president  of  ti» 
.American  .Association  of  .Advertisiw 
.Agencies,  outlined  activities  of  the  varions 
committees,  especially  that  of  the  com¬ 
mittee  under  John  Benson  on  finance. 


National  Advertising 
in  New  York 

To  reach  the  New  York  market — 
to  sell  their  products  to  the  people 
of  the  greatest  sales  territory — 
National  .Advertisers  use  more 
space  in  The  Sun  than  in  any  other 
New  York  evening  newspaper. 

The  Sun’s  gain  in  National  Adver¬ 
tising  during  1926— a  gain  of 
303339  lines — was  larger  than  the 
gain  of  any  other  New  York  eve¬ 
ning  newspaper. 


280  Broadway 


nn 

New  York 


On  Time! 


ON  the  streets — on  the  trains — in  the  mails 
I — on  time!  This  is  one  reason  why  the 
country’s  leading  newspapers  are  using 
the  Ludlow.  This  greater  speed  in  composition 
comes  from  setting  matrices — not  type — and  al¬ 
ways  having  plenty  of  typefaces  in  any  size  for 
every  ad  and  head. 

No  matter  how  large  the  edition  or  how  urgent  or 
great  the  demand,  the  Ludlow  meets  it  quickly  and 
readily  with  its  unlimited  supply  of  always-new  type 
in  slugs.  Without  machine  or  mold  changes,  you  get 
any  size  face  quickly  from  6  to  84-point  in  an  ever 
widening  selection  of  type  styles. 

With  every  face  cast  brand  new  your  ads  take  on 
that  lustre,  that  fresh  attractiveness  which  all  adver¬ 
tisers  appreciate  and  recognize  with  increased  linage. 

It  will  pay  you  to  investigate  the  Ludlow  of  Today. 


Ludlow  Typograph  Co. 

2032  Clybourn  Avenue,  Chicago 

Atlanta:  41  Marietta  Street 
San  Francisco  5  Third  Street 


Boston:  470  Atlantic  Avenue 
New  York:  63  Park  Row 


SET  IN  LUDLOW  QUALITY  SLUGS 
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The  Fastest  Growing 
Newspapers  in  Ameriea 

For  the  first  eleven  weeks  of 
1927,  the  NEWS-papers  of  Denver 
gained  568,770  lines  of  local  dis¬ 
play  advertising  while  the  Post 
LOST  193,020  lines. 

For  the  same  period,  the  NEWS- 
papers  carried  77,384  more 
classified  advertisements  than 
the  Post.  The  NEWS  is  now  first 
in  classified  advertising. 

The  Rocky  Mountain  News  and 
Denver  Evening  News  are  the 
fastest  growing  newspapers  in 
America. 


Rocky  Mountain  News 
Denver  Evening  News 


Scripps-Howard  Newspapers 


Represented  by  Allied  Newspapers,  Inc.,  250  Park  Avenue,  New  York 

Chicago  Detroit  San  Francisco  Los  Angeles  Seattle 
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SPEED  RULES  REFERENCE  DEPARTMENT 
OF  CINCINNATI  ENQUIRER 

Unusually  Complete  Filing  System  Makes  Clippings  and 
Cuts  Instantly  Available — Anticipates 
Paper’s  Photo  Needs 

By  FELIX  J.  KOCH 

Envelopes  are  used  for  filing  the  clip¬ 
pings.  Each  envelope  labelled  with  the 
subject  of  the  items  enclosed.  Where  a 
duplicate  may  exist  exceptions  are  noted 
thus : 

Smith,  Joseph  H. — 

Except  Joseph  H.  Banker 
Joseph  H.  Doctor 
Joseph  H.  Broker 

Two  distinct  filing  systems  are  main¬ 
tained  for  clippings  of  varying  sizes,  one 
for  two-column  clippings  and  under,  the 
other  for  full-page,  etc.  A  cross  file- 
card  system  carries  the  subjects  of  all 
clippings,  and  whether  carried  in  the 
two-column  or  in  the  larger  files. 

Cuts  are  taken  care  of  in  the  usual 
way,  placed  in  envelopes  with  a  proof 
attached.  They  are  listed  alphabetically. 
So  complete  is  the  filing  system  for  all 
material  only  a  minute  or  two  are  needed 
to  produce  material  called  for  by  the 
editorial  department. 

Pence  believes  it  pays  to  anticipate 
calls  for  cuts.  As  soon  as  a  person  gives 
promise  of  rising  to  prominence  or 
figuring  in  the  news,  he  solicits  a  photo¬ 
graph,  and  has  a  cut  made  and  filed. 
This  practice  has  saved  a  great  deal  of 
last  minute  work  on  the  part  of  reporters, 
artists  and  stereotypers.  In  the  library 
are  more  than  a  thousand  cuts  of  local 
persons. 

The  files  covering  the  local  field  to 
insure  speed. 


TN  Cincinnati  the  Morning  Enquirer  is 

functioning  in  its  new  building,  with 
the  assistance  of  what  is  probably  the 
very  last  word  in  newspaper  libraries,  in 
the  matter  of  completeness  and  speed. 

The  library  is  the  work  of  Harry 
Pence,  of  the  staff,  and  contains  many 
working  plans  all  his  own. 

“Much  news,  and  particularly  news 
concerning  international  matters  would 
be  almost  unintelligible  to  the  average 
reader,  unless  there  were  recalled  events 
preceding  the  dispatch  itself”,  Mr.  Pence 
said.  “Ne\»»papers  hiust,  therefore, 
always  have  available  at  a  moment’s  no¬ 
tice  library  material.” 

“Basically,  we  seek  to  keep  all  items 
that  will  be  wanted  for  reference  at  all, 
in  chronological  sequence,  beneath  the 
subject  head. 

“To  make  this  mass  of  material  avail¬ 
able,  we  start  our  system  with  an  index 
of  all  events  worth  recording  in  the  news 
of  the  day,  built  day  on  day.  This  run¬ 
ning  date-book  gives  exact  dates  of  hap¬ 
penings,  which  may  be  all  that  is  needed 
many  times.  The  date,  too,  very  ob¬ 
viously  gives  the  date  of  publication  of 
fullest  accounts  about  the  matters  in  the 
paper’s  files.  Where  there  are  many  clip¬ 
pings  on  a  subject  these  rest  in  chron¬ 
ologic  sequence. 

“Our  library  occupies  1,500  feet  of 
floor  space.  It  is  broken  up  in  alcoves. 
One  alcove  contains  perhaps  2,000  stand¬ 
ard  reference  books  of  every  sort,  placed 
on  open  steel  shelves.  A  simple  library 
cataloguing  system  is  employed  through¬ 
out.  A  nearby  alcove  has  a  file  of  our 
paper  since  the  beginning,  so  that  refer¬ 
ences  to  it  can  be  found  at  once.  Equip¬ 
ment  here  is  such  that  the  big  volumes 
are  workable  with  ease. 

“Other  alcoves  contain  files  of  material 
of  all  sorts,  clippings  from  exchange 
papers  and  from  magazines. 

“Personally,  I  believe  a  newspaper 
librarian  should  make  a  daily  study  of 
the  paper  which  would  prepare  him  to 
discuss  nearly  any  subject  touched  upon 
in  its  columns.  Doing  this  systematic¬ 
ally,  column  by  column,  at  a  stated  time 
daily,  should  not  take,  with  an  average 
big  paper,  more  than  an  hour  a  day. 
This  practice  will  enable  the  librarian  to 
preserve  proper  proportions  in  his  files.” 

In  his  daily  review  of  the  paper  Pence 
places  at  the  top  of  each  column  the  sub¬ 
ject  under  which  he  wishes  the  item  filed. 
Sometimes  only  the  keyword  in  the  head¬ 
line  is  underscored.  Often  in  the  text 
minor  subjects  are  encountered,  and  these 
are  underlined  lightly,  for  purpose  ot 
making  cross-references.  The  completed 
paper  is  then  turned  over  to  Mr.  Pence’s 
assistants  who  complete  the  filing. 


RADIO  DEALERS  ORGANIZE 

Radio  dealers  in  Waterbury,  Conn., 
have  organized,  with  E.  J.  Frey,  national 
advertising  manager  of  the  Waterbury 
Republican  and  American,  secretary.  I. 
B.  Myers,  business  manager  of  those 
papers,  addressed  the  organization  meet¬ 
ing,  held  recently,  outlining  the  advan¬ 
tages  to  be  gained  from  forming  an  as¬ 
sociation. 


buildiag^f 
circulation* 


The  Chiemgo  Herald  and  Examiner**  choice 
of  the  Hollister  oifanUation  to  condoel 

its  great  cireolation^bnilding  campaign, 
jiut  announced,  was  based  entirely  on  Hol¬ 

lister's  deserr^  repatation  for  unrivalled 
supremacy  in  the  6^d.  No  other  company 
oan  even  approach  its  record  for  maximom 

results,  with  campaigns  for  such  newspapers 

as  The  Philadelphia  Inquirer,  Cleveland  Plain 

Dealer,  Memphis  Commercial  Appeal,  Los 
Angeles  Times,  San  Francisco  Chronicle  and 
Indianapolis  News  to  its  credit. 

Write  Now:  Core  The  Herald  and  Examiner, 
CHICAGO 


IRVIN  S.  COBB 

unrita 

Ladies  and 
Gentlemen 

Among  His  Ladies  — 

One  who  ran  away  from 
Christmas 

Another  who  decided  to 
be  “Southern” 

A  Lady  of  Easy  Virtue 

Among  His  Qentlemen  — 
A  banker  with  a  past 
An  elderly  movie  actor 
A  man  who  arranged  his 
death  to  escape  his  wife 

Tk«  Bwt  of  Cobb'*  Roooat  Work 

Price  $2.00 

Wherever  Bookf  Are  SoM 

@iopolitfln  Book  @)oration 

»9  Wist  Ntw  York 


ADVERTISING  MATTER 
MENACE  TO  RADIO 

AbuM  of  Commercial  Program,  Will 

Drive  Listener,  Away,  Cincinnati 
Speaker  Declare, — Urges 
Newspaper  Space 

“If  you  want  to  kill  radio  forever, 
start  loading  up  broadcasting  programs 
with  advertising  matter,”  said  Paul  A. 
Greene,  managing  director  of  the  United 
States  Radio  Society,  Tuesday,  speaking 
to  the  Cincinnati  Chamber  of  Q)mmerce. 

“Action  should  be  taken  by  newspapers 
and  the  public  generally  to  stop  this 
nuisance,”  he  continued.  “It  is  one  of 
the  livest  subjects  before  the  listeners  of 
America  and  is  one  which  will  have  to 
be  dealt  with  by  public  opinion,  led  by 
the  newspapers.  The  listeners  themselves 
will  have  to  attend  to  this,  because  there 
is  nothing  in  the  new  radio  law  which 
places  a  ban  on  using  the  radio  for  adver¬ 
tising  purposes. 

“Personally  I  do  not  think  advertisers 
are  entitled  to  free  publicity  in  station 
programs  unless  they  themselves  hook 
up  their  entertainment  with  advertising 
in  the  newspapers  announcing  the  fact 
that  they  have  employed  singers  and 
other  artists  for  these  entertainments. 
That  is  only  fair  to  the  newspapers  and 
to  the  listeners. 

“But  the  real  menace  of  the  advertising 
is  not  so  much  in  the  programs  as  it  is 
in  the  actual  advertising  of  goods  and 
merchandise  over  the  radio  and  the  quo¬ 
tation  of  prices  in  the  same  manner  as 
is  done  in  newspaper  advertising.  This 
is  becoming  a  genuine  nuisance  and 


should  be  reached  in  some  way  at  tlie 
earliest  possible  moment. 

“This  condition,  unfortunately,  is  in, 
creasing  and  there  are  almost  a  dozen  oi 
these  advertising  sharks  on  the  air 
Suggestion  has  been  made  tliat  they  be 
taxed  heavily  so  as  to  remove  their  ob¬ 
jectionable  presence.  I  think  listeners 
everywhere  are  opposed  to  this  imposi- 
tion  on  their  good  nature.” 

The  speaker  dealt  with  wild-cattin* 
of  wave  lengths  and  went  into  consit^ 
able  technical  detail  with  regard  to  means 
whereby  it  could  be  stopped.  He  said 
that  he  believed  that  this  matter  would  be 
promptly  attended  to  by  the  New  Federal 
Radio  Commission,  as  thousands  of  com¬ 
plaints  have  been  made  to  broadcastin, 
stations  by  listeners.  ^ 


PITTSBURGH  DAILY  FINED 

Post  OfBciids  Must  Pay  $10  for  LiUl- 
ou,  McDermott  Story 

Judge  John  H.  McCann,  on  March  li 
fined  officials  and  a  reporter  of  th. 
Pittsburgh  Post  $10  each,  after  their  con¬ 
viction  of  criminal  libel  in  an  action 
brought  by  Martin  McDermott,  of  Nantr 
Glo,  Pa.  McDermott,  uncle  of  Pat  Mc¬ 
Dermott.  who  was  convicted  of  the  mur¬ 
der  of  Don  R.  Mellett,  editor  of  the 
Canton  (O.)  Daily  News,  charged  that 
the  paper  published  a  story  tending  to 
show  that  Martin  was  assisting  in  hid¬ 
ing  Pat  while  the  latter  was  being  sou^ 
in  connection  with  the  slaying  of  the 
Canton  editor.  The  defendants  were 
ordered  to  pay  the  court  costs.  It  ij 
understood  that  their  appeal  for  a  new 
trial  will  not  be  pressed. 


New  England’s  Second  Largest  Market 


Providence  Payrolls 

Payroll  checks  on  Providence  Clearing  House  banks 
during  1926  amounted  to  $134,651,000,  an  average  of 
more  than  $11,220,000  per  month.  These  figures  are 
for  Providence  banks  only  and  do  not  include  branches 
in  other  cities.  (Figures  furnished  by  Brown  Bureau 
of  Business  Research.)  These  figures  do  not  include 
.salaries  or  wages  paid  by  individual  check  or  direct 
from  cash  drawers. 

Providence  is  the  trading  center  of  Rhode  Island. 
Three-fourths  of  the  State’s  population  live  within  a 
fifteen-mile  radius  of  this  city. 

The  Providence  Journal 

and 

The  Evening  Bulletin 

with  a  combined  circulation  of  more  than  108,000  cover 
Providence  thoroughly  and  go  into  the  great  majority  of 
English  speaking  homes  in  the  state.  They  offer  ad¬ 
vertisers  adequate  coverage  of  the  prosperous  Rhode 
Island  market  at  a  minimum  cost. 

Providence  Journal  Company 

Providence,  R,  /. 

Representatives 

CHAS.  H.  EDDY  COMPANY  R.  J.  BIDWELL  COMPANY 

Chicaco  New  York  Boston  Los  Anceles  San  Francisco  Seattle 
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IMPROVEMENT  No.  4.  Size  of  the  small  lower  case  letters,  in  relation  to  caps,  are 
increased  slightly  but  not  so  much  as  to  destroy  proper  balance  and  impair  legibility. 


The  height  of  the  small  lower  case  of  ordinary 
newspaper  faces  in  use  today  is  about  two-thirds 
of  the  height  of  the  capitals. 

Intertype  designers  increased  the  small  lower  case 
very  slightly.  Just  enough  to  thicken  hairlines  and 
maintain  sufficient  openness  in  certain  letters  (like 
a,  e,  o,  s,  g)  to  prevent  filling  up. 

But  Intertype  lower  case  is  not  enlarged  to  the 
point  of  absorbing  ascenders  and  descenders  thus 
destroying  balance  and  contrast  between  lower  case 
letters,  so  essential  to  easy  reading.  Ninety  per 
cent  of  all  words  in  the  English  language  contain 
an  ascending  or  descending  letter. 


The  Intertype  Ideal  News  face  retains  all  of  these 
fundamental  characteristics  of  individual  letters 
which  have  long  been  accepted  as  indispensable  to 
legibility. 

A  familiar  face  has  been  re-designed  along  conven¬ 
tional  lines,  to  overcome  the  mechanical  difficulties 
encountered  in  newspaper  publishing. 

Leading  newspapers  like  The  New  York  Times, 
Seattle  Times,  Toronto  Daily  Star,  Cleveland  Plain 
Dealer,  who  give  careful  consideration  to  their 
dress,  have  adopted  the  new  Intertype  News  face. 
Like  an  old  friend,  a  familiar,  accepted  type  face 
wears  well  on  the  eyes  and  reads  easy. 


INTERTYPE  IDEAL  NEWS  SERIES 

has  only  slightly  larger  lower  case  letters 


5]/2  Point  on  Solid  Slug 


The  Intertype  News  Series  Is  meeting  the  ap¬ 
proval  of  all  those  who  believe  that  types  should 
be  made  for  the  needs  of  the  newspaper  read¬ 
er.  The  qualities  which  make  the  Intertype 
News  Series  easy  to  read  are  not  free  from  the 
usual  mannerisms  of  the  standard  newspaper 
type  faces. 

It’s  Familiar  and  Friendly. 

The  Intertype  News  Series  conforms  to  the 
familiar  and  friendly  design  to  which  the  ma 
Jorlty  of  newspaper  readers  are  accustomed, 
and  yet  gives  a  clearness  to  print  which  is  not 
to  be  had  by  the  use  of  ordinary  light-face 
type.  Intertype  established  the  fact  that  easy 
to  read  type  is  familiar  type.  Unfamiliar  type 
quickly  tires  the  eyes.  Intertype  then  set  about 
to  Improve  familiar  type.  The  changes  from 
old  standards  were,  in  most  instances,  not  of 
great  Importance  but  most  of  them  were  in  di¬ 
rections  that  have  heretofore  been  avoided  by 
type-maker.  The  hairlines  of  Intertype  News 
Series  show  a  distinctly  visible  thickness.  The 
serifs  were  shortened  and  bracketed,  and  the 
descenders  and  ascenders  were  made  a  little 
longer.  The  sharp  contrast  between  thick  and 
thin  lines  has  been  modified.  Characters  like 
a.  e,  s.  g.  which  have  always  been  pinched  in 
deference  to  old  standards,  are  here  made  of 
full  breadth,  and  even  in  ordinary  press  work 
are  recognized  with  ease.  The  Intertype  News 
.series  derives  its  principal  claim  to  legibility 


6%  Point  on  Solid  Slug 


The  Intertype  News  Series  is  meeting 
the  approval  of  all  those  who  believe 
that  types  should  be  made  for  the  needs 
of  the  newspaper  reader.  The  qualities 
which  make  the  Intertype  News  Series 
easy  to  read  are  not  free  from  the  usual 
mannerisms  of  the  standard  newspaper 
type  faces. 

It's  Familiar  and  Friendly. 

The  Intertype  News  Series  conforms 
to  the  familiar  and  friendly  desigfn  to 
which  the  majority  of  newspaper  read¬ 
ers  are  accustomed,  and  yet  gives  a 
clearness  to  print  which  is  not  to  be  had 
by  the  use  of  ordinary  light-face  type. 
Intertype  established  the  fact  that  easy 
to  read  type  is  familiar  type.  Unfa¬ 
miliar  type  quickly  tires  the  eyes.  Inter¬ 
type  then  set  about  to  improve  familiar 
type.  The  changes  from  old  standards 
were,  in  most  instances,  not  of  great 
importance  but  most  of  them  were  in 
directions  that  have  heretofore  been 
avoided  by  type-makers.  The  hairlines 
of  Intertype  News  Series  show  a  dis¬ 
tinctly  visible  thickness.  The  serifs 


7  Point  on  Solid  Slug 


The  Intertype  News  Series  is  meet¬ 
ing  the  approval  of  all  those  who  be¬ 
lieve  that  types  should  be  made  for 
the  needs  of  the  newspaper  reader. 
The  qualities  which  make  the  Inter¬ 
type  News  Series  easy  to  read  are  not 
free  from  the  ususal  mannerisms  of  the 
standard  newspaper  type  faces. 

It’s  Familiar  and  Friendly. 

The  Intertype  News  Series  con¬ 
forms  to  the  familiar  and  friendly  de¬ 
sign  to  which  the  majority  of  newspa¬ 
per  readers  are  accustomed,  and  yet 
gives  a  clearness  to  print  which  is  not 
to  be  had  by  the  use  of  ordinary  light- 
face  type.  Intertype  established  the 
fact  that  easy  to  read  type  is  familiar 
type.  Unfamiliar  type  quickly  tires 
the  eyes.  Intertype  then  set  about  to 
improve  familiar  type.  The  changes 
from  old  standards  were,  in  most  in¬ 
stances,  not  of  great  importance  but 
most  of  them  were  in  directions  that 
have  heretofore  been  avoided  by  type¬ 


write  nearest  branch 
for  larger  specimens 


I  N  T  E  RT  Y  P  E 


Designed  in  5^, 
6^,  7  and  8  Point 


INTERTYPE  CORPORATION :  New  York  1440  Broadway;  Chicago  130  N.  Franklin  St.;  Memphis  McCall 
Bldg.;  San  Francisco  560  Howard  St.;  Los  Angeles  1240  S.  Main  St.;  Boston  80  Federal  St.;  London;  Berlin 


Set  in  Intertype  Antique  No.  1  widi  Italic.  Display  in  Cloister  Bold. 


LEVY  NEW  PRESIDENT 
OF  FOREIGN  CORPS 


CHILLS  CHASE  THRILLS  by  orders  to  open  all 

the  windows  every  half  hour. 

The  weather  is  now  moderating,  xi,. 
building  custodian  has  made  arrange 
ments  to  protect  the  health  of  counsel 
and  visiting  reporters,  most  of  whom 
came  from  Washington  in  spring  attire 
.A.nderson  is  coming  along  nicely.  Rg.] 
I)orts  Senator  Reed,  who  visited  hi™ 
Wednesday  night. 


TO  BUY  ALARM  CLOCKS 
FOR  PHONE  GIRLS 


S.  Correspondent  of  Le  Matin 
Honored  at  Annual  Election — Is 
Member  of  N.  Y.  World  Staff 
and  25-Year  Club 


Crowded  Federal  Chamber  Aired  Mid- 
Wintry  Blasts  by  Open  Windows — 
Paul  Anderson  Stricken, 

Is  Recovering 


IJOW  do  you  wake  up  a  tele¬ 
phone  operator  to  reach  your 
city  editor  with  a  murder  confes¬ 
sion  story? 

A  reporter  for  one  New  York 
newspaper  would  like  an  answer 
to  that  question.  He  was  covering 
the  Gray-Snyder  murder.  He  had 
(iray’s  confession  before  midnight 
on  Monday,  but  couldn’t  telephone 
it  in.  The  telephone  operator  was 
sleeping  the  sleep  of  the  innocent. 

After  trying  some  time,  the  re¬ 
porter  was  clever  enough  to  tele¬ 
phone  the  City  News  Association, 
and  the  word  was  flashed  by  ticker 
to  the  new.spaper. 


By  H.\rold  Butcher 

I-Cfuicc  Levy,  United  States  correspond¬ 
ent  of  Lc  Matin,  Paris,  and  member  of 
the  staff  of  the  New  York  World,  has 
just  Ween  elected 
president  of  the 
Association  of 
Foreign  Press 
Corresiwndents  in 
the  United  States 
to  succeed  Dr.  A. 
M.  Na wench,  of 
C~as,  Poland, 
who  vacates  the 
chair  at  the  ninth 
annual  dinner  of 
the  .Association  to 
be  held  on  Thurs¬ 
day,  March  31,  at 
the  Brevoort 
Hotel,  Xew  York, 
with  .Alexander 
Kerensky  as  guest  of  honor. 

The  career  of  Leonce  Levy  has  been 
one  of  success  against  odds,  like  that  of 
many  another  immigrant  youth.  He  left 
Alsace  Lorraine  in  1886  to  escape  service 
in  the  German  army.  He  knew  prac¬ 
tically  no  English,  and  his  first  problem 
on  arriving  in  New  York  was  how  to  get 
a  job  and  to  hold  it  long  enough  to 
keep  him  in  food,  shelter  and  clothing. 

He  worked  on  the  old  Recorder,  now- 
defunct,  and  then  on  the  Herald.  In 
1897  he  joined  the  World,  where  he  has 
been  ever  since.  He  is  a  member  of  the 
World’s  Quarter  Century  Club  (which 
was  established  in  1998,  the  twenty-fifth 
anniversary  of  the  date  when  Joseph 
Pulitzer  became  editor  of  the  paper). 

Before  the  World  War  only  Le  Temps 
took  any  notice  of  American  news ;  now  all 
tlie  papers  devote  attention  to  the  opinions 
and  happenings  of  Americans  and  of 
America.  Mr.  Levy  sends  about  300 
words  a  week  by  cable,  but  his  messages 
supplement  the  regular  service  of  the 
Havas  Agency,  and  his  own  extensive 
stories  by  mail. 

■A  lot  of  .American  news  get  boiled 
down  to  three  lines  in  the  Paris  papers— 
"Ndurelles  cn  Trots  LigneY’ — to  furnish 
a  paragraph  feature  that  is  popular  with 
the  readers.  The  news ’which  might  oc¬ 
cupy  a  hundred  lines  in  a  New  York 
paper,  a  couple  of  sticks  in  a  London 
paper,  is  run  in  thre6-lines  in  Paris. 

The  French  papers  have  one  effective 
means  of  cutting  the  cost  of  news  from 
.America.  Their  London  correspondents 
see  a  plentiful  supply  of  news  in  the  me¬ 
tropolitan  papers  there.  A  quick  sum¬ 
mary  for  Parisian  consumption  is  soon 
made  and  passed  on  to  Paris  by  telephone. 
That  is  almost  as  good  as  getting  the 
news  direct  by  cable  from  New  York. 

"I  believe  that  the  foreign  correspond¬ 
ent  should  work  up  his  own  stories,”  said 


Detroit,  March  24. — Considerable  jo¬ 
cosity  has  arisen  here  during  the  trial  in 
Federal  court  of  the  $1,000,000  libel  suit 
brought  by  .Aaron  Sapiro  of  Chicago 
against  Henry  Ford,  because  Senator 
James  A.  Reed,  and  chief  of  counsel  for 
Ford,  has  been  wearing  his  overcoat  dur¬ 
ing  court  sessions  the  past  few  days. 

Also,  Paul  Ander.son,  correspondent  of 
the  St.  Louis  Post-Dispatch,  who  arrived  Mrs.  Holtz  and 
here  March  19  to  cover  the  remainder  of  their  two 
the  trial,  was  stricken  ill  the  following  daughters  to  ob- 
Monday  and  removed  to  a  hospital.  His  serve  newspaper 
case  was  first  reported  as  pneumonia,  but  conditions  in 
.Anderson  explains  that  he  arrived  in  De-  England,  on  the 
troit  in  a  rundown  condition  resulting  Continent,  and  in 
from  overwork  during  the  last  session  .America. 
of  congress.  He  says  he  has  a  nervous  Mr.  Holtz  is  a 
breakdown  and  the  physicians  at  Henry  Rotarian,  acting 
Ford  hospital  confirm  this.  as  president  of 

But  to  get  back  to  Senator  Reed  and  t  h  e  Melbourne 
his  overcoat,  and  the  reports  of  a  frigid  Club  in  1925-26, 

Federal  court  room,  which  all  started  in  and  portion  of  his 

fun,  the  trial  opened  during  a  run  of  leisure  will  be 

very  mild  spring  weather,  with  the  mer-  devoted  to  asso- 

cury  at  65.  on  Friday  the  18th  the  ciation  with  mem- 

weather  turned  cold,  with  rain  and  snow,  bers  from  other  parts  of  the  world.  He 

The  heating  plant  of  the  Federal  building  was  one  of  the  prime  movers  and  prin- 

is  old  and  antiquated.  So  is  the  ven-  cipal  organizer  in  Victoria  in  connec- 

tilating  .system.  The  courtnxmi  in  ques-  tion  with  the  visit  to  .Australia  by  the 

tion  is  jammed  all  day.  Complaints  of  Empire  Press  Union. 


STUDYING  FOREIGN  PAPERS 


Mr.  Levy.  “He  should  not  depend  en¬ 
tirely  on  the  newspapers  of  the  city  in 
which  he  hapi^ns  to  be  located.  This  is 
not  easy,  but  it  should  be  the  aim  of  the 
man  who  wants  his  work  to  count.  So 
many  correspondents  fail  to  get  the  men¬ 
tality  of  the  country  in  which  they  are 
living.  They  live  among  their  own 
friends  and  countrymen,  and  they  retain 
the  point  of  view  of  the  country  whence 
they  have  come.  Instead  of  this,  they 
should  mix  with  the  people  of  the  coun¬ 
try  -where  they  are  so  as  to  understand 
their  mentality ;  and  it  goes  w'ithout  say¬ 
ing  that  they  should  learn  the  language 
thoroughly.’’ 

Leonce  Levy  last  September  received 
the  insignia  and  brevet  of  the  Chevalier 
of  the  Legion  of  Honor  conferred  by  the 
French  Government.  Since  1919  he  has 
held  the  order  of  Officier  de  I’lnstruction 
Publique.  His  family  has  long  been  as¬ 
sociated  w-ith  educational  and  journalistic 
work.  .An  uncle  founded  the  first  French 
paper  in  the  Far  East — the  Lcho  du 
Japan.  His  father  was  principal  of  a 
primary  school  in  .Alsace  for  40  years,  and 
his-  sister  is  founder  and  director  of  the 
first  school  for  business  established  in 
.Alsace  Lorraine. 


Leonce  Levy 


The  Standard  Union 
is  the  only  newspaper 
in  Brooklyn  whose 
circulation  is  100% 
readers^!;'- 


T  IONIC  NO.  5 

Indispensable  in  Our  Office 


The  6V2  point  Ionic  No.  5  with 
Italic  which  wc  recently  bought  of 
you  is  indispensable  in  our  office. 
We  use  the  Ionic  for  all  legal  pub¬ 
lications  and  it  also  saves  much 
hand  setting  in  job  work.  I  am  en¬ 
closing  a  card  which  you  will  notice 
has  only  two  lines  of  hand  set  type. 
We  think  that  the  combination  of 
Ionic  and  Italic  in  this  job  would 
be  hard  to  improve  on.  The  com¬ 
bination  with  Italic  is  very  satis¬ 
factory  to  us  and  we  are  making 
good  use  of  the  series  daily. 

Occasionally  when  we  are 
crowded  for  space  we  set  our  rural 
letters  in  Ionic,  which  affords  much 
saving  in  space. 

If  our  present  series  should  be 
destroyed  we  immediately  would 
order  another  series  of  Ionic  No. 
5  with  Italic. 

Thanking  you  for  the  many 
favors  and  prompt  service  which 
you  have  always  extended  us,  we 
remain. 

The  Whitehall  Times 
Whitehall,  Wis. 


No  accident  or  insur¬ 
ance-;^  pplicies^T^ 


packages  'oi^lany 
description, ^contests 
of  any  kind  are  neces- 
sary  to  sellfiQis  news- 


Make  Your  Title 
A  Mark  of  Pride 
witK 

Hardened  Steel 
Newspaper  Heads 

—  they  last  forever 


Portland  Oregon- 

is  an  afternoon  newspaper  town 


How^s  that? 

Almost  twice  as  many  people  buy 
afternoon  papers  in  Portland. 

That  is  a  rather  decisive  “vote”! 

He  9le  H: 

*  t 

•jj 

The  fact  is  that  Portland  is  very 
much  of  a  home  town.  A  high 
percentage  of  its  people  own  their 
own  homes. 

The  reading  habits  of  its  citizens 


are  clearly  demonstrated  by  the 
preference  for  afternoon  papers. 


The  Journal  has  an  absolute  lead¬ 
ership  in  local  daily  circulation. 


And  in  spite  of  having  two  after¬ 
noon  competitors,  it  has  the  larg¬ 
est  daily  circulation  in  Portland 
and  40  -  mile,  radius  of  any  Port¬ 
land  newspaper* 


■1  J 


Buy  the  afternoon  field  in  Port¬ 
land  . . .  and  the  Journal  to  cover  ^ 
this  field!. 


FL 


BENJAMIN  &  KENTNOR  COMPANY  ''  Special  Representatives 

CHICAGO  NEW  YORK  LOS  ANGELES  ,  SAN  FRANCISCO  PHILADELPHIA 

900  MaUcta  BUg.  '  t*:  .  2. WcM  45th  Street  401  Van  Nuyi Bldg.  .  58  Sutter  Street  1S24  Chcatnut  Street 


LT 
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Editor  &  Publisher  for  March  26,  1927 


WINDOW  DISPLAY  WEEK 
PLANS  COMPLETED 


Newspapers  Urged  to  Boost  Event  Set 
for  May  9 — Retailers  Are  to  Co¬ 
operate  with  National  Asso¬ 
ciation 


Newspapers  are  being  urged  to  make 
their  readers  “window  conscious”  by 
boosting  “Window  Display  Week,”  set 
for  May  9.  The  week  is  sponsored  by 
the  International  Advertising  Associa¬ 
tion  in  co-operation  with  the  Window 
Display  Advertising  Association. 

The  following  note  to  publishers  has 
been  sent  out  by  the  sponsors: 

“If  the  Advertising  Club  in  your  city 
is  not  planning  National  Window  Display 
Week,  get  behind  them  at  once  to  back 
this  co-operative  merchandising  event.  If 
there  is  no  Advertising  Oub,  ap^oach 
some  other  business  men’s  association  to 
sponsor  it. 

“Then  use  Window  Display  Week  to 
sell  the  large  national  advertisers  on  the 
value  of  increased  sales  through  a  tieup 
between  the  use  of  their  window  displays 
and  newspaper  advertising. 

“Window  and  store  display  holds  a 
unique  place,  in  that  of  all  of  the  various 
forms  of  advertising,  it  alone  secures  in¬ 
creased  returns  from  the  money  spent  in 
other  media  by  reminding  the  purchaser, 
at  the  point  of  sale,  of  message  carried 
by  the  newspapers  and  magazines. 

“Any  effort  to  increase  the  efficiency  of 
newspaper  advertising  is  worthy  of  the 
support  of  the  publishers.” 

The  Window  Display  Advertising 
Association  of  which  Lee  H.  Bristol, 
advertising  manager  of  the  Bristol-Myers 
Company,  makers  of  Ipana  toothpaste,  is 
president,  has  prepared  a  32 -page  hand¬ 
book  presenting  necessary  details  for 
planning  “Window  Display  Week.”  It 
stresses  the  value  of  increasing  sales 
through  a  tie-up  between  window  displays 
and  newspaper  advertising,  particularly 
with  advertising  of  nationally  advertised 
products. 

According  to  the  plan  as  outlined  by 
the  Window  Display  Advertising  Asso¬ 
ciation  headquarters  in  New  York  City, 
the  interest  of  the  week  is  to  be  built 
around  a  contest.  All  of  the  stores  in 
the  various  towns  or  cities  participating 
are  to  be  invited  to  join  in  the  contest 
and  will  be  urged  to  arrange  sp^ial  win¬ 
dow  displays  and  indoor  exhibits  and 
to  feature  the  week  in  their  newspaper  or 
other  advertising. 

The  public  will  also  be  included  in  a 
guessing  contest  in  which  they  will  match 
wits  with  the  judges  and  with  each  other 
in  trying  to  pick  the  winning  windows  of 
various  types. 


D’ARMAND  IN  VENTURA 

Talbot  Kendall,  business  manager  of 
the  Ventura  (Cal.)  Star,  has  sold  a  five 
percent  stock  interest  in  the  newspaper 
to  Jacques  D'Amiand,  who  will  become 
business  manager.  D’Armand  has  re¬ 
signed  as  manager  of  the  Santa  Barbara 
(Cal.)  Morning  Press,  and  as  soon  as 
a  meeting  of  the  board  of  directors  of 
the  V’entura  County  Star,  Inc.,  can  be 
held  he  will  be  made  a  director  and 
officer  of  the  corporation. 


A. 


A.  N.  P.  A.  BANS  GOLF  TO 
AID  A.  P.  MEETING 


Customary  Tournament  Will  Not  Be 
Held  Preceding  Annual  April  Meet, 
Palmer  States — A.  P.  Has 
Heavy  Program 


Golf  will  give  way  to  business  at  the 
annual  convention  of  the  American  News¬ 
paper  Publishers  Association  at  the 
VV'aldorf-Astoria  Hotel  April  27-28,  L. 
B.  Palmer,  association  manager,  an¬ 
nounced  this  week. 

The  annual  golf  tournament,  set  for 
April  25,  at  ffie  Westchester-Biltmore 
Country  Club,  Rye,  N.  Y.,  will  not  be  held 
this  year,  Mr.  Palmer  said,  in  order  that 
A.  N.  P.  A.  activities  will  not  interfere 
with  the  meeting  of  the  Associated  Press. 
Members  of  the  A.  P.  have  been  asked  to 
come  to  New  York  April  25,  Monday,  for 
an  extra  day’s  session,  on  account  of  the 
unusually  heavy  business  calendar. 

A  proxy  committee  made  op  of  John 
Francis  Neylan,  Soft  Francisco  Calt^ 
Arthur  H.  Vandenberg,  Grand  Rapids 
(Mich.)  Herald,  and  Col.  Robert  Ewing, 
New  Orleans  States,  will  submit  to  the 
A.  P.  members  a  proposal  to  change  the 
association’s  by-laws  to  extend  protest 
rights  to  all  members  of  five  years’  stand¬ 
ing  and  to  reorganize  the  bond  holding 
situation,  long  an  internal  A.  P.  question. 

The  directors,  it  is  understood,  have 
worked  out  a  plan  for  redistribution  of 
the  bonds  which  will  likewise  be  sub¬ 
mitted  to  the  membership  in  April. 

Another  change  in  the  usual  April  con¬ 
vention  dates  is  that  the  annual  “lark” 
customarily  held  by  the  King  Features 
Syndicate,  Inc.,  on  Wednesday  evening  of 
convention  week,  will  be  given  at  the 
Friar’s  Club  on  Monday  evening,  April 
25,  this  year.  The  affair  will  be  called 
the  “Garden  Lark.” 


VISKNISKKI  SELLS  INTEREST 


V.  L.  Highland  Now  Principal  Owner 
of  Clark^urg  Telegram 


Lt.  Col.  Guy  T.  Viskniskki  has  sold 
his  interest  in  the  Clarksburg  (W.  Va.) 
Telegram  to  V.  L.  Highland,  who  is  now 
the  principal  owner  of  the  paper.  Mr. 
Highland  is  president  of  the  Empire  Na¬ 
tional  Bank  in  Qarksburg. 

Lt.  Col.  Viskniskki  became  associated 
with  Mr.  Highland  in  December,  1925, 
becoming  one  of  the  owners  of  the  paper 
with  titles  of  vice-president,  treasurer, 
and  general  manager.  He  is  now  at  his 
home  in  Montclair,  N.  J. 

Prior  to  going  to  Qarksburg,  Lt.  Col. 
Viskniskki  was  the  owner  and  editor  of 
the  Republic  Syndicate,  New  York.  He 
has  also  been  connected  with  the  Bell 
Sjmdicate,  and  the  McQure  Newspaper 
SyndiCTte.  ; 

During  the  .Wdrld  War  he  was  editor 
and  officer  in  chatge  of  the  Stars  and 
Striges,  the  new^aper  of  the  A.  E.  F. 
in  France,  which  he  originated  and  es¬ 
tablished.  Because  of  his  service  on  the 
;  Stars  and  Stripes,  Lt.  Col.  Visloiiskki 
was  cited  and  recommended  for  a  dis- 
1  tingi^hed  service  medal  for  “contribut- 
-ing  in  “a'  most  extraordinary  manner  in 
the  final  victory.” 


n 


The  Baltimore 
Sunday  American 


The  family  paper 
— children  cry  for 
the  tunnies — men 
look  tor  the  news 
and  editorials  — 
and  women  de- 
mand  it  tor  the 
shopping  news. 


173,132 


average  net  paid 
circulation 


P.  LOGOTYPE  USED 
IN  BANK  COPY 


Seaboard  National,  New  York,  Places 
Unusual  Copy  Comparing  Banks 
With  Daily  Newspapers’ 

Service 


“We  have  probably  had  experit^ 
with  the  banking  requirements  of 
panics  in  your  line  of  business.  We  slnl 
be  glad  to  explain  our  particular  servka 
to  you.” 


KIRCHHOFER  TENDERS 
FAREWELL  DINNER 


In  advertising  copy  placed  in  New 
York  newspapers  this  week  the  Seaboard 
National  Bank  used  the  logotype  of  the 
Associated  Press  as  the  headline,  building 
the  text  around  a  comparison  between 
the  daily  paper  and  a  bank. 

The  advertisement  read  as  follows: 

“Three-fourths  of  the  population  of 
the  country  picked  up  today’s  papers  and 
read  news  gather^  and  distributed 
through  the  Associated  Press.  The 
‘A.  P.’  is  one  focal  point  through  which 
information  comes  from  a  thousand 
sources  and  is  transimtted  to  a  thousand 
destinations.  It  is  said  to  be  the  greatest 
clearing  house  for  news  in  the  world. 


Buffalo  News  Man  Preientad  C4| 
Watch  by  National  Press  Qek 
Associates  on  Leaving 
Capital 


FOCAL  POINTS 
From  Anywhere  to  Anywhere 
“His  daily  paper  is  a  focal  point  through 
which  the  business  man  keeps  in  touch 
with  market,  trade  and  financial  news — 
in  general. 

“In  the  effective  conduct  of  his  indi¬ 
vidual  business  he  requires  more  particu¬ 
lar  commercial  and  financial  information. 

“VVhere  his  newspaper  ends  he  turns 
to  his  Bank — a  focal  point  of  specialized 
knowledge.  Preferably,  he  leans  toward 
a  Bank  whose  sources  of  information 
are  broad  and  whose  experience  is  long. 

“Throughout  the  world  the  Seaboard 
has,  for  many  years,  held  a  strong  posi¬ 
tion  among  commercial  Banks.  It  is  a 
center  of  dependable  commercial  and 
banking  information.  It  is  a  point  of 
convergence  through  which  credits  and 
remittances  may  pass  from  one  country 
to  another — where  the  banking  interests  of 
shippers  and  consignees,  buyers  and 
sellers,  manufacturers  and  distributors 
meet  and  receive  prompt,  experience 
handling. 


Alfred  Henry  Kirchhofer,  recently  ip 
point^  managing  editor  of  the  ButSf 
Evening  News  to  succeed  Marc  A  Rm 
was  presented  with  an  elaboratdy  ^ 
graved  gold  watch  by  his  associates  tf 
the  National  Press  Club  March  19,  yta 
he  was  tendered  a  dinner  by  them' at  tk 
New  Willard,  following  his  retireaig 
as  the  club  president. 

About  300  club  members  and  thtt 
guests  assembled  to  bid  Kirchhofer  god. 
speed  in  his  new  job.  Avery  C  Uaik 
Jr.,  manapng  editor  of  the  JFofkMgks 
Herald-Times,  and  a  past  club  pr^Jm 
who  acted  as  toastmaster,  scored  fk 
biggest  hit  of  the  evening  by  wamimii 
advance  Secretary  of  the  Navy  w2« 
Senator  Copeland,  of  New  York  0» 
gressman  Begg,  of  Ohio,  Assistant  Attw- 
ney  General  Donovan  and  other  spe^ 
that  they  must  be  sure  to  ernplami 
the  “power  of  the  press”  and  ‘nml 
under  no  circumstances  fail  to  state,  n 
all  public  men  invariably  do,  that  tlx; 
had  never  known  a  newspaper  repoitn 
to  violate  their  confidence,”  M»iki 
satirical  refererKes  to  the  “stock  etWtf 
of  the  newspaper  business  created  a  gdt 
of  laughter. 

The  menu  was  printed  upon  a  miom 
ture  reproduction  of  the  first  page  of 
the  Buffalo  Evening  News. 


NEW  YORK  ART  CRITIC  lU 

Royal  Cortissoz,  art  critic  of  the  Nm 
York  Herald  Tribune,  is  ill  at  his  Nm 
York  home. 


ADVERTISING  MEN 


BUSINESS  MANAGERS 


CIRCULATION  MEN 
EDITORS 


MECHANICS 


A  man  to  fill  any  position  in 
any  department  of  a  newspaper 
can  be  found  among  our  Classi¬ 
fied  advertisers. 


An  investigation  of  the  records 
of  some  of  these  men  will  furnish 
proof  that  the  Classified  page  of 
Editor  &  Publisher  offers  a 
worthwhile  list  from  which  to 
choose. 


NUMBER 


FOUR 


O  F 


SERIES 


THE 

DISTINGUISHED 

NEWSPAPER 


G.....LIN0TYPE""«») 

Reducing  the  Overhead  in 
Department  Store  Advertising 

The  more  money  a  department  store  can  save  in  advertising 
expense,  the  more  it  will  have  available  for  the  purchase  of 
advertising  space. 

Advertising  expense  includes  all  the  preliminary  steps  that 
are  necessary  before  the  finished  advertisement  is  ready  to 
appear  in  print,  and  one  of  the  principal  items  in  this  category 
is  outside  composition. 

The  Distinguished  Newspaper  is  qualified  to  properly  set 
department  store  advertisements  in  its  own  composing  room. 
It  proves  its  ability  to  give  each  advertiser  the  individuality  he 
seeks.  It  makes  the  advertisements  so  attractive  that  they 
silently  supplement  the  appeal  to  good  taste  which  the  copy 
nearly  always  contains. 

In  order  to  accomplish  this  worth-while  purpose  it  places 
at  the  disposal  of  its  advertisers  a  range  of  modern  advertising 
type  faces,  borders  and  decorative  material — all  of  them  avail¬ 
able  on  Linotype  matrices — which  makes  it  possible  to  cor¬ 
rectly  carry  out,  with  efficiency  and  dispatch,  the  directions 
expressed  in  the  layout. 

The  following  pages  show  sections  of  a  department  store 
advertisement — one  as  the  ordinary  newspaper  might  set  it, 
the  other  as  it  would  appear  in  the  Distinguished  Newspaper. 


MERGENTHALER  LINOTYPE  COMPANY,  BROOKLYN,  N.  Y. 


Large  black  type,  screaming  for 
attention,  trying  to  plow  its  way 
through  to  the  front  position  re¬ 
sults  in  other  advertisers  adopt¬ 
ing  the  same  tactics  with  the 
final  result  that  each  one  neutral¬ 
izes  the  effect  of  the  other  and  the 
resultfulness  of  advertising,  col¬ 
lectively  and  individually  is  seri¬ 
ously  impaired.  There  are  ap¬ 
proximately  the  same  number 
of  words  in  this  block  of  copy  as 
in  the  one  on  the  opposite  page 
under  the  same  heading. 


Bath  and  Guest  Towels  in  a  Variety 
of  Patterns — Cramped,  disorderly  stores 
are  not  frequented  by  customers  whose 
patronage  is  most  sought  after  and 
neither  do  advertisements  that  convey 
this  impression  get  favorable  attention 
from  the  majority  of  readers.  $1.35  Pr. 


Large  Assort- . 
ment  of  Fancy 
Silk  Sofa  Cush¬ 
ions 

$7.50  , 


This  advertisement  certainly  would  not  be  con¬ 
sidered  easier  and  quicker  to  set  and  make-up 
than  the  one  shown  on  the  opposite  page  yet  a 
great  deal  of  bad  typography  is  laid  to  lack  of  time. 


LANCASTER 

KITCHEN  CABINET 

0 


It  is  better  to  place  the  spac¬ 
ing  around  the  copy  rather  than 
to  open  it  up  too  much  by  lead¬ 
ing  between  the  lines. 


THE  ORDINARY  NEWSPAPER 


Handkerchiefs  of  Finest  Irish  Linen, 
Colored  and  Plain — Building  a  fence 
around  every  item  in  an  advertisement 
makes  it  difficult  and  confusing  for  the 
reader  to  follow  through  the  sequence 
of  the  advertisement  in  a  comfortable 
and  intelligent  manner.  $3.75  Doz. 


Imported  Handbags  in  all  the  Latest 
Designs — A  store  that  would  place  dif¬ 
ficulties  in  the  way  of  its  customer’s 
movements  from  one  department  to  an¬ 
other  would  be  hard  to  imagine  but  this 
very  thing  is  done  in  advertisements  ar¬ 
ranged  like  this.  $12.00. 


COLORFUL 

RUGS 

FROM  THE  ORIENT 


$15.95 


White  space  is  frequently 
more  effective  in  the  body  of  a 
department  store  advertisement 
than  rules  and  boxes. 


THE  DISTINGUISHED  NEWSPAPER 


Large  Assortment  of  Fancy 
Silk  Sofa  Cushions 

Broad  aisles  of  white  space  in  the  adver¬ 
tisement  compare  with  the  spacious  pas¬ 
sageways  throughout  the  well  arranged 
department  store.  They  make  "visualized 
shopping”  trips  easy,  com-  ^  I  ^  C 
fortable  and  pleasant  .  .  /  ) 


Imported  Handbags  in  all  the 
Latest  Designs 

Merchandise  is  grouped  in  an  orderly 
and  related  manner  in  the  store  and  the 
same  practice  should  be  very  strictly  ad¬ 
hered  to  in  the  typographic  treatment 
of  a  department  store  ^  1  ^ 
announcement.  .  .  .  1  ^  •  vy  V/ 


Final  Clearance  of  Suits 
and  Overcoats 
$49.50 


.  .  .  Here  is  the  main  entrance, —  the  wide  swinging 
doors  welcoming  the  advertising  shopper  to  its  inviting 
display  of  offerings  in  print.  This,  the  main  feature,  is 
intended  to  serve  the  double  purpose  of  attracting  atten¬ 
tion  to  the  advertisement  as  a  whole  and  of  selling  the 
merchandise  offered  under  this  heading.  It  stands  out 
by  itself  yet  it  is  not  barricaded  from  the  rest  of  the 
group  for  which  it  serves  as  a  focal  point 

Department — Second  Floor 


Handkerchiefs  of  Finest  Irish 
Linen,  Colored  and  Plain 

The  simplicity  of  this  layout  suggests 
good  taste — refinement.  It  is  more  in  the 
form  of  a  polite  invitation  to  read 
rather  than  an  abrupt  de-  (h  '2  7  C 

mand  for  attention.  .  .  ^  ' 


The  Lancaster 
Kitchen  Cabinet 
$42.50 


Colorful  Rugs 
from  the  Orient 
$15.95 


Bath  and  Guest  T owels  in  a 
Variety  of  Patterns 

Using  a  smaller  type  size  for  all  text  and 
display  lines  gives  us  as  much  emphasis 
and  a  great  deal  more  dignity  and  saves 
much  time  in  setting  and  ^  -i  "I  C 
making-up . ^  1  •  y 


Just  as  the  show  windows  attract  at¬ 
tention  of  passersby  so  must  the  ad¬ 
vertisement  attract  and  interest  the 
passijig  eye  of  the  reader  travelling 
through  the  pages  of  the  paper. 


The  department  store  advertisement 
should  correctly  reflect  the  atmos¬ 
phere  of  the  store  so  far  as  type,  copy 
and  illustration  can  do  so.  It  h  the 
store,  brought  into  the  reader’s  home. 


The  Garamond  Ser/es 


LINOTYPE 


6  Point  (6J^274) 

Final  clearance  of  suits  anj  overcoats  at  remarkable  re 
Final  vlfarancf  of  iuitt  and  ot  frrnats  at  remarkahlr  re 


8  Point  (8^372) 

Final  clearance  of  suits  and  overcoats  at  rem 
Fiiiijl  clearance  of  suits  and  oiercoats  at  rent 


10  Point  (I0A304) 

Final  clearance  of  suits  and  overcoats 
Filial  clearance  of  suits  ami  overcoats 


12  Point  (12A278) 

Final  clearance  of  suits  and  ov 
Final  clearance  of  suits  and  ov 


14  Point  (14AI56) 

Final  clearance  of  suits  and 
Final  clearance  of  suits  and 


18  Point  (18A26S) 

Final  clearance  of  suits 


24  Point  (24A227) 


Final  clearance  o 


Reducing  the  "Overhead”  in 
Advertising  Composition 


30  Point  (30A165) 


Final  clearance 


TRADE 


BROOKLYN,  NEW  YORK 

»  CHICAGO 

CANADIAN  LINOTYPE  LIMITED,  TORONTO 
Representatives  in  the  Principal  Cities  of  the  World 


NEW  ORLEANS 


SAN  FRANCISCO 


LINOTYPE 


MERGENTHALER  LINOTYPE  COMPANY 


The  Linotype  and  Linotype  Matrices,  conveniently 
contained  in  interchangeable  magazines,  either  short  or 
full  length,  provide  a  practical  method  for  speedily  set¬ 
ting  a  majority  of  all  the  text  and  display  lines  in  any 
department  store  advertisement. 

Quicker  composition  —  easier  makeup  —  abundant 
type  —  these  vital  elements  are  accomplished  facts  where 
Linotype  methods  are  employed.  The  time  saved  makes  , 
the  effort  to  raise  the  typographic  standard  of  news¬ 
paper  advertisements  not  merely  an  offering  at  the  shrine 
of  beauty,  but  a  good,  sound  business  investment. 


I  56  Point  (36A95) 


Final  clear  a 


18  Point  Italic  (18A269) 


Final  clearance  of  suits 


24  Point  Italic  (24A229) 


Filial  clearance  o 


30  Point  Italic  (30Al67) 


Final  clearance 


Swash  Characters 


T  %T  r  ^ 


LINOTYPE  SET  IN  GARAMOND 


i 

I 

i 


i 
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rr’S  TIME  TO  PLAN  A  CAMPAIGN  AGAINST 
**SUMMER  SLUMP”  BOGEY 

For  It  Is  Only  a  Mental  Hazard  Says  Writer  Who  Detail 
Some  New  and  Old  Ideas  for  Increasing  Spring 
and  Midsummer  Linage 


SPRING  brings  to  the  great  majority  lished  for  several  weeks  offers  the  oppor- 

of  business  firms  increased  sales  and  tunity  to  reach  a  big  non-advertising 

food  hopes  for  a  record  year.  But  this  class.  The  ‘‘hole-in-the-wall”  repair 
snot  applicable  to  many  publishers  and  shops,  restaurants,  etc.  will  advertise  in 
Jljvertising  managers,  the  bread  and  a  small  way.  Pennies  make  dollars  and 
butter  men,  of  the  average  newspaper.  small  ads  make  pages. 

Mr  Average  Newspaper  Executive  Every  resort  or  amusement  house  of 
Tiews  spring  as  a  season  of  slightly  good  standing  looks  like  a  page  or  half- 
toeased  linage,  the  forerunner  of  a  dull  page  ad  to  some  Advertising  Managers, 

summer  slump  and  a  period  of  a  terrible  Spring  and  early  summer  are  their  times 

stretching  of  the  so-called  ‘‘ends”  in  order  for  opening.  A  complete  edition,  taking 
to  make  them  meet.  He  settles  back  in  in  the  entire  group  within  a  wide  radius 
his  chair  and  feels  justified  in  the  belief  of  the  newspaper  or  individual  advertise- 
that  there  is  no  use  wearing  out  cowhide  ments  all  add  to  the  coffers, 
and  available  gray  matter,  as  business  is  In  medium  and  small  size  cities  a  tele- 
“naturally  dull  and  can’t  be  made  other-  phone  advertising  feature  can  be  obtained 
ssise.”  by  selling  the  company  on  the  idea  of 

But  the  facts  are  that  few  real  reasons  each  week  printing  the  changes  in  the 
exist  for  a  decided  slump  in  local  display  directory.  The  ads  can  be  of  one  stand- 
and  classified  linage  during  the  summer  ard  size  and  can  be  inserted  in  the  tele- 
if  the  advertising  staff  is  competent,  phone  books. 


The  usual  advertising  staff  is  serene  in 
the  belief  that  yearly  business  is  gaining. 
Tbev  do  not  stop  to  consider  that  adver¬ 
tising  linage,  in  practically  all  publica¬ 
tions,  has  trebled  in  the  past  few  years 


Some  papers  neglect  a  spring  building 
edition  which  is  just  like  a  small  lad 
failing  to  pick  up  a  lost  quarter  on  the 
street.  Lumber  companies,  contractors, 

^  _  etc.,  have  a  more  or  less  benevolent  atti- 

dne  to  the  advertising  agency  system,  the  tude  tmder  the  kindly  rays  of  the  build- 
new  merchandising  methods  of  the  larger  ing-mania  sun. 

firms  and  industries  and  the  general  A  travel  guide  is  a  sure-fire  producer 
twakening  of  business  men  that  adver-  not  only  in  the  local  but  also  the  national 
tiling  is  the  key  to  greater  financial  re-  field.  Setting  the  date  far  in  advance, 
turns  and  a  more  complete  service  to  the  advertising  staff  by  direct  mail  litera- 


their  patrons.  Naturally,  advertising 
volume  has  trebled,  but  is  it  due  wholly 
to  the  efforts  of  Mr.  Average  Advertis¬ 
ing  Manager? 

The  “h  can’t  be  helped”  attitude  that 
permeates  many  newspaper  business 
structures  is  mainly  mental  and  an  excuse 
to  take  it  easy  during  the  hot  summer 
months.  Mr.  Average  Advertising  Man¬ 
ager  complains  that  money  is  "tight”- and 
that  merchants  won’t  advertise  in  the 
summer.  He  has  fallen  a  victim  to  that 
great  national  disease,  summer  pessimism. 

Forget  the  blarney  about  summer 
slumps.  The  thought  exists  only  in  the 
mind  when  the  correct  effort  and  deter¬ 
mination  is  applied.  The  ad  men  should 
start  an  intensive  cultivation  of  the  small 
business  houses,  the  suburban  sections  and 
the  cities  in  adjacent  territory.  It  is  in 
this  field  the  greatest  strides  can  be  made 
to  combat  a  slip  in  linage  during  summer 
months.  Here  lies  the  solution  to  the 
cash  register  problem. 

The  immediate  city  field  is  fairly  well 
known  but  an  increase  can  be  made  when 
proper  co-operation  is  given  the  adver¬ 
tiser.  To  boost  sales  for  merchants  is 
the  business  of  the  advertising  staff. 


ture  to  resorts  in  all  sections  of  the  coun¬ 
try,  can  bring  “velvet”  dollars  to  its 
newspaper. 

Spring  and  summer  offers  the  oppor¬ 
tunity  of  a  huge  increase  to  papers  not 
running  a  regular  autcxnotive  section 
each  week. 

.An  educational  campaign  among  flor¬ 
ists  will  net  returns  when  pursued  on  the 
‘‘sentiment”  line.  If  florists  will  adver¬ 
tise  sentiment  and  not  cold-fact  prices 
their  business  can  be  doubled.  Easter, 
Mother’s  Day,  July  4.  etc.,  can  be  made 
advertising  trananzas  in  the  flower  line. 

A  “heat”  edition  can  be  put  across 
with  co-operation  between  the  advertiser 
and  the  newspaper.  Ads  from  resorts, 
soda  fountains,  sporting  goods  stores, 
electric  fan  dealers,  etc.  can  be  sold  and 
set  in  advance  with  appropriate  stories. 
When  one  of  the  big  heat  waves  arrives 
shove  the  "heat”  forms  on  the  press. 
The  merchants  will  be  surprised.  The 
cash  register  will  ring. 

Usually  coal  is  much  cheaper 
summer  and  with  the  added  hazard  of 
a  possible  shortage  the  coming  winter 
from  strikes,  the  coal  dealer  has  an  ideal 


„  .  appeal  in  his  advertising.  A  few  Santa 

Helpmg  the  merchant  get  more  business  Claus,  Snow,  etc.  illustrations  in  the  ads 
IS  like  throwing  a  boomerang.  It  comes  will  help. 

Co-operation  among  the  sporting  goods 


back  to  the  starting  point. 

Thwe  are  several  suggestions  for  in- 
cresuing  linage  in  the  remainder  of  this 
article.  Some  are  old,  some  are  com¬ 
paratively  new,  but  all  are  business 
builders. 

As  stated  previously,  the  point  of 
attack  for  better  spring  and  summer 


dealers  can  result  in  added  sales  and 
interest  by  offering  prizes  for  the  best 
"true”  fish  stories  of  the  summer.  Of 
course,  it  takes  a  co-operative  page  ad  to 
tell  the  stories. 

Since  the  advertising  genius  who 

_  -r— o  . . . —  coined  the  now  famous  slogan.  “Save 

business,  is  in  the  suburbs,  small  stores  The  Surface  And  You  Save  All,”  paint 
and  little  towns  in  the  field  covered  by  dealers  have  come  into  their  own.  Drug 
the  newspaper.  Several  dailies  in  Indi-  stores,  factories,  paint  stores,  large  and 
^  are  bwsting  linage  by  special  editions  small  will  all  get  good  returns  from  a 
for  the  small  towns  in  their  territories,  paint  edition  or  a  series  of  page  paint 
Sometimes  full  circulation  is  guaranteed  ads.  They  need  to  be  tied  up  with  the 
the  small-town  advertisers.  A  fair  proper  paint  news  stories  for  the  greatest 
anwunt  of  news  about  the  city  and  the  results. 

store  news  of  the  merchants,  will  create  -A  “Kill  the  Pest”  edition  is  a  new 
good  will  for  the  newspaper  and  in-  angle  on  an  old  trouble.  When  the 
cifculation.  flies  begin  to  bite  and  the  “skeeters” 

There  is  a  certain  amount  of  civic  chime  in  on  the  chorus,  it’s  time  to  get  a 
town.  A  special  edition  “Bug  War”  under  way.  The  City  health 
oftt^s  brings  it  to  full  bloom  and  it  officer  or  commissioner  will  issue  the 
J^ts  in  a  better  understanding  between  story  for  the  need  of  an  immediate 
t^urge  and  small  city.  And  it’s  to  the  clean-up  of  breeding  places.  A  proclama- 
*®7Mtage  of  the  big  city  and  the  enter-  tion  from  the  mayor  can  follow.  Then, 
newspaper.  comes  the  merry  task  of  seeing  dealers 

ttjnst  a  small  building  or  a  civic  im-  in  chemical  exterminators,  etc.  for  ad- 
is  made  in  the  small  town,  it  vertising. 

Sr*TU  A*  s^ial  page  or  edition  from  And  still,  the  main  idea  is  to  help. 
Up  And  ’At  ’Em  Newspaper  Execu-  assist,  etc.,  the  merchant  in  selling  his 


An  automotive  and  travel  section  pub-  pays  1 


wares,  not  to  sell  him  advertising.  It 


1 

I 

The  lost 

500,000 


More  than  half  a  million  lines  of  ad¬ 
vertising  could  have  been  added  to 
The  News’  total  of  18,272,586  lines 
for  1926  (six  issues  a  week)  if  we  had 
been  willing  to  relax  the  censorship 
that  has  protected  News  readers  and 
News  advertisers  for  57  years. 

We  might  have  gained  a  million  and 
a  third  lines  of  national  advertising 
last  year  instead  of  901,419 — for 
most  of  the  half  million  lines  ruled  out 
or  rejected  were  in  the  national  classifi¬ 
cation. 

But  that  half  million  lines,  available 
but  not  accepted,  was  not  lost.  It  does 
not  show  in  the  total,  but  it  was  not 
lost. 

The  News  has  never  been  willing  to 
take  today’s  dollar  and  forfeit  the  good 
will  upon  which  tomorrow’s  hundreds 
will  he  based. 

The  News  holds  the  confidence  of  its 
readers  as  something  priceless. 

Advertisers  get  remarkable  results  from 
The  News,  for  an  advertisement  in  The 
News  goes  into  the  home  with  much  of 
the  character  of  the  spoken  recommen¬ 
dation  of  a  friend. 


^elncKampolxs 


Frank  T,  CarroU,  AJvertumg  Director 


Nww  York  Offico 
l>an  A.  Carroll 
110  E.  42d  Stroot 


CUeago  Offico 
J.  E.  UrtB 
Tho  Towar  Hda. 
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E  D  I 

A  “GOOD”  MURDER 

UNDENIABLY  your  average  American  thrills 
to  a  first-class  murder.  Nothing  in  the  news 
brings  such  universal  response  as  a  grisly 
homicide  which  meets  the  exacting  specilications  of 
our  highly  cultivated  taste  in  these  matters.  New 
York  has  just  produced  a  case  possessing  almost 
perfect  elements  and  during  the  past  week  the  Ameri¬ 
can  people  have  been  indulging  it  with  a  zest  which 
IKiles  a  Roman  holiday. 

This  murder  presents  nearly  all  of  the  popular 
points.  Its  psychology  is  primitive  and  easily  under¬ 
stood.  The  characters  are  middle-class  types  with 
which  we  are  all  familiar.  The  crime  was  suf¬ 
ficiently  brutal  to  jar  the  senses.  The  motives  were 
simple — illicit  "love”  and  easy  money.  Innocent 
children  and  pathetically  betrayed  families  and 
friends  form  the  background.  The  detective  work 
was  excellent,  unfolding  the  story  snappily,  as  if  from 
a  reel.  The  pictures  were  of  people  not  commonly 
seen  in  murder  cases.  The  fouled  husband  was  an 
aesthete,  considerably  older  than  the  wife,  a  home- 
loving,  garage-puttering,  “easy  mark.”  The  villain 
is  ideal  in  the  character  of  brazen  paramour,  sneaky, 
wearing  the  latest  cuts,  very  assertive,  a  bit  cleverer 
in  his  own  conceit  than  the  "dicks”  that  so  easily 
took  him  in,  possessing  all  the  charm  of  the  swagger- 
ipg  collegiate  who  travels  in  a  shiny  motor,  sells  cor¬ 
sets,  puts  up  at  the  best  up-state  hotels  and  calls  the 
waitresses  by  their  first  names.  And  the  “fiend- 
wife,”  as  one  of  the  tabloids  called  her  in  thousand- 
point  type,  is  the  baby-faced  blonde  tliat  gentlemen 
are  said  to  prefer.  The  setting  is  just  right,  a  sub¬ 
urban  cottage  on  Long  Island  of  the  sort  almost  every¬ 
one  lias  at  sometime  thought  of  buying  to  escape  the 
sweats  and  sounds  of  the  great  city. 

Certain  moralists  are  sure  to  high-hat  this  story 
and  condemn  the  newspapers  for  printing  it.  But 
even  they  must  have  read  it  and  thrilled.  It  is  hot- 
stufT,  that  is  what  it  is.  It  is  a  bit  of  dirt  on  the 
white  collar  of  civilization,  but  is  civilization  the 
worse  for  an  occasional  daub,  which  might  remind 
us  how  good  it  is  in  general  ?  W'e  shall  not  be 
hypocritical  and  contend  that  we  have  not  wondered 
at  the  stupidity  of  the  man-  who  carried  his  murder 
tot)ls  back  to  Syracuse  when  he  might  have  dropped 
them  out  of  the  car  window.  The  blissful  ignorance 
of  the  woman  in  hiding  her  family  jewels  under  the 
mattress  where  the  detectives  would  be  sure  to  look 
first  when  they  examined  her  burglar  story  has  been 
actually  funny.  We  shall  not  say  that  we  did  not 
remark,  “I  told  you  so,”  w’hen  the  villain’s  wife  stoutly 
declared  she  would  stand  by  him  to  the  end.  And 
we  shall  not  mawkishly  maintain  that  we  did  not 
wonder  what  we  should  have  done  in  that  third-degree 
chamber.  Everybody  of  normal  sensibilities  has  read 
the  story  of  the  plot  of  Henry  Judd  Gray  and  Ruth 
■Snyder  to  kill  poor  old  Albert  Snyder,  the  magazine 
artist,  the  wife  first  getting  him  drunk  and  turning 
his  deaf  ear  up  and  his  good  ear  into  the  pillow. 

Has  it  been  good  for  us  or  bad?  Does  it  suggest 
crime,  as  some  of  the  psycho-analysts  are  contending, 
or  is  the  publication  of  these  harrowing,  frightful, 
ghastly  details  a  salutary  warning  that  deceitful  living, 
hate,  avarice,  lust,  shallow  egotism  and  all  the  low 
emotions  revealed  in  this  diabolical  couple  lead 
only  to  the  deepest  sorrows,  the  bloodiest  sweats, 
the  most  haunting  shame  and  perhaps  through  the 
little  green  door  of  the  Sing  Sing  death  house? 
This  story,  we  are  free  to  admit,  has  not  stirred  in 
this  writer  any  desire  to  murder  any  man  either  for 
love  or  money.  We  have  no  wish  to  be  sweated 
by  Commissioner  McLaughlin  and  freely  admit  he 
and  his  associates  are  more  expert  in  criminal  matters 
than  we  ever  expect  to  be.  Hence,  from  self- 
analysis,  we  cannot  believe  that  this  murder  can  pos¬ 
sibly  spread  the  idea  of  murder  and  act  injuriously 
to  the  social  order.  On  the  contrary,  so  vividly  have 
the  newspapers  painted  the  picture  of  the  inferno 
into  which  Henry  and  Ruth  blithely  walked  that  its 
deterrent  reactions  seem  obvious.  A  thousand  ser¬ 
mons  on- the  “wages  of  sin”  text  would  scarcely  com¬ 
pare  in  ,  value  with  the  preachment  that  has  runr 
l)etween"tlfe  Ihitfs  of  th'is  story.  .  •>  i: 


Social  phenom:  The  most  bigoted  conser- 
vatives  are  those  who  have  the  least  to 
conserve."  ’  - 


RIAL 


Fear  thou  not;  for  I  am  with  thee:  be  not 
dismayed:  for  I  am  thy  Cod:  I  will  strengthen 
thee;  yea,  I  will  help  thee;  yea,  I  will  uphold 
thee  with  the  right  hand  of  My  righteousness. 
— 1.  Isaiah,  XLI;  10. 


ADVERTISING  AS  NEWS 

N  a  letter  congratulating  the  London  Daily  Mail 
on  its  recent  enterprise  in  increasing  its  size  to 
accommodate  a  large  volume  of  advertising  that 
for  years  has  been  crowded  out  through  space 
limitation,  Adolph  S.  Ochs  this  week  reiterated  his 
well-known  opinion  that  advertising  is  the  very 
essence  of  news  and  added  the  following  observa¬ 
tions  which  we  believed  is  a  classical  statement  of 
scientific  advertising  technique: 

“The  value  of  advertising,  when  properly  safe¬ 
guarded  and  selected  with  discrimination,  cannot  be 
over-emphasized  for  the  newspaper  reader,”  he  wrote. 
“The  advertising  columns  of  a  newspaper  do  not 
consist  simply  of  sold  space.  To  the  greater  bulk  of 
readers  they  represent  a  vital  source  of  news.  They 
contain  information  which  enters  into  the  daily 
lives  of  the  people  and  affects  their  interests  fre¬ 
quently  to  an  even  greater  extent  that  news  does. 
Many  of  the  advertisements  your  daily  publishes  arc 
read  by  far  more  people  than  any  single  item  of 
news  is,  but  to  .secure  this  reading  public  the  adver¬ 
tiser  must  make  his  announcements  so  interesting 
and  attractive  that  they  can  compete  successfully 
with  news.” 


National  Editorial  Association  urges  more 
frequent  publication  of  bank  statements  as  a 
means  of  stabilizing  piibHc  confidence  in  bank¬ 
ing  and  a  greater  safeguard  of  deposits — an 
excellent  idea. 


THE  DISTRIBUTION  AGE 

OUR  cogent  suggestions  cap  the  plausible  and 
highly  interesting  reasoning  and  exposition  ad¬ 
vanced  by  Ralph  Borsodi  in  his  recent  book, 
“The  Distribution'  Age.”  After  developing  his  theme 
that  while  the  past  50  years  have  seen  the  cost  of 
production  decline  more  than  20 ,  per  cent,  they  have 
also  witnessed  the  rise  of  distribution  costs  by  almost 
300  per  cent,  so  that  what  we  save  through  lowered 
production  costs  is  lost  in  the  process  of  getting  the 
goods  to  the  consumer,  the  author  in  refreshingly 
bright  language  puts  forward  suggestions  the  aims 
of  which  are  three: 

I.  To  lower  prices,  thus  enabling  the  poorer  classes 
to  buy  more. 

II.  To  increase  the  incomes  of  the  poorer  classes 
and  thus  enable  them  to  buy  more. 

HI.  To  increase  the  ratio  of  expenditure  for  con¬ 
sumption  to  expenditure  for  capital  goods,  thus  both 
expanding  the  market  for  consumption  goods  and 
checking  the  expansion  of  our  capacity  for  production. 

His  suggestions  may  be  summarized  thus : 

Cease  the  habit  of  rendering  mere  lip-service  to 
the  principle  of  competition,  by  establishing  free 
markets  at  every  stage  of  the  distribution  process. 
Such  markets  require  establishment  of  grades  and 
standards,  market  quotations  that  become  matters  of 
general  knowledge,  and  recognized  places  in  which 
buying  and  selling  can  conveniently  take  place. 
Establishment  of  such  markets  would  do  much  to 
obviate  the  necessity  for  legal  and  political  action 
to  abolish  the  privileges  now  prevailing  to  the 
detriment  of  free  competition. 

■  '  The  second  suggestion  is  that  serious  consideration 
be  given  to  further  reduction  of  unnecessary  costs. 
Nearly  one-fourth  of  the  consumer’s  dollar  pays  for 
the  transportation  of  wl^at  he  buys,  representing  about 
eight  billion  dollars  a  year.  Every  reduction  of  this 
atmount  by  one  per  cent  makes  available  for  further 


consumption  goods  more  than  $80,000,000.  Present 
taxation  schemes  in  the  United  States  result  in  the 
pyramiding  of  taxes  upon  the  consumer’s  shoulders.  A 
favorable  glance  is  bestowed  in  passing  upon  the  land 
tax  idea  sponsored  by  Henry  George.  It  is  next  sug. 
gested  that  industries  give  more  attention  to  increas¬ 
ing  the  buying  power  of  those  classes  of  the  population 
whose  income  limitations  prevent  them  from  cat- 
suming  to  their  full  capacity.  The  authi  ir  points  out 
that  clothing  manufacturers  acted  in  1926  as  though 
the  troubles  of  the  corn  belt  farmers  were  none  of 
their  concern,  although  the  farmers  in  attempting  to 
get  higher  prices  for  their  product  were  actually 
engaged  in  extending  the  market  for  clothing  and  for 
all  other  products  that  they  desired  to  consume.  This, 
says  Mr.  Borsodi,  is  also  true  of  labor  union  activi- 
ties,  though  the  latter  are  looked  upon  by  business 
men  apprehensively  as  to  the  effect  upon  the  cost  of 
labor  in  their  own  establishments. 

The  fourth  suggestion  departs  almost  fantasticalh 
from  the  path  upon  which  the  reader  has  been  led-^ 
it  is  that  some  of  the  7,500,000,000  which  is  invested 
annually  to  increase  our  facilities  for  producing  con¬ 
sumer  goods  be  diverted  to  the  patronage  of  the  fine 
arts.  Thus  used  to  adorn  and  enrich  our  civilization, 
it  would  give  employment  to  nearly  1,000,000  writers, 
singers,  musicians,  artists,  sculptors,  architects  and 
other  craftsmen  whose  consumption  capacity  is  now 
of  a  much  lower  order,  and  would  probably  have  a 
direct  beneficial  effect  upon  the  lives  of  the  four 
million  or  more  people  in  the  families  of  such  crafts¬ 
men. 

“The  world — to  be  a  tolerable  place  for  a  really 
civilized  people — should  consist  of  only  two  classes- 
artists  and  patrons  of  artists.”  Such  is  the  diverting, 
and  highly  attractive,  picture  that  Mr.  Borsodi  leaves 
with  his  readers. 


South  Bend  (Ind.)  Tribune  publishes  a 
picture  of  a  stack  of  press  agent  nuiterial  re¬ 
ceded  in  one  month  and  says:  “The  amount 
of  postage  wasted  on  the  Tribune  would  keep 
some  legitimate  business  concern  in  stamps  for 
thirty  days." 

GOOD  RADIO  PAGES 

OR  some  time  we  have  admired  the  methods 
employed  by  the  Hartford  Times  in  publishing 
radio  programs.  Recognizing  the  public  interest, 
indeed  the  indispensable  hook-up  between  radio  broad¬ 
cast  and  the  daily  newspaper,  the  editors  of  the 
Times  offer  to  their  community  a  program  layout 
which  must  be  as  gratifying  to  the  fan  as  to  the 
interests  that  lie  behind  radio  broadcasting. 

Following  are  some  of  the  novel  features  of  this 
page:  It  is  led  by  a  few  paragraphs  of  comment 
and  criticism  written  by  someone  who  knows  radio 
aiKl  is  an  authority  upon  broadcast  entertainment. 
Then  follows  a  single-column  box  in  which  are 
listed  the  dance  orchestras,  the  time  their  perform¬ 
ances  are  due  on  the  air  and  the  wave  length. 
Then  in  elaborated  detail  follows  the  programs  of 
the  various  stations.  The  paper  does  not  permit 
of  any  free  advertising.  This  is  no  new  policy.  So 
far  as  we  are  aware  the  Times  has  adhered  to  the 
old  established  principle  of  keeping  news  columns 
free  of  advertising  since  the  inception  of  its  radio 
program  page.  When  an  advertiser  names  an  orches¬ 
tra  for  a  product  which  is  on  sale,  paying  the  broad¬ 
caster  for  the  time  on  the  air,  the  Times  merely  lists 
it  as  “orchestra.”  But  it  is  the  excellent  featuring 
of  this  page  that  makes  it  so  attractive.  The  leading 
features  of  an  afternoon  or  evening  are  played  up 
in  true  news  style.  The  leading  artists  or  speakers 
on  the  program  are  showing  in  single  or  double 
column  half-tone  illustration. 

The  result  is  a  newsy  radio  page  that  is  worth  a 
dozen  sloppy  pages  that  merely  list  the  entertainments 
in  routine  form.  That  the  policy  is  appreciated  is 
shown  by  the  large  volume  of  radio  advertising  that 
runs  in  connection  with  the  news  display.  This 
seems  to  us  to  be  an  intelligent  handling  of  an  item 
of  interest  that  seems  deadly  dull  in  many  papers. 


The  good  newspaper  is  a  fold  for  the  shorn 
lamb  and  a  snare  for  the  grey  wolf. 
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FOLKS  WORTH  KNOWING 


— -  Reuben  D.  Cahn,  economist  and  statis- 

PERSONAL.  tician,  has  been  added  to  the  staff  of  the  FOLKS  WORTH  KNOWING 

_ Business  Survey  of  the  Chicago  Tribune. 

u  •  t  i.  James  Murray,  advertising  manager  of  - 

pOY  W.  HOWARD,  chairman  of  the  the  Oakland  (Cal.)  Times,  is  now  with  TJAYMOXD  B.  HOWARD,  president 
ft  board  of  the  Scripps-Howard  News-  the  San  Francisco  Call  in  the  local  dis-  rt  general  manager  of  the  London 


oapcrs.  has  returned  to  New  \ork  from  play  department. 

(lie  Coast  and  is  demoting  all  o  his  time  Elmer  E.  Stanion,  business  manager  of 
^  the  -Vw  1  ork  Telegram  Elizabeth  (N.  J.)  Daily  Journal,  re- 

F.  A.  Walker,  chairman  of  the  e  cecu-  cently  spent  a  vacation  in  Miami,  Fla. 

(ivc  board  of  nlar^  Jacqucs  D’Armand  has  been  named 

spending  J  P  business  manager  of  the  Ventura  (Cal.) 

j)  V\  estchester  coim  > .  Star-Post,  succeeding  Talbot  Kendall. 

Col.  R.  R-  McCormick,  publisher  of  D’.Armand  has  been  associated  in  various 
the  Chicago  Tribune,  vcho  recently  re-  capacities  with  the  Santa  Barbara  Morn- 
jjnied  from  a  trip  to  Europe  and  a  study  press  for  four  years,  recently  as 


and  general  manager  of  the  London 


(O.)  Madison  Press  and  the  Madison 
County  Demo- 


of  conditions  in  Italy,  lunched  with  Presi-  manager, 
dent  Coolidge  in  the  W  hite  House  March 


crat,  recently 
elected  president 
of  the  Buckeye 
Press  Associa¬ 
tion,  is  one  of  the 
best  known  news- 
paper  men  in 
that  section  of 
Ohio. 

He  came  to 
London  three 
and  a  half  years 
ago  when  he  pur¬ 
chased  the  Madi¬ 
son  Press,  a 
semi  -  weekly, 
from  the  Chesel- 


dent  Looiiogc  W'illiam  F.  Mc-Allister  of  the  advertis- 

17.  r-  Li  ui-  t  f  '"S  staff,  Ithaca  (N.  Y.)  Journal-News, 

Edmond  D.  Coblenz,  publisher  ot  the  resigned  to  open  a  delicatessen  store 
San  Francisco  Examiner ,  left  March  city. 

^  (f‘^Franc?'for°Eimope^^'^He^w*in  Pawley,  auditor  for  the  Des  son  Press,  a 

ind'p^rt  of  a  two  months^vacation  in  ) 

speno  pai  to  Its  merger  with  the  Tribune-Register  _  from  the  Chesel- 

France.  .  c-  •  u  •  j-*  f  ^  weeks  ago,  has  become  general  dine  interests.  He  was  formerly  in 

Hen*7  Justin  Smith,  managing  editor  ot  auditor  for  Wi^s  Brothers  Thresher  W  ilmington,  O.,  where  he  had  been  as- 
the  Chicago  Daily  Ncivs,  is  author  of  a  Companv  in  Des  Moines.  sociated  with  the  W.  J.  Galvin  news- 

new  book,  “InncKents  Aloft  just  pu^  •  paper  interests. 

IHW  by  Pascal  Cov.c.  Chicago  pub-  ^laist  July  when  the  Madison  Pres, 

lisher.  Indianapolis  Star,  sailed  Company  acquired  control  of  the  Madi- 

Veme  E.  Joy  editor  and  publisher  of  Francisco,  Cal.,  March  15,  for  T  County  Democrat,  Mr.  Howard  was 

the  Centraha  (.m.)  Eteiung  Sentinel,  j  elected  head  of  the  rompany  m  which 

and  Mrs.  Joy  have  returned  from  Miami  ■Advertiser  ^  associated  Chester  E.  Bryan, 

FTa  where  they  spent  an  eight  weeks  ‘  t  i-’  i-  l  r  .  ,  •  editor  of  the  Democrat  and  others. 

Thomas  J.  Kiylighan,  _  formerly  chief  The  two  naners  have  been  mn<;oliHafeH 


sociated  with  the  W.  j.  Galvin  news- 


Paul  J.  Morgan,  for  more  than  four  ‘nterests. 

ars  manager  of  the  advertising  depart-  J^ly  when  the  Madison  Press 

ent  of  the  Indiannhnlif  Rtnr  caileH  Company  acquired  control  of  the  Madi- 


^  Daily  Democrat,  Mrs.  Kline  and 
their  daughter,  recently  spent  a  vacation 
in  Miami,  Fla. 


Tokio,  Japan,  where  he  will  join  the  o*  rampany  m  which 

lapan  Advertiser.  asstxiated  Chester  E.  Bryan, 

vacauuu.  Thomas  J.  Kiylighan  formerly  chief  The  two  papers  have  been  consolidated 

William  J.  Kline,  publisher  of  the  xlZ!uader°^haA'''^en'^^^  publishing  plant  and 

4mLxtprdam  (X.  Y.)  Lvcning  Recorder  '1,  t7  i  *  t  u  ^  ^amea  to  sue  offices  are  concerned  but  continue  to  be 

J  n.,:/..  neiMtnrrnf  \fr«  Klin<»  and  Roljert  J.  Hess,  who  recently  re-  published  on  seperate  days  of  the  week, 

signed  as  _  ad\ ertising  manager  oi  that  giving  London  a  newspaper  four  days  of 


paper  to  join  the  Philadelphia  office  of  the  week. 


He  is  also  owner  and  editor  of  the 


W’illiam  Tugman,  for  several  years  city  Horseshoe  World,  official  publication  of 
hall  man  and  feature  news  writer  for  the  the  National  Horseshoe  Pitchers  Asso- 


"p  T  T^ett  editor  of  the  Ncrmi/on  advertising  Mr.  Howard  is  a  graduate  of  Wilming- 

E.  J.  Lynett.  editor  oi  me  .ocranson  agency  of  Richmond,  New  York  and  ton  Colleee 

(Pa.)  Times  has  returned  home  after  Philadelphia.  He  s  also  owner  and  editor  of  the 

1  four  weeks  cruise  to  Panama.  He  was  ^i-n-  -r  r  i  v  t/  l  ^  tL- 9‘  rne 

accomiied  by  his  daughter.  Miss  Eliza-  .  '' Tugmm,  for  several  years  ci^  World,  official  puWication  of 

tt  ^  "all  man  and  feature  news  writer  for  the  the  National  Horseshoe  Pitchers  Asso- 

n  1  ur  u  f  .1,  Cleveland  Plain  Dealer,  has  transferred  ciation  of  which  he  served  for  several 
George  B.  Peeler,  publisher  ot  the  advertising  department.  years  as  secretary. 

Taylor  (Tex.)  Daily  Press,  has  been  _ 

governor  of  Ihe  47, h  Rotary  dis-  IN  THE  EDITORIAL  ROOM  ,Vru, 

Louis  C.  Elbert,  vice-president  and  KENVYN,  managing  edi-  and  Mrs.  Hough  have  just  returned  from 


the  New  Bedford  (Mass.)  Standard, 
and  Mrs.  Hough  have  just  returned  from 


general  manager,  of  the  Ga/fcj/oii  (Tex.)  „  tor  of  the  F«;iroMt-er  (B.  C.)  a  vacation  cruise  around  South  .America 

Dailv  News  and  the  Galveston  Tribune,  Proz-iiice,  on  March  18  completed  20  and  to  the  island  of  Juan  Fernandez  in 
is  a  candidate  for  mavor  of  Galveston,  years  continuous  service  with  that  news-  the  South  Pacific. 


W.  y.  Morgan,  editor  of  the  ‘Northern  P^Per. 


Hiram  K.  Moderwell,  of  the  Chicago 

-  "n* _ • _  c»  •  ° 


Seek  News  published  at  Warsaw  Va.  Armand  de  Masi  has  been  named  L>*ffy  Neivs  Foreign  Service,  was  as- 

is  reported  to^  improving  in  the  John-  telegraph  editor  of  the  New  York  Daily  sjgned  to  Geneva  to  cover  the  delibera- 

son-\Villis  hospital,  at  Richmond,  Va.,  News,  a  newly  created  post.  He  was  tions  of  the  League  of  Nations  sub- 

where  he  recently  underwent  an  operation,  formerly  night  city  editor.  Jefferson  committee  on  disarmament. 


where  he  recently  underwent  an  operation. 


R  I  rrnmip  owner  and  nubtisher  of  formerly  “swing  man”  is  the  new  Clyde  D.  Moore  of  the  Columbus  (O.) 

K  J.  Lromie.  owner  ana  puDiisner  _oi  „  „U4  _  -j  ._j  Tr.-K-rf  nu:.,  v,.,,.  r - 1 


PoikTOKwr  U- C.)  5iwi,  accompanied  and  Herbert  Updegraff  Ohio  State  Journal  and  Mrs.  Moore 


by  his  wife  is  visiting  Los  Angeles  on  a 
combined  pleasure  and  business  trip. 


now  swing  man. 

Henry  Yelvington,  who  has  repre¬ 


sented  the  International  News  Service  for  the  Houston  Post-Dispatch,  has  been 
at  the  recent  session  of  the  Texas  legis-  called  to  Houston  to  become  sports  edi- 


Thurman  Miller,  president  of  the  Wil-  i^^ 

mngton  (0.)  Daily  News  Journal,  was 
a  shaker  before  the  Worcester,  (Mass.) 


a  speaker  before  the  Worcester,  (Mass.) 
Rotary  Oub  recently.  While  in  Worces- 


Daily  Times  as  managing  editor. 

Richmond  Maury,  associate  editor  of 


ter  he  was  the  guesi  of  George  F.  Booth,  .  associate  eaitor  oi 

publisher  of  the  Worcester  Telegram-  Tmes-Dispatch,  has 

r-..,,.  been  confined  to  his  home  with  a  severe 

I?  ,  T.  1  •  •  Li-  u  r  u  attack  of  the  grippe. 

Frank  Ruszkiewicz,  publisher  of  the  ^  a  tt  u  •  j-.  r 

Pnliih  Fv,rvhodv\  Dnilv  in  Buffalo  has  George  A.  Hough,  managing  editor  of 


publisher  of  the  Worcester.  Telegram- 
Gasette. 

Frank  Ruszkiewicz,  publisher  of  the 
Polish  Everybody’s  Daily  in  Buffalo  has 
left  for  a  six  weeks  rest  at  San  Antonio. 

Burt  Harwood,  editor  of  the  Clarion 
(la.)  Wright  County  .Monitor,  accom¬ 
panied  by  his  wife,  is  spending  a  month’s 
\acation  in  southern  California. 

William  J.  Tucker,  newly-appointed 
Texas  game,  fish  and  oyster  commis¬ 
sioner,  is  owner  and  editor  of  the  Long- 
tvte  Daily  News. 

(Tharles  H.  Dennis,  editor  of  the 
Chicago  Daily  News,  is  a  member  of  the 
Illinois  cominittee  seeking  to  raise  $100,- 
000. 'the  Illinois  quota,  as  part  of  the 
million ,  dollar  nationwide  drive  of  Phi 
Beta  ^ppa,  for  the  erection  of  a 
TOmorial  building  at  the  college  of  Wil¬ 
liam  and  Mary,  and  for  a  $9(X),000 
endowment  fund,  the  interest  of  which  is 
to  Ije  used  for  prizes,  grants  and  scholar- 
smils,  to  aid  research  and  other  educa¬ 
tional  projects. 

Ea^  C.  Martin,  former  publisher  of 
the  Cw^land  Times  which  suspended 
has  returned,  from  a  vacation 
in  Florida. 
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,IN  THE  BUSINESS  (MTICE 

£DWIN  S.  FRIENDLY,  business 
manager  eif  the  New  York.  Sun,  was 
**‘h»-heioie  this -week  with  an  attack 
“t  Rnppe. 
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are  parents  of  a  son  born  March  10. 
Lloyd  Gregory,  capital  correspondent 


tor  of  the  Post-Dispatch,  succeeding 
Kelly  Cousins,  resigned. 

.\lfonse  Toniettie,  a  graduate  of  the 
Pulitzer  School  of  Journalism,  Columbia 
University,  has  been  appointed  foreign 
exchange  editor  of  the  New  York  World, 
(Continued  on  page  34) 
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Stephen  Leacock 

Is  The 

Ace  of  Humorists 


Wire  for  Terms,  if  Your  City 
Is  Open 


Metropolitan  Newspaper 
Service, 


Maximilian  Elser,  Jr.  Earl  J.  Hadley, 
General  Manager  Aesociate 


150  Nassau  St.,  New  York  City 


34 


Editor  &  Publisher  for  March  26,  1  927 


from  page  33) 

filling  the  position  held  by  the  late  Nel¬ 
son  S.  Cobleigh. 

George  Osborne,  member  of  the  city 
staff,  Eureka  (Cal.)  Humboldt  Tunes, 
and  Miss  Alice  Lambert  have  announced 
their  engagement.  The  wedding  will 
take  place  in  June. 

William  Smith,  political  writer  of  the 
Buffalo  Times,  has  been  appointed  gen¬ 
eral  manager  of  the  Catholic  Union- 
Times,  official  organ  of  the  Buffalo 
Catholic  diocese. 

Tom  Petty,  for  several  years  on  the 
copy  desk  of  the  New  York  Herald 
Tribune,  and  later  assistant  night  editor, 
has  left  to  join  the  New  York  office  of 
the  Chicago  Tribune. 

L.  Ei.  Swanson,  city  editor  of  the 
Kissimmee  (Fla.)  Daily  Gaaette,  now 
running  semi-weekly,  has  resigned  to  go 
to  New  Orleans. 

Mr.  and  Mrs.  J.  Wilbur  Bryan,  for¬ 
merly  of  the  P’ancoui'er  Star,  have  joined 
the  editorial  staff  of  the  Edmonton 
(Alta.)  Bulletin. 

John  Hickey,  formerly  of  the  Victoria 
(B.  C.)  Colonist,  has  been  appointed 
capital  correspondent  of  the  Vancouver 
Sun. 

(Hiauncey  C.  Brown,  of  the  Dallas 
(Tex.)  Morning  News,  has  returned  to 
Dallas  from  Austin  where  he  has  been 
for  the  last  two  months  reporting  the 
session  of  the  Texas  legislature. 

C.  F.  Gessler,  the  Chicago  Tribune’s 
correspondent  in  Honolulu,  recently  won 
the  distance  swim  for  men  over  30  at 
the  Outrigger  Canoe  Club. 

James  Butterfield,  columnist  on  the 
Vancouver  Province,  has  resigned  to 
conduct  a  weekly  of  his  own. 

Don  Valentin  Villalva  will  have  charge 
of  the  San  Antonio  bureau  being  opened 
by  El  Porz'enir,  a  Monterey,  Mexico, 
daily. 

James  Eriksen,  art  director  of  the 
Chicago  Daily  News,  is  spending  four 
weeks  on  a  tour  of  the  Pacific  (Toast. 

Thomas  A.  Murphy,  associate  editor 
of  the  Scranton  (Pa.)  Times,  was  re¬ 
cently  named  chairman  of  a  committee 
that  is  to  launch  a  new  membership 
drive  for  the  Scranton  Chamber  of  Com¬ 
merce. 

Joseph  Herzberg,  who  started  in  the 
NeTv  York  HerM  Tribune  as  night 
office  boy,  and  later  did  special  assign¬ 
ments,  is  now  a  member  of  the  regular 
reportorial  staff. 

Walter  C.  Hornaday,  of  the  Dallas 
(Tex.)  Jourml,  is  back  in  Dallas  after 
working  at  .Austin  in  reporting  the  Texas 
legislature. 

James  S.  Gibbons,  former  editor  of 
the  Scranton  (Pa.)  Sunday  Dispatch,  is 
now  reading  copy  on  the  Scranton  Sun. 

Sam  Feldman,  sporting  editor  of  the 
Scranton  (Pa.)  Sunday  Scrantonian,  was 
recently  named  deputy  boxing  inspector 
in  northeastern  Pennsylv'ania.  He  suc¬ 
ceeds  Joe  Butler,  former  sporting  editor 
of  the  Scran-ton  Republican. 

R.  Truscott  Elson,  formerly  of  the 
Vancouver  Proiince,  has  been  appointed 
editor  of  the  Western  Motorist. 

Henry  Hazlitt,  literary  editor  of  the 
New’  York  Sun,  sailed  this  week  for  a 
vacation  in  Bermuda. 

Ray  Craft  has  left  McCleary,  Wash., 
where  he  and  his  brother,  Roy  Craft, 
have  been  editing  the  McCleary  Stimu¬ 
lator,  for  Eldorado,  Ark.,  to  work  for 
the  Eldorado  Daily  News. 

Henry  Edwards,  “dean”  of  base  ball 
writers,  is  at  Lakeland,  Fla.,  covering 
the  spring  practice  games  of  the  Cleveland 
Indians  for  his  paper,  the  Cleveland 
Plain  Dealer. 

Russell  Kent,  Washington  correspon¬ 
dent  of  the  Birmingham  News,  Mont¬ 
gomery  Advertiser,  Knoxville  Journal, 
and  other  newspapers,  addressed  the 
journalism  class  of  Cieorge  Washington 
University  recently  on  “The  Washington 
•Assignment.” 

Edmund  Terry  Hitchcock  has  been  ap- 
iwinted  city  etUtor  of  the  Tonawanda 
(N.  Y.)  Evening  News.  He  formerly 
ha?  been  connected  with  the  Bath 


Courier,  the  Elmira  .Advertiser  and  the 
Buffalo  Courier  and  Enquirer. 

Paul  Bellamy,  managing  editor  of  the 
Cleveland  Plain  Dealer,  and  Mrs. 
Bellamy  are  parents  of  a  daughter. 

C.  E.  Brugler,  editor  of  the  Knoxville 
(Pa.)  Courier,  is  suffering  an  attack  of 
the  grippe. 

Deane  Kintner  is  now  radio  editor  of 
the  Cleveland  Plain  Dealer,  succeeding 
Harry  Mount  who  went  with  broadcast¬ 
ing  station  WJ.AY  of  the  Hollenden 
Hotel. 

William  G.  Lavelle  of  the  Cleveland 
Plain  Dealer  is  subbing  for  George 
Callahan,  veteran  marine  editor,  who  has 
been  ill  for  several  weeks. 


SPECIAL  EDITIONS 

TOH.ANNESBURG  (Transvaal)  SUN- 
*  DAY  TIMES,  Coming  of  .Age  num¬ 
ber,  Feb.  6.  Chatham  (Ont.)  Daily  News, 
Spring  and  Summer  Fashion  edition. 
March  17. 

Keokuk  (la.)  Daily  Gate  City,  special 
bank  section,  March  18. 

Bloomington  (Ill.)  Daily  Pantograph, 
16-page  art  gravure  section  reflecting 
spring  styles  with  many  local  photog¬ 
raphs. 

Boston  SutuJay  Herald,  annual  Spring 
number  garden  and  home  grounds.  108 
pages,  March  20. 

Worcester  (Mass.)  Evening  Post,  12- 
page  Spring  Fashion  edition.  March  14. 

Ottumzva  (la.)  Courier,  24-page  auto 
and  fashion  sections,  March  15. 


NEW  PLANTS  AND  EQUIPMENT 

^NE  hundred  and  twentv-eight  news- 
papers  are  now  using  Ionic  No.  5, 
the  new  Linotype  type-face,  the  Mer- 
genthaler  Linotype  Company  has  an¬ 
nounced. 

The  following  newspapers  have  re¬ 
cently  adopted  the  Ludlow  system  for 
producing  ads  and  heads  in  sluglines ; 
Glos  Narodu,  Jersey  City,  N.  J.;  Holly 
Leaves,  Hollywood,  Cal.;  Saugerties  (N. 
Y.)  Star;  Charleston  (W.  Va.)  Daily 
Mail;  and  the  Taxi  Weekly,  New  York. 
Elrod  lead,  slug,  and  plain  rule  casters 
have  recently  been  installed  by  the  Sau¬ 
gerties  (N.  Y.)  Star;  Edwardszille  (Ill.) 
Intelligencer,  and  Bayonne  (N.  J.) 

Times. 

Brez’ord  (N.  C.)  News  has  moved  into 
its  new  home.  It  had  been  in  the  old 
building  for  about  20  years. 

PRESS  ASSOCIATION  NOTES 

XT  G.  M.ARSHALL  has  been  appointed 
.Associated  Press  correspondent  at 
Fort  Worth,  Tex.,  effective  March  20, 
succeeding  L.  B.  Dilbeck,  transferred  to 
Austin. 

.A.  F.  Harrison,  general  superintendent 
of  the  Consolidated  Press  .Association,  has 
just  returned  from  a  trip  to  the  Middle 
West. 

J.  H.  Wright  is  the  new  .Associated 
Press  correspondent  at  Tampa,  Fla.,  re¬ 
placing  S.  J.  Dyer,  resigned. 

Glenn  M.  Brill  has  been  transferred 
from  Pierre  S.  D.,  to  the  Cincinnati,  O., 
bureau  of  the  Associated  Press,  and  Karl 
Schroeder  has  been  named  to  succeed  him 
at  Pierre. 

Willis  A.  Gillaspey  is  now  the  Asso¬ 
ciated  Press  correspondent  at  Phoenix, 
Ariz.,  taking  the  place  of  D.  E.  Francis, 
sent  to  the  Denver  bureau. 

Mark  H.  Knight,  for  the  past  two  years 
managing  editor  of  the  McCook  (Neb.) 
Daily  Gazette,  will  join  the  staff  of  the 
Chicago  bureau.  United  Press,  April  4. 

Walter  Brown  and  David  Walsh  are 
covering  the  Open  Golf  Championship 
matches  at  Atlanta,  Ga.,  for  Universal 
Service  and  International  News  Service, 
respectively. 

Kelso  E.  Taylor,  formerly  of  the 
United  States  Navy,  photographer  first 
class,  stationed  at  Hampton  Roads,  Va., 
has  joined  the  photograjAic  staff  of  the 
Atlantic  News  Association  of  Atlantic 
City.  Taylor  specializes  in  aerial  pic¬ 
tures. 

Harry  Flanagan  was  transferred  this 


week  from  the  San  Francisco  bureau  of 
International  News  Service  to  the  Los 
.Angeles  bureau. 


MARRIED 

JOHN  GUNTHER  of  the  London  staff, 
d  Chicago  Daily  New'S,  to  Miss  Frances 
Powell  Fineman,  New  York  writer,  in 
Rome  recently. 

Saul  N.  Hershenhorn,  assistant  circula¬ 
tion  manager,  Chicago  Tribune,  to  Miss 
Sylvia  Koven  of  Chicago,  March  16. 


CHANGES  OF  OWNERSHIP 

pARLAND  R.  F.ARMER.  former 
secretary  of  the  Henderson  (Tex.) 
Chamber  of  CTommerce,  has  purchased 
and  is  editing  the  Henderson  Times, 
weekly. 

Montrose  (la.)  Journal  has  been  sold  to 
(iuy  Harris  and  Millard  Pascal  of  Don- 
nelson. 

E.  E.  Brodie,  publisher  of  the  Oregon 
City  (Ore.)  Enterprise  and  ex-president 
of  the  National  Editorial  association,  has 
bought  the  St.  Helens  Ore.  Sentinel,  a 
weekly.  The  Sentinel  was  founded  a 
year  ago  by  Lew  .A.  Cates  who  was  com¬ 
pelled  by  illness  to  sell. 

.A.  Garland  .Adair,  who  has  been  editor 
of  the  Mexia  (Tex.)  Daily  News  for 
several  years,  has  purchased  an  interest 
in  the  .Abilene  Daily  Times  and  has 
moved  to  .Abilene  to  become  editor  of  the 
paper.  Mr.  .Adair  retains  his  interest  in 
the  Mexia  Daily  News.  He  has  been 
succeeded  there  by  Barnes  H.  Broiles, 
who  has  been  associated  with  him  there 
for  several  years. 


HOLDING  NEW  POSTS 

ARTHUR  CAYLOR,  from  assistant 
city  editor,  Portland  (Ore.)  Tele¬ 
gram,  to  staff,  Portland  Morning  Ore¬ 
gonian  as  re-write  man. 

Ernest  Walter,  from  Calgary  (Alta.) 
Herald,  to  staff,  Vancouver  Prervinee. 


tation  of  the  Association-  of  YoD«t 
.Advertising  Men  to  become  their  hott! 
guests  at  their  annual  spring  danrTT 
be  held  April  1,  at  the  Hotd 
sylvania  roof  garden:  Louis  B. 
William  H.  Rankin,  James  O’Sha^ 
nessy,  Harry  L.  Reichenbach,  A.  I 
Powers,  W.  Shaw  Thompson]  Poni 
Carruthers,  Howard  Clayton,  and  ^ 
Emma  Bugbee,  president  of  the 
paper  Women’s  Qub  of  New  York. 


Ventur.\  CbuNTY  Newspaper  p,.. 
ushers’  Association,  which  met  » 
Santa  Paula,  Cal.,  March  14,  vow 
unanimously  to  fight  the  press  agmt  ert 
with  particular  attention  aimed  at  ^ 
tracking  the  reams  of  publicity  design 
to  aid  commercialized  sports  and  amns^ 
ment  enterprises.  The  action  was  in  IW 
with  the  program  of  the  C^iliforw 
Newspaper  Publishers’  .Associatioa 


Outdoor  .Advertising  .Assouatiox  d 
Texas  and  New  Mexico  held  its  aiinta; 
convention  in  Paris,  Tex.,  last  wed. 
ending  on  March  15  with  election  of  tl* 
following  officers :  W.  .A.  Lyon,  Sjn 
Marcos,  president ;  W.  A.  Wright,  (ior. 
sicana,  vice-president;  J.  S.  Philip 
San  .Antonio,  secretary,  and  W.  E.  Hol¬ 
land,  Beaumont,  treasurer 


FLASHES 


Mormons  announce  they  will  estab&li 
a  church  in  Hollywood.  That’s  carnig 
coals  to  Newcastle. — Neze  York  Amoi 
can. 


The  fate  of  the  cotton  fanner  was 
sealed  when  the  ladies  decided  that  Atir 
hose  must  be  silk  all  the  va.y.—Fltrna 
(Ala.)  Herald. 


Mr.  Coolidge  is  going  to  the  West  fot 
the  same  reason  that  Mohammed  went  to 
the  mountain. — Little  Rock  Arkimm 
Gazette. 


ASSOCIATIONS 

CECOND  DISTRICT  International 
.Advertising  .Association  will  hold  its 
annual  convention  June  22-24,  in  Schnec- 
tady,  N.  \.  Walter  A.  Bowe  is  chair¬ 
man  of  the  program  committee. 

Arthur  S.  Allen,  director  of  the  color 
service  of  Philip  Ruxton,  Inc.,  of  New 
York,  gave  a  talk  on  “Color  Balance 
in  .Advertising”  before  the  Advertising 
Club  of  Boston  last  week. 

Ralph  Dibble  of  Chandler  &  Company, 
Boston  women’s  apparel  store,  spoke  re¬ 
cently  before  the  Advertising  Club  of 
Worcester. 

North  Carolina  Press  .Association 
has  selected  Morehead  City  as  the  place 
for  the  annual  meeting,  the  sessions  to 
be  held  July  20,  21  and  22.  Head¬ 
quarters  will  be  the  Morehead  Villa 
hotel. 

Clarence  L.  Davis,  Buffalo  representa¬ 
tive  of  Barton,  Durstine  and  Osborn, 
spoke  at  a  meeting  of  the  Lockport 
(N.  Y.)  Ad  Club  at  its  March  meeting 
on  the  subject  “Does  Advertising  Sell 
floods?” 

The  following  have  accepted  the  invi¬ 


If  rubber  will  grow  in  the  Everglade 
as  Thomas  Edison  and  Henry  Ford  art 
inclined  to  believe,  it  will  be  a  da«h 
place  for  a  rubber-boot  factory.— Cofimw 
bus  Ohio,  State  Journal. 


Chinese  deserters  go  from  one  army  to 
the  other.  The  successful  general  w31 
establish  a  system  of  one-way  tralBc- 
Washington  Star. 


(Chicago  merchant  leaves  $3,000,000  for 
an  aquarium,  perhaps  as  a  testimonil  to 
the  many  fish  that  came  to  his  business 
net. — Florence  (.Ala.)  Herald. 


If  all  the  persons  who  understand  the 
Nicaraguan  situation  were  laid  end  to 
end,  he  would  feel  awfully  conspicuous. 
— El  Paso  Times. 


They  say  man  is  a  very  high  formoi 
animal  life,  but  you  never  hear  of  an 
ameba  rolling  a  golf  ball  across  the  con¬ 
tinent  for  a  chance  to  get  into  the  movies. 
— San  Diego  Union. 


A  criminologist  announces  hunt  for  a 
good  lie  detector.  If  he’s  married,  why 
not  try  his  wife? — New  York  Americm. 


MEMOIRS  OF  DOROTHY  DR 

In  Four  3000  - Word  Installments  in  Mat  or  Proof 


“The  best  reporter  living,”  as 
Arthur  Brisbane  the  other  day 
called  her,  in  his  colunm,  herein 
gives  the  gripping  narrative  of  her 
twenty-five  years  in  the  criminal 
•  courts  and  of  the  famous  people 
whom  $Jie  met  during  that  period. 

LEDGER  S  Y  N 

INDEPENDENCE  SQUARE 


D  I  C  A  T  E 


PHILADELPHIA  P*- 
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The  Single  Twin  Pony  Autoplale  Machine 


You  never  heard  of  a  publisher 

going  back  to  hand-made  plates  after  once  using  an 
AUTOPLATE  MACHINE.  The  SINGLE  TWIN 
PONY  AUTOPLATE  MACHINE  makes  it  easy 
to  modernize  a  hand-worked  foundry  and  easy  to 
enlarge  it  as  growth  requires. 


Wood  Newspaper  Machinery  Corporation,  soi  Fifth  Avenue,  New  York 


The  SINGLE  TWIN  PONY  AUTOPLATE  Machine 


prefer 

*“  1 

1  i 

* 

L  .  v-kT- 

*  r' 

-i _ 

CONSISTS  of  two  of  the  three  units  of  a  Twin  Pony  Autoplate  Machine.  It  is  identical  in  operation  and 
output  with  the  popular  Pony  Autoplate  Machine,  but  Us  producing  capacity  may  he  doubled  at  any  time  by 
the  simple  expedient  of  adding  a  second  casting  mechanism.  Thus  it  becomes  a  Twin  Pony  Autoplate  Machine. 
The  second  casting  unit  may  be  had  at  a  moment’s  notice,  and  costs  with  its  operating  mechanism  but  $2800. 

The  publisher  who  anticipates  growth  but  does  not  require  immediately  the  full  capacity  of  the  Twin  Pony 
Autoplate  Machine  will  find  well  worth  while  the  possibilities  of  expansion  which  the  Single  Twin  Pony 
Autoplate  Machine  affords  him. 

Price  $6250 
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REPRESENTING  THE  NEWSPAPERS 

Should  a  Representative  Gather  Testimonials? — ^Dixon  Joins  Guy  S. 

Osborn,  Inc.,  in  Detroit  Office - Charlotte  (N.  C.)  News 

Names  Bryant,  Griffith  &  Brunson 


64'y^HERE  is  this  business  of  ‘co- 
”  operation'  an<l  merchandising  de¬ 
partments  going  to  end?”  questions  a 
reader  of  Editor  &  Publisher  comment¬ 
ing  on  the  recent  notice  in  this  depart¬ 
ment  that  there  was  a  growing  tendency 
among  special  representatives  to  conduct 
merchandising  service  for  the  small 
newspaper  publishers  unacquainted  with 
the  requirements  of  a  comprehensive 
market  or  product  survey. 

The  same  reader  wanted  to  know  if 
it  is  the  proper  function  of  a  newspaper 
to  gather  testimonials  endorsing  a  pro¬ 
duct,  and  if  so,  he  asks,  should  a  news¬ 
paper  endorse  a  special  product,  because 
it  does,  in  effect,  if  it  asks  local  persons 
to  endorse  it? 

The  specials  who  are  gathering  tes¬ 
timonials  for  advertisers  and  are  advo¬ 
cating  “this  business  of  co-operation  and 
merchandising  departments”  have  only 
one  come-back  to  this  kind  of  questioning. 
They  say: 

“We  are  not  in  business  for  our 
health.  We  are  in  business  to  increase 
a  publisher’s  linage. 

“Of  course  there’s  a  low-down  to 
everj-thing,  and  the  low-down  on  testi¬ 
monials  is  that  very  often  people  praise 
a  product  they  know  nothing  about. 
Nevertheless  testimonial  advertising  is 
effective  advertising,  and  newspapers  are 
not  the  least  bit  unethical,  in  our 
opinion,  if  they  assist  advertisers  in 
gathering  material  for  this  form  of  ad¬ 
vertising.  They  do  not  endorse  a  pro¬ 
duct  if  they  ask  another  to  endorse  it 
for  copy  that  is  to  appear  in  paid  space, 
any  more  than  they  endorse  any  one  of 
the  various  brands  of  evaporated  milk, 
soap,  toothbrushes,  cold  cream  or  lolli¬ 


pops  that  are  advertised  in  their  papers. 

“We  believe  it  is  the  function  of  a 
special  representative  to  assist  publishers 
to  increase  their  national  linage.  We 
believe  that  in  the  interest  of  helping 
a  national  advertiser  localize  his  cam¬ 
paign  in  a  newspaper,  it  is  a  proper 
function  of  a  newspaper  to  gather  testi¬ 
monials.” 

There  are  special  representatives,  who, 
remembering  the  patent  medicine  days 
and  the  current  aversion  to  that  type  of 
advertising,  stand  out  against  getting 
people  to  endorse  any  and  all  products, 
but  there  seem  to  be  few  who  will  re¬ 
fuse  to  get  signatures  to  the  prepared 
praises  put  out  by  concerns,  such  as, 
for  instance  Lever  Brothers  or  Procter 
&  Gamble. 

“Everyone  else  is  doing  it,  and  it  re¬ 
volves  down  to  a  point  where  we  have 
to  go  out  and  do  it  too  or  lose  the 
business,”  is  the  excuse  one  gave  this 
week. 

The  opinion  of  F.  St.  John  Richards, 
president  of  the  Six  Point  League,  the 
New  York  society  of  special  representa¬ 
tives,  on  the  subject  follows: 

“I  certainly  can  see  no  harm  in  a 
newspaper  getting  testimonials  for  an  ad¬ 
vertiser.  Of  course  it  depends  upon  the 
product  and  other  circumstances.  There 
can  be  no  fixed  rule  laid  down.  But, 
in  general,  what  it  amounts  to  is  this : 

“A  friend  in  one  town  writes  a  letter 
to  a  friend  in  another,  saying:  ‘There 
is  a  person  living  on  such  and  such  a 
street  who  can  help  me  in  my  business. 
Won’t  you  spare  a  few  minutes  some 
day  and  run  up  and  see  him  for  me?’ 

“You’ll  do  that  for  a  friend,  won’t 


you?  Well,  the  advertiser  asking  a 
newspaper  to  help  him  get  testimonials 
is  asking  the  same  kind  of  favor.” 

Arthur  E.  Dixon  has  resigned  as  De¬ 
troit  representative  of  the  United  States 
Daily  to  become  associated  with  the 
Detroit  office  of  Guy  S.  Osborn,  Inc. 
Joseph  R.  Scolaro,  vice-president,  is  in 
charge  of  the  Detroit  office,  representing 
the  New  York  Times.  New  York  Eve¬ 
ning  Post,  Boston  Globe,  Philadell^liia 
Public  Ledger,  Baltimore  Sun,  Minne- 
aftolis  Tribune,  Philadelphia  Morning 
Sun,  Des  Moines  Register  and  Tribune- 
Capital,  and  St.  Louis  Globe-Democrat. 

^Ir.  Dixon  was  connected  with  the 
Packard  and  Hupmobile  companies  in 
Detroit  before  the  w'ar.  Later  he  was 
sales  and  advertising  manager  of  the 
Torbensen  .\xle  Company  of  Cleveland. 
He  has  also  served  as  agency  executive 
and  contact  man. 

The  Charlotte  (N.  C.)  News  has  ap¬ 
pointed  Bryant,  Griffith  &  Brunson,  Inc., 
its  representative  in  the  national  field. 

William  W’olfe,  successor  to  Wales  & 
Wolfe,  New  York,  has  been  appointed 
national  advertising  representative  for 
the  Kingston  (N.  Y.)  Leader  and  Ulster 
County  News,  and  the  Baraboo  (Wis.) 

.  Daily  Republic. 

Sir  Charles  Higham  has  accepted  the 
invitation  of  the  Six  Point  League  to 
address  a  luncheon  meeting  to  be  held 
soon  after  the  British  advertising  agent 
arrives  in  this  country  in  April. 

The  M.  C.  Mogenson  &  Company,  Inc. 
has  been  appointed  the  national  advertis¬ 
ing  representative  of  the  Grants  Pass 
(Ore.)  Courier. 


NEW  PUBUCATIONS 

■y  E.  SWANSON  has  established  thf 

’  •  Bennett  County  Rezitw  at  Mar* 

S.  D.  It  is  a  four-page,  six-colJi 
paper,  home  print. 

ON  THE  MECHANICAL  SIDE 

44T.\CK"  GILL  of  the  composing  room 
d  of  the  Cleveland  Plain  Dealer  K, 
succeeded  to  the  editorship  of  ’'Tv 
Early  Bird,”  the  monthly  house  organs’ 
the  employes.  Fred  Charles,  fej^^ 
writer,  edited  the  publication  for  abom 
three  years.  During  a  recent  refei^ 
dum  of  the  employes  the  vote 
almost  unanimously  in  favor  of  contina- 
ing  the  paper. 

SCHOOLS  I 

JUDGES  for  the  Ohio  Coluge 
J  PAPER  Association  contest  sponsored 
by  the  Scripps-Howard  newspapers  oi 
Ohio  have  been  announced.  They  are  P 
E.  Cook,  editor  the  Columbus  Citizen  and 
editor  in  chief  of  the  Ohio  group  of 
Scripps-Howard  papers ;  Ted.  0.  Thadt. 
eray,  editor,  Clervland  Press;  and  L  ti 
Judd,  editor,  Akron  Tmes-Press. 

As  part  of  its  service  to  publishers  oi 
weekly  newspapers  in  Nebraska  the 
University  of  Nebraska  School  of 
Journalism  again  covered  the  annual 
Nebraska  high  school  basketball  tourna¬ 
ment,  held  at  the  University,  March  10 
11  and  12.  total  of  173,0()0  words  wert 
sent  to  200  weekly  papers.  One  hundred 
students  worked  to  cover  the  2M  com¬ 
peting  teams. 

Daily  Barometer,  student  newspaper  at 
the  Oregon  .Agricultural  College,  cele¬ 
brated  its  thirty-first  birthday  anniver¬ 
sary  March  16  with  a  special  edition. 


The  Long  Branch  (N.  J.)  Daily  Nevada  has  a  new  gold  rush,  but  we 
Record  has  appointed  new  Jersey  News-  suppose  the  more  active  gold  diggers  will 
papers,  Inc.,  as  its  national  representa-  remain  in  New  York. — Norfolk  Vir- 
five.  ginian-Pilot. 


50,000 


^Insane  people  easily  detect  the  nonsense  of  other  people”-®^ 


piNAL 

A  wuftMMki 


dniTcli — Fans 


LOOTERS  THREATEN  SHANGHAI  AS  MOB  SPIRIT  SPREADS 


Boy  Killed  White  Tiying  To  Board  Moving  Train  ’'"* 


WrnulfmmCtniwan 


Speaking  of  lO^NIC  5  the  new  body  type, 

Mr.  Russell  Stirling,  Mechanical  Superintendent  of  the  Trenton  Times,  says; 


LINOTYPE 


Brooklyn,  New  York 

SAN  FRANCISCO  CHICAGO  •  NEW  ORLEANS 
CANADIAN  LINOTYPE  LIMITED,  TORONTO 
Representatives  in  the  Principal  Cities  of  the  World 


We  received  the  new  Ionic  Matrices  for  our  typesetting  ma¬ 
chines  and  started  using  them  in  Monday’s  issues  of  the  State 
Gazette  and  Times. 

The  new  face  has  been  well  received  by  our  readers  and 
we  have  been  commended  by  prominent  citizens  on  our  adop 
tion  of  it.  The  superintendent  of  schools,  ministers,  doctors, 
business  men  and  opticians,  and  many  others  have  expressed 
satisfaction  with  the  legibility  of  the  new  type. 


ND  NAltCISS  EXCEPT  HAND  SET  TITLE  LINE 
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"  7]  EYE-CATCHERS 

Margaret  DISTINCTIVE  SMALL -SPACE 
,  ,  CONTINUOUS  FEATURES 

oangsier 

THAT  ARE  MAKING  AND  HOLDING 

house  of  spring  HOME  CIRCULATION 


There  is  a  narrow  lane  that  leads 
Across  the  wintry  earth. 

To  a  small  house  of  love  and  peace. 

Of  happiness  and  mirth. 

A  little  house  where  sunlight  is. 

Where  birds  build  nests,  and  sing 
Beneath  the  eaves  at  twilight  time ,  , .  . 
A  little  house  of  spring. 

When  March  is  creeping  to  its  close. 
When  frosty  ground  grows  sweet. 
Oh,  then  it's  toward  the  little  house 
We  turn  our  wayward  feet! 

For  well  we  know  that  daffodils 
Will  soon  be  growing  there. 

And  that  the  fruit  trees  flowering 
Will  perfume  all  the  air. 

The  dreams  we  had — the  dreams  that 
The  ones  we  laid  away,  died. 

Are  waiting  for  us  with  the  faith 
That  filled  the  yesterday. 

And  coming  down  the  slender  lane 
The  broken  hearts  we  bring 
Crow  new  again  because  we  glimpse 
The  little  house  of  spring  I 
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RITZY  ROSEY 

The  Fashionable  Flapper 


SEND  FOR  SAMPLES 


Ritzy  Rosey  was  asked  to  par¬ 
ticipate  in  a  charity  style  show  and 
how  could  she  refuse?  And  she 
was  chosen  to  display  a  bathing 
costume.  A  crownless  beach  hat 
tops  a  red  swimming  suit,  with  a 
waterproof  pocket  on  the  belt  for 
beauty  aids  or  what  have  you.  The 
bright  flowered  circular  cape  of 
cretonne  is  lined  with  bath  towel¬ 
ing. 

DAILY 


ALSO  ILLUSTRATED  SERIES 

Cosmo  Hamilton  Homer  Croy 

Anne  Nichols  Alice  Foote  MacDougall 

Dr.  Joseph  Collins  Mae  West 

Will  Durant  Dr.  Christian  F.  Reisner 

George  Jean  Nathan  Charles  Hanson  Towne 


George  A.  Dorsey 
Shaw  Desmond 


William  Allen  White 
Edward  Knoblock 


My  Friend  Bernard  Shaw 
By  Archibald  Henderson 


Love,  Life  and  the  Law 

By  Mary  Fisher,  Attorney-at-Law 


HER  HUSBAND’S  JOB 

JIM  WATSON  was  perfectly  frank  in 
confessing  to  me  that  they  had 
married,  when  they  did,  on  the 
strength  of  his  wife’s  salary. 

"And  except  for  that,"  he  added  mak¬ 
ing  a  clean  breast  of  it,  "I  don’t  be¬ 
lieve  we’d  be  married,  yet.  But  give  me 
credit,  it  wasn’t  my  idea,  taking  a  wife 
when  I  knew  I  couldn’t  support  her. 

I  was  head  over  heels  in  love  with  Jessie, 
and  she  wheedled  me  into  an  earlier 
wedding  day  than  I  would  have  dreamed 
of.  All  the  girls  nowadays,  she  in¬ 
formed  me,  married  and  kept  their 
jobs." 

"Hers  was  a  good  job.  teaching  Do¬ 
mestic  Science  in  a  girls’  high  school. 
She  and  another  teacher  shared  a  nice 
apartment,  with  a  woman  coming  in 
to  clear  up  every  morning.  Jessie  and 
I  married  at  the  end  of  June,  when  the 
other  teacher  moved  out,  and  made 
room  for  me  to  come  in.  All  the  furni¬ 
ture  was  Jessie’s  anyway,  everything 
nice  and  new.  Jessie  was  a  peach  of  a 
cook,  as  1  had  reason  to  know,  and  all 
in  all,  it  appeared  to  spell  a  soft  cinch 
for  ‘little  Jim.’  " 

"But  when  fall  came  around,  and 
Jessie  began  teaching  school  again,  1 
began  to  learn  just  where  I  got  off — 

I  was  Jessie  Campbell’s — now  Watson — 
Husband;  that’s  all.  All  her  friends 
realized  she  was  earning  more  than  I 
was,  paying  the  bulk  of  our  living  ex¬ 
penses.  And  treated  me  accordingly." 

"And  now — five  years  later,  she’s  still 
earning  more  than  I;  and  likely  to,  up 
here.  Now  comes  an  opening  for  a  man 
like  myself  in  a  Southern  town;  small 
salary  to  start,  but  fine  prospects  for 


CHARACTER  SLANTS 


the  future.  But  Jessie  refuses  to  go; 
*what  would  she  do  down  there>**' 

When  Jessie  Watson — slim,  eye-glass^ 
ed,  trimly  dressed,  came  to  speak  for 
herselft  she  made  her  position  perfectly 
plain. 

'Tm  not  looking  for  Jim  to  support 
me,  thank  you  I  I’m  quite  content  with 
things  as  they  are.  Jim’s  a  dear  thing; 
but  when  it  comes  to  moving  away 
from  all  my  circle  of  friends,  down  to 
an  out-of-the-world  Southern  town.  1 
just  can’t  see  it!” 

She  paused  waiting  for  my  commenda- 
tioii.  Instead,  1  looked  her  squarely  in 
the  eyes.  “Mrs.  Watson,”  I  told  her, 
’’did  it  never  occur  to  you  that  you 
made  a  mistake  in  getting  married? 
Lots  of  women  are  naturaLborn  old 
maids;  don’t  you  suppose  you  are  one 
of  them?” 

She  bridled  at  the  sound  of  that,  and 
started  to  protest.  “You’re  quite  mis¬ 
taken,  Mrs.  Fisher,  if  you  think  1 
don’t  love  my  husband — ” 

”  ’Love*  ”  1  repeated  slowly  “what  do 
you  mean  ’love*?  Love  him  as  you 
might  a  pet  dog,  to  fondle  at  your  con¬ 
venience?  No  real  man  wants  that  sort 
of  love  from  his  wife.  And  can’t  you 
see  that,  professing  your  affection, 
you’re  really  cheating  your  Jim — ” 

”  ’Cheating’ — I  don’t  understand,  Mrs. 
Fisher!” 

“Cheating — depriving  him  of  his  right 
to  become  head  of  the  house,  making  a 
living  for  wife  and  children.  You’re 
crippling  his  life,  by  refusing  to  follow 
him  w*here  his  opportunity  lies — '* 

“I  hadn’t  thought  of  it  that  way — ” 
“Think  of  it  now,”  1  counselled  her. 
“.And  give  him  his  chancel” 

©  1927,  The  O’Dell  Newspaper  Service. 


Do  You  Think  Jessie  Should  Sacrifice  Her  Career 
on  the  Chance  of  Her  Husband  Making  Good? 

DAILY 

The  O’Dell  Newspaper  Service 

55  Fifth  Avenue,  New  York  City 


If  you  don't  want  a  husband  or 
A  wife  that's  stubborn,  why 
Here  is  a  sign  that  never  fails 
That  you  can  judge  folk  by. 
The  length  from  lobe  of  ear  to 
where 

The  jaw  bone's  turn  you  see. 
And  breadth  at  this  point  indicate 
How  stubborn  one  will  be! 

DAILY 


So  They  Say 


Henry  Ford: 

Apostle  of  a  new  Industrialism 

A  generation  ago  there  were  a 
thousand  men  to  every  opportunity, 
while  to-day  there  are  a  thousand 
opportunities  to  every  man." 

Jacob  Mintz: 

Secretary,  Internatumal  Secret  Service  Asso¬ 
ciation,  who  says  women  are  too  "chicken- 
hearted  and  romantic"  for  dctectiz’e  work. 

"1  had  a  woman  detective  once  who 
seemed  to  have  every  qualification 
for  success,  but  she  lacked  the  most 
essential — common  sense.  1  set  her 
out  to  catch  a  crook,  and  she 
caught  him  and  married  him." 

Hudson  Maxim: 

P.Sc.,  LL.D.  Iirrcntor,  engineer,  mettibcr  of 
Nai^ai  Consulting  Board 

"Notwithstanding  all  of  the  delights 
of  youthful  osculation,  it  is  neverthe¬ 
less,  loaded  with  noxious  germs, 
especially  with  germs  of  influenza, 
sore  throat,  and  particularly  ton- 
silitis." 

I  Thomas  A.  Edison: 

I  Inventor 

"Any  money  intelligently  devoted 
to  teaching  people  how  to  live  this 
life  rightly  will  also  help  to  teach 
them  how  to  get  the  best  out  of 
whatever  life  may  be  beyond." 

George  Bernard  Shaw: 

British  dramatist  and  mental  stormy  petrel. 

"It  would  be  far  more  sensible  to  re¬ 
fuse  to  allow  any  woman  to  become 
a  teacher  unless  she  had  at  least 
one  baby  and  looked  after  it 
properly." 
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J.  A.  SHAW,  FOR  40  YEARS  TREASURER 
OF  N.  Y.  WORLD,  DIES  AT  80 

Was  Last  of  Joseph  Pulitzer’s  Original  Group  of  Executives 
— Served  as  President  During  Roosevelt  Controversy — 
Bequeathed  $50,000  by  “Chief” 


SHAW  FUNERAL  MARCH  21 


By  FRANK  McCABE 


TX  the  death  ot  J.  Angus  Shaw,  80,  for 
^  many  years  treasurer  of  the  Press 
Publishing  Company,  the  corporate  title 
of  the  New  York  World,  passes  away 
the  last  of  the  executives  with  whom 
Joseph  Pulitzer  surrounded  himself 
shortly  after  he  bought  the  World. 
During  his  40  years’  service,  Shaw  never 
interfered  with  the  business  management 
of  the  World's  editorial  policies.  He 
left  them  severely  alone.  His  favorite 
maxim  was,  “It  is  dangerous  to  know 
too  much.” 


the  editors  and  business  managers  for 
him  not  to  realize  that  a  treasurer  should 
keep  close  to  his  job  and  that  a  treas¬ 
urer's  job  was  much  more  secure  than 
those  who  attempted  to  direct  the  policies 
and  the  destinies  of  an  influential  news¬ 
paper. 

Among  the  lirst  men  of  affairs  that 
Mr.  Pulitzer  consulted  in  New  York 
regarding  financial  matters  was  Dumont 
Clarke  of  the  American  Exchange  Na¬ 
tional  Bank.  He  asked  Mr.  Clarke  to 
recommend  some  one  to  act  as  treasurer 
of  the  World  and  Shaw  was  promptly 


lisher  of  the  San  Francisco  Daily  Pa^ 

1 1901-1909)j  which  was  eventually  con¬ 
solidated  with  the  San  Francisco  Call 
died  in  San  Francisco  March  6. 
Garrett,  son  of  the  Bishop  of  the  West 
Indies  for  the  Church  of  England, 
born  in  Jamaica  and  was  educated  at 
Cambridge  University,  England. 

®bttuarB 

'T'lMOTHY  McMAHON,  84,  one  of 
the  founders  of  the  Columbus  (0.) 

Mr.  Shaw  was  very  friendly  and  in-  offices  of  the  World  and  the  Evening  Dispatch  and  for  many  years  an  editori^ 
dined  to  tell  stories,  but  no  one  ever  World  stopped  for  two  minutes,  and  asso-  writer  on  that  paper,  died  at  his  home  in 
heard  him  divulge  important  office  secrets,  ciates  bowed  their  heads  in  silent  prayer,  that  city  on  March  17.  Mr.  McMahon  was 
Don  C.  Seitz  said  that  “Shaw  talks  a  lot,  A  similar  tribute  was  paid  in  the  offices  born  in  Ireland  and  came  to  Colun^s 
but  does  not  say  anything.”  of  the  Post-Dispatch  in  St.  Louis,  of  when  8  years  old.  He  was  a  veteran  of 

Among  the  many  amusing  anecdotes  \vhich  Mr.  Shaw  was  at  one  time  an  offi-  the  Civil  war. 

•  ,  J  .  Roy  Erp,  54,  manager  and  editor  of  the 
..TH®  honorary  pallbearers  tndud^  Pcnnsboro  (W.  Va.)  -Vcuj.  died  at  hk 
Ralph  Pulitzer,  editor  of  the  World;  home  there,  March  16,  after  a  long  illness 
John  L.  Heaton  of  the  W  orld  s  editorial  ® 

staff;  Robert  H.  Lyman,  editor  of  the 
ll'orld  Altttanch';  Florence  D.  White, 
demanded  $1,000  in  cash.  At  first  he  did  general  manager;  John  F.  Bresnahan, 


I 

I 

“Your  father”  he  said,  “was  a  shrewd 
judge  of  men.” 


World  Executives  Act  as  Honorary  Pall¬ 
bearers  at  Rites  for  Treasurer 

Funeral  services  for  J.  A.  Shaw  were 
held  Monday  afternoon  in  Trinity 
Church,  Broadway  at  Wall  Street.  Be¬ 
fore  the  services  the  body  had  lain  in 
state  in  All  Saints’  Chapel  in  the  church. 
A  blanket  of  violets,  smilax  and  lilies- 
of-the-valley  from  the  World  covered 
the  coffin. 

.\s  the  services  began,  activities  in  the 


regarding  Mr.  Shaw,  it  is  said  that  the 
day  the  contract  was  signed  for  the  pur¬ 
chase  of  the  63  Park  Row  property  on 
which  the  Pulitzer  Building  now  stands, 
that  George  W.  Turner,  then  business 


There  were  too  many  changes  among  manager,  rushed  to  Shaw  and  excitedly 


not  know  what  to  make  of  the  request  business  manager ;  John  G.  Jackson,  attor- 


and  appeared  puzzled.  Finally  he  walked 
over  to  the  safe  and  brought  out  $1,000 
in  packages  of  one  dollar  bills.  When 
Turner  saw  the  size  of  the  bundles,  he 
grabbed  them  and  threw  them  at  Shaw 
in  a  rage.  Finally  a  check  was  agreed 
uiKjn  by  the  representatives  of  the  French 
estate  who  owned  the  63  Park  Row  prop- 
ert\  and  he  was  rushed  to  the  .\merican 
Exchange  National  Bank  to  get  it  certi¬ 
fied. 

It  was  one  of  Mr.  Shaw’s  boasts  that 


ney  for  the  World;  Isaac  D.  White, 
president  of  the  Quarter  Century  Asso¬ 
ciation  of  the  World;  Lewis  Clarke,  for¬ 
mer  president  of  the  American  Exchange 
National  Bank,  and  William  P.  Beazell, 
assistant  managing  editor  of  the  World. 

There  was  also  present  a  large  delega¬ 
tion  representing  the  World  Quarter  Cen- 
turv  Club. 


Hugo  A.  Gilmartin,  58,  for  25  years 
a  writer  on  the  Detroit  Free  Press,  died 
at  the  Ford  Hospital  March  16,  after  an 
illness  of  several  years.  He  left  news- 
paper  work  several  years  ago  to  accept 
a  political  appointment. 

Hubert  K.  Perry,  56,  president  of  the 
Buffalo  Electrotype  Engraving  Co.,  and 
former  city  editor  of  the  Buffalo  Ei’ening 
News,  died  recently  at  his  home  in 
Buffalo. 

Julius  Grezinger,  75,  employe  of  the 
composing  room  of  the  Buffalo  Express 


.\fter  the  services  the  body  was  taken  for  more  than  25  years,  died  after  beimr 

«  1 _ i«i  •  T _ 1 _ _  L_.  _  r _  I  •  • 


to  a  train  for  burial  in  London,  Ontario. 


named.  The  next  day  the  latter  was  told  he  was  never  requested  to  file  a  security 
to  call  on  Mr.  Pulitzer  at  his  place  of  lH>nd.  When  John  Norris  was  the 


MRS.  JAMES  KEELEY 


residence. 

He  gave  Shaw  a  sharp  looking  over 
and  asked  him,  “Shaw,  are  you  an  honest 
man?” 

“Mr.  Pulitzer,  my  modesty  naturally 
precludes  giving  a  direct  answer,  but  if 
you  will  bear  with  me  for  a  minute  I  will 
reply  by  telling  a  story.  A  famous  author 
on  being  cross  examined  in  court  was 
asked,  ‘are  you  a  noted  author?’ 

“  ‘My  modesty,’  he  replied,  ‘forbids  me 
saying  yes,  but  if  the  sale  of  my  books  is 
any  criterion,  I  should  say  that  I  am.’  ” 

“Fine,  fine,  Shaw,  you  will  do.  But 
when  can  you  go  to  w'ork?” 

“Now'.” 

“.\11  right  then  let  us  go  down  to  the 
Work!  office,”  and  henceforth  for  the 
ne.xt  45  years,  Shaw  handled  the  Pulitzer 
millions  without  the  loss  of  a  postage 
stamp.  Incidentally,  he  paid  the  carfare 


World’s  business  manager,  he  asked 
Shaw  what  was  the  amount  of  his  bond. 
He  smilingly  replied,  “My  word  is  my 
iMind.” 

When  William  R.  Hearst  practicallv 
stripped  the  World  of  its  ablest  men,  S.  S. 
Carvalho,  Morrill  Goddard,  R.  A.  Far- 
relly.  .\rthnr  Brisl«ne,  Bradford  Merrill, 
Tom  Powers  and  Walt  McDougall,  Mr. 
.Sliaw  was  heard  to  say  “I  imagine  now 
that  Mr.  Hearst  will  appreciate  just  how 
great  a  man  Mr.  Pulitzer  really  is. 
Hearst  can’t  injure  the  World  while  the 
Chief  is  alive.  Mr.  Pulitzer  will  train 
men  to  fill  their  places.” 

Well  do  I  remember  the  Saturday  that 
.\rthur  Brisbane  quit  the  World.  Speak¬ 
ing  to  Mr.  Shaw  at  the  time,  he  said,  “I 
am  leaving  the  World  with  the  kindliest 
of  feeling  for  .Mr.  Pulitzer,  but  he 
never  appreciated  my  real  worth  and  I 


Wife  of  Former  Chicago  Tribune  Ex¬ 
ecutive  Dies  in  France 

Mrs.  James  Keeley,  wife  of  the  former 
publisher  of  the  Chicago  Herald  and 
toriner  general  manager  of  the  Chicago 
Tribune,  and  herself  a  former  newsi>aper 
woman,  died  at  Carcassonne,  France,  of 
pneumonia,  March  20. 

Mrs.  Keeley  was  born  in  Gardiner,  Me. 
.\fter  graduation  from  Boston  University, 
she  entered  newspaper  work  in  Boston. 
She  came  to  Chicago  in  1890  and  went 
to  work  on  the  Chicago  Tribune,  covering 
the  women’s  activities  of  the  World’s 
Fair.  Subsequently  she  acted  as  Sunday 
editor.  Xhe  was  married  to  Mr.  Keeley, 
then  city  editor  of  the  Tribune,  in  1895. 


GEORGE  D,  WILLISTON 


which  caused  Mr.  Pulitzer  to  remark  am  going  with  a  man  who  does.”  Quite 
that  he  was  the  onlv  man  that  ever  off-  prophetic  for  Brisbane  is  said  to  be  worth 
ered  to  do  that  before.  more  than  a  million  dollars. 

Shaw  was  born  in  Montreal  in  1847.  The  day  that  John  L.  Sullivan  called 
He  never  married.  He  took  no  exercise  Rt  ^Ir.  Shaw’s  office  to  collect  his  money 
whatever  and  all  his  working  time  was  for  reporting  the  Fitzimmons-Corbett 


of 


spent  in  the  World  office  generally  work 
ing  from  9  a.  m.  till  2  o’clock  the  morn¬ 
ing  following.  Finally  under  the  strain 
of  work  his  health  began  to  decline  and 
Mr.  Pulitzer  on  the  recommendation  of 
Dumont  Qarke  ordered  him  to  take  a 
vacation  and  upon  return  he  was  not  to 
work  longer  than  eight  hours  a  dav. 
Should  he  work  longer,  he  was  to  lie 


fight  ($5,0(X)),  he  told  Shaw  to  get 
move  on.  Old  John  had  been  drinking 
and  made  believe  to  strike  him.  Of 
course  lie  was  only  fooling,  but  Shaw  was 
somewhat  frightened  for  .Sullivan  was  a 
had  man  when  in  his  cups. 

On  his  death.  Mr.  Pulitzer  bequeathed 
Shaw  $50,000  and  named  him  as  one  ot 
the  executors  of  the  Pulitzer  estate.  He 


fined.  For  a  long  time.  Shaw  had  to  was  greatly  devoted  to  the  Pulitzer  boys. 


personal  reports  to  Mr. 
the  number  of  hours  he 


make  daily 
Pulitzer  of 
worked. 

The  Chief  was  very  fond  of  Mr.  Shaw 
and  trusted  him  implicitly.  He  is  the 
only  man  I  know  of  in  all  the  vears  that 
I  spent  on  the  World  that  ever  had  to  be 
cautioned  against  doing  too  much  work. 

In  his  younger  days,  Shaw  was  a  mem¬ 
ber  of  the  old  Seventh  Regiment.  He 
took  great  interest  in  this  great  organiza¬ 
tion. 

When  Mr.  Pulitzer  became  engaged  in 
a  controversy  with  President  Roosevelt 
and  the  latter  sought  to  indict  him  for 
the  World’s  attacks  on  the  administration, 
he  resided  the  presidency  of  the  Press 
Publishing  Company  and  Shaw  was  elec¬ 
ted  to  the  place.  He  held  the  position 
until  shortly  after  the  death  of  Mr. 
Pulitzer  when  the  latter’s  son  Ralph, 
was  chosen.  This  w'as  done  at  Mr. 
Shaw’s  suggestion  for  he  maintained  that 
only  the  name  of  Pulitzer  should  be  at 
the  head  of  the  World. 

He  further  suggested  to  Mr.  Pulitzer’s 
sons  not  to  make  any  changes  among  the 
World’s  heads  of  departments. 


Ralph,  Joseph  and  Herbert.  I  dare  say 
that  when  Ralph  and  Joseph  were  stu¬ 
dents  at  Harvard  that  no  communinca- 
tions  they  received  were  as  welcomed  and 
as  timely  as  those  from  J.  .^ngus  Shaw, 
the  treasurer  of  the  World. 

When  Ralph  Pulitzer  sent  the  World 
a  story  regarding  the  coronation  of  King 
Edward  VII,  Mr.  Pulitzer  was  so  pleased 
that  he  asked  Mr.  Shaw  to  count  the 
number  of  words  in  the  story  and  send 
Ralph  a  check  in  payment  for  the  story 
at  the  rate  of  a  dollar  a  word. 

.\b<)Ut  six  years  ago  Mr.  Shaw’s  health 
began  to  fail  and  since  them  he  had  been 
under  the  care  of  John  D.  Hadwin. 


GARRARD  HARRIS 

Garrard  Harris,  associate  editor  of  the 
Birmingham  News,  author,  lawyer, 
sportsman  and  authority  on  foreign  trade, 
died  at  his  home  in  Birmingham.  March 
19.  Mr.  Harris  had  been  with  the  News 
for  the  past  seven  years.  He  had  been 
identified  with  several  Southern  news¬ 
papers.  His  best  known  work  was  “Ele¬ 
ments  of  Conservation.” 


Pioneer  News  Man  and  Friend 
Joseph  Medill  Dies  at  92 

George  Denting  Williston,  92,  pioneer 
newspaper  man  and  intimate  friend  of 
the  late  Joseph  Medill,  founder  of  the 
present  Chicago  Tribune  organization, 
died  Sunday,  March  18,  in  Evanston,  111. 

-Mr.  Williston  was  born  at  Shardon,  O., 
and  in  his  youth  was  JoseiJi  Medill’s 
roommate  at  Clevelaml.  He  came  to 
Chicago  at  the  age  of  18.  The  same 
winter  he  went  to  Milwaukee,  where  he 
taught  school,  but  returned  to  Chicago  to 
\vork  for  the  Tribune  in  1854.  The 
1  ribune  was  then  in  existence  with 
Thomas  A.  Stewart  as  the  principal 
proprietor.  Mr.  Williston  wrote  Medill 
in  Cleveland  to  induce  him  to  come  to 
Chicago. 

FREDERICK  M.  RANDALL 

Frederick  M.  Randall,  49,  president 
of  the  Randall  Advertising  .\gency,  De¬ 
troit,  died  suddenly  in  Detroit  on  March 
19.  Mr.  Randall  went  to  Detroit  about 
20  years  ago  from  Ripley,  N.  Y.  Twelve 
years  ago  he  established  his  own  agency 
in  that  city.  He  was  graduated  from 
Cornell  University  in  1900  and  was  a 
trustee  of  that  institution  at  the  time  of 
his  death.  He  was  active  in  affairs  of 
the  American  Association  of  Advertising 
.\gencies,  and  represented  that  body  on 
the  advertising  commission  of  the  Inter¬ 
national  .\dvertising  .Association. 


THOMAS  GARRETT 

Thomas  Garrett,  at  one  time  city  edi¬ 
tor  of  the  San  Francisco  Examiner,  later 
city  editor  of  the  San  Francisco  Chron¬ 
icle,  and  subsequently  owner  and  pub- 


overcome  by  gas  fumes  in  his  home 
Buffalo. 

Gerald  F.  Hager,  formerly  a  member 
of  the  staff  of  the  Kansas  City  Star,  died 
last  week  in  Johns  Hopkins  hospital  in 
Baltimore,  where  he  had  been  taken  from 
his  home  in  Ashland,  Ky. 

Mrs.  .Addie  William  Caldwell,  editor 
of  the  “One  Minute  Interviews”  depart¬ 
ment  of  the  Charlotte  Observer,  and  a 
pioneer  newspaper  woman  of  the  South, 
widow  of  the  late  Joseph  Pearson  Cald¬ 
well,  for  many  years  editor  of  the 
Charlotte  Observer,  died  Wednesday 
after^  a  brief  illness.  Mrs.  Caldwell  had 
been  engaged  in  newspaper  work  in 
Charlotte  for  a  quarter  of  a  century. 

Frank  Norris,  58,  editor  of  the 
Attica  (N.  Y.)  News,  died  recently  in 
the  Saint  Jerome  hospital  in  Batavia 
Charles  M.  Parlin,  23,  police  re¬ 
porter  and  golf  writer  for  the  Louisville 
Herald-Post,  succumbed  to  uraemic 
poisoning  at  St.  Joseph’s  Infirmary  last 
Thursday  night  less  than  30  hours  after 
he  was  stricken. 

J.  Stewart  Woodhouse,  47,  who  began 
his  career  as  a  reporter  of  the  Charles 
City  (la.)  Intelligence,  died  recently  in 
Hollywood,  Cal.,  where  he  was  writii^ 
scenarios. 

Warren  Collins,  sports  editor  of  the 
Louisz-ille  (Ky)  Herald-Post,  died  at 
Mobile,  Ala.,  March  16  of  pneumonia. 
He  was  ill  when  he  left  Ixiuisville  with 
the  Colonels,  who  went  to  Mobile  to  train. 

Fred  B.  Cozzens,  62,  president  of  the 
Kenfield-Leach  Printing  company,  whose 
first  work  as  a  printer  was  done  on  the 
Chicago  Daily  Journal,  died  March  18. 

Thomas  S.  Martin,  32,  state  editor  of 
the  Ashezdllc  (N.  C.)  Citisen,  died  re¬ 
cently  at  his  home  after  an  illness  of  one 
month  from  Hodgkins  disease,  one  ot 
the  rarest  maladies  known. 

.Albijit  j.  Taylor,  59,  formerly  a  car¬ 
toonist  with  the  Los  Angeles  (CaL) 
Times,  died  March  16,  from  heart  disease, 
at  Los  .Angeles.  Prior  to  being  with  the 
Times  he  was  a  cartoonist  on  the  Hous¬ 
ton  (Tex.)  Post. 

Morrison  Cutler  James,  ot  the  adver¬ 
tising  staff,  Portland  (Me.)  Press-Htr- 
aid,  died  in  Portland  recently. 

Frank  J.  Lee,  60,  a  veteran  printer, 
who  for  many  years  was  employed  on  the 
Worcester  (Mass.)  Telcgram-Gasette  as 
a  compositor,  was  found  dead  in  his  room 
at  Worcester,  Mass.,  March  19. 

Samuel  Putnam,  63,  for  many  yeaR 
accountant  for  the  Boston  Asnerican,  died 
suddenly  on  March  19,  from  a  heart  at¬ 
tack. 

Henry  A.  Cox,  for  the  last  10  years  m 
an  employe  of  the  Chicago  Tribune,  died 
March  9  of  a  paralytic  stroke. 
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W^tin^ouse 

Equipment 

in  the 

New  Press  Building 


Embodying  every  feature  for  mechanical 
and  electrical  perfection,  the  new  building 
of  the  Pittsburgh  Press  is  the  last  word  in  de¬ 
sign  and  construction.  It  represents  special¬ 
ized  service  and  dependable  motor  and  control 
applications  that  characterize  Westinghouse- 
Cline  efficiency  in  the  printing  and  publishing 
industry. 

Builders  of  newspaper  plants  recognize  the  many  economi¬ 
cal  advantages  this  equipment  offers  to  the  industry.  This 
widespread  progress  is  due  to  the  dependable  performance 
of  Westinghouse-Cline  motors  and  control  apparatus. 
They  represent  years  of  research  and  successful  application 
to  the  electrical  requirements  of  the  printing  industry. 

Westinghouse  offers  a  unified  responsibility  for  every 
electrical  requirement  of  the  modern  building. 

Westinghouse  Electric  &  Manufacturing  Company 
East  Pittsburgh  Pennsylvania 

Sale*  Offices  in  All  Principal  Cities  of 
the  Cnited  Slates  and  Foreign  Countries 
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WITH  THE  GENERAL  ADVERTISERS 


Community  Campaigns  Announced  from  East  and  West  Coasts — Loft 
Candy  Store  Head  Praises  Newspaper  Space — Duke  Power 
Company  to  Advertise 


very  often  people 


^pWO  community  campaigns,  one  on  tlie  itientification  from  the  Crooks-Dittmar 
east  coast  and  one  on  the  west,  were  komp«'iny  to  the  Croniar  Company. 

announced  this  week.  - 

The  Portland  (Ore.)  Chamber  ot  The  Peruna  Corporation  has  bought 
Commerce  has  prepared  a  list  of  news-  out  the  Hygienic  Products  Company, 
papers,  chiefly  in  the  south  and  middle-  Chicago  (Kolorbak).  No  agency  con- 
west,  for  their  advertising  to  be  be  placed  nection  has  been  decided  on  as  yet. 


through  Crossley  and  F'ailing,  Portland. 

Portland  (Me.)  will  resort  to  advertis¬ 
ing  to  show  that  it  is  not  a  “gateway”  to  a 
beautiful  vacation  land,  but  an  actual 
vacation  land  itself.  Newspaper  and 
magazine  advertising  will  contain  no  re¬ 
ference  to  Portland  as  a  gateway  but 
refer  to  it  as  a  center  or  headquarters 
while  the  tourist  takes  side  trips  to  vari¬ 
ous  points  of  beauty. 

The  three  Maine  Publicity  organiza¬ 
tions,  the  State  Chamber  of  Commerce, 
the  Maine  Publicity  Bureau,  and  the 
Maine  Branch  of  the  New  England 
Council,  have  joined  together  in  a  drive 
for  $80,000  to  advertise  the  State  of 
Maine.  Most  of  the  expenditure 
will  be  made  for  newspaper  aind  magazine 
advertisements  and  insertions  have  al¬ 
ready  been  made  in  anticipation  of  the 
summer  business. 


“Consistent  and  persistent  newspaper 
advertising"  was  given  a  share  of  credit 
for  the  success  of  Loft,  Inc.,  New  York 
candy  stores,  when  George  L.  Loft,  first 
vice-president,  addressed  stockholders  on 
current  business  March  16. 


The  Duke  Power  Company,  Charlotte, 
N.  C.,  will  start  a  national  campaign 
April  1,  to  tell  the  advantages  of  North 
Carolina  to  manufacturers.  Magazines 
and  newspapers  will  be  used.  The  ap¬ 
propriation  is  understood  to  be  $75,000. 


The  Salt  Lake  City  Chamber  of  Com¬ 
merce,  Salt  Lake  City,  Utah,  and  the 
Seattle  Chamber  of  Commerce,  Seattle, 
Wash.,  are  making  appropriations  for  ad¬ 
vertising,  to  be  done  throu^  L.  S.  Gill- 
ham  Company,  Salt  Lake  City,  and  Bots- 
ford-Constantine  Company,  Seattle,  re¬ 
spectively. 


The  annual  report  of  the  Duz  Com¬ 
pany,  Inc.,  shows  a  net  profit  for  1926 
of  $24,263,  against  a  deficit  of  $283,652 
in  1925,  reflecting  an  operating  improve¬ 
ment  for  the  year  of  $307,915.  The 
ratio  of  quick  assets  to  quick  liabilities 
appears  as  about  nine  to  one.  Cash  on 
hand  at  December  31,  1926,  was  $182,- 
315. 


Charles  J.  Eastman  has  been  appointed 
advertising  manager  of  Taylor  Ewart  & 
Company,  Inc.  Mr.  Eastman  will  be  lo¬ 
cated  in  the  Chicago  office  but  will  direct 
the  advertising  publicity  of  the  entire 
organization.  He  has  been  connected 
with  the  Brennan-Phelps  Companv  since 
1923. 


R.  W.  Stand  has  been  appointed  ad¬ 
vertising  manager  of  the  Benjamin 
Electric  Manufacturing  Company  to  suc¬ 
ceed  P.  A.  Powers,  recently  made  sales 
manager  of  the  refrigeration  division  of 
the  same  company. 


The  advertising  of  the  Purity  Bakeries 
Corporation,  Chicago,  is  now  being  placed 
bv  four  agencies.  Grace  and  Hollidav. 
Detroit,  and  Blackett  and  Sample,  58 
East  Washington  street,  Chicago,  are 
nlacing  the  “cake”  advertising ;  Ferry 
Hanly  Company,  6  North  Michigan 
avenue,  (Thicago,  and  James  G.  Herr 
Company,  Minneapolis,  are  placing  the 
“bread”  advertising. 


The  firm  name  of  the  makers  of  Cro- 
mar  Factory  Finished  Oak  Flooring, 
whose  plant  is  located  in  Williamsnort. 
Pa.,  and  whose  account  is  handled  bv 
the  McLain- Simners  Organization  of 
Pliiladelphia,  has  been  changed  for  easier 


The  Ci)nsolidated  Shingle  Manufac¬ 
turers  of  British  Columbia  will  devote 
a  sum  of  $250,000  a  year  for  three  years 
to  advertising  and  trade  e.xtension  work 
in  a  campaign  for  British  Columbia  red 
cedar  shingles. 


Some  papers  in  the  middlewest  are  re¬ 
ceiving  14,000  line  contracts  on  Interna¬ 
tional  Products  Company,  Livingston, 
Ky.,  through  Blaine-Thompson  Company, 
Cincinnati,  O. 


New  England  salesmen  for  the  Fri- 
gidaire  attended  a  five-day  "school”  at 
Worcester,  Mass.,  last  week.  S.  D.  Kim¬ 
ball  of  Ffeyton,  O.,  had  charge  of  the 
instruction. 


The  Axis  Oub  of  Birmingham,  Ala., 
is  raising  $3(X),000  for  an  advertising 
campaign. 


C.  Don  McKim  has  joined  the  Hercules 
Corporation,  Canton,  O.,  as  vice-presi¬ 
dent  in  charge  of  sales  and  advertising. 
For  12  years,  Mr.  McKim  has  been  with 
the  Continental  Motors  Corporation,  the 
last  seven  years  as  sales  manager. 


DAIUES  ENLARGE  STAFFS 

Cleveland  Press  and  Plain  Dealer  Take 
Many  from  Defunct  Times 

Many  of  the  editorial  staff  of  the 
Cleveland  Times  which  suspended  pub¬ 
lication  a  few  weeks  ago  have  found 
employment  on  the  Cleveland  Press  and 
on  the  Plain  Dealer.  The  Press  took 
over,  among  others,  the  following;  Jack 
FeHian,  managing  editor ;  Beryl  Wil¬ 
liams,  city  editor;  Coy  Williams,  sport¬ 
ing  editor ;  Mary  Rennells,  dramatic 
editor :  Robert  Brown,  news  editor ;  El¬ 
mer  Barnes,  night  editor ;  and  Paul 
Packard,  chief  editorial  writer.  Dale 
Cox  and  Robert  Selzer.  reporters,  were 
taken  on  by  the  Plain  Dealer. 

The  Press  gave  employment  to  about 
20  of  the  Times  employes.  The  mechan¬ 
ical  and  other  equipment  of  the  Times 
plant  will  be  sold  to  individual  bidders, 
according  to  Samuel  Scovill,  treasurer  of 
the  Commercial  Publishing  Company. 


DO  YOU  KNOW—? 


Here  are  the  answers  to  the  10  ques¬ 
tions  printed  on  page  6: 

1.  Boston  News  Letter  was  estab¬ 
lished  in  1704. 

2.  New  York  Sunday  Courier,  1825. 

3.  Zenger,  editor  of  the  New  York 
Weekly  Journal,  arrested  in  1734  on  a 
charge  of  libeling  Gov.  Wm.  Cosby, 
succeeded  in  establishing  truth  as  a  de¬ 
fense,  the  jury  upholding  his  plea  “for 
the  liberty  both  of  exposing  and  op¬ 
posing  arbitrary  powers,  at  least  by- 
speaking  and  writing  the  truth.” 

4.  Brookly^i  Daily  Eagle. 

5.  The  first  amendment  to  the  Con¬ 
stitution  of  the  United  States. 

6.  Ben  Day.  in  1832. 

7.  One  of  the  founders  and  for  manv 
years  editor  and  publisher  of  the  Chi¬ 
cago  Tribune. 

8.  Joseph  McCullagh,  in  the  St.  Louis 
Globe-Democrat,  of  which  he  was  editor 

9.  In  1867. 

10.  The  Act  of  Congress  of  Aug.  24, 
1912,  by  which  publications  are  required 
to  print  semi-annual  statements  of  their 
ownership,  and  in  the  case  of  daily  news¬ 
papers,  of  their  average  daily  circulation. 


ask  us  to  what 
we  attribute 
the  remarkable 
growth  of  the 
Detroit  Times 

(from  25,000  to  290,000 
evenings,  from  nothing 
to  330,000  Sundays,  in 
five  years) 

and  we  are  at 
a  loss  for  a  trick 
reply — we 
are  conscious  chiefly 
of  a  steady  ambition 
to  produce  a 
good  newspaper 
that  will  be 
of  service  to  its 
community — but 
maybe  that*s  the 
answer. 
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h*  and  he  did  it  almost  overnight.  He 

was  in  a  had  heen  spending  fabulous  sums  in 

competitions  and  like  methods  of  pro- 

two  naoer  town  moting  new  circulation  until  he  investi- 

■*'  gated  the  gripping,  human  touch,  and 

personal  appeal  of  Dr.  Frank  McCoy’s  daily  health  talks.  He  pinned  his  faith  on 
this  Health  Service  and  was  rewarded  with  almost  instant  response  from  the  public 
in  his  community.  He  began  to  realize  that  individuals  in  his  communitv  were 
more  than  anxious  to  have  his  paper  delivered  daily  in  their  homes  for  the  valu¬ 
able  health  advice  and  simple  instructions  the  McCoy  daily  health  talks  contained. 
It  gave  him  access  to  other  splendid  features  he  never  had  before.  This  publisher 
frankly  admitted  to  our  representative  that  the  application  of  the  McCoy  Health 
Service  as  a  circulation  builder  had  saved  him  $3000  which  he  otherwise  would 
have  spent  in  promotion  work  for  less  permanent  results. 


Put  yourself  in  possession  of  complete 
details  of  this  human  interest  health  serv¬ 
ice.  Every  article  is  written  in  plain  understandable  English — a  child  can  under¬ 
stand  them.  It  is  one  of  the  most  remarkable  circulation  building  services  ever 
made  available  to  the  Publishers  of  the  North  American  Continent.  Send  for 

explanative  brochure  containing  sample  articles  and  complete  promotion. 

\ 

V 

Wire  or  Write  for  Complete  Information 

McCOY  HEALTH  SERVICE 

brack  shops  building  LOS  ANGELES,  CALIFORNIA 
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WOMEN  IN  ADVERTISING  AND  JOURNAUSM 


Jessie  DeBoth  Conducts  Cooking  Schools  for  Newspapers  —  Dorothy 
Ducas,  Pulitzer  Prize  Winner,  Rejoins  N.  Y.  Herald  Tribune 
Staff — Denver  Women  Preparing  for  I.  A.  A.  Convention 


Jessie  DeBoth 


TT'IX'E  years  ago  Jessie  DeBoth  con- 

ducted  her  first  cooking  school  in  a 
small  town  in  Illinois.  Now  she  or¬ 
ganizes  schools 
similar  to  this 
for  papers 
throughout  the 
country.  It  has 
been  a  rapidly 
expanding  pro¬ 
gram  which  now 
requires  the 
services  of  sev¬ 
eral  units  and  a 
large  staff  of 
trained  h  o  m  e  - 
economists. 

The  success  of 
the  schools  has 
been  attested  by 
the  large  attend¬ 
ances  and  the  interest  evidenced  by  ad¬ 
vertisers  of  ftxid  products  and  household 
appliances.  Manufacturers  have  been 
quick  to  see  the  advantages  of  bringing 
their  products  directly  before  so  large  a 
group  of  responsive  women,  the  potential 
buyers  in  each  community.  They  have 
scheduled  their  newspaper  advertising  to 
parallel  the  school. 

Spasmodic  advertising  has  not  been  en¬ 
couraged.  Both  newspapers  and  adver¬ 
tisers  have  been  advised  to  tie  in  with 
their  yearly  program,  the  advertisers  in 
order  to  reap  the  greatest  returns,  and 
the  newspaper  in  order  to  give  first  con¬ 
sideration  to  regular  space  users.  This 
policy  has  developed  a  large  volume  of 
advertising  and  fostered  permanently 
friendly  relations  between  paper  and 
merchandiser. 

“I  regard  a  cooking  and  home  making 
school,”  says  Miss  DeBoth,  “as  a  service 
organization  with  a  tJireefold  responsi¬ 
bility.  To  the  newspaper  we  offer  an 
exceptional  means  of  building  up  pres¬ 
tige  and  good  will  among  readers  and 
advertisers,  and  a  sure-fire  method  of 
increasing  linage.  To  the  advertiser  we 
give  an  opportunity  of  presenting  his 
product  in  the  most  direct  manner.  To 
the  reader  we  contribute  a  short-term 
course  in  Home  Economics,  that  is  both 
scientific  and  interesting.” 


Miss  Dorothy  Ducas,  last  year’s 
Pulitzer  prize  winner,  who  is  21  years 
old  and  the  youngest  girl  ever  to  win 
a  travelling  scholarship  at  Columbia 
University,  has  returned  from  her  trip 
abroad,  and  joined  the  staff  of  the  New 
York  Herald  Tribune.  Miss  Ducas  was 
Columbia  correspondent  for  that  paper 
during  her  last  year  at  the  School  of 
Journalism,  as  well  as  a  frequent  con¬ 
tributor  to  the  Sunday  sections  of  other 
metropolitan  newspapers. 

Miss  Ducas  visited  eight  countries  in 
Europe.  She  stayed  longest  in  London. 
While  there,  she  worked  for  several 
months  on  the  Sunday  Express,  doing 
features  and  general  assignments. 

After  four  and  a  half  months  in 
England,  Miss  Ducas  spent  two  months 
in  France,  a  month  in  Italy,  and  several 
weeks  each  in  Austria,  Switzerland, 
southern  (lermany,  Belgium  and  Holland. 

Before  coming  to  the  Herald  Tribune, 
Miss  Ducas  worked  on  the  Hackensack 
(N.  J.)  Bergen  Ez-ening  Record,  and 
last  spring  served  for  a  short  time  on 
the  regular  staff  of  the  Herald  Tribune 
before  departing  for  Europe. 


Denver  women  have  organized  an 
auxiliary  of  the  Denver  Advertising  Club 
and  are  preparing  for  the  23rd  annual 
convention  of  the  International  Adver¬ 
tising  Association  to  be  held  in  Denver 
this  coming  June. 

The  chairman  of  the  women’s  com¬ 
mittee  of  the  convention  council  is  Marie 
J.  Richey,  advertising  manager  of  Daniels 
&  Fisher  Stores  Company.  Others  on 
the  committee  include  Margaret  Harvey, 
“Suzanne”  of  the  Rocky  Mountain  News, 
who  will  be  in  charge  of  reception  and 
entertainment  of  women  members  of  ad¬ 
vertising  clubs :  Mattie  Durkee  who  will 
be  in  charge  of  publicity  for  the  women’s 
activities;  Mrs.  Ralph  Faxon,  in  charge 
of  wives  group;  Mrs.  Freeman  T.  Talbot, 
who  is  arranging  musical  entertainments ; 
and  Mrs.  Helen  Bell,  representative  to 
other  organizations. 


In  recognition  of  her  outstanding  work 
in  the  field  of  journalism,  Mrs.  Marie 
Weeks,  editor,  Norfolk  (Neb.)  Press, 
has  been  selected  by  Governor  McMullen 
to  represent  Nebraska  at  the  annual 
luncheon  for  famous  women  in  Chicago, 
May  24,  coincident  whit  the  Women’s 
World  Fair. 


Mrs.  Bess  C.  Mcllhenny  has  been  made 
editor  of  the  Floridian,  at  Lake  Tovita, 
Fla. 


Miss  Ruby  Westenhaver,  member  of 
the  Sioux  City  (la.)  Tribune  staff,  has 
resigned  to  resume  her  studies  in  Chi¬ 
cago.  Ill. 


Mrs.  Coolidge  was  guest  of  honor  at 
a  luncheon  given  March  21  by  the 
National  Woman’s  Press  Club.  Miss 
Cora  Rigby,  the  club’s  President,  acted 
as  hostess.  The  luncheon  was  held  at 
the  clubhouse  of  the  American  Associa¬ 
tion  of  University  Women.  One  hundred 
and  twenty  persons  were  seated  at  four 
tables,  each  decorated  with  pink  roses 
sent  by  Mrs.  Coolidge  from  the  White 
House  conservatories. 


Miss  Lexie  Marlin,  who  has  just  com¬ 
pleted  her  course  in  journalism  at  the 
University  of  Oklahoma,  is  now  a  re¬ 
porter  for  the  Beaumont  (Tex.)  Enter¬ 
prise. 


Miss  Maud  Griffin  of  the  Springfield 
CSlass.)  Daily  News  will  sail  for  Paris 
shortly  where  she  will  bo  a  series  of 
fashion  articles. 


LUNCHEON  FOR  VON  LUCKNER 

Count  Felix  von  Luckner,  diplomat 
and  sportsman,  was  the  guest  of  honor 
at  a  special  luncheon  at  the  New  York 
Advertising  Club  Thursday.  Walther 
Kirchhoff,  tenor  of  the  Metropolitan 
Opera  Company,  Andreas  Dippel,  former 
director  at  the  Metropolitan,  Dr.  Edward 
Albright  and  others  were  honor  guests. 


Mrs.  Roy  H.  Danforth,  wife  of  the 
assistant  city  editor  of  the  Oakland 
(Cal.)  Tribune,  and  their  two  children, 
John  and  Patricia,  are  now  in  Europe 
for  a  tw’o  years’  tour.  During  April  and 
May  they  will  be  guests  at  Tirona, 
Albania,  of  Rose  Wilder  Lane,  writer, 
who  with  Bessie  Beatty  w’as  on  the  San 
Francisco  Bulletin  when  Fremont  Older 
was  its  publisher. 


CARTOONISTS  FETED 

Mayor  James  J.  Walker  was  the  prin¬ 
cipal  speaker  at  the  Sphinx  Club  dinner 
held  on  March  23,  at  the  Waldorf- 
Astoria  Hotel.  New  York.  It  was 
“Cartoonists’  Night,”  and  among  the 
newspaper  artists  attending  were  Clare 
Briggs.  Rube  Goldberg,  Harry  Hersh- 
field,  Windsor  McCay  and  George  Mc¬ 
Manus. 


Mif  s  Ferris  Davis,  for  the  past  four 
years  club  editor.  Jacksonville  Times- 
Cnion,  will  soon  begin  publication  of 
The  Kaleidoscope,  bi-monthly  magazine 
devoted  to  club  life  in  that  city. 


NEW  PRESS  IN  NORRISTOWN 

The  Aorristown  (Pa.)  Times-Herald 
started  running  a  new  Goss  high  speed 
press  on  March  24.  Dedication  exer¬ 
cises  were  held  in  the  press  room  on 
that  date. 


Quality 
Above  All 

Here  are  listed  some  metropolitan  newspaper 
plants  in  which  all  printing  plates  are  cast  from 

Metropolitan 
Dry  Mats 

NEW  YORK  JOURNAL  & 
AMERICAN 
NEW  YORK  SUN 
NEW  YORK  TELEGRAM 
PHILADELPHIA  INQUIRER 
PHILADELPHIA  BULLETIN 
CHICAGO  DAILY  NEWS 
CHICAGO  HERALD-EXAMINER 
BOSTON  AMERICAN 
CLEVELAND  NEWS 
BALTIMORE  SUN 
DES  MOINES  REGISTER  & 
TRIBUNE-CAPITAL 
TORONTO  STAR 
TORONTO  TELEGRAM 
TORONTO  GLOBE 

When  the  enormous  saving  in  print  paper, 
time,  and  the  improved  printing  effected  by  the 
dry  mat  process  are  considered,  the  first  cost  of 
the  mat  is  insignificant.  These  plants  must  have 
the  best  and  most  dependable  mat  and  that’s  why 
they  use  the  METROPOLITAN.  It  never  has 
given  trouble  and  is  the  cheapest  mat  to  use,  not¬ 
withstanding  it  costs  a  few  pennies  more. 

It’s  none  too  good  for  you. 

Wood  Flong  Corporation 

Stillwater,  New  York 


By  a  majority  of  ten  to  one  the  readers  of 
the  Chicago  Daily  News  selected 


(•’"‘“LINOTYPE"*"'") 

''HiiiHiiiniiiiiiiiiiiiniiiiniiiniiiiuiiiiiiiiuNiiiiiiiniiiiiiiiiniHiiiiiiniiiiiiiiiiiinniiiHiiiiiiuiiiininiNiNiHl" 


Ionic  No.  5 


On  the  right  is  reproduced 
the  questionnaire  used  by 
the  Chicago  Daily  News 
in  asking  its  readers  to 
select  its  type  dress.  As  a 
result  of  the  overwhelm¬ 
ing  majority  in  favor  of 
Ionic  No.  5,  the  News 
adopted  this  face,  using  it 
first  in  its  issue  of  March 
fourteen. 


Mergenthaler 
Lmotype  Company 

Brooklyn,  New  York 

SAN  FRANQSCO  CHICAGO  NEW  ORLEANS 
CAN.ADIAN  UNOTYPE  LIMITED,  TORONTO 

RtpresentMtives  in  the  Principal  Cities 
of  the  World 


^-inotypej  m  the  Cloister  Family 
^<ept  for  Urge  title  line 


THK  (  lllCAliO  DAILY  MANS,  MONDAY,  MAIU  H  7,  l!)d7 

EASIER  TO  READ? 

Which  Type  Do  You  Like  Best? 


rOM'MN  ONK 

The  Daily  News  is  consLiiilly  stiulyin'' 
'be  imporiant  pri)t)leiii  «>('  liiakin'  its 
i-olumns  as  easy  to  read  as  possiide  aiii 
MOW  desires  to  submit  directly  to  its  hun¬ 
dreds  of  thousands  of  readers  the  i|U'.*stioa 
of  what  sort  of  type  they  really  want  in 
their  newspaper. 

Here  are  printed  three  short  columns  all 
In  exactly  the  same  wordinir.  The  tlrst  col¬ 
umn  is  printed  in  the  size  and  style  of  type 
which  was  used  in  The  Daily  News  up  to 
March,  IICM. 

Column  number  two  is  printed  in  the  size 
and  style  of  type  which  was  installed  by 
The  Daily  News  in  March,  llhSJ.  and  has 
been  used  ever  since.  You  will  note  that  it 
constitutes  a  considerable  improvement  in 
leg'ibility  over  the  style  previously  used.  It 
is  almost  exactly  the  same  type  as  is  now 
used  by  all  Chicago  newspapers. 

In  column  number  three  appears  a  new 
style  of  type  which  has  been  worked  out 
by  printing  eneineers  after  years  of  inten¬ 
sive  study,  research  and  scientific  experi¬ 
ment  If  a  majority  of  readers  prefer  the 
new  type  in  the  belief  that  it  is  even  easier 
to  read  than  the  other  styles  The  Dally 
News  stands  ready  to  Install  the  necessary 
equipment  for  printinr  the  paper  in  this 
Style. 

Readers  are  invited  to  send  in  their  rec¬ 
ommendations  as  to  which  of  these  stylesof 
type  they  would  prefer  to  see  in  The  Daily 
News.  Write  to  the  editor  or  use  the  cou- 
•>on  printed  below  for  your  convenience  in 
.p 'istering  your  ballot. 


Or  This 
COLUMN  TWO 

The  Daily  News  is  constantly  study- , 
Ing  the  important  problem  of  making  ' 
its  columns  as  easy  to  read  as  possible  i 
and  now  desires  to  submit  directly  to  ’ 
its  hundreds  of  thousands  of  readers 
the  question  of  what  sort  of  type  they 
really  want  in  their  newspaper. 

Here  are  printed  three  short  col¬ 
umns  all  in  exactly  the  same  wording. 
The  first  column  is  printed  in  the  size 
and  style  of  type  which  was  used  in 
The  Dally  News  up  to  March,  1922.  i 

Column  number  two  is  printed  In  j 
the  size  and  style  of  type  which  was  I 
installed  by  Tbe  Dally  News  in  March, 
1922,  and  has  been  used  ever  since. 
You  will  note  that  it  constitutes  a 
considerable  improvement  in  legibility 
over  the  style  previously  used.  It  is  al-  | 
most  exactly  the  same  type  as  is  now  ' 
used  by  all  Chicago  newspapers. 

In  column  number  three  appears  a 
new  style  of  type  which  has  been 
worked  out  by  printing  engineers  after 
years  of  Intensive  study,  research  and 
scientific  experiment.  If  a  majority  of 
readers  prefer  the  new  type  in  the 
belief  that  it  is  even  easier  to  read 
than  the  other  styles  The  Daily  News 
stands  ready  to  install  the  necessary 
equipment  for  printing  the  paper  in 
this  style. 

Readers  are  invited  to  send  in  their 
recommendations  as  to  which  of  these 
styles  of  type  they  would  prefer  to  see 
in  The  Daily  News.  Write  to  the  editor 
or  use  the  coupon  printed  below  for 
your  convenience  in  registering  your 
ballot. 


Or  This 

COLUMN  THREE 

The  Daily  News  is  constantly  study¬ 
ing  the  important  problem  of  making 
its  columns  as  easy  to  read  as  possible 
and  now  desires  to  submit  directly  to 
its  hundreds  of  thousands  of  readers 
the  question  of  what  sort  of  type  they 
really  want  in  their  newspaper. 

Here  are  printed  three  short  col¬ 
umns  all  in  exactly  the  same  wording. 
The  first  column  is  printed  in  the  size 
and  style  of  type  which  was  used  in 
The  Daily  News  up  to  March,  1922. 

Column  number  two  is  printed  in 
the  size  and  style  of  type  which  was 
installed  by  The  Daily  News  in  March. 
1922,  and  has  been  used  ever  since. 
You  will  note  that  it  constitutes  a 
considerable  improvement  in  legibility 
over  the  style  previously  used.  It  is  al¬ 
most  exactly  the  same  type  as  is  now 
used  by  all  Chicago  newspapers. 

In  coliunn  number  three  appears  a 
I  new  style  of  type  which  has  been 
I  worked  out  by  printing  engineers  after 
years  of  intensive  study,  research  and 
j  scientific  experiment.  If  a  majority  of 
I  readers  prefer  the  new  type  in  the 
I  belief  that  it  is  even  easier  to  read 
j  than  the  other  styles  The  Daily  News 
I  stands  ready  to  install  the  necessary 
I  equipment  for  printing  the  paper  in 
this  style. 

Readers  are  invited  to  send  in  their 
recommendations  as  to  which  of  these 
styles  of  type  they  would  prefer  to  see 
in  The  Daily  News.  Write  to  the  editor 
or  use  the  coupon  printed  below  for 
your  convenience  in  registering  your 
ballot. 


The  Editor,  The  Chicago  Daily  News, 
15  North  Wells  Street,  Chicago.  HI. 


I  prefer  to  read  the  type  printed  in 

column . (1,  2  or  31  of  sample 

type  styles. 
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CLASSIFIED  ADVERTISING 


Answering  an  Advertisers’  “No  Result’’  Argument — Co-operating  with 
Local  Street  Railway  to  Boost  Apartment  to  Rent  Classifi- 
action — Personalizing  the  Ad-Taker 


CALKSMANSHIP  and  acting  have 
much  in  common.  A  salesman  has 
certain  lines  to  learn  as  well  as  lines  to 
sell,  and  the  classified  solicitor  is  no 
exception.  There  are  certain  situations 
which  the  classified  space  salesman  meets 
continually  which  can  be  easily  drama¬ 
tized  and  virtually  memorized.  Such  a 
situation,  for  instance,  is  the  “no  results” 
argument,  put  forward  by  the  unsuccess¬ 
ful  advertiser. 

“Say,  your  paper’s  no  good.  I  didn’t 
get  any  results  at  all  from  it.  Don’t  try 
to  sell  me  any  more  classified  space,”  an 
advertiser  complains. 

And,  quoting  Charles  \V.  Horn,  classi¬ 
fied  advertising  manager  of  the  Neiv 
York  American,  this  is  a  cue  for  the 
following  salesman's  answer : 

“Why,  Mr.  Advertiser,  I’m  not  selling 
results.  All  I  am  doing  is  representing 
my  newspaper,  offering  you  the  service  of 
our  classified  advertising  columns.  If  I 
should  come  to  you  and  offer  you  re¬ 
sults,  you  wouldn’t  believe  me,  in  the 
first  place ;  and,  in  the  second  place,  I 
would  be  telling  an  untruth,  not  only  as  a 
representative  of  the  newspaper  1  am  now 
with,  but  also  if  I  were  working  for  any 
other  newspaper  in  the  field. 

“The  burden  of  results  doesn’t  rest  on 
the  newspaper ;  it  rests  on  you.  We  are 
not  offering  you  results,  rather  only  the 
possibility  of  results.  The  advertiser’s 
copy  determines  the  actual  returns. 

“You  say  the  paper’s  no  good.  But 
here  is  your  ad.  (Open  up  the  paper  and 
point  it  out.)  Also,  here  are  some  other 
ads  in  the  same  classification  that  got 
results.  ( Present  testimonials  received 
from  other  advertisers,  continuing.) 

“These  people  said  something  in  their 
copy  that  got  results.  Do  you  think 
that  my  newspaj^r  .should  .shoulder  the 
entire  responsibility  for  your  ‘no  results’ 
merely  because  your  copy  failed  to  have 
that  ‘something’  to  interest  our  readers? 

“Really,  if  you  have  something  that 
people  want,  and  that  there  are  people 
who  do  want  your  goods  reading  my 
newspaper’s  classified  section  is  evidenced 
by  our  volume,  our  testimonials,  and  all 
the  facts  of  our  value  as  a  newspaper, 
don’t  you  think  that  the  reason  our  read¬ 


ers  haven't  answered  your  ad  is  because 
they  couldn’t  recognize  in  your  copy,  ex¬ 
actly  the  thing  they  want^  at  the  price 
they  wanted  to  pay  for  it? 

“Results  were  there  for  you  all  right ; 
but  some  other  advertiser  got  your  share, 
because  the  result-factors  of  your  copy 
were  not  as  appealing  as  his.” 

Of  course  the  complaining  advertiser 
will  have  a  come-back  to  this  sales  talk. 
He  will  want  to  know  how  to  write 
copy  tJiat  brings  these  results  the  sales¬ 
man  has  been  talking  about. 

Mr.  Horn  will  answer  this  question 
in  a  second  article  on  classified  salesman¬ 
ship  to  appear  in  this  cblumn  of  Editor 
&  PfiiLi.sHER  next  week. 

Co-operation  of  the  classified  depart¬ 
ment  of  the  Cincinnati  Enquirer  with  the 
regular  Sunday  pass  of  the  Cincin¬ 
nati  Street  Railway  Company  in  en¬ 
abling  Enquirer  readers  to  take  advantage 
of  the  Sunday  pass  to  do  their  house 
and  apartment  hunting  is  a  new  stunt 
started  by  W.  H.  Hershey,  classified  de¬ 
partment  manager. 

The  Enquirer  carries  the  advertisements 
of  homes,  apartments,  rooms  and  other 
places  to  rent  and  in  a  prominent  part 
of  the  classified  section  reminds  the  read¬ 
ers  that  they  can  purchase  from  the  street 
railway  company  for  25  cents  a  Sunday 
pass  which  will  permit  them  to  ride  in 
every  part  of  the  city  as  often  as  they 
choose  from  6  a.  m.  to  12  midnight.  In 
this  way  they  reduce  their  carfare  to  the 
minimum  and  at  the  same  time  get  the 
maximum  benefit  of  the  classified  ad¬ 
vertising.  The  advertisement  usually 
runs  several  days  before  Sunday. 


Many  newspapers  are  now  “personaliz¬ 
ing”  the  classified  ad-takers,  that  is  giving 
the  telephone  girls  who  take  the  copy 
that  comes  in  by  wire  a  general  name, 
making  it  easier  to  promote  this  feature 
of  classified  advertising. 

The  Houston  (Tex.)  Chronicle  calls 
its  ad-takers  “Miss  Qassified” ;  on  the 
Clei-cland  Plain  Dealer,  the  name  chosen 
is  “Betty.”  Last  week  the  New  York 
Telegram  joined  the  group,  promoting 
“Polly  of  the  Telegram.” 


WHAPS  WHAT  IN  THE  FEATURE  FIELD 


Zoe  Beckley  Starts  New  Series  of  Interviews — Norman  Klein 
Writes  on  Liquor  Traffic — Centra]  Has  Another 
Fashion  Service 


^OE  BECKLEY,  whose  series  of  in- 
^  terviews  on  the  subject  “Speaking  of 
Divorce”  is  now  appearing  in  a  number 
of  newspapers,  has  begun  a  new  series  on 
the  subject  “Speaking  of  Prohibition.” 
Miss  Beckley  is  .interviewing  about  IS 
prominent  women  on  the  latter  subject. 
She  writes  for  Famous  Features  Syndi¬ 
cate,  Inc.,  New  York. 


Norman  Klein  of  the  Nezv  York  Eve¬ 
ning  Post  staff  is  writing  for  daily  release 
18  articles  on  the  liquor  traffic  for  the 
Post  Syndicate.  The  title  of  the  series 
will  be  “The  Liquor  Problem  from  the 
Inside.” 


.A  new  comic  strip  by  Charles  Mc¬ 
Manus  called  “Tiny”  started  in  the  Nero 
York  Evening  Journal  this  week.  It  is 
handled  nationally  by  King  Features  Syn¬ 
dicate,  Inc.,  New  York. 


R.  F.  Foster  has  prepared  a  series  of 
articles  on  “Contract  Bridge”  for  the 
McClure  Newspaper  Syndicate,  New 
York. 


Johnson  Features,  Inc.,  and  Editors 
Feature  Service  will  move  their  Cleve¬ 


land  office  next  week  from  the  old  Clez'e- 
land  Times  building  to  1435  East  12th 
street,  where  new  machinery  has  been  in¬ 
stalled. 


“How  Many  Can  You  Answer?”  is 
the  title  of  the  quizzing  feature  which 
the  McClure  Newspaper  Syndicate  is  now 
offering. 


A  group  of  articles  dealing  with  au¬ 
tomobile  touring  and  camping  has  been 
jwepared  by  the  Ullman  Feature  Service, 
Washington,  D.  C. 


Lucien  Lelong,  a  Parisian  costumer,  is 
writing  weekly  fashion  articles  for  the 
Central  Press  .Association,  Cleveland. 


Lois  Leeds,  author  of  “Milady  Beau¬ 
tiful,”  a  daily  feature  on  the  Ledger 
Syndicate  list,  has  started  a  new  weekly- 
feature  called  “Beauty  Arts”  for  the  same 
syndicate. 


Stephen  Leacock,  humorist,  and  profes¬ 
sor  of  McGill  University,  Montreal, 
whose  weekly  articles  are  syndicated  by 
the  Metropolitan  Newspaper  Service,  w'as 
a  New  York  visitor  this  week. 


A  FAMOUS  BOOK  FOR  ALERT  SAILS 
AND  ADVERTISING  EXECUTIVES 


Over  600  Pages 
of  Valuable  Information 
Never  Available  Before 


Coming  from  the  country’s  greatest  business  and  re¬ 
search  authorities,  the  information  contained  in  this 
already  famous  book  will  startle  sales  and  advertising 
executives  who  have  anticipated  that  some  organization 
would  produce  a  standardized  merchandising  study  of 
every  city  and  town  of  the  United  States  with  1,000 
population  or  more. 

In  its  more  than  600  pages,  “.A  Study  Of  All  .American 
Markets”  tells  the  total  population,  numbers  of  families, 
dwellings,  and  males  and  females  of  15  years  of  age  and 
over,  taken  from  the  1920  Government  Census  and  also 
estimates  as  of  January  1,  1927 ;  bank  deposits  as  of 
September,  1926;  automobile  registrations  for  1926 — 
for  8,073  cities  and  towns.  In  these  .same  communities 
the  wholesalers  and  retailers  are  counted  in  35  kinds  of 
business  and  are  then  divided  into  6  distinct  groups  of 
financial  ratings. 

The  93  major  American  markets,  consisting  of  every 
city  of  100,000  population  and  the  cities  and  towns  of 
1,000  population  or  more  that  lie  within  their  retail 
trading  radii  are  each  analyzed  as  separate  units.  They 
are  followed  by  a  State  Section  analyzing  8,073  cities 
and  towns  by  States,  alphabetically  arranged. 

America's  Recognized  Authority 

Until  the  publication  of  “A  Study  of  81  Principal 
American  Markets,”  nearly  two  years  ago,  vital  market 
information  had  never  been  presented  in  standardized 
form.  Now,  in  “A  Study  Of  All  American  Markets,” 
there  is  still  more  information  that  has  never  before 
been  compiled  or  published. 

This  new  book  immediately  becomes  .America’s 
recognized  market  .Authority  because  it  contains  the 
work  of  the  Bureau  of  the  Census  in  its  study  of  Pop¬ 
ulation  Characteristics  and  its  tremendous  Business 
Census  specially  compiled  by  R.  L.  Polk  &  Co.  at  a 
cost  exceeding  $50,(X)0  for  this  exclusive  publication. 

A  Large,  New  Wall  Map  with  Each  Book 

Geographical  experts  have  drawn  a  special  merchan¬ 
dising  map  of  the  United  States,  44x67)^  inches  in  size, 
which  locates  every  city  and  town  of  1,(XX)  population 
or  more.  The  General  Index  of  the  book  not  only  con¬ 
tains  a  key  to  the  location  of  every  community,  but  also 
gives  the  reference  pages  upon  which  the  individual  study 
of  every  city  and  town  may  be  located. 

The  gratis  distribution  of  this  book  is  limited  to  those 
business  executives  who  are  interested  in  the  utility  of 
newspaper  advertising  and  its  relation  to  their  business. 

All  applications  are  referred  to  the  nearest  newspaper 
listed  below,  for  approval.  Please  write  on  your  business 
stationery  and  enclose  50c  in  stamps  to  cover  postage  and 
packing. 

THE  100,000  GROUP  OF  AMERICAN  CITIES 

SUITE  1221-E  at  19  SOUTH  LA  SALLE  ST. 

CHICAGO,  ILL. 
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2,500 

Line* 


10,000 

Lines 


Circu¬ 

lation 


2,600  10,000 

Lines  Lines 


Circu¬ 

lation 


Gigantic 


Industries  uphold  the 

SOUTH 


The  cotton  field  no  longer  is  the  index  to  the 
South’s  growth  and  prosperity.  Cotton  repre¬ 
sents  only  a  small  part  of  its  wealth.  Industry  has 
succeeded  cotton  and  is  responsible  for  the  South’s 
complete  economic  change  and  its  growth  to  great 
prosperity,  for  in  this  favored  region  are  found  all 
the  factors  for  great  industrial  development. 

It  has  a  favorable  climate  both  winter  and  summer 
— a  variety  of  raw  materials  in  abundance — water 
power — coal  and  iron — growing  local  markets 
within  proximity  to  the  consuming  centers — and 
adequate  transportation  systems  to  serve  the 
industries. 

All  these  factors  combined  have  created  gigantic 
industries  that  are  prospering  daily.  The  South 
today  needs  every  line  of  merchandise.  The  liv¬ 
ing  standards  of  the  people  have  improved.  They 
have  cultivated  better  buying  habits  so  that  the 
time  is  ripe  for  the  national  advertiser  to  step  in 
and  create  a  big  demand  for  his  product. 

An  advertising  campaign  in  the  newspapers  listed 
below  will  reach  the  South’s  greatest  buying 
power. 


ALABAMA 

''Binaingham  Age>Herald  . (M) 

’'Birmingham  Ag»-Herald  . (3) 

"Mobils  N«wi-Iteim . (E) 

"Mobile  BegUter  . (M) 

"Mobile  BegUter  . (B) 

FLOBIDA 

ttSaytona  Beach  Mewi . (E8) 

•Tlorida  Timoe-Union  (M)  49,903 . (3) 

"Lakeland  Lodger  . (E) 

"Miami  Herald  . (M) 

"Miami  Herald  . (3) 

"OrUndo  Beporter-Star  . (E) 

"Orlando  Sentinel  . (MAS) 

"Peniacola  Hewa  and  Journal . (EAM) 

tSt.  Auguitine  Becord . (EAS) 

"St.  Petonburg  Independent . (E) 

"Tampa  Timra  . (E) 

"Tampa  Tribune  (M)  38,818 . (8) 

"Weet  Palm  Beach  Poat . (M) 

OEOBOIA 

"Anguata  Herald  . (E) 

"Auguata  Herald  . (3) 

"Macon  Telegraph  . (M) 

"Macon  Telegram  . (8) 

"Sarannab  Morning  Hewa  (M),  21,405.(3) 
KEMTTJCKT 

"The  Lexington  Leader  . (E) 

"The  Lexington  Leader . (8) 

ttPnduoah  Sun  . (E) 


.04  .04 

.12(3.15)  .12(3.15) 


.10(.14S)  .10(.143) 
.06  .06 


.06(.07B)  .06(.078) 

.06  .06 

.06  .06 

.04  .04 


NOBTH  CABOUNA 

"Oreensboro  Daily  Hewa . (M) 

"Oreenaboro  Daily  Hewa  . (8) 

"Saliabury  Poat  . (E) 

SOUTH  CABOLIHA 

"Columbia  State  . (M) 

"Columbia  State  . (8) 

"Greenville  Hewa  . (M) 

"Spartanburg  Journal  . (E) 

"Spartanburg  Horald  (M)  6.112 . (S) 

TEHHESSEE 

"Chattanooga  Timea  . (M) 

"Chattanooga  Timea  . (S) 

ttMemphia  Commercial  Appeal . (M) 

ttMemphia  Commercial  Appeal . (S) 

"Haabville  Banner  . (E) 

"Haahville  Banner  . (S) 

VIBGIHIA 

"Danville  Begiater  and  Bee . (MAE) 

"Danville  Bee  and  Begiater . (EAS) 

"Hewport  Hewa  Timea-Herald . (E) 

"Hewport  Hewa  Daily  Preaa . (SAM) 

"Boanoke  Timea  A  World  Hewa. ...  (MAE) 

"Boanoke  Tiinee  . (S) 

"Staunton  Hewa-Leader  (M),  Leader... (E) 

*  A.  B.  C.  Statement.  March  31.  1926. 

"  A.  B.  C.  Statement,  Oct,  1,  1926. 
t  Qoverrment  Statement.  March  31.  1926. 
tt  Government  Statement,  Oct.  1,  1926, 
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BUILDING  NEWSPAPER  CIRCULATION 


How  Los  Angeles  Times  Follows  Up  Initial  Subscription  Orders — Lee, 
Philadelphia  Inquirer,  Named  President  of  Interstate  Circulation 
Managers — Vancouver  Sun’s  “Canada  Bee" 


talk  through  Capt.  Roland  F.  Andrews,  A1  G.  Williams,  who  has  ijccn  circulj. 
editor  of  the  Telegram-fiazette.  tion  manager  of  the  San  Prancisco  Call 

The  Telegram  news  bulletins  are  pre-  has  been  made  business  manager  of  that 
pared  and  put  on  the  air  by  M.  H.  newsiwper.  Mr.  Williams  has  b^i  in  tj,, 
Williams,  managing  editor,  and  James  H.  Hearst  service  for  30  years  and  h^  |)^ 
(iuilfoyle,  city  editor,  and  the  Gazette  identified  as  circulation  manager,  at  lari 
bulletins  by  Mr.  DeWolfe  and  .\.  F.  ous  periods,  with  the  Los  Angeles  Ex 
Smith,  city  ctlitor.  amincr,  San  Francisco  Examiner 

Chicago  American  and  .Vt-u-  rnri 
.  hnerican. 


The  .Vi'tf  i'ork  IJeralJ  Tribune  circula¬ 
tion  department  will  hold  its  annual  din- 


r*  )1. LOWING  up  closely  the  initial  ster  is  now  in  progress  and  the  finals  will 
*  subscription  orders  taken  by  solicitors,  fie  held  on  .\pril  11. 

the  Los  Angeles  (Cal.)  Times  mails  out  This  year,  instead  of  the  usual  spelling  ner  for  memfx-rs  of  the  department  and 
to  these  new  subscribers  a  form  letter,  liee,  the  Sun.  in  co-oi)eration  with  local  wholesale  newsdealers  at  the  Hotel 
tcigether  with  a  form  postal  card  otTering  school  authorities  is  sponsoring  a  .\stor.  on  Monday  evening.  March  28. 

a  choice  of  si.x  premiums  for  a  three-  ‘Canadian  History  and  Geography  Bee,”  The  arrangements  committee  is  headed  •  •>  n  l  '  — ^ 

months’  renewal.  liecause  1927  is  the  Diamond  Jubilee  of  by  J.  J.  Gillen,  chairman,  and  J.  Cres-  'DJ  '  ublic  Upmion,  will  be  argutd 

This  offer,  coming  at  the  time  it  does,  Canadian  Confederation.  well  F.  Davidson,  M.  Rothman,  and  L.  W.  ^  w .  -Vi* 

i^  designed  to  bind  the  initial  subscrip-  Preliminarv  contests  in  the  Ikc  are  held  Schmidt,  treasurer,  associates.  i 

turn,  and  make  the  reader  permanent,  in  various  local  schools  according  to  The  reception  committee  consists  of  L.  ot  the  Consolidate^^ 

that  acceptance  of  the  gilt  obligates  the  principal's  own  plan.  Individual  I-evy.  E.  Weitz,  F.  S.  Levy  and  J.  }  o.!  o 

subscriber  r 


LIPPMANN  VS.  LAWRENCE 

“The  State  Department’s  Responsiig. 
‘  Ibf 


for  three  months.  The 
premiums  are  illustrated  and  described 
I  >11  one  side  of  the  postcard  and  are 
stamped  and  adilressed  ready  for  mailing 
on  the  reverse,  where  space  is  left  for  the 
sul>scrif)er’s  name  and  address  and  his 
choice  of  premium. 

The  letter  stated : 

“In  a  few  days  the  Los  Angeles  Times 
will  have  been  delivered  to  you  for  one 
month,  as  you  recently  ordered,  and  we 
hope  you  are  enjoying  its  contents.  We 
would  like  very  much  to  continue  the 
.•service  and,  in  anticipation  of  receiving 
your  renewal  subscription,  have  prepared 
the  enclosed  card  for  your  convenience 


school  champions  take  jiart  in  “play-  -Aarons.  *v”s,^G?ion'a*t*the  HoterAsi^'^^'vi 

offs”  arranged  bv  the  public  school  au-  Entertainment  will  be  provided  by  well 

thorities.  '  known  Broadway  stars.  Executives  from  James  G.  McDonald  will  be  chairman. 

For  the  finals  each  school  unit’s  number  "ther  departments  of  the  pajier  have  been 
of  contestants  is  based  on  school  iMipula-  invitetl  as  guests  of  the  department. 

tion.  one  contestant  being  allowed  for  - 

every  3,000  school  students.  The  Sun  has  The  .Wic  York  Ex-ening  Gra/'hic  is 
compiled  a  list  of  l,0fK)  questions  and  conducting  a  “Sermon  Contest,”  by  which 
answers,  which  arc  the  basis  of  all  $50  is  awarded  weekly  to  the  person 
contests.  writing  the  best  letter  on  the  benefits  of 

The  final  bee  is  divided  into  three  sermons  delivered  from  church  pulpits. 

j)eri(Kls  of  30  minutes  each,  with  two  oral  - 

tests,  and  cHie  written,  with  ten  minutes 
intermission  in  lietween. 

The  four  best  contestants,  as  decided  bv 


The  Los  Angeles  Times  on  March  12 
held  the  fourth  annual  birthday  celebra¬ 
tion  of  the  Times  Junior  Club.  The 


‘  ''‘*'4  ,  ,-r'  1  ■  ‘  three  judges,  are  given  a  six-dav  trip  club  organized  several  vears  airo  is  con 

•Tins  ,s  a  special  offer  we  are  making  faster  Llidays  by  the  Van-  Sr^r'-Aum  Doll^’  of  "he  Times 


s 


,  G’COMi 


to  new  readers  like  yourself.  We  do  this  couver  Sun 
for  the  reason  that  we  believe  if  you  will 
read  the  Times  for  a  periixi  of  at  least 
three  months,  you  will  learn  to  like  it 
liettcr  than  any  other  newspaper  you  have 
ever  read  and  that  you  will  become  a 
regular  member  of  our  big  family. 

"You  can  make  this  little  gift  yours 
without  one  cent  of  expense  by  simply 
signing  your  name  and  address  on  the 
card  enclosed  and  placing  it  in  a  mail 
lx  .X— TODAY. 

"Please  see  that  your  renewal  sub 


ducted  by 
staff. 


The  Brooklyn  Citizen  is  advertising 
what  it  calls  “the  most  amazing  sub¬ 
scription  premium  over  offered.” 

A  subscriber  to  the  paper,  it  is  ex¬ 
plained  can  obtain  building  lots  at  Mastic 
Beach  on  the  basis  of  $89  a  lot,  20  x  100 
feet,  paying  $12  down  and  $3.50  monthly. 

“We  are  not  in  the  real  estate  business," 


The  Chieago  Daily  Journal  has  inau¬ 
gurated  a  “Fanogram  contest.”  .\  Fano- 
grani  is  a  sentence  containing  as  many 
words  as  there  are  letters  in  a  given  base¬ 
ball  player's  name.  The  first  word  of 
the  sentence  must  begin  with  the  first 
letter  of  the  player’s  name ;  the  second 
word  must  lx?gin  with  the  second  letter. 


the  Citizen  states.  “The  offering  is  made  etc.  The  subject  matter  must  contain  a 

.  . . .  . . .  purely  as  a  circulation  premium  to  enable  fact  about  the  player  named  i>r  his  team, 

scription  reaches  us  within  ten  days  from  the  paj^r  to  add  a  host  of  new  subscribers  or  both. 

the  date  of  this  letter.  If  you  do  not  t*’  of  readers.  _ _ 

care  to  accept  our  three  months  renewal 

offer,  the  agent  will  probably  continue  The  iVorcester  (Mass.)  Telegram- 
delivery  of  the  Times  to  your  address  Gazette  claims  it  has  shattered  the  belief 
until  you  notify  him  otherwise.  that  radio  broadcasting  of  daily  news 

".\.  L.  Parker,  Circulation  Manager.”  would  lessen  the  demand  for  paiiers.  For 

-  some  time  this  paper  has  been  giving  the 

Howard  Lee,  Philadelphia  Inquirer,  Public  news  over  the  air  from  its  own 
was  elected  president  of  the  Interstate  station  \\  TAG,  and  according  to  the 
(  irculation  Managers  .Association,  at  the  tnanagenient,  the  circulation  figures  have 
10th  annual  convention  held  at  Williams-  8'uie  steadily  upwards, 
port  Pa.  Other  officers  chosen  were,  .Another  advantage  of  this  bulletin  ser- 
.Albert  V.  Ambrose,  Trenton  (N.  J.)  vice  it  is  said,  is  the  contact  between  the 
Times  Adz'ertiser,  first  vice-president ;  public  and  the  executives.  The  bulletin 
Harry  W.  Cullis,  Chester  (Pa.)  Times,  readers  have  established  a  following  and 
second  vice-president;  John  H.  J.  Kuntz,  are  becoming  well  known  throughout  the 
Lancaster  (Pa.)  Intelligencer  and  Yeivs  Telegram-Gazette  territory.  The  result 
Journal,  secretary-treasurer.  has  been  an  appreciable  display  of  good- 

Directors  elected  were.  L.  P.  Ruther-  will  toward  the  newspapers  frequently 
ford.  Wilmington  (Del.)  Every  Evening;  evidenced  through  important  news  tips 
\V.  D.  Miller,  Washington  (D.  C.)  Post;  telephoned  or  mailed,  generally  after  the 
and  FMward  S.  Dobson,  Brooklyn  reading  of  the  bulletins  has  been  con- 
(N.  A’.)  Times.  eluded. 

-  The  Telegram-Gazette  is  also  giving  a 

The  Vancouver  (B.  C.l  Sun’s  fourth  weekly  radio  interpretation  of  the  news 
annual  “Bee”  for  the  Grade  Schools  of  through  Joseph  C.  DeWolfe,  managing 
Greater  Vancouver  and  New  Westmin-  editor  of  the  Gazette  and  a  weeklv  travel 


Dirini  1926  The  Celimkai  DIspattk 
carritk  more  ifatt  linu  tf  14. 
tertlsini  than  aay  ather  Ohit  at«. 
paper. 

The  Dispatch,  with  a  city  cirealatica 
o(  55,920.  reaches  practically  all  at 
tha  worthwhile  hoaies  in  Colaaibas  aaO 
coaers  tha  Great  Central  Ohio  llartil 
ns  no  other  nearspaper  earn  claim 
to  ao. 

Ohio’s  gr£>&est  home  nuiy  / 


^FOR  PROMPT  SERVICE,^ 


TYPE 

BORDERS  -  ORNAMENTS  -  BRASS  RULE 

Printers  ^  Supplies 

KELLY  PRESSES  '  KLYM AX  FEEDERS  ~  PAPER  CUTTERS 
HAMILTON  WOOD  AND  STEEL  EQUIPMENT,  INCLUDING  OUR 
AMERICAN  CUT-COST  EQUIPMENT 

Camed  in  stock  for  prompt  shipment  at  the  follirwing  Selling  Houses  of  tht^ 

t_A.merican  Type  Founders  (pmpany 


BOSTON 
NEW  YORK 
PHILADELPHIA 
BALTIMORE 


RICHMOND 

ATLANTA 

BUFFALO 

PITTSBURGH 

CLEVELAND 


DETROIT 
CHICAGO 
CINCINNATI 
ST.  LOUIS 
MILWAUKEE 


MINNEAPOLIS 
KANS  iS  CITY 
DES  MOINES 
DENVER 
LOS  ANGELES 


SAN  FRANCISCO  U 

PORTLAND  \ 

SPOKANE  J 

WINNIPEG  J 


Busy  Publishers 

If  you  are  too  busy  to  tell  the  national  advertiser 
the  facts  he  should  know  about  your  market  and 
how  you  can  co-operate  with  him  to  obtain  greater 
sales  and  distribution  in  your  territory,  it’s  time 
you  called  us  in  and  took  advantage  of  our  Service. 

We  can  sell  your  market  and  your  newspaper  to 
plan  complete  copy  and  layout  campaigns  that  por¬ 
tray  the  value  of  your  market  to  the  space  buyer, 
the  national  advertiser.  We  prepare  surveys  and 
I  V  Let  us  prepare  an  idea  for  you. 
It  places  you  under  no  obligation. 

^^Tie  up  your  news* 
paper  with  your 

market*' 


'V 


PUBUSHERS  SME  SELLING 
,,  SERVICE 

^  NwYmkCigr. 

Copy  sCjoyoui  ^  uM  ^^ypography 
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EDITOR  &  PUBLISHER 

^^^orecasts 

for  the  Annual  Meeting  and  Annual  Convention 

of  the  Associated  Press 


and  the  American  Newspaper  Publishers’  Association 

in  the  Waldorf-Astoria  Hotel 
NEW  YORK 


April  25  to  April  30 


one  of  the  most  interesting,  important  and  largely 
attended  gatherings  of  newspaper  men  ever  held. 


And,  as  usual,  EDITOR  dc  PUBLISHER 
will  do  itself  and  its  clientele  proud  in  the 
two  big  numbers  it  will  issue  in  honor  of 
the  Conventions — 

The  Pre-Convention  Number 
April  23 

And  the  Convention  Number 
April  30 


Both  of  these  great  issues  will  be  saturated 
with  the  newspaper  spirit,  crowded  with 
timely  and  pertinent  data,  stories,  inter¬ 
views  and  illustrations,  and  made  extra¬ 
ordinarily  interesting  and  valuable  by 
their  Convention  NEWS  —  as  always, 
the  first  and  the  most  complete.  *  They 
will  be  eagerly  read  and  treasured  by 
newspaper  and  newspaper  advertising 
men  the  country  over. 


Have  you  a  message  to  give  to  these  men — a  message  concerning  s. 
the  use  they  can  make  of  your  service  or  your  product?  Where  else 
can  you  place  that  message  with  greater  certainty  of  its  being  read 
and  heeded?  Naturally,  such  valuable  advertising  space  as  this  will 
not  go  begging.  Let  us  have  your  reservation  at  once.  Full  par¬ 
ticulars  on  request.  No  obligations.  ^ 


AND— 


When  you  come  to  the  Convention,  be  sure  to  drop  in  at  the  cozy  home  of  EDITOR  8C 
PUBLISHER,  on  the  seventeenth  floor  of  the  Times  Building,  Broadway  and  Forty- 
Second  Street — the  center  of  the  city,  but  a  few  blocks  from  Convention  Headquarters. 
There  you  will  find  newspaper  and  advertising  men  from  the  four  quarters  to  rub 
shoulders  with — capable  stenographers  to  take  your  dictation — alert  information  clerks 
to  answer  your  questions — plenty  of  smokes — everything  for  your  comfort  and  your  con¬ 
veniences,  all  of  it  for  YOU,  to  use  as  and  when  you  will.  Take  the  express  elevator  to 
the  17th  floor.  Subway  station  in  the  building,  trolleys  on  three  sides,  ”L”  stations  near. 
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ADVERTISING  AGENCY  AFFAIRS 


Thoinai  A.  Lowery  Starts  His  Own  Business  in  Chicago — William  J. 
GrifRn  Joins  Lennen  &  Mitchell,  Inc. — Coast  Agencies 
in  New  Affiliation 


rpHOMAS  A.  LOWERY,  Chicago  ad- 
^eItising  man  recently  connected 
with  the  Chicago  Herald  and  Examiner 
as  manager  of  the  real  estate  and  finan¬ 
cial  advertising  department,  has  resigned 
to  enter  the  advertising  business  for  him¬ 
self. 

Under  the  firm  name  “Thomas  A.. 
Lowery,  .Advertising,”  Mr.  Lowery  will 
conduct  a  general  advertising  agency 
business  with  offices  at  29  South  La  Salle 
street.  Mr.  Lowery  came  to  Chicago  in 
1904  from  the  University  of  Michigan, 
where  he  had  specialized  in  literary  and 
law  courses. 


Effective  April  1  the  Syverson-Kelley 
advertising  agency  of  Spokane,  Wash., 
becomes  affiliated  with  the  K.  L.  Ham- 
mam  agency  of  Oakland,  Calif.  The  Ham- 
mam  organization  acquires  a  minority 
stock  interest  in  the  Spokne  firm  and 
the  latter  will  acquire  stock  in  the  hold¬ 
ing  company.  A.  H.  Syverson,  president 
of  the  Spokane  organization  and  Raymond 
Kelley,  and  other  associates  remain  in 
control  of  the  Spokane  organization. 

Other  firms  affiliated  with  the  Ham- 
mam  interests  in  a  group  that  handles 
more  than  $2,000,000  business  yearly,  are ; 
Johnston- Ay  res  Company,  San  Francisco; 
L.  S.  Gillham  &  Company,  Los  Angeles 
and  Salt  Lake  City ;  Crossley  &  Failing, 
Portland,  Ore. ;  and  H.  E.  Lesan  Ad¬ 
vertising  agency  of  New  York  and  Chi¬ 
cago. 


William  J.  Griffin,  formerly  with  the 
George  Batten  Company,  has  joined  Len¬ 
nen  &  Mitchell,  Inc.,  New  York  adver¬ 
tising  agency,  as  a  member  of  the  de¬ 
partment  of  radio  broadcasting. 


Albert  Jacobson,  formerly  on  the  staff. 


Spokane  (Wash.)  Chronicle,  has  joined 
the  copy  department  of  the  Daken  Ad¬ 
vertising  Agency,  Seattle. 


Agencies  sending  out  removal  notices 
this  week  include  Barrows,  Richardson 
&  .Alley,  from  19  W.  44th  street.  New 
York  to  the  Graybar  Building;  Winsten 
&  Sullivan  to  the  Graybar  Building;  and 
Frank  M.  Comrie,  Chicago  to  27th  floor 
of  the  Tribune  Tower. 


The  J.  Walter  Thompson  Company 
has  named  executives  in  charge  of  its  five 
new  European  offices  as  follows :  John 
C.  Esty,  in  Antwerp;  Qement  H.  Wat¬ 
son,  Berlin;  N.  Bruce  Ashby,  Copen¬ 
hagen  ;  A.  E.  Hartzell,  Madrid ;  and 
Henry  C.  Miner,  Alexandria. 


William  H.  Rankin,  president  of  the 
William  H.  Rankin  Company,  New  York 
ailvertising  agency,  has  been  elected  a  di¬ 
rector  of  Loft,  Inc.,  chain  candy  store 
operators. 


C.  H.  Trapp,  until  recently  secretary 
of  the  Anfenger  Advertising  Agency,  St. 
Louis  has  started  an  advertising  business 
under  his  own  name  in  St.  Louis. 


.Arthur  Munn  of  Young  &  Rubicam  was 
elected  president  of  the  Art  Directors 
Club  at  the  recent  annual  meeting.  Wil¬ 
liam  Wathall  of  the  Frank  Presbrey 
Company,  was  named  secretary. 


Don  Baker  has  been  appointed  art  di¬ 
rector  of  the  Hazard  Advertising  Cor¬ 
poration,  New  York. 


John  G.  Cashin  has  joined  the  Fred  M. 
Randall  Company,  Detroit,  as  production 
manager. 


SIXTH  DISTRICT  I.  A.  A.  MEETS 


Capper  and  Frank  Chief  Speakers  at 
Annual  Two-Dajr  Convention 

(By  Telegraph  to  Editor  &  Publisher) 

Milwaukee,  March  24. — Two  striking 
declarations  stood  out  among  addresses 
made  at  the  two-day  aiuiual  convention 
of  the  Sixth  District  of  the  International 
Advertising  Association  which  closed  to¬ 
night. 

Glenn  Frank,  president  of  the  Uni¬ 
versity  of  Wisconsin,  said : 

“Advertising  men  must  be  more  tlian 
merchants  of  catch  words  to  caress  the 
ears  of  the  credulous  and  lure  people 
into  buying  what  they  do  not  want ;  they 
must  be  more  than  peddlers  of  epigrams ; 
they  must  be  liaison  officers  between  g^d 
business  and  the  wants  of  the  public.” 

Senator  Arthur  Capper  of  Kansas  de¬ 
clared  : 

“Newspapers  are  cleaner  and  more  in¬ 
dependent  than  ever  before.  They  have 
more  real  circulation  than  ever  before. 
-Advertising  is  doing  more  to  put  real 
romance  in  business  than  ever  before.” 

A  better  understanding  of  the  place 
of  advertising  in  reducing  costs,  improv¬ 
ing  health,  making  possible  wide  use  of 
labor-saving  devices  in  the  home  and 
in  providing  many  other  kindred  bene¬ 
fits  will  be  given  by  the  five  year  pro¬ 
gram  of  economics  of  advertising  of  the 
national  advertising  commission,  said  its 
chairman,  W.  Frank  McQure,  vice- 
president  of  -Albert  Frank  &  Co.,  Chi¬ 
cago. 

C.  C.  Younggreen  was  chairman  of  the 
convention. 


PAGE  SOLD  YEAR  AHEAD 

So  great  is  the  demand  for  the  front 
cover  of  the  Melbourne  (Australia) 
Australasian  as  an  advertising  position 
that  the  whole  of  1927  and  1928  issues 
have  been  already  allotted,  the  paper  an¬ 
nounced  recently. 


AD  TIPS 


Austin  F.  Bement,  Inc.,  410  North  Michigan 
avenue,  Chicago,  is  sending  contracts  and 
schedules  on  Haag  Bros.  Co.,  Peoria,  Ill.,  to 
a  list  of  newspapers  in  the  central  west  and 
northwest. 

Brennui- Phelps  Company,  209  S.  State  street, 
Chicago.  Has  secured  the  accounts  of  Boyer 
Laboratories  (Cosmetics)  Chicago,  and  the 
Acidophulus  Food  Corp.  (Whitney’s  Acido- 
phulus)  Chicago. 

Buciien  Advertising  Company,  28  East  Jack- 
son  boulevard,  Chicago.  Rumored  will  place 
the  advertising  of  the  Reo  Motor  Car  Company, 
Lansing,  Michigan.  It  is  said  that  Reo  is 
manufacturing  a  new  six  cylinder  car  to  come 
out  later  in  the  spring. 

Campbell-Ewald  Company,  Detroit.  Handling 
the  account  of  the  Health  O  Quality  Products 
Company,  Cincinnati.  Also  placing  advertising 
of  the  Blue  Bird  Diamond  Syndicate.  Chicago. 

CoUins-Kirk,  Inc.,  752  North  Michigan  ave¬ 
nue,  Chicago,  is  now  placing  the  account  of 
Aurine  Remedy  Co..  Chicago.  M.  W.  Folds 
has  been  appointed  advertising  manager. 

CooUdge  Advertising  Co.,  Des  Moines,  la., 
has  issued  new  advertising  copy  to  all  news¬ 
papers  on  Chamberlain  Medicine  (^.,  Des 
Moines. 

Critchfield  A  Co.,  14  East  Jacksou  Blvd., 
Chicago,  is  reported  to  have  prepared  a  news¬ 
paper  list  on  H.  S.  Peterson  Co.,  Chicago. 
Also  handling  trade  deals  on  the  Bismarck 
Hotel.  Chicago. 

Dade  B.  Epstein  Co.,  209  S.  State  street,  Chi¬ 
cago,  will  use  a  list  of  metropolitan  cities  for 
the  advertising  of  Frimalt  Food  Products  Co., 
Chicago.  Mr.  C.  A.  Buyer  is  the  contact  man 
on  the  account. 

Gardner  Advertising  Conpany,  1627  Locust 
avenue.  St.  Louis.  Mo.  Handling  some  trade 
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deals  on  the  Hotel  Louisville,  Louisville,  Ky. 
.-Mso  trying  out  St.  Louis  only  on  a  campaign 
on  Twinplex  Razor  Blades.  Future  plans  are 
indefinite. 

Grenell  Advertising  Agency,  912  Michigan 
Theatre  Building,  Detroit.  Has  secured  account 
of  the  Detroit  Soda  Products  Company, 
Wyandotte,  Michigan.  Will  also  place  the  ad¬ 
vertising  of  the  Barium  Hotel,  Detroit, 
Michigan. 

Green,  Fulton  &  Ciumingham,  360  North 
Michigan  blvd.,  Chicago.  Issuing  contracts  to 
newspapers  generally  on  the  .\merican  No-Kol 
Co..  Chicago, 

Groesbeck-Heam,  Inc.,  415  Lexington  avenue. 
New  York  City.  Handling  advertising  for 
Baeck  Wall  Paper  Company.  233-37th  street, 
Brooklyn,  N.  Y.,  wall  paiier. 

Johiuon  Read  &  Co.,  202  South  State  street, 
Chicago,  will  try  out  southern  territory  on  the 
advertising  of  Jenny  Wrenn  Flour  (Bowersock 
Flour  Mills,  Lawrence,  Kans.) 

H.  W.  Kastor  A  Sons  Cb.,  14  East  Jackson 
blvd.,  will  do  some  additional  advertising  on 
J.  L.  Kraft  &  Co.,  also  sending  schedules  to 
metropolitan  newsnapers  on  Dr.  Robo.  W.  T.  B. 
Laboratories.  Battle  Creek.  Michigan. 

Lord  and  Thomas  and  Logan,  1151  So.  Broad¬ 
way,  Los  Angeles.  Will  handle  the  advertising 
of  the  All-Year  Club,  of  Southern  California, 
I-os  Angeles,  in  a  list  of  towns  west  of  Chicago, 
and  will  soon  advertise  the  spring  oranges 
(Valencia)  of  the  California  Fruit  Growers 
Exch..  Los  Angeles. 

H.  K.  McCann  Co.,  Seattle,  Wash.,  will  place 
the  advertising  of  T  W.  Kobi  Co..  Seattle. 
Also  preparing  a  spring  list  on  Perfection  Stove 
Co..  Clevelanif. 

MeJunkin  Adv.  Co.,  5  South  Wabash  avenue, 
Chicago.  Sending  out  order  to  newspapers  for 
the  advertising  of  the  Great  Northern  Ry. 

Mitchell-Faust  Advertising  Company,  7  So. 
Dearborn  street,  Chicago.  Placing  advertising 
for  the  Altorfer  Bros.  Company,  Peoria.  Ill., 
manufacturers  of  “A.  B.  C.” 

Munun-Romer-Jaycox  Co.,  314  E.  Broad 
street.  Columbus.  O.  Handling  the  advertising 
of  Smith  -Agricultural  Chemical  Company, 
Columbus,  on  their  fertilizer,  Sacco,  in  a  large 
list  of  towns. 

Pickus-Weiss  Company,  307  North  Michigan 
avenue,  is  adding  a  few  selected  towns  on 
Baker  Food  Products  Co.,  Chicago. 

Edwju-d  M.  Power  Company,  Inc.,  2537  Oliver 
Bldg.,  Pittsburgh.  Pa.  Handling  account  of 
Reymer  Bros.,  Inc.,  Forbes  &  Pride  streets, 
Pittsburgh. 

Ross  Gould  Company,  St,  Louis,  Mo.,  will 
use  a  very  limited  list  of  newspapers,  smaller 
than  last  year’s,  on  the  advertising  of  Absorene 
Mfg.  Co.,  St.  Louis. 

Ruthrauff  A  Ryan,  Inc.,  225  No.  Michigan 
avenue.  Chicago.  Placing  the  account  of  Never- 
Burn  Hot  Plate  Company,  128  No.  Wells  street, 
Chicago. 

R.  E.  Sandmeyer  A  Co.,  153  No.  Michigan 
avenue.  Chicago.  Placing  the  advertising  of  the 
Kiel  Furniture  Company.  32d  and  _  Center 
streets,  Milwaukee,  manufacturers  living  and 
dining  room  tables. 


Stack-Goble  Compuy,  ®  East  V.j; 
street.  Chicago.  Issuing  schedules  to  a  liS^ 
newspapers  on  Chicago,  Northwestern  i-  " 
Pacific  Tours. 

Sweeney  di  James,  Qeveland,  O.,  jj  j, 
contracts  and  schedules  to  newspapers 
beam  Chemical  Co.,  Chicago  (Rit).  ^ 

Thomas  aitd  Co^,  Inc.,  360  No.  Mkhin 
avenue,  Chicago.  Handling  the  advent 
of  Herz  Bed  Company,  2320  So.  Westem  , 
nue,  Chicago,  manufacturers  of  day  beds 
lied  springs. 

J.  Walter  Thotnpaan  Co.,  New  York.  ' 
placing  the  account  of  Japan  Tea,  Headoi,,^ 
—Mitsui  &  Co..  Ltd..  New  York  City, 
pany  plans  additional  advertising  in  new—'*"' 
during  the  spring  and  summer.  Also  pL™,, 
advertising  for  the  Globe  Wernicke  Clomtof 
Norwood.  O.,  manufacturers  office  equipmS’ 
and  handling  the  advertising  of  Swift 
pany.  Chicago,  on  their  fertilier  Vigom  J* 
list  of  about  35  towns.  *  “  « 

Touzalin  Advertiaing  Compangr,  7 
Dearborn  street,  Chicago.  Using  some  sArS 
towns  for  the  advertising  of  Hazelton  L»^ 
tories  (Radio  and  musical  instruments) 

U.  S.  Advertising  Corporatian,  DMroit, 

Will  handle  the  account  of  Falcon-Knight’ mS 
Car  Company  ** 


me  8Bis«t 


These  two  newspapers  offer 
the  most  powerful  all-day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  single 
contact.  The  600,000  Daily 
World  —  Evening  World 
readers  constitute  a  highly 
concentrated  force  to  be  reck¬ 
oned  with  in  any  campaign 
designed  to  effect  distribu¬ 
tion  in  Greater  New  York. 


tsbe  43iai|j  saoiit 


Pulitzer  Building,  New  York 
Tribune  Tourer,  Chicago 


Circulation 


where  it  produces 
greatest  results! 


— more  than 


CONCENTRATED 


in  St.  Louis  and  its  immediate 
adjoining  territory  —  the  most 
highly  concentrated  circulation 
of  any  newspaper  in  St.  Louis. 


THE  ST.  LOUIS  STAR 


National  Advertising  Representative 
The  B.  C.  Beckwith  Special  Agency 


Frank  B.  White  Comiiany,  33  South  Ch,i 
street,  Chicago,  Ill.  Has  secured  accouaw 
the  George  A.  Howard  Farming  Cooiat, 
Toledo.  Ohio  and  the  Burpee  Can  Sealer  Cm 
pany,  Chicago.  ^ 


Every  Dealer 


in  Utah,  Idaho,  Wyoming 
and  Nevada  wants  the  mer¬ 
chandise  in  his  stock 
advertised  in 


The  S.  C.  Beckwith  Special  Agency 
— Sole  Eastern  Agents. 


M.  C.  Mogensen  4c  Co.  Inc. — Pacific 
Coast  Representatives. 


If  Quality 


of  circulation  is  your  first  coniid- 
eration 


^l)c  ^hcniiiQ 


Sunday  Morning  Ecfitiou 

Washington,  D.  C. 


will  have  your  preference— nnie 
as  it  has  the  preference  of  pne- 
tically  everyone  in  the  Natkotl 
(Tapital. 

The  Star’s  circulation  is  hone 
circulation — both  quality  and  (pan- 
tity — the  kind  that  counts  most 
with  advertisers. 

N.  Y.  Office— 110  E.  42n(l  Si 
Dan  A.  Carroll 


Chicago  Office — Tower  BuHdlai 
J.  E.  Lutz 


Our  day  in  and 
day  out  promotion 
plans  build  class¬ 
ified  mediums. 

Ask  us  hou) 
we  do  it. 


THE  BASH  L  SMITH  SYSTEM,  lie 


International  OUasiSed  Aimlhhf 
Conniellen 


Pnekard  Building  Phil*ddP^ 
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Editor  &  P  uhiishet  for  March  26,  1927 


first  free  press  impeach¬ 
ment  TRIAL  IN  INDIANA 


(CoHt mut’d  from  page  3) 


I 


demurrer  of  Dearth's  attorneys  charging 
that  no  power  rests  in  the  assembly  to  im¬ 
peach  or  try  a  judge.  A  half-hour  was 
burned  by  each  side  in  the  presentation 
of  opening  arguments. 

Six  of  the  state’s  witnesses  dwelt  on 
the  subject  of  confiscation  by  the  court  of 
copies  of  the  Post- Democrat  on  Feb.  19 
jt  Muncie.  Four  of  the  40  newsboys 
haled  into  Judge  Dearth’s  court  were 
called  as  witnesses  and  their  testimony 
was  further  elaborated  on  by  Arthur  B. 
looes,  Muncie  chief  of  police,  and  Francis 
A.  Shaw,  attorney  for  the  Muncie  Muni¬ 
cipal  League  and  former  president  of  the 
Muncie  Bar  Association,  who  is  assisting 
the  board  of  managers  in  the  trial. 

Two  witnesses  used  by  the  board  testi¬ 
fied  to  practice  of  Judge  Dearth  in  testi- 
hing  before  the  grand  jury  without  sum¬ 
mons  or  subpoena  in  cases  that  would 
ultimately  come  before  him  in  his  judicial 

ap»c‘‘y-  ,  ,  . 

Judge  Dearth  used  tnreats  to  bring 
about  the  impeachment  of  Sheriff  Harry 
McCauley,  according  to  the  testimony  of 
E  E.  Jester,  former  grand  jury  foreman. 
"Judge  Dearth  called  me  into  the  court 
room  once,”  Mr.  Jester  said,  “and  said: 
Now  Jester,  if  the  grand  jury  doesn’t 
file  indictments  against  Harry  McCauley, 
I’ll  discharge  the  jury  and  get  one  that 
will.” 

Shaw,  who  also  is  a  deputy  prosecuting 
attorney  of  Delaware  county,  told  of  in¬ 
formation  he  had  relative  to  the  confisca¬ 
tion  of  Dale’s  newspapers. 

Judge  Dearth  on  that  occasion,  Shaw 
testifiwl,  asked  him  to  stay  in  the  court¬ 
room  as  “something  was  going  to  hap¬ 
pen.”  Shaw  remained  in  the  room,  he 
said,  and  took  down  in  shorthand  prac¬ 
tically  all  of  Dearth’s  conversation  with 
the  newsies. 

He  said  Judge  Dearth  told  the  boys 
that  he  had  “been  maligned  and  slandered 
by  the  Post-Democrat  and  that  he  was 
not  going  to  be  any  more.”  “If  I 
am  dishonorable  and  dishonest — if  this  is 
a  dishonorable  court — they  can  impeach 
me,”  Dearth  said,  according  to  the  wit¬ 
ness.  “My  hands  are  clean.  It  has  come 
to  a  point  where  this  thing  has  to  stop. 
You  have  no  right  to  circulate  slander  on 
this  court.  You  did  wrong,  but  you  are 
mere  boys  and  don’t  know  any  better. 
But  I  want  it  understood  that  this  court 
means  business.  You  are  not  going  to  get 
your  papers  back.  This  paper  has  been 
telling  lies  about  me.” 

The  most  tangible  thing  in  the  impeach¬ 
ment  case,  the  cause  of  the  newsboys, 
whose  papers  were  seized  by  order  of 
Judge  Dearth,  was  presented  as  the  first 
evidence  by  the  state. 

John  C  Ranes,  the  14-year-old,  red- 
haired  jad,  who  was  a  witness  before  the 
jwuse  judiciary.  A  Committee  when  the 
lower  branch  of  the  assembly  was  con- 
Mering  the  impeachment  petition  offered 
by  representative  John  W.  Scott  of  Gary, 
w«  the  state’s  first  witness. 

Young  Ranes  told  of  being  taken  to  the 
courthouse  by  a  policeman  and  lined  up 
with  about  40  other  boys.  They  were 
judge.  Attorney  Ryman, 
the  lad  said,  suggested  to  the  court  that 
the  boys  should  be  put  on  probation  if 
thn-  persisted  in  selling  the  papers. 

R^rdless  of  the  lecture  and  the  threat 
°l  saiH  he  returned  to 

tne  Dale  home  and  obtained  some  more 
Mwspapers.  Ira  Pittenger,  a  policeman, 
tMk  after  him  shortly  after  he  left  the 
fj/  *,  ™the  with  the  papers  and  escorted 
he  boy  to  police  headquarters  where  the 
Pawrs  were  taken  from  him. 

■  questions  McKesson  asked 

«ch  of  the  newsboys  was  whether  they 
formal  notice  of 
said  that  it  would  be 
th^  A  to  persist  in  this  question  as 
/'’"’’fed  that  no  warrants 

mianapolis  papers,  the  Star,  Nnvs  and 
of  ®  sreat  amount 

'  midS’  mT"  throughout  the 

i  stream.,’-  „  trial  has  earned  the  top 
1  three  papers  all  this  week. 


and  on  the  opening  day  all  used  large  art 
layouts.  The  Star  of  Wednesday  morn¬ 
ing  carried  approximately  four  columns 
and  the  News  has  been  carrying  still 
more,  printing  a  large  amount  of  the 
testimony  verbatim. 

The  list  of  newspaper  correspondents 
attending  the  first  week  of  the  trial  fol¬ 
lows:  Joseph  H.  Cristil,  Ez'onsi'ille 
Press;  Leon  J.  Parkinson  and  H.  A. 
Silverburg,  Muncie  Press;  John  O.  Fer¬ 
ris.  Muncie  Star;  Horace  M.  Coats  and 
Maurice  Early,  Indianapolis  Star ;  Dan 
M.  Kidney  and  Frank  J.  Prince,  Indian¬ 
apolis  Times  and  United  Press;  Eugene 
J.  Cadou,  International  News  Service; 
Philip  Kinsley,  Chicago  Tribune;  Claude 
H.  Wolff,  Associated  Press ;  Walter  A. 
Shead  and  William  L.  Toms,  Indianapolis 
News. 


PICNICS  ARE  ‘“BUSINESS’ 


So  Pennsylvania  Judge  Rules  in  Com¬ 
pensation  Case 

Of  interest  to  newspaper  publishers 
and  circulation  managers  is  an  important 
decision  just  filed  in  the  York  County 
court  at  York,  Pa.,  by  Judge  Stock,  who 
ruled  that  a  picnic  given  by  an  employer 
for  his  employes  is  business,  and  any 
person  injured  is  entitled  to  compensa¬ 
tion,  while  the  estate  of  a  person  killed 
is  entitled  to  damages. 

The  court  affirmed  the  finding  of  the 
State  Compensation  Board  in  granting 
an  award  of  $2,400  to  the  widow  of 
Harry  Saylor,  an  employe  of  a  firm  of 
York,  who  was  drowned  at  a  picnic,  held 
under  the  auspices  of  the  firm.  The 
court  ruled  that  Saylor  at  the  time  he 
met  his  untimely  death,  was  actually  en¬ 
gaged  in  the  furtherance  of  the  business 
of  his  employers. 


UNDSLEY  DOING  PUBLICITY 


Alfred  Lindsley,  former  editor  of  the 
Eureka  (Cal.)  Humboldt  News,  who 
was  sentenced  to  1,000  days  in  jail  for 
contempt  of  court  and  later  pardoned 
after  serving  part  of  the  sentence,  is 
now  handling  publicity  for  an  oil  promo¬ 
tion  development  near  Eureka.  He  does 
not  intend  to  resume  newspaper  work,  he 
had  stated. 


MAILERS’  UNION  CELEBRATES 


Preutlent  McArcfle  Honored  at  Dinner 
— Wagner,  Walker,  Speakers 

The  twenty-fifth  anniversary  of  the 
founding  of  the  Mailers’  Union,  No.  6, 
New  York,  was  celebrated  last  Sunday  by 
a  dinner,  attended  by  more  than  2,500. 

United  States  Senator  Robert  F.  Wag¬ 
ner  paid  tribute  to  John  McArdle,  union 
president,  as  “a  genuine  leader  and 
friend  of  the  cause  of  labor.”  Fred  A. 
Walker,  chairman  of  the  executive 
board  of  the  New  York  Sun,  represented 
the  New  York  newspaper  publishers. 

Others  who  spoke  included  John  W. 
Hays,  secretary  of  the  International 
Typographical  Union,  and  Leon  Rouse, 
president  of  Typographical  Union,  No. 
6.  The  newsboys  of  New  York  presented 
Mr.  McArdle  with  a  loving  cup  and  the 
union  gave  him  a  silver  service. 


DAILY  STARTS  INSURANCE  PAGE 

The  Rochester  (N.  Y.)  Journal  Amer¬ 
ican  has  started  a  new  weekly  page 
called  “Insurance  News  and  Comment.” 
In  a  two  column  box  at  the  lower  left 
of  the  page  is  an  insurance  directory. 
Pyramided  at  the  right  are  several  ad¬ 
vertisements  placed  by  local  insurance 
dealers.  The  balance  of  the  page  is 
given  over  to  items  of  insurance  interest. 


ROSE  HEIRS  PAID  $2,000 

The  Cleveland  Plain  Dealer  Mutual 
B^efit  Association  paid  $2,000  to  the 
heirs  of  William  Russell  Rose,  associate 
editor,  who  died  recently.  The  surplus 
fund  is  now  above  the  $40,000  mark. 


The  easiest  way  to  get  to  the  top  is  to 
go  to  the  bottom  of  things. — El  Paso 
Times. 


IKJ 

THE-  ORE^^'^I^^AL^IARKEll 


Manufactured 

Products: 


Everybody  •  knows  the  position  of  Illinois  as  an 
important  industrial  center.  Nearly  700,000  people  are 
employed  in  its  gigantic  industries,  who  produce 
annually  approximately  two  billion  dollars’  worth  of 
manufactured  products. 


Situated  in  the  very  heart  of  the  country’s  most 
fertile  and  most  prosperous  valley,  the  gateway  for 
the  East  and  the  West,  it  can  truly  be  classed  as 
The  Great  Central  Market. 


Rich  in  agriculture — a  leader  in  industry — the  center 
of  the  greatest  mercantile  establishments — the  buying 
and  selling  headquarters  for  every  known  commodity 
— the  most  important  jobbing  center  for  the  great 
Middle  West  and  the  South — Illinois  offers  every  pos¬ 
sible  advantage  for  the  national  advertiser. 


If  you  are  neglecting  this  market  its  time  you 
realized  that  you  are  losing  big  business.  Why  not 
get  some  facts  from  these  newspapers  listed  below. 
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Chicago  Daily  Journal . 
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.26 
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By  MARLEN  PEW  j 


(Continued  from  last  week) 
W'Ht.N  the  Llcvcland  Press  was  run- 
”  ning  tlic  first  instalments  of  its 
■serial  expose  of  Mrs.  Cassie  L.  Oiadwick 
the  editors  knew,  beyond  doubt,  that  this 
supiK)sedly  resitectable  wife  of  a  promi¬ 
nent  Euclid  Avenue  physician  was  in  truth 
a  cunning  adventuress  who  had  made 
foolish  victims  of  some  of  the  most  astute 
bankers  of  the  Middle  W  est,  but  there 
was  one  mystery  feature  of  the  story  that 
we  had  to  clean  up.  It  will  be  recalled 
that  the  cashier  of  the  Cleveland  bank 
who  had  acknowledged  Mrs.  Chadwick’s 
"deposit”  of  what  he  believed  was  a 
bundle  of  United  States  Steel  Corpora¬ 
tion  gold  bonds,  though  the  parcel  con¬ 
tained  only  strips  of  paper,  had  promised 
he  would  not  open  the  sealed  package  ex¬ 
cept  in  her  presence,  for  a  particular  rea¬ 
son. 

This  particular  reason  was  this  daring 
confidence  woman's  bait.  It  explained 
why  certain  bankers  "fell”  for  her  yarns, 
an  enduring  reflection  upon  their  busi¬ 
ness  acumen,  let  alone  their  morals.  It 
was  an  evidence  of  the  artful  psychology 
of  the  unscrupulous  scheming  woman. 

*  i|^ 

'T^HE  story  she  confided,  and  which  the 
money  lenders  hungrily  accepted 
without  investigation,  was  that  she  was  the 
illegitimate  daughter  of  Andrew  Carne¬ 
gie,  the  great  iron-master  of  Pittsburgh. 
This  crass,  iron-faced,  impudent,  essen¬ 
tially  unpleasant  and  even  uncouth  wo¬ 
man,  speaking  in  crude  terms  which 
seemed  to  be  something  of  a  cross  be¬ 
tween  the  dialect  of  the  Limehouse  Cock¬ 
ney,  a  back-country  Hoosier  and  a  pre¬ 
tentious  lady  of  fa^ion,  affecting  the  airs 
of  the  “dollar  aristocrat”  of  her  times, 
toyed  with  finance  in  millions  on  the 
strength  of  tliis  outrageous  falsehood. 
"Mv  dear  father,”  she  would  say,  "has 
given  me  this  bundle  of  boiwls,  to  pro¬ 
tect  my  life  anti  my  old  age.  I  have  prom¬ 
ised  not  to  part  with  them.  But  all  is 
on  condition  that  1  do  not  betray  his 
.secret.  I  am  never  to  be  known  as  his 
daughter,  although  he  loves  me.  You,  of 
course,  understand  how  he  would  feel  in 
these  circumstances.”  Then  she  would 
hint  that,  despite  her  reciprocal  “love” 
for  the  old  laird,  she  was  playing  fast  and 
loose  with  his  money.  “I  am  so  imprac¬ 
tical,  so  lavish  in  my  e.xpenditures,  my 
extravagances  have  so  anticipated  my 
father’s  allowances,  I  am  such  a  foolish 
woman,”  she  would  whine  and  then  pro¬ 
ceed  to  offer  stupendous  interest  rates,  25 
per  cent  and  even  more,  for  short-time 
loans,  always  on  such  gilt-edge  collateral 
as  United  States  Steel  Corporation  five- 
per  cent  guaranteed  gold  bonds.  Mrs. 
Chadwick  would  flash  a  bundle  and  with¬ 
out  a  quiver  of  an  eyelash  announce  it 
contain^  a  million  or  five  or  seven  mil¬ 
lions  face  value  of  these  securities,  as  the 
case  might  be.  The  bundle  would  be 
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LiKiuly  bound  and  sealed  with  wax.  Her 
5,ory  would  be  that  she  had  promised  her 
latner”  not  to  open  the  package.  He 
had  sealed  it  with  his  own  hands.  He 
would  know  if  the  binder  has  been  taken 
otf.  She  could  not,  therefore,  e.xhibit  the 
oonds  but,  "you  would  not  doubt  my  word 
ill  a  matter  so  delicate  and  important  to 
me  as  this  one.”  If  only  she  might  have 
iJSO.tXX)  she  would  return  it  with  25  per 
lent  interest  and  perhaps  an  added  $10,000 
ixinus,  by  such  and  such  a  date.  On  that 
day  she  would  receive  her  quarterly  re¬ 
mittance  from  Xew  York,  was  her  plausi¬ 
ble  story. 

^  tr.  If 

banker  from  Pittsburgh,  who  had 
given  this  woman  more  than  $500,- 
0;X)  on  representations  which,  it  would 
seem,  would  challenge  the  suspicion 
of  any  responsible  financier,  later  at 
a  summer  resort  in  New  Jersey  told 
me  with  audible  groans  that  she  had 
"taken  me  in  completely.”  He  believed 
her  story  and  looked  upon  her  as  some¬ 
thing  easy  to  trim.  No  one  to  this  date 
knows  how  much  money  she  wheedled 
out  of  the  half  dozen  or  more  pillars  of 
finance  she  had  marked  as  victims,  each 
one  greedily  validating  all  of  her  ridicu¬ 
lous  claims  after  they  had  smelled  usuri¬ 
ous  interest  rates  from  the  glittering 
Carnegie  fortune.  There  had  never  been 
a  breadth  of  scandal  connected  with  the 
private  life  of  Andrew  Carnegie.  Those 
who  knew  the  Scotch  iron-master  were 
well  aware  that  his  morals  were  solidly 
founded  upon  the  rock  of  the  Presby¬ 
terian  code.  But  when  Mrs.  Chadwick 
began  teasing  the  banker  “come-on” 
would  smirk  and  yield,  probably  on  the 
cynical  theory  that  everyone  and  every¬ 
thing  here  below  is  rotten  and  behold ! 
here  was  .-Kndy  Carnegie’s  skeleton  stalk¬ 
ing  from  its  closet.  We  of  the  Press 
staff,  having  counted  the  checks  in  the 
life  of  this  confidence  woman  from  the 
days  of  Betty  Bigley,  “heiress  to  $15,000,” 
Mine.  Lydia  De  Vere,  Spiritualist,  Mrs. 
Hoover,  convict,  and  Mrs.  Chadwick, 
wildly  avaricious  adventuress,  had  not  the 
slightest  notion  that  there  was  any  truth  in 
her  Carnegie  story.  But  good  journalism 
demanded  that  we  put  the  matter  up  to  the 
iron-master  and  give  him  opportunity  to 
express  himself  in  our  print.  W.  B. 
Colver  and  I  paid  a  visit  to  the  Carnegie 
palace  on  upper  Fifth  .\venue.  He  had 
retired,  according  to  his  secretary,  but 
would  see  us  in  the  morning.  We  were 
told  not  to  come  to  the  residence  but  to 
walk  on  the  East  Drive  of  Central  Park, 
between  designated  streets,  at  exactly  ten 
o’clock  and  would  find  Mr.  Carnegie  tak- 
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ing  his  usual  perambulation.  Colver  went 
to  Llevelana  that  night  and  in  the  morn¬ 
ing  Mrs.  Chadwick  was  on  the  jump,  so 
Carl  Brandebury,  then  of  the  Publishers’ 
Bress  and  now  of  the  P.,  gave  us  a  lift 
and  went  to  cover  the  interview.  They 
met  and  talked  it  all  out  on  a  park  bench. 
Mr.  Carnegie  was  dumbfounded  when  he 
heard  the  details  of  the  woman's  adven¬ 
tures  and  authorized  a  complete,  wholly 
convincing  denial  of  her  story.  He  had 
never  seen  or  heard  of  her,  of  course.  He 
would  assist  in  her  prosecution,  if  the 
facts  were  as  stated. 

♦  ♦  ♦ 

t>Y  this  time  the  great  Chadwick  bank 
^  frauds  story  was  running  on  the 
wires  and  in  the  press  of  America  and 
Europe  and  the  Carnegie  interview,  a 
complete  scoop,  created  a  sensation.  Until 
that  time,  it  should  be  understood,  Mrs. 
Chadwick’s  contidence  game  had  been 
very  mysterious  to  the  public,  but  the 
Carnegie  angle  made  it  entirely  compre¬ 
hensive  to  the  average  reader.  Mrs. 
Chadwick  was  likened  in  the  European 
press  to  Therese  Humbert,  whose  real 
name  was  Mile.  Daurignac.  The  latter 
had  also  sprung  from  poor  but  honest 
parents,  of  the  peasant  class.  Like  Mrs. 
Chadwick  she  presented,  in  her  youth,  a 
rustic  demeanor  but  posed  as  a  pros¬ 
pective  heiress.  On  a  story  of  rich 
Portuguese  relatives  she  raised  money 
and  married  the  dillettante  son  of  a 
French  minister.  Later  she  borrowed 
vast  sums  on  rumors  of  fortunes  to 
come.  Her  myth  was  finally  punctured. 
Exiled  and  in  prison,  she  wailed  she  had 
not  a  friend  nor  a  franc.  But  it  was  the 
same  power  of  snobbish  scandal,  coupled 
with  the  glamour  of  great  wealth  and 
high  interest  stakes,  that  had  induced 
more  than  a  dozen  French  bankers  to 
loan  millions  of  francs  to  Mme.  Humbert, 
only  a  few  years  before  Mrs.  Chadwick 
worked  the  same  wrinkle  on  boasted 
hard-heads  of  American  banks.  The  wo¬ 
men  were  alike  in  that  both  were  ex¬ 
emplary  wives  and  mothers.  Both  were 
inordinately  vain  and  whollv  unscrupulous 
in  regard  to  money.  Neither  knew  how 


to  enjoy  the  material  comforts  moner 
may  buy.  We  sought,  but  could  nev« 
find  any  real  connection  between  Mmt 
Humbert  and  the  Cleveland  woman,  but 
1  have  always  believed  that  .Mrs.  Qia,j. 
wick  acted  on  the  suggestion  of  the 
notorious  French  frauds. 

♦  *  ♦ 

A  LTHOUGH  the  Cleveland  Press  had 
^  published  the  charges  against  Mrs 
Chadwick  in  forthright  fashion  and  with” 
out  the  slightest  fear  of  libel  the  author¬ 
ities  in  Ohio  were  slow  to  act.  They  attrih. 
uted  their  reluctance  to  lack  of  proper  evi- 
dence.  I  have  supposed  the  pressure  from 
powerful  people  was  terrific.  I  have  never 
been  sure  that  all  of  the  woman’s  finan¬ 
cial  juggling  was  exposed.  .\ny  banker 
or  business  man  would  naturally  take  1^ 
loss  in  silence  after  this  story  started  to 
unfold.  So  cunning  were  Mrs.  Chad¬ 
wick’s  operations,  so  masterful  her  finan¬ 
cial  papers,  that  many  wondered  if  she 
did  not  have  a  “high-up”  confederate,  per¬ 
haps  a  lawyer.  But  no  evidence  of  this 
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I  was  ever  found.  In  view  of  the  magni¬ 
ficent  investigation  that  Charlie  Marvin 
made  of  tier  case,  hole-proof  from  begin¬ 
ning  to  end,  and  in  turther  view  of  the 
reiMrkable  success  ol  ^Ir.  Rickey,  Mr. 
I'olver  and  others  of  the  Press  staff  in 
shaking  the  trutli  out  ot  reluctant  Cleve¬ 
land  and  Uberlin  bankers,  it  seems  odd 
and  inconsistent  that  i  should  linally  have 
had  to  violate  a  law  and  engage  in  a  mean 
oractise  to  get  the  evidence  upon  whidi 
Federal  District  Attorney  in  Cleve¬ 
land  would  issue  a  warrant  for  Mrs. 
Qudwick’s  arrest.  Yet  such  was  the  case. 

AUR  quarry  was  still  a  guest  at  the 
^  Holland  House  and  New  York  re¬ 
porters  were  swarming  there  by  day  and 
night,  there  came  a  dark  and  rainy 
Sunday.  1  bad  taken  a  room,  around  ttic 
comer,  at  the  old  Grand  Cnion  hotel. 
There  was  a  little  branch  telegraph  office 
across  Broadway.  1  believed  Mrs.  Chad¬ 
wick  was  engaging  in  considerable  tele¬ 
graphing.  On  this  Sunday  1  strolled  into 
the  telegraph  office  and  sent  a  fake  mes¬ 
sage  to  a  man  on  the  Cleveland  Press,  all 
about  how  my  furniture  had  not  arrived 
and  of  my  loneliness  in  the  great  city. 
On  the  strength  of  this  telegram  I  en¬ 
gaged  the  young  scallawag  in  charge  of 
the  office  in  a  conversation.  He  knew  all 
about  the  tough  side  of  New  York  and 
would  show  me  the  sights.  He  knew 
where  a  bet  could  be  put  down  on  the 
races.  It  was  plain  enough  that  he  was 
■  taking  a  “sucker”  in  tow.  1  invited  him 

to  my  room  in  the  hotel.  There  1  told 
I  him  plainly  I  was  not  interested  in  the 

races,  but  was  very  much  interested  in 
I  Mrs.  Chadwick.  In  violation  of  the  law, 

1  which  lapse  of  conscience  was  counte¬ 

nanced  by  Mr.  J.  J.  Sullivan,  the  Federal 
District  Attorney  in  Cleveland,  to  whom 
I  telephoned  on  frequent  occasions,  I 
bribed  this  telegraph  boy  to  bring  to  me 
'  all  the  messages  that  Mrs.  Chadwick  sent 
i  or  received.  I  agreed  to  pay  $5  for  each 
i  message  and  he  pocketed  an  aggregate  of 
more  than  $100.  It  was  when  I  read  to 

iMr.  Sullivan,  over  the  long-distance  tele¬ 
phone,  an  exchange  of  despatches  between 
the  confidence  woman  and  C  T.  Beck¬ 
with,  the  aged  and  highly  respected  pres¬ 
ident  of  the  Oberlin  Bank,  that  the  war¬ 
rant  for  her  arrest  was  sworn  out  at 
Cleveland.  The  frantic  banker  had  asked 

I  Mrs.  Chadwick  to  give  him  an  order  upon 
a  Cleveland  bank  to  withdraw  certain 
collateral  which  she  had  insisted  would 
secure  one  of  Beckw'ith’s  loans,  and 
in  her  reply  she  had  simply  told  him  to 
have  faith  in  her,  all  would  come  out 
well,  and  promised  to  pay  him  an  extra 
bonus  for  patience.  The  District  At¬ 
torney  knew  that  there  was  no  collateral 
in  that  Qeveland  bank. 

♦  *  * 


pERHAPS  Mrs.  Chadwick  did  havi 
remarkable  intuitive  powers  and  may 
she  did  have  a  conWerate  who  wa 
tipping  her,  but  it  is  certain  that  the  de 
termination  to  arrest  her  was  no  soone 
made  at  Qeveland  than  she  made  a  dasl 
for  liberty.  It  is  my  recollection  that 
pve  Federal  District  Attorney  Sullivai 
the  telegrams  around  noon  on  Dec.  7 
IW.  At  three  o’clock  that  afternooi 
Mrs.  Chadwick  escaped  from  the  Hoi 
land  House  by  way  of  a  baggage  eleva 
tor.  A  glimpse  of  her  in  a  hansom  cal 
was  caught  by  a  New  York  reporter  wh( 
^rsued  to  the  east  in  another  hansom 
but  lost  out  in  a  tangle  of  traffic  nea 
Lexm^on  Avenue.  In  a  few  minute 
the  whole  pack  was  on  her  trail,  includ 
ing  two  secret  service  men  who  had  beei 
sent  from  Washington  to  observe,  pend 
mg  dev^pments.  Some  of  the  reporter* 
1  among  them,  rushed  to  the  Grand  Cen 
station,  others  to  steamship  pier 
Where  shijK  were  due  to  sail  and  other 
pn  m^mg  a  systematic  canvass  of  thi 
9'^'"  Wi’ho  had  pursued  ii 
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dash^  elevator,  made  anothe 
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fighting  angry  and  kept  repeating  that  she 
would  make  us  "pay  dearly  tor 
this.”  Old  Federal  Marshal  Henkel  came 
along  presently  and  put  Mrs.  Chadwick 
under  arrest.  She  complained  of  illness 
and,  posting  two  matrons  in  her  room, 
the  marshal  permitted  her  to  remain  in 
the  hotel  overnight.  That  picturesque, 
publicity-loving  public  official  engaged  a 
suite  of  rooms  for  the  reporters,  but  it 
was  used  more  for  the  taking  of  baths 
than  for  story  writing  that  night.  In  the 
morning  Mrs.  Chadwick  was  gently  re¬ 
moved  to  the  marshal's  office  in  the  Fed¬ 
eral  Building  and  remained  there  all  day. 
In  the  afternoon  the  marshal  asked  her  to 
see  the  newspaper  men  and  we  all  filed  in, 
surrounding  the  leather  couch  on  which 
her  angular  form  was  reclining.  W  hen 
Mrs.  Chadwick  saw  me  she  raised  her¬ 
self  on  her  arm  and  pointing  her  long, 
bony  finger  at  me  sneered,  "  There’s  the 
hound  that  is  responsible  for  this.  That 
man  has  dogged  me  ^around  New  York  as 
if  1  were  a  criminal.'  His  paper,  that  vile 
penny  Press  in  Cleveland,  which  no  re¬ 
spectable  person  would  be  caught  read¬ 
ing,  has  brought  this  shame  on  a  sick 
woman  and  they’ll  pay,  they’ll  pay  for 
this.”  She  then  reeled  off  a  cleverly  de¬ 
vised  yarn  all  tending  to  show  her  com¬ 
plete  innocence  and  ignorance  of  the 
charges  of  fraud  and,  of  course,  main¬ 
taining  it  was  a  case  of  mistaken 
identity.  She  had  never  been  in  W’ood- 
stock,  Canada,  and  had  never  seen  the 
Columbus  Penitentiary.  But  her  talk  was 
hollow  stuff  and  although  it  was  plain  she 
intended  to  fight  she  was,  in  reality, 
broken  at  that  moment.  This  was  better 
demonstrated  a  few  hours  later  when  she 
was  taken  to  the  Tombs.  As  the  big 
Centre  Street  gate  swung  shut  and  the 
ex-convict  was  again  behind  the  bars, 
after  ten  years  of  freedom  and  high-liv¬ 
ing,  she  uttered  one  of  the  most  dread¬ 
ful  screams  1  have  ever  heard  on  or  off 
the  stage  and  fell  fainting,  her  metal 
chatelaine  bag,  filled  with  medicine 
bottles,  crashing  on  the  concrete  floor. 

♦  ♦  ♦ 

A  WEEK  later  extradition  papers  had 
arrived  and  Mrs.  Chadwick  was 
taken  to  Cleveland.  En  route  her  son, 
Emil  Hoover,  boarded  the  train  and  there 
was  a  pathetically  affectionate  greeting. 
The  boy  was  trailed  by  detectives  for 
months  on  the  theory  that  he  knew  where 
some  of  the  hundretls  of  thousands,  per¬ 
haps  millions,  Mrs.  Chadwick  had  ob¬ 
tained  by  her  frauds  were  "planted,”  but 
no  money  was  ever  recovered.  I  doubt 
if  poor  little  Emil  had  any  knowledge  of 
the  money  or  even  sensed  that  his  mother 
was  indeed  a  crook.  Before  the  woman 
was  tried  the  Press  told  in  detail  how 
she  had  spent  her  ill-gotten  gains.  She 
lived  with  wild  extravagance.  Her  home 
was  simply  weighted  down  with  gaudy 
furniture  and  trappings  assembled  in  un¬ 
believably  poor  taste.  For  instance,  in  a 
ro<im  where  hung  a  real  old  master  there 
were  also  atrocious  chromos.  Valuable 
carvings  in  rich  Italian  marble  clashed 
with  cheap  tinted  casts.  Persian  rugs, 
rag  carpets,  real  ivory  ornaments  and 
Woolworth  knicknacks  littered  the  place. 
On  occasion  Mrs.  Chadwick  would  visit 
New  York  or  go  on  a  European  tour, 
taking  "with  her  half  a  dozen  Cleveland 
girls  whom  she  would  invite  on  the  slight¬ 
est  acquaintance,  such  as  meeting  them  in 
stores  where  they  worked  as  clerks.  To 
one  girl  clerk  Mrs.  Chadwick  presentetl 
a  diamond  ring  although  she  had  known 
her  but  a  few,  days.  Another  girl,  con¬ 
fiding  that  she  was  about  to  be  married, 
received  from  the  stranger  a  magnificent 
silken  trousseau.  She  set  another  girl  up 
in  a  home,  presenting  her  with  the  deed. 
She  wrote  checks  for  such  slight  ac¬ 
quaintances  with  astonishing  abandon. 
Naturally,  being  vain,  Mrs.  Chadwick 
squandered  a  fortune  on  her  own  dress 
and  ornamentation.  In  such  fashion  the 
money  she  was  risking  all  to  gain  flowed 
♦hrough  her  fingers.  There  may  have 
been  other  sources  of  outgo,  but  they 
were  never  discovered. 

♦  ♦  ♦ 


lowances”  as  he  had  supposed.  He  saw 
ruin  written  on  the  wall  of  his  banking 
career  and  confessed  to  the  authorities 
that  Mrs.  Chadwick,  who  had  often  enter¬ 
tained  him  at  her  Cleveland  home  by  giv¬ 
ing  little  private  seances,  had  “done  him 
brown.”  But  old  Beckwith  was  not 
courageous  enough  to  meet  the  conse¬ 
quences  of  his  inordinate  greed  and  folly. 
One  morning  he  said  good-bye  to  his 
aged  wife,  retired  to  a  bath-room  and 
sent  a  bullet  into  his  heart.  In  due  time 
Mrs.  Chadwick  was  tried.  She  made  a 
fairly  gallant  attempt  to  ride  out  the 
storm,  but  failetl.  She  was  returned  to 
the  Ohio  Penitentiary  for  a  long  term  as 
a  second  offender.  She  died  in  the  fall  of 
1907,  a  pitiful  wreck. 

♦  *  ♦ 

TACKING  the  Chadwick  furore  many 
people  believed  that  the  woman  must 
be  insane.  While  she  was  still  in  the 
Tombs  in  New  York,  as  a  newspaper 
stunt  I  induced  Dr.  .Allan  McLean 
Hamilton,  the  city’s  most  famous  alien¬ 
ist,  to  examine  her  in  her  cell,  paying 
him  the  then  lordly  fee  of  $250.  Dr. 
Hamilton  spent  some  hours  with  Mrs. 
Chadwick  and  that  evening  I  met  him  at 
his  home.  I  was  in  a  hurry  to  get  the 
copy  and  he  said  he  would  dictate  if  I 
would  pound  it  out  on  his  typewriter.  I 
almost  exploded  when  he  started  off 
with,  "In  my  experience  1  have  never 
met  a  woman  in  whose  sanity  I  have 
greater  faith  than  that  of  Mrs.  Cassie 
L.  Chadwick.  But  this  interesting 
criminal  type  is  surrounded,  in  this  case, 
by  a  number  of  bankers  and  money 
lenders  whom  I  believe  to  be  as  mad 
as  March  hares.”  With  elaborate  the¬ 
oretical  detail  the  good  doctor  demon¬ 
strated  that  any  man  who  would  have 
loaned  Mrs.  Chadwick  hundreds  of  thou¬ 
sands  of  dollars,  particularly  bank  de¬ 
posits,  on  her  flimsy  story  must  be  fit 
subject  for  pathological  treatment  and  in 
his  adroit  and  amusing  manner  made  of 
the  woman  a  ’neroine  in  the  world  of 
crime,  valiantly  overcoming  her  lowly 
station  and  by  sheer  wit  achieving  ma¬ 
terial  objects  vainly  coveted  by  the  bulk 
of  humanity. 

*  *  ^ 

'T'HE  Cleveland  Press  held  something 
like  20,000  of  the  circulation  that  was 
put  on  by  the  Cassie  L.  Chadwick  exploit, 
a  great  feat  in  those  days,  especially  as 
E.  W.  Scripps  estimated  that  a  regular 
reader  was  w’orth  $13.  .As  for  me  I  have 
never  been  able  to  get  that  woman’s  un¬ 
earthly  scream  out  of  my  ears. 


GALVESTON  DAIUES  ELECT 

Stockholders  of  the  News  Publishing 
Company,  Inc.,  publishers  of  the  Galves¬ 
ton  Daily  News  and  the  Galveston  Trib- 
wie,  have  elected  the  following  directors: 
W.  L.  Moody  Jr.,  Shearn  Moody,  VV.  L. 
Moody  III,  Louis  C.  Elbert,  Silas  B. 
Ragsdale,  W.  J.  Shaw,  Thomas  G.  Croft, 
Dr.  Edward  Randall,  E.  C.  Northern  and 
C.  P.  Mann.  The  directors  elected  the 
following  officers:  W.  L.  Moody,  Jr., 
president ;  Louis  C.  Elbert,  vice-president 
and  general  manager ;  Silas  B.  Ragsdale, 
secretary  and  managing  editor. 
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^LD  Banker  Beckwith,  in  Oberlin, 
finally  lost  faith  in  the  woman  who 
for  three  years  had  paid  him  usurious 
rates  of  interest  on  loans,  of  course  from 
the  principal  and  not  from  “father’s  al- 
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For  the  last  eleven 
months  of  1926  the 
Rome,  N.  Y.,  Senti¬ 
nel  had  an  increase 
in  income  from  nat¬ 
ional  advertising  of 
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- CLIP  HERE - 

Howland  and  Howland 

New  York  Office, 

393  Seventh  Avenue, 
(Equitable  Life  Bldg, 
opposite  Penn.  Station) 

Gentlemen : 

Please  send  some  one  to 
tell  us  how  you  have  built 
national  advertising  income 
for  the  newspapers  you 
represent. 

It  is  understood  that  we 
do  not  commit  ourselves  in 
any  way. 

Name  . 

Address  . 
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UR  OVN  VORip 

or  Letters 


By  JAMES  MELVIN  LEE 


TJARPER  &  BROTHERS  have  pub- 
lished  in  two  volumes,  “John  Wan- 
■amaker’’ — the  life  story  of  a  great 
American  citizen,  a  man  of  vision  and 
imagination  and  one  of  the  creators  of 
modern  business.  Tliey  come  from  the 
pen  of  Herbert  Adams  Gibbons. 

The  volumes  contain  much  of  interest 
about  Philadelphia  and  about  N'ew  York. 
Mention  of  them  is  made  in  “Our  Own 
World  of  Letters”  because  they  record 
the  numerous  connections  which  Wana- 
maker  had  with  American  journalism — 
especially  in  Philadelphia. 

Wanamaker’s  interest  in  Sunday 
school  work  caused  him  in  1871  to  pur¬ 
chase  the  practically  defunct  Sunday 
School  Times  which  under  his  manage¬ 
ment  was  soon  on  a  solid  business  basis. 
To  lessen  the  cost  of  publication,  he 
established  the  Times  Printing  House 
and  to  it  he  gave  all  the  printing  of  his 
Oak  Hall  and  Qiestnut  Street  store. 
Thus  it  was  brought  about  that  he  was 
possibly  the  first  merchant  in  America, 
if  not  in  the  world,  to  have  his  own 
printing  plant.  He  made  the  Sunday 
School  Times  a  national  institution 
among  Protestant  churches  and  lived  to 
see  the  circulation  pass  the  half  million 
mark.  His  connection  with  the  Sunday 
School  Times  undoubtedly  did  much  to 
■develop  his  love  for  the  smell  of  printer's 
ink. 

His  first  publication,  however,  was 
Everybody’s  Journal.  This  was  .  a 
juvenile  venture,  profitable  in  experience 
if  not  in  cash.  In  later  years  he  gave 
the  same  title  to  a  publication  which  con¬ 
tained  four  pages  of  anecdotes  and  brief 
comments  on  matters  of  current  interest 
along  with  some  practical  advice  to  go 
to  his  store  for  the  best  clothing.  As 
his  store  increased  in  number  of  em¬ 
ployes,  the  journal  grew  and  became 
more  of  a  store  paper  to  record  the  ac¬ 
tivities  of  his  employes.  After  the  New 
York  store  was  founded  Everybody’s 
Journal  was  converted  into  a  general 
magazine  and  became  one  of  the  best 
sellers  in  the  ten  cent  field.  It  was  later 
sold  to  Ridgway  and  Thayer  and  still 
continues  as  Everybody’s  Magazine. 

In  March,  1877,  Wanamaker  launched 
tJie  Farm  Journal  with  Wilmer  Atkinson 
as  editor.  For  seven  years  he  continued 
as  its  publisher  and  after  he  had  seen  it 
turn  the  corner  he  practically  gave  the 
periodical  to  his  editor.  The  Farm 
Journal  has  since  become  one  of  the  lead¬ 
ing  agricultural  publications  in  the  coun- 
try. 

In  1879  Wanamaker  launched  the 
ladies'  Journal  to  attract  a  new  clientele 
to  his  store.  It  was  an  eight  page  sheet 
with  a  subhead,  “a  women’s  paper  devoted 
to  fashions,  business,  society,  and  home 
interests.”  It  contained  very  little  adver¬ 


tising  and  what  little  there  was  appeared 
scattered  among  the  reading  matter.  A 
distinctive  feature,  however,  of  the 
Ladies'  Journal  was  the  report  of  the 
latest  fashions  abroad.  Styles  were  fore¬ 
cast  by  Wanamaker's  buyers.  It  was 
distributed  free  as  a  store  advertisement, 
but  it  contained  an  idea  which  later  made 
a  fortune  for  more  than  one  magazine 
publisher. 

Wanamaker  was  also  a  pioneer  in  the 
publication  of  a  periodical  devoted  to 
book  reviews.  With  the  first  issue  of  his 
Hook  Xezi'S  Monthly  in  August,  1882,  he 
abandoned  the  policy  of  gratuitous  circu¬ 
lation,  built  up  a  paid  subscription  list, 
and  solicited  advertisements  from  book 
publishers.  The  Book  News  Monthly 
was  published  interruptedly  until  1918. 

It  is  still  remembered  by  many  as  be¬ 
ing  one  of  the  leaders  in  its  field.  At 
times  it  printed  as  many  as  500  reviews 
and  notices  in  a  single  issue.  It  was 
practically  at  the  height  of  its  success 
when  Wanamaker  discontinued  publica¬ 
tion  on  account  of  the  war. 

Wanamaker,  according  to  the  volumes, 
did  not  have  a  financial  interest  in  the 
daily  papers  of  Philadelphia,  though  his 
sons  were  interested  as  controlling  stock¬ 
holders.  This  condition  brought  about 
an  interesting  situation.  Wanamaker, 
objecting  to  some  offensive  cartoons  of 
Taft,  once  withdrew  his  advertising  from 
the  Xarth  American  which  was  support¬ 
ing  Roosevelt.  Members  of  the  working 
press  will  recall  the  controversy  that  re¬ 
volved  around  this  withdrawal  of  adver¬ 
tising  from  a  paper  that  was  owned  by 
members  of  the  Wanamaker  family. 
Protests  from  progressives  were  numer¬ 
ous.  The  position  of  Wanamaker — 
taken  at  the  time — is  thus  set  forth  in  his 
own  words  in  the  volume: 

!  am  not  in  the  position  of  my  son  Rodman, 
who  has  a  restraining  or  controllinir  iiiHuence 
as  an  owner.  I  am  in  the  very  delicate  posi- 
T  on  of  a  common  citizen.  The  fact  that  I  have 
'^^jient  a  million  and  a  half  in  advertising  in 
your  paper  in  the  last  15  years  does  not  give 
me  the  right  to  say  one  single  word,  not  one,  and 
I  think  you  believe  that  I  do  not  want  to  do 
that.  But  I  am  coming  to  a  place  in  my  life 
where  I  believe  that  a  different  stand  has  to  be 
taken  by  the  newspapers  regarding  the  presi¬ 
dent.  whether  it  !)e  Roosevelt,  or  Taft,  or  who¬ 
ever  it  may  be. 

Instinctively  I  detest  newspaper  cartoons  that 
accentuate  any  man’s  deformity  or  physical 
peculiarity  in  a  gn  ss  and  disgusting  manner. 
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This  fefling  th.Tt  I  have  always  hail  is  onlv 
accentuatcil  by  the  fact  that  in  this  case  it  is 
the  I  resiilent  nf  the  LTiiteil  St.ates.  1  remem¬ 
ber  th.it  the  North  .\merieaii  is  in  the  Carlton 
Club,  ill  the  big  clubs  in  I’aris  ami  lierlin,  and 
that  foreign  readers  take  the  pictures  of  a  lead¬ 
ing  journal  of  our  country  as  representing 
popular  attitude  toward  the  ruler  of  the  greatest 
nation  in  the  world.  I  know  that  many  men 
never  reail  the  newspaper — they  simply  see  the 
pictures,  ^'l  u  must  remember  that  it  stirs  me 
to  my  very  bones  when  I  think  of  thousands  of 
younir  jie'  pie  who  see  your  cartoons  and  thus 
have  less  respect  for  dignitaries.  Just  think 
of  the  seeds  cf  resentment,  of  disrespect,  of 
anarchy,  that  pictures  like  this  (  f  our  elected 
ruler  evcite  in  the  minds  of  iieojile  who  do  not 
know  wh.it  to  think  except  by  a  picture. 

In  tlie  comment,  by  Mr.  Gibbons,  the 
editor  admitted  Wanamaker’s  contention 
that  “the  President  of  the  United  States 
deserved  a  kind  of  consideration  different 
from  that  shown  to  any  other  person  in 
public  life,”  and  agreed  to  omit  disagree¬ 
able  cartoons  about  Taft,  “or  about  any 
man  holding  the  office  of  President.” 

To  the  end  of  his  life,  continues  Mr. 
Gibbons,  “Wanamaker  held  that  this 
action  had  in  no  srtise  been  an  attempt 
to  influence  the  policy  of  the  newspaper, 
but  merely  indicated  a  wholly  proper 
attitude  of  a  citizen  of  the  United  States 
toward  the  office  of  the  chief  magistrate.*’ 
Mr.  Gibbons  thus  makes  a  distinct  con¬ 
tribution  to  a  very  famous  incident  in  the 
history  of  American  journalism. 

The  chapter  that  has  possibly  the  most 
interest  for  readers  of  Editor  &  Pub¬ 
lisher  is  the  second  chapter  of  volume 
1 1 — “Advertising  Pioneer.”  The  first 
advertising  which  Wanamaker  did  was 
in  the  daily  newspapers.  While  he  ex¬ 
perimented  with  other  media,  he  had  the 
fixed  conviction,  so  Mr.  Gibbons  says, 
that  he  could  not  afford  to  let  a  working 
day  pass  without  using  the  newspapers. 
As  his  store  grew  larger,  he  increased 
the  space  taken  in  the  daily  press.  Other 
retail  merchants  followed  him,  but  he 
was  always  the  leader  in  the  use  of 
space.  His  first  big  advertisement  was  in 
September,  1874,  and  took  a  half  page  to 
set  forth  the  principles  upon  which  his 
business  had  been  founded.  In  the  very 
Ix'ginning  his  advertisements  often  read 
like  news  articles. 


In  December,  1879,  he  took  a  full 


advertisement.  Two  decades  of 


passed  before  he  was  ready  to 
wliole  page  for  every  week  day  of  .l! 
year.  On  Jan.  2,  1899,  the  Assocaw 
Press  carried  the  following  story  iin,U 
a  Philadelphia  date  line: 

John  W'.mamaker  has  announced  that  h.  l. 
entered  into  a  contract  to  use  one  uan.  ^  1? 
Philadelphia  Record  daily,  except  ^nda.' 
one  year  at  a  cost  of  $100,000.  it  j, 
full-page  contract  ever  entered  into  with  a'lbL 
newspaper  and  the  largest  amount  involrrS”^ 
an  advertising  contract  of  this  kind  ud  tiAi.* 
time.  g  ra  Hu 

The  use  of  big  space  brought  abo« 
change  in  the  writing  of  copy  for  ll 
store.  To  his  advertising  manager 
gave  this  instruction,  “Yoiir  sole  busin,^ 
as  a  writer  of  our  advertising  is  to  feJ 
out  the  truth  regarding  the  merchaafo 
and  to  tell  it  in  plain  words  as  bridv« 
you  can.”  ■  ® 

To  a  young  newspaper  man  to  wdan 
a  position  had  been  offered  he  wrote- 
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people — that  paper  is  the 

buffalo  evening  news 

Read  in  4  out  of  S  Buffalo  Homme 
EDWARD  H.  BUTLER 
Editor  and  Publisher 
KELLY-SMITH  COMPANY 
Representatives 

Marbridge  Bldg.  Tribune  Tower 

New  York.  N.  Y.  Chicago,  III. 

Atlantic  Bldg.  Waterman  Bldg. 

Philadelphia  Boston 


MICHIGAN 

is  growing  faster  than  any  State 
in  the  Union.  _ 

Its  increase  in  manufacturing 
products  surpasses  anything  in  the 
world. 

BOOTH  NEWSPAPERS 

cover  Michigan  outside  of  Detroit 
— Eight  principal  cities  with  the 
only  or  leading  Newspaper  in  its 
respective  community. 

Tbs  Oraad  Rspids  Prsss 
The  FUat  Oally  Jsnnal 
The  Bsgtasw  Hews  Oeulsr 
The  Hslsmssoe  Bssetto 
The  Jsoksaa  Cltlsaa  Fstrlst 
The  Bay  City  Ttmss  Ttlhaas 
Ths  Mnskegoa  Ohrenlolo 
Ths  Aaa  iurbor  Tlmss  Hsiws 

National  Advertiting  RtprettnfHtMs 
I.  A.  XLEIH  J.  B.  LUTZ 

SO  East  4tnd  Street  Toww  Bnlldtag 
Hew  Terk  City  Okleage,  HL 


Cline-Westinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 

is  used  by 

Worcester  Telegram 

Worcester,  Mass. 

Ask  them  about  it, 

CLINE  ELECTRIC  MFC,  CO. 

Chictaco:  111  West  Washington  Strest 
New  York:  47  West  34th  Strest 
San  Francisco:  First  National  Bank  Buildiat 


•J 


20,276,943 

1926  advertising  linage 


18%  increase  January, 
February  1927 
same  period  1926. 


over 


Evening  Courier 
Morning  Post 

Camden,  N.  J. 

Story,  Brooks  &  Finley,  Nat  R«p. 


'  QRAUURE 
SECTIONS 
PRINTED 

SPECIAL  AND  REGULAR 
EDITIONS.  f4AC,.A2iNt 
INSERTS  AND  CCM- 
Lt  E  R  C  1  A  L  ID  O  R  K 

Stcincldrcl  Qravurc 
Corporation  ' 

'i'  ..ouisuuic  I  ffi 
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I  wish  you  could  see  as  I  see  the  elevation 
I  business  standards  that  must  inevitably 
?ii  ..  nrooer  oreparation  oi  business  literature. 
Kiris’^  m^ch  more  worthy  of  your  best  self 
jlij  society  column,  marriage  and  divorce 
theatrical  news  and  city  gossip,  and 
Sf  the  incidents  that  make  up  a  writer’s  work 
daily  newspaper.  Commercial  writing  is 
Slich  more  than  mere  advertising.  Only  a 
few  as  yet  see  that  business  writing  is 
different  thing  from  the  humbuggery  of 
Lrllishing  unsalable  goods  with  a  pen  that  must 
Sways  write  white  and  never  black. 

Wanamaker  soon  found  himself  com¬ 
mitted  to  an  advertising  program  that 
involved  the  expenditure  annually  of  more 
a  million  dollars.  His  advertising  de¬ 
partment  became  organized  as  a  newspaper 
^ff.  Reporters  were  sent  through  the 
stores  to  see  and  study  the  merchandise. 
For  their  use  he  provided  a  special  library 
containing  books  on  history,  art,  taste 
and  merchandising  material.  As  is  well 
known.  Wanamaker  never  advertised  in 
the  Sunday  newspapers. 

Those  who  sell  advertising  space  in 
\merican  dailies  will  find  good  ammuni¬ 
tion  in  these  words  by  W'anamaker : 

The  only  advertising  of  direct  and  instant 
benefit  to  both  merchant  and  customer  is  in  the 
daily  newspatier  of  known  circulation.  All 
others  are  vanity  and  vexation  of  spirit.  To 
have  learned  this  fact  has  greatly  helped  my 
enterprises,  though  often  there  has  been  serious 
discomfort  in  saying  so  publicly  and  in  break¬ 
ing  away  from  posters,  leaflets  and  weeklies. 

This  chapter  on  advertising  contains 
enough  good  material  to  be  elaborated 
into  a  volume.  Wanamaker  probably 
showed  himself  more  in  his  advertising 
than  in  any  other  field  of  activity  with 
which  he  was  connected. 

He  was  probably  the  first  great  adver¬ 
tiser  who  showed  by  example  that  adver¬ 
tising  was  one  item  of  expense  that  ought 
not  to  be  cut  no  matter  what  might  be 
the  circumstances.  Here  is  what  he  once 
said  on  this  topic; 

When  the  times  are  hard  and  people  are  not 
buying,  is  the  very  time  that  advertising  should 
be  the  heaviest.  You  want  to  get  the  people  in 
to  see  what  you  have  to  sell,  and  you  must 
advertise  to  do  that.  When  the  times  are  good 
they  will  come  of  their  own  accord.  But  1 
believe  in  advertising  all  the  time.  I  never 
stop  advertising. 

At  the  convention  of  the  Advertising 
Clubs  of  the  World  in  Philadelphia  in 
June.  1916,  Wanamaker  asked  three 
questions  which  may  well  be  repeated 
today: 

Who  will  stand  up  and  say  plain  words  to 
halt  the  magazines  and  newsi>apers  which  insist 
upon  great  sums  of  money  to  be  paid  for  ad¬ 
vertising  without  taking  any  steps  to  ascertain 
whether  qualities  or  prices  are  as  stated? 

Who  will  make  up  the  committee  to  take 
yesterday’s  and  today’s  advertisements  in  the 
newspapers  and  compare  their  statements  strictly 
and  expertly  with  the  merchandise  that  is 
offered,  and  find  out  what  is  true  and  what  is 
false? 

Who  among  the  newspaper  publishers  and 
managers  in  this  convention  will  stand  up  and 
declare  that  they  will  accept  no  m<  re  advertis¬ 
ing  at  any  price  whatever  until  it  has  been 
proved  true? 

It  was  in  the  last  year  of  his  life  that 
he  penned  the  following  which  may  well 
conclude  this  chat  about  the  two  volumes ; 

Though  I  have  been  a  student  of  advertising 
for  50  years  and  more,  I  feel  I  have  much  to 
learn.  But  this  one  thing  I  know:  It  may 
take  longer  to  reach  the  point  of  success  by 
straightforward  advertising,  but  when  you  once 
Wfway  up  the  mountain  toward  it,  you 
win  find  encouragement  to  keep  on  to  the  top 
m  a  straight  path. 

As  I  have  already  said,  space  can  only 
be  found  for  comments  about  the  chap¬ 
ters  containing  material  directly  relating 
to  journalism.  Other  chapters  record  the 
Jj^ities  of  Wanamaker  in  various  fields. 
Th^  chaptOTs,  especially  those  dealing 
activities,  deserve  the 
careful  reading  of  editorial  writers. 

..ij  warning  might  well  be 

.  Once  these  volumes  have  been 
mto  there  is  danger  that  the  in- 
t^tmg  pages  will  carry  the  reader 
»long  until  both  are  read  through. 

•  *  * 

f'^9^  CArirttan  Science  Monitor 
ot  ^ston  comes  a  little  booklet, 
hduation  and  the  Newspaper.”  Its 

tb#  t'®  fight  thinking  is 

^^d  which  should  make  the  daily 
Nah.^u''^  •...  education  inseparable, 
w^^ly  ,t  commends  the  policy  of  the 
“the  public  fully  and 
as  to  what  the  edu- 
w  and  as  to  what  they 

The  Monitor  has  little 


sympathy  with  destructive  methods  to  ob¬ 
tain  constructive  results.  On  the  con¬ 
trary  it  insists  that  major  attention 
should  always  be  put  upon  those  con¬ 
structive  means  that  are  bearing  good 
fruit.  Another  pamphlet  published  by 
the  Monitor  and  mentioned  some  time  ago 
in  this  department  is  “Headlining  Hap¬ 
piness” — the  reprint  of  an  article  which 
the  editor  of  the  Monitor,  Willis  J. 
.\blxit,  once  contributed  to  The  Indc- 
t'ciident. 

♦  ♦  * 

'T’HOSE  in  charge  of  the  International 
_  Press  Exhibition  which  will  be  held 
in  Cologne  next  year  from  May  to  Octo¬ 
ber  have  issued  a  brochure  in  English 
which  lists  the  various  exhibits  the  vis¬ 
itor  may  expect  to  see.  The  historical 
exhibits  will  be  so  selected  that  they 
will  show  the  development  of  the  press 
from  its  earliest  beginnings  down — or  to 
be  more  exact,  up — to  the  modern  news¬ 
paper. 

The  following  tabulation  shows  the 
historic  development  of  German  news¬ 
papers  : 

1.  The  origins  of  the  fierman  Press: 

Written  papers.  One-sheet  papers.  Folk¬ 
songs,  Newspapers  of  the  16th  Century. 

2.  The  first  Periodical  newspapers  (17th  Cen¬ 

tury). 

3.  The  Intelligence  papers.  The  Popular  paper 

(18th  Century); 

The  first  Intelligence  lists,  their  technical 
peculiarity  as  newspapers,  their  economic 
and  social  tasks.  Introduction  of  the 
grumbler  and  critic  in  the  popular  paper. 
The  newspaper  and  Home-culture  in  its 
prime. 

■(  The  newspaper  of  the  Revolution  years  and 
the  Wars  of  Liberation  (18th  (Century): 
Introduction  of  conflicting  opinions  in  the 
newspaper. 

Growing  actuality  of  the  Press. 
Improvements  in  printing  and  sales. 

5.  The  political  Press  of  the  19th  Century  (com¬ 

mencing  1848). 

Political  tendency  of  the  News  Press. — 
The  development  of  the  political  daily  paper. 

6.  The  Press  without  outspoken  political  ten¬ 

dencies  (from  1880) : 

Popularizing  the  newspaper. — First  mass 
editions. — The  advertisements  become  the 
economic  foundation. 

7.  The  development  of  the  independent  Press  to 

a  political  daily  paper  of  definite  tendencies. 

Another  exhibit  that  has  historical 
value  is  the  one  showing  the  continual 
reduction  in  the  amount  of  time  elapsing 
between  the  event  and  its  publication  in 
a  newspaper. 

a  a  a 

\  N  editorial  in  The  Outlook  for  March 
23  is  headed  “A  National  Service  by 
Newspapers.”  After  expressing  its  be¬ 
lief  that  the  preservation  of  the  Consti¬ 
tution  demands  that  the  people  should  be 
kept  acquainted  with  the  principles  of  this 
document  and  should  preserve  their  ad¬ 
miration  for  the  character  and  spirit  ex¬ 
pressed  therein,  it  pays  a  nice  tribute  to 
the  group  of  leading  newspapers  in  the 
country  which  are  conducting  an  inter¬ 
national  oratorical  contest  on  the  Con¬ 
stitution. 

The  group  of  newspapers  who  are 
participating  in  this  contest  is,  according 
to  The  Outlook,  as  follows: 

Washington  Star;  Neso  York  Times;  Chicago 
Daily  Nervs;  Philadelphia  Bulletin;  Birming¬ 
ham'  Age-Herald ;  Kansas  City  Star;  Los 
Angeles  Times;  Pittsburgh  Sun;  Seattle  Times; 
Atlanta  Constitution;  Montgomery  Journal;  Mo¬ 
bile  News-Item;  Winston-Satem  Journal;  Mo¬ 
bile  Register;  Louisville  Courier-Journal ;  Louis¬ 
ville  Times;  Oklahoma  City  Oklahoman;  Chatta¬ 
nooga  Times;  Rochester  Telegram  •  Chronicle; 
Youngstiwn  Vindicator. 

So  many  magazine  articles  relating  to 
the  press  have  been  critical  and  destruc¬ 
tive  that  it  is  something  of  a  relief  to 
find  one  that  finds  something  in  American 
newspapers  worthy  of  praise. 

a  «  a 

ARE  tabloid  newspapers  a  menace? 

This  question  has  two  answers  in 
The  Forum  for  April.  Oswald  Garrison 
Villard,  editor  of  The  Nation,  gives  the 
affirmative,  while  Martin  Weyrauch, 
assistant  managing  editor  of  the  Nett/ 
York  Graphic,  utters  an  emphatic  “no.” 

An  introductory  article  to  introduce 
this  debate  was  printed  in  The  Forum 
for  March  and  was  mentioned  in  this 
department.  The  debate  between  Mr. 
Villard  and  Mr.  Weyrauch  when  it  was 
put  on  the  air  before  publication  of  The 
Forum  was  reported  at  such  length  in 
the  news  columns  of  Editor  &  Pub¬ 
lisher  that  I  do  not  need  to  give  it 
more  space  in  this  department. 


Population  0925) 
Dwellings 
Automobiles 
Individuals 


1.065.495 

127,058 

102,675 

56,  603. 
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THE  BUYING  POWER  OF  LONG 
ISLAND  DEMANDS  THE 
ATTENTION  OF 
NATIONAL  ADVERTISERS 


In  1924,  68,470  people  in  three  counties  of 
Long  Island,  Queens,  Nassau  and  Suffolk 
paid  income  tax.  A  great  amount  of  the 
incomes  upon  which  a  tax  was  paid  were  over 
$5,000  per  year. 

These  taxpayers  are  in  the  market  for  all 
kinds  of  nationally  advertised  products, 
luxuries  as  well  as  necessities.  They  will 
buy  your  product  if  they  are  familiar  with  it. 

The  quickest  and  most  effective  way  of 
familiarizing  Long  Islanders  with  your  prod¬ 
uct  is  to  advertise  it  in  the  media  most 
familiar  to  them — their  home  town  news¬ 
papers. 

The  following  list  of  Long  Island  newspapers 
contains  the  leaders  in  this  territory.  A  try¬ 
out  campaign  in  their  columns  will  convince 
you. 


Town  Paper  Days  Circulatioii 

Babylon  Leader  Friday  3,400 

Suffolk 

Bay  Shore  Consolidated  Press  Thursday  2,750 

(South  Shore  Sentinel,  lalip 
Press) 

Elmhurst  Newtown  Register  Saturday  2,500 

Farmingdale  Post  Friday  1,100 

Floral  Park  The  Sunrise  Trailer  Friday  5,200 

Freeport  Recorder  Friday  3,100 

Great  Neck  North  Hempstead  Record  Wed.  2,400 
Jamaica  Queens  County  News  Friday  14,675* 

Lynbrook  New  Era  Tue.  &  Fri.  2,800* 

Mineola  Central  Island  Weeklies  Friday  4,000 

(HicksvUIe,  Westbury,  New 
Hyde  Park) 

Oyster  Bay  Enterprise  &  Pilot  Friday  2,000 

Patchogue  Advance  Tue.  &  Fri.  3,226* 

Queens  Village  Queens-Hollis  Times  Thursday  8,000 
Richmond  Hill  Long  Island  Weekly  Friday  12,000 

News 

Woodhaven  Leader-Observer  Thursday  8,600* 

♦Sworn  Net  Paid  Circulation. 
tThis  rate  includes  the  Farmingdale  Post. 

Figures  not  marked  with  a  star  indicate  total  run  of  paper. 
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VOTING  ON  ‘‘SILENT  NIGHT” 

The  Chicago  Daily  S’ctvs  radio  de¬ 
partment  is  conducting  a  vote  among  its 
readers  on  the  question  of  the  contin¬ 
uance  of  the  silent  night  agreement 
among  Chicago  radio  stations.  One  of 
the  questions  which  will  be  brought  up 


before  the  federal  radio  commission  at 
its  first  public  hearing,  beginning  March 
29.  will  be  the  formulation  of  a  public 
policy  regarding  silent  nights,  which  are 
observed  in  a  few  cities  other  than  Chi¬ 
cago.  The  formulation  of  that  policy 
will  be  based  largely  upon  reports  from 
interested  fans  in  the  Chicago  region. 


GRAND  JURY  IN  ACTION 

After  several  weeks  delay  in  completing 
its  membership  the  Marion  county  grand 
jury  in  Indianapolis  has  resumed  the  in¬ 
vestigation  of  charges  of  corruption  in 
Indiana  political  and  official  life  made  last 
fall  by  Thomas  H.  Adams,  editor  of  the 
I  'hiccntics  Commercial. 


Supplies  and  Equipment 


THE 

MARGACH 

FEEDER 

for 

Linotype,  Intertype, 
Monotype,  Lndlow,  and 
Elrod  machines 

$75.**  each 

Pnrther  inquiries  may  be  directed 
to  the 

N.  T.  Times  Phila.  Bnlletin 

Chicago  Tribune  Boston  Herald 

er  sereral  hundred  other 
pnblishers  upon  request. 

Margach  Mfg.  Co.,  Inc. 

211-215  Centre  SL,  New  York 


Halvorsen  Newspaper 
Stttfnng  Machines 

are  now  being  used  by  many  of  the  leading 
Mwspapers  from  coast  to  coast  and  border 
border .  In  one  plant  the  machine  has  saved 
one-fifth  of  its  cost  in  six  months.  QPapers 
can  be  delivered  in  better  condition  to  dis¬ 
tributors  and  to  the  readers. 

After  a  thorough  investigation  you 
toiU  want  to  invest 
W rite  for  full  particulars 

NONPAREIL  MACHINE  COMPANY 
36  S.  Throop  Street,  Chicago 


Fastest,  most  easily  operated, 
most  accurate  and  duiwle  flat 
caadna  box  you  can  buy.  Per¬ 
fectly  Dolanced.  New  design  lock¬ 
up  bar  allows  for  quick  change 
when  regulating  thickness  of  casta. 
Powtive  quick  lock  •  up  at  four 
points  on  box  with  one  lever 
mevement.  Write  for  complete 
catalog  of  Goss  Stereotyping 
Machinery. 


THE  GOSS  PRINTING 
PRESS  CO.,  CHICAGO 


FOR  BETTER  PRINTING 

use 

Herrick  Inks 

Cost  more.  Worth  it. 

No  sohstitiitee.  Made  from 
the  hest  materials. 
Specializing  to  requirements 
of  each  pressroom. 

Ask  the  Publishers  who  use  them, 

WM.C.HERRICKINKCO.,Inc. 

401  West  33rd  Street 
New  York  City 
Factory:  Rutherford,  N.  J. 


Drive  and  Control 
for 

Newspaper  Presses 

A  representative  in¬ 
stallation,  just  com¬ 
pleted,  on  a  Hoe  press 
is  that  of  a  73-h.p.,  a-c. 
equipment  at  the  Phil¬ 
adelphia  News.  This  is 
a  repeat  order. 


GENERAL  ELECTRIC  i 


BLANKETS 


of  all  kinds  for  all  makes  of 

Rotary  Newspaper  Printing 
Machines 

Automatic  Efficiency  Felt 
Blankets 

Monocork  Blankets 
Oil-proof-face  Rubber 
Blankets 

Cutting  Rubbers  and 
Conveyor  Wire. 

You  can  save  waste  paper,  in¬ 
crease  production  and  obtain 
better  printing  when  your  ma¬ 
chines  are  properly  blanketed. 

We  specialize  in  the  manafacture 
of  Newspaper  Printing  Blankets 
and  carry  a  complete  line,  includ¬ 
ing  all  widths  and  thicknesses. 

New  England  Newspaper 
Supply  Company 

Worcester,  Mass.,  U.  S.  A. 
Cable  Address  NENSCO 
Worcester,  Mass. 


Hoe  Automatic  Curved  Plate 
Finishing^  Cooling  and  Drying  Machine 


Trims,  tail-cuts,  shaves,  cools  and  dries  six  plates  a  minute. 


'  R.  HOE  &  CO.,  INC  504-520  Grand  St.,  New  York  City 

I  7  South  Dearborn  Street  Pere  Marquette  Bldg.  7  Water  Street 

I  CHICAGO.  ILL.  NEW  ORI-EANS,  LA.  BOSTON,  MASS.  ' 


Classified 


ADVERTISING 


General  Promotion 


If  You  Want  Mora  Local  Advntk^  ooT' 
to  work  for  you  selling  our  “WorftiSa! 
Features.  Write  F.  G.  Hogu  STnHi“T 
Lemcke  Bldg.,  Indianapolis,  Ind.,  or  Kane^ 


Supplies 


Shading  Sheets  for  Art  work  and  Bndar  g. 
frets.  Bourges  Service,  Inc.,  144  VV*«  ^ 
St.,  New  York. 


BUSINESS  OPPORTUNITIES 


Brokers 


Real  Opportunity  for  Quick  Buyer-ControHj. 
interest  in  two  good  weeklies  and  job  ^ 
within  twenty  miles  of  New  York  Otr  J, 
elusive,  rapidly  growing  field;  good  circ’uUtioi- 
splendid  advertising  patronage.  Also  very  (U 
sirable  evening  publication  in  middlew. 
J.  B.  Shale,  Times  Bldg.,  New  York. 


Omar  D.  Gray,  who  lives  in  a  Missouri  dtj 
.-ind  who  says  that,  counting  his  Jersey  cow  ui 
the  hound  dogs  on  his  street,  there  are  “eleiK 
hundred  of  us  in  Sturgeon,"  is  still  doing  some 
newspaper  brokerage  Business,  and  newspa» 
men  in  41  states  have  confidence  enouj^  io  Gin 
to  entrust  their  business  to  him.  In  bis  Inte 
todav,  he  says; 

"I  have  a  printed  list  of  newspaper  property 
listed  with  me  for  sale.  I  can  sell  yon  a  sneklv 
with  as  small  a  payment  down  as  $1,000.  Aij 
I  have  dailies  with  buildings  priced  u  hitb » 
fS.^O.OOO. 

“I  have  a  bushel  of  fun  as  I  go  along,  na 
if  I  do  have  to  sue  occasionally  a  dient  for 
commission.  Last  month  1  collected  a  conau. 
sion  of  $522.50  from  a  client  who  nudenena 
him  in  the  courts  for  a  year. 

‘T  have  a  client  who  wants  to  buy  a  daily 
in  Washington  or  Oregon  in  a  town  of  fnsii 
8,000  to  12,000,  and  he  is  anxious  to  do  holi¬ 
ness  quickly. 

‘T  have  a  newspaper  property  in  the  Sorth 
which  can  be  converted  into  a  daily,  and  for 
good  reasons  the  owner  wants  to  sell  same. 

“I  can  sell  a  Kansas  daily,  with  a  vond^ 
building,  for  around  a  quarter  of  a  milio: 
dollars,  and  at  this  price  paper  will  show  u 
earning  power  of  10  per  cent. 

“I  can  sell  an  Indiana  daily,  with  buildiii. 
for  $550,000.  The  paper  is  clearing  arooad 
$50,000  per  year. 

“I  have  a  good  weekly  in  Oklahoma  cleariig 
around  $5,000  per  year,  and  it  will  take  $14,500 
to  handle  it. 

‘q  have  two  splendid  money  making  wteklin 


in  Texas,  one  of  which  is  clearing  $10,000  per 


year. 


“I  have  a  good  Missouri  daily  priced  it 
$17,500. 

“I  have  an  Arizona  daily  which  can  be  honglt 
for  $45,000,  with  $25,000  down,  or  $75,000,  m- 
eluding  building,  with  $35,000  down. 

“I  have  a  client  with  $25,000  who  winri  » 
buy  an  interest  in  or  all  of  a  daily  in  Indiant, 
Illinois  or  Ohio. 

“Have  splendid  weekly  in  Kansas,  an  leJ 
for  $20,000  down.  Clears  around  $10,000  pc 


year. 


"Michigan  weekly.  $60,000  annual  busint*. 
$10,000  yearly  profit.  $30,000  cash  will  lundk- 

‘‘I  have  client  who  can  put  in  from  $50,000 
to  $100,000  in  Evening  Daily,  town  of  50,000 
or  more,  or  he  will  buy  cnutrolling  interesl  or 
minority  interest  with  management  contact. 
Centra!  states  preferrH. 

“I  sold  the  Republican  at  Macon  some  dv 
ago  to  Eidgar  White  and  Chas.  Wisenbom  for 
$15,000,  and  they  will  make  a  success  of  th» 
paper,  too. 

*‘27,500  cash  will  buy  controlling  interest  a 
Arkansas  daily  which  has  87  local  stockholders. 
Office  has  linotypes  and  other  good  equipment. 

“$15,000  cash  will  buy  Illinois  weekly  which 
is  clearing  $8,500  a  year.  Good  buy. 

“Client  wants  weekly  newspaper  and  job  shoo 
in  Eastern  or  Central  Pennsylvania.  . 

“I  can  sell  newspaper  and  job  shop  m  hct| 
section  of  Arkansas.  Plant  cost  $10,000.  Owntt 
wants  to  travel  for  a  year  and  spend  his 
and  will  sell  for  $7,500,  on  easy  terms.  Might 
consider  right  partner.  Good  man  can  get  hxzl 
help  to  take  some  stock.  Here’s  a  good  prepo¬ 
sition  for  some  man.  I  made  a  trip 
section  I  say  is  good.  Why  don’t  you  buy  tut 
and  quit  fooling  around?  . 

“I  am  getting  an  average  of  three  new  hstui|| 
a  week.  Before  the  year  is  out  I  wtU  t* 
bragging  around  having  a  million  dollar  propo- 


sition.  _ 

‘‘That  was  a  fine  free  ad  the  PublisbOT 


-Auxiliary  gave  me  last  week  about  tny  iw 
speeches  on  Europe.  I  do  not  think  muchw 
these  talks,  but  I  am  having  calls  to  go  e»^- 
where  to  make  my  speech.  I  did  not  frame  w 
talk  to  try  and  get  on  the  lecture  platform,  ou 
just  to  keep  in  touch  with  my  local  folks,  Dm 
I  am  getting  letters  and  telegrams  j 

the  country  to  speak  in  churches  and 
do  not  want  to  get  excited  and  try  to  butt  iw  : 
Bill  Rogers’  class,  but  d^ently  I  do  E 

jumping  around  and  getting  rid  of  a  little  w  : 
air  if  perchance  I  might  *?  ’.  !™i 

brokerage  business  in  the  vicinity  of  when 
am  to  lecture.  You  know  my  game  is  Wpgg 
selling  and  consolidating  newspapers. 
miking  is  a  side  issue.  ,  , 

“Just  as  I  wanted  to  close  this  ad  a  iww 
comes  from  a  client  who  says  he  ^ 

a  good,  live  weekly  in  Wisconsin  or  Ojtan*. 
Wake  up  hoys  and  send  me  your  listing. 
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Employment— Equipment— Services 


business  opportunities 


EMPLOYMENT 


EMPLOYMENT 


MECHANICAL 


Brokers 


Help  Wanted 


Situations  Wanted 

Circulation  Manager  available  at  once  on  ac¬ 
count  ot  consolidation.  High  grade  references, 
age  39,  no  objection  to  location,  years  of  suc¬ 
cessful  experience.  Send  for  credentials.  C.  M. 
l  l.itzer.  Elks  Club.  Omaha.  Xeb. _ 

of 


Equipment  for  Sale 

Job  PVesses,  Paper  Cutters,  Wire  Stitchers. 

etc. — A  complete  line.  Overhauled  and  guar¬ 
anteed  machines  at  bargain  prices.  Easy 
terms.  HotTman  Tviie  &  Engraving  Co.,  114 
E.  13th  St.,  N.  Y.  City. 


rv^Tjoirml.  established,  in  good  condition.  Newspaper  Advertising  Salesman— Seasoned 

-j  expansion.  Gross  about  $20,000.  man  with  copy  ideas  and  ability  to  sell  them 

orice  $17,500  cash.  Harris-Dibble  Ca.  to  progressive  .\.  E.  city,  33,000.  t.ive  age,  ex. 

AsSing  „  York  City.  penence,  references,  salary  requirements,  photo, 

345  Madison  Avenue,  wew  torn  t.uy. _  first  letter.  B-932.  Editor  &  Publisher. _ _ 

Suburban  WeeUy  netted  $22J)00  in  1926.  Newspaper  Advertiaing  Salesman  and  copy  City  Ckculatiati  Manager,  30  years  of  age. 

It  serves  15,000  people  in  rapidly  growmg  com-  thoroughly  experienced,  and  with  con-  married,  desires  to  connect  with  daily,  morning.  Printers  and  Bookbinders  equipment,  machin 

nunity,  north  central  state.  Average  ad  rate  >tructive  ideas  to  present  to  retailers,  can  secure  '  -  .  .  .  .  ..  . 

— -tj  Web  press  equipment.  Available  for  profitable  position  on  leading  Middle  West  news 

000,  half  cash.  Prop.  1508x.  H.  F.  ..  .  .. 

richs.  Litchfield,  111. 


Interest  For  Sale 


Wanted,  newspaper  brokerage  business. 
National  Newsivaper  llureau.  Bedford  Building, 
Oncago.  _ _ 


evening  or  combination,  dissatisfied  with  their 
present  city  circulation.  Paper  pMsibly  has 
man  carrier  system  with  men  solicitors,  and 
would  like  to  be  sold  on  the  boy  carrier  idea. 
Applicant  has  had  12  years’  experience  on 
several  well  known  papers.  Especially  strong  on 
reorganization  and  boy  promotion.  References 

_  and  proof  furnished  as  to  past  ability.  Address 

Reporter  wanted;  experienced  on  court  house  B-891.  Editor  &  t^blisher. _ _ 

job.  No  cubs  need  apply.  Be  sure  to  state  City  or  Country  CircuUtor,  or  .Assistant  Cir- 


paper.  Must  be  able  to  get  new  business.  This 
isn't  a  copy  chasing  job.  In  miswering.  give 
experience,  references  and  minimum  s-alary  to 
start.  Also  state  if  drawing  account  and  com¬ 
mission  will  be  considered.  Only  producers  need 
apply.  B-933,  Editor  &  Publisher. 


cry,  type,  supplies,  Kelly  presses,  cut  cost  ma¬ 
terial,  send  (or  revised  pre-used  machine  sheet. 
Conner  Kendler  Branch  A.T.F.  Co.,  96  Beck¬ 
man  St.,  New  York  Qty. 


age,  experience  and  salary. 
Publisher. 


B-y40,  Editor  &  culation  Manager.  Experienced  all  branches 

_ _  _  circulation  work  from  route  carrier  up.  At 

Partner  Wanted,  attractive  newspaper  pr^-  „liahle  sr.-nrate  ,.f  o.wsd  r«.r«,.nal  Pt^'sent  City  Circulation  Manager  and  Assistant 

Cutler,  3541  West  13th  Hace,  (Hii-  Reporter,  reliable,  accura  e.  ot  good  personal  j  5,  000.  Substantial  reasons 

sition.  M.  cutler,  as  appearance,  able  to  write  better  than  the  aver-  for  desfring  ch.iiige.  References.  8-921,  Editor 

Publisher. 


Newspapers  for  Side 


age,  thoroughly  grounded  on  lieats  and  fea- 
s  tures.  Position  open  April  9th  on  staff  of 

modem,  progressive  daily.  Give  age.  marrie<l  Classified  Manziger  -I  know  how  to  build  your 


IS-page  Scott,  with  complete  stereotype  equip¬ 
ment,  for  sale.  Now  in  use.  Concord  Tele¬ 
gram,  Concord.  New  Hampshire. 

Used  Goss  Matt  Roller  for  wet  mats  only,  for 
sale  cheap.  The  G<oss  Printing  I*ress  Co.,  1533 
So.  Paulina  St.,  CTiicago,  Ill. 


Equipment  Wanted 


ingle,  references,  last  salary,  and  where,  classified.  32  years  old,  married,  college  gjradu 
Send  sample  of  work  and  photo.  The  Leader,  ale.  7  years'  classified  experience.  Best  of 
th^  'oest  mraey  making  Mt.  Clemens,  Michigan.  references.  Prefer  paper  in  East  or  Middle- 

NVest,  circulation  about  80,000  or  larger.  B-937, 


For  Sale— One  of  - 

weeklies  in  the  United  States.  Middle  Western 
, me  Strategic  location.  Exclusive  field, 

r.rowing  City.  Net  profits  in  excess  of  $20,000 
yearly  *  The  price  is  $50,000.  Half  cash.  Ad¬ 
dress  B-929.  Editor  &  Publisher. _ 

c— n  DaBy  Paper  for  sale  in  Middle  West 
dty,  netting  better  than  $12,000  a  year;  priced 
reasonably  and  favorable  terms.  Address  B-915, 
Editor  &  Publisher. 


Situationa  Wanted 


Editor  &  Publisher. 


Country  Editor 


-F'iction  writer  wants  perma- 
Advertising— Young  man,  twenty-eight  years  nent  job  of  afternoons  as  reporter-editor  of 
of  age,  seven  years’  experience  on  Metropolitan  strong,  politically  independent  country  weekly, 
and  weekly  papers.  Suitable  for  Classified  Have  reported  on  city  dailies,  run  my  own  coun- 
Manager  or  display  solicitor.  Open  for  con-  try  weekly,  understand  rural  requirements,  am 


nections  immediately.  Interviews  solicited, 
location.  B-917,  ^itor  &  Publisher. 


Any 


Newspapers  Wanted 


Advertising  Manager  and  Salesman,  six  years’ 
experience  New  York's  leading  paper;  at  present 
in  Middle  West  on  evening  paper  with  circula¬ 
tion  300,000.  Also  agency  experience.  B-932, 

Weekly  Wanted  by  experienced  newspaperman.  Editor  &  Publisher.  _  _  _ 

Penn.,  New  York,  New  Jersey.  Must  field  Advertising  Manager  desires  permanent  posi- 
for  development.  No  brokers.  B-930,  Editor  &  tii  n  in  city  up  to  .'5,000  population.  Six  years’ 
I^blisher.  experience,  all  departments.  Best  of  references 


(iractical  primer;  speedy,  snappy  newswriter,  41 
years  old,  married,  sound  liealth,  teetotaler. 
Westerner  and  prefer  job  in  Southwest.  Ready 
to  go  and  can  deliver  the  goods  in  half-time 
work.  B-925,  Editor  &  Publisher. _ 

Cempoeing  Room  Superintendent  or  Foreman 
wishes  position  where  cap.ability  and  effciency 
will  count;  in  present  jmsition  two  years,  but 
desire  to  locate  permanently  with  good  paper. 
Experience  of  years  with  large  paper.  Had 


Anglebar  Duplex  eight  page  press,  or  Gcas 
Comet  wanted;  must  be  in  good  condition.  Con¬ 
cord  Telegram,  Concord,  New  Hampshire. 

Conveyer  Wanted;  grive  full  description;  write 
Racine  Times-Call,  Racine,  Wis. 


LEGAL 


IMTERNATIONAL  PAPER  COMPANY 
New  York,  N.  Y.,  February  23,  1927. 

The  Board  of  Directors  have  declared  a  regular 
quarterly  dividend  of  one  and  three-quarters  per 
cent  (134%)  on  the  Cumulative  7%  Preferred 
Stock  of  this  Company,  and  a  regular  quarterly 
dividend  of  one  and  one-halt  per  cent  (1%%) 
on  the  Cumulative  6%  Preferred  Stock  of  the 
Company,  for  the  current  quarter,  payable  April 
15tli,  1927,  to  holders  of  record  at  the  close  of 
business  .\pril  1st,  1927.  Checks  will  be  mailed. 


furnished.’  Available  on  short  notice.  B-935,  charge  large  and  small  composing  rooms.  B-928  Tr.insfer  b-Kiks  will  not  close. 

-  -  Editor  &  Publisher.  - - 


Arizona.  From  $20,000  to  $50,000  first  pay 
ment.  Prefer  exclusive  field.  W.  K.  L^tn 
erocli;  Perry,  Okla. 


CIRCULATION 


Promotion 


Want  to  Buy  Dolly  or  jargo  county  seat  week-  Kditor  &  Publisher. 

Advertise  Manager,  twenty  years  classified 
and  display  experience.  Prefer  commission  ar- 
r.angen'.ent,  rather  than  salary.  B-936,  Editor  S: 

Publisher. _ 

Advertising  Manager  or  Assistant  Business 
Manager^Man  with  twenty  years’  experience 
is  available  to  newspaper  offering  permanent 
future  to  zealous  worker.  Has  record  of  success 
in  cities  of  100,000  to  275,000  population  in 
New  England  and  the  South.  B-920,  Editor  & 

Cbeulatian — When  quick,  additional  ctrculation  Publisher. _ 

ooverage  becomes  necessary,  remembar  that  our  Adverting— Linage  will  grow  when  I’m^  on 
twenty  years  in  this  one  line  of  endeavor  is  the  job.  f'loodwill  is  gained.  Two  years’  of 

promotion  with  a  second  paper  brought  lots  of 
exclusive  business.  I  did  all  advertising  for 
local  merchants,  writing  copv  that  pays.  Did 
merchandising  and  surveys  for  rational  adver¬ 
tisers.  Left  paiwr  two  months  ago  to  go  with 
manufacturer.  Dissatisfied  and  open  to  offer  as 
advertising  manager  or  promotion  man.  Let  me 
jirove  what  I  can  do  tor  you.  Cecil  Edward 
( 'iitting.  1577  13oan.  East  Cleveland,  Ohio. 


OWEN  SHEPHERD,  Treasurer. 


ywr  pr^  against  experimenting.  Write 
wire  Pacific  Coast  Grculation  Service,  Belt 
Block,  Ciacinnati,  Ohio. 

Ckcidatloa  Buildera— Blair  &  Austin,  1504  Cen¬ 
tre  ava,  Reading,  Penn.  Originators  of  Sales¬ 
manship  Qub  Campaigns. 

Superior  Circuiatian  Builders — The  W.  S.  Ken- _ 

dall  Company.  104  North  Bailey  Ave.,  Louis-  Buslneos  Manager,  25  years’  publishing  expen- 
ville,  Kentucky.  The  circulation-building  or-  cnee,  desires  to  locate  in  small  city  on  Daily 
lanization  that  has  set  the  standard  for  aggres-  or  well  established  weekly.  Can  secure  adver- 
«ve,  successful  circulation  campaigns  for  nearly  tisiiur,  circulation,  job  printing.  Thoroughly 
twenty  years. 


Desk  Man,  telegraph  editor,  copy  reader, 
experienced,  desires  position  on  Southern  after- 
noon  daily.  Address  B-914.  Editor  &  Publisher. 

Editor,  now  employed,  wishes  to  open  negotia¬ 
tions  for  work  on  progressive  morning  paper. 
Can  handle  and  prepare  editorial  page  efficiently. 
Twe  VC  years’  experience.  B-894,  Editor  & 
Publisher. _ 

Layout  Artist-Cartooaist,  agency  experience, 
-ccks  newspaper  opportunity.  B-923,  Editor  & 
Publisher. _ 

Looking  to  Future:  Young  man,  three  years’ 
experience.  Handle  telegraph  desk,  sports,  pony 
report.  Set  type  and  make  up.-  Write  color¬ 
ful  stories.  Prefer  telegraph  and  sports  editor 
in  small  city  in  midwest  or  west,  although 
location  is  no  barrier.  University  graduate. 
Now  employed.  B-844.  Editor  &  PuMisher. 
Mechanical  Superintendent — Press  Room  Super¬ 
intendent — Several  years  experience  in  all  forms 
of  newspaper  press  work;  knowledge  of  stereo¬ 
typing.  a  working  knowledge  of  other  dgiart- 
ments.  Am  30  years  old,  a  Mechanical  Engi¬ 
neer  by  training  and  a  university  graduate. 
Member  of  Web  Pressman  Union.  Have  the 


Newspaper  Properties 

Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

BoaiasM  SaUbllahad  la  IIM 
350  Madison  Awe.,  New  York 
BaoUo  Oeast  Maprasaatatlvai 
X.  0.  Xsaia,  M.  Oaaoa 
Mwa,  Bararty  Hills,  Oalif. 


familiar  with  costs  and  mechanical  equipment,  experience,  training  ami  .ability  to  render  and 
Seeks  opportunity  to  turn  papCT  writh  poasibili-  can  guarantee  any  publisher  efficient  and  satis- 
ties  into  paying  property.  Write  or  wire  B-938,  factory  service  in  either  position.  B-924,  Editor 

X-  Publisher 


Tha  WarUa  1  argwat  Chxulatlan  BuUiBg  Or* 

ffiatiatiuu  -The  only  circulation- building  aerv-  Editor  &  Publisher, _  _ _ 

PyhlUhera’  CTu-cuIatioo  Manager,  twenty  years’  experience  Newspapw  Executive^  capable  of  handling 
"  "  *  **  '  on  morning  and  evening  papers;  thoroughly  fa-  entire  property  and  developing  it  to  the  best  pos- 

miliar  with  Philadelphia  field.  Now  employed,  sibilities.  Can  furnish  references  and  able  to 
First -class  references.  B-931,  Editor  &  Pub-  come  at  once.  For  full  particulars.  Address  B- 
Usher. _ _  *>06,  Editor  &  Publisher. _  _ 


tffidariti  of  the  exact  results  at  its  every 
oampaign.  The  Charles  Partlowe  Company, 
Occidental  Building,  Indianapolis. 


EDITORIAL 


Circulation — Do  you  want  an  acting  circulator —  Syndicate  Man,  now  employed,  seeks  new  con- 
not  a  talking  one — a  man  who  knows  distribution  nection.  Fourteen  years’  experience  in  phases 
=  thoroughly  and  how  to  build  circulation  by  giv-  of  the  business.  Christian.  Absolutely  qualified, 
ing  service  Age  30.  Married.  Address  B-926,  Editor  & 

_ _ _  _  Due  to  the  suspension  of  The  Cleveland  Ti^s  P’lblisher, _ 

Tha  Milwaukee  Leader  is  the  new  naner  this  avail^le  and  will  consider  -young  Man  wants  position  00  country  weekly 

week.  For  samples  of  a  live  alert  date  management  of  small  raper  or  a  cit^  o,.  snuH  daily  doing  job  work,  to  learn  the 


Syndicate  Featurea 


Hall  Race,  New  York. 


EMPLOYMENT 


Help  Wanted 


Circuktion  Manager  at  present  mployed  wants 
new  connection.  Absolutely  qualified,  age  thirty- 
two,  excellent  references  and  recommendations. 
Boxes  B-867  and  B-8S6  take  notice.  For  other 
information  write  B-887.  Editor  &  Publisher. 
Carculatloo— Thoioughly  competrot  and  experi¬ 
enced  director  and  builder  of  circulation,  now 


enced.  B-888,  Editor  &  Publisher. 


MECHANICAL 


CONSOLIDATION 

Th«  merging  of  newspapor  interests  ia 
a  anbjeot  ^at  haa  reoelveid  spaoial  study 
and  investitstlon  by  tbia  firm  tot  nearly 
17  yean.  It  ia  a  big  subjeot  and  reqnlrea 
coniiderabla  teehnical  knowledge,  both  aa 
to  valuation  and  oporating  metbodi. 
fVben  properly  organized,  the  reeulta  nro 
never  disnppolntlng. 

'Wo  hnve  boon  fncton  in  many  Im¬ 
portant  oonsolldations,  inlaa  and  ap- 
praiials. 

HARWELL  &  CANNON 

Times  Bldg.  New  York 


Equipment  for  Sale 


_  . - - - - j  _ . _ Complete  Printing  Plant,  suitable  for  daily 

Office  Manager  and  Auditor,  thor-  available  at  once  on  account  of  suspension 

oughly  experienced,  wanted  at  once  by  daily  ^  wfll  onbT^^sid^^norition  Publication  of  ilew  York  Commercial.  Ad- 

CTu'!'/  Vork.  B-934.  Editor  i  on  pT^  wher^goo^clea”  cii^atfon  method.  I*?"™.!  of.  Commerce,  32  Broadway,  New 

are  employed.  Prefer  west  coast  publication. 

Best  reasons  for  desiring  change.  B-890,  Edi¬ 
tor  &  Publisher. 


Pubhsher. 


York  City,  for  full  particulars. 


Q^™iatlon  Manner  and  solicitor  who  can  pro- 
it*  ABC;  handle  suburban  and 
foontry.  To  producer  who  is  not  afraid  of 


wiiu  IS  uui  airaia  01  Circulation  Manager,  live,  of  an  A.B.C.  weekly, 
wxirs  and  will  handle  anything  from  solicita-  National,  class  jiublication,  available  April  1. 
non  up,  txisition  is  open  on  modem,  progressive  Thoroughly  experienced  in  daily  and  class  fields, 
daily.  Send  age,  married  or  single,  references.  Married.  Sober.  Highest  references.  A.  L. 
j5*t  performances,  salary  and  where,  photo.  Millmore.  146  D  St.,  S.  E.  Washington.  D.  C. 
Leader,  Mt.  Clemens,  Mich. 


JJsn  Mature  Years  wanted  to  take  charge 
l,,j’’?’'*P®P'’'  reference  department.  Must  have 
Execu?*  '?  newspaper  work. 


CkrculatioB  Manager  seeks  change.  At  present 
employed  on  Southern  daily,  but  .«eeks  imme¬ 
diate  change.  Good  record;  20  years’  circulation 
experience,  ten  years  as  circulation  manager. 
Best  references.  Have  added  2,000  net  in  last 


Duplex  24-page  Tubular  Press,  with  full  stereo¬ 
type  equipment,  for,  sale.  Will  be  available  in 
late  summer.  Now  in  use  by  publication  moving 
into  new  building  with  new  plant.  For  full 
information,  address  Journal  of  Commerce, 

32  Broadway,  New  York, _ 

Duplex  Mat  Roller  for  sale,  first  class  condi¬ 
tion.  B-941,  Editor  &  Publisher. _ 


For  Sole— Completely  equipped  and  practically 
new  and  modem  newspaper  plant,  including 
fourteen  Linotypes,  Models  Ei^t,  Fourteen  and 
Twenty-one;  Duplex  Tubular  Presses,  Ludlows, 
Elrod  Caster,  all  cut  cost  composing  room  and 

ntiir-a  Cl”  —  tuviii  wurx  also  re-  auminisiraiinn,  uciaii,  z\.  d,  v,.  civ.  iiriciiioer  Other  high-grade  material.  Plant  to  be  sold  as  a 

JralTu  commensurate  with  ability.  Ad-  1.  C.  M.  A.  Address  B-927,  Editor  &  Pub-  whole  and  priced  for  quick  sale.  Apply  Times, 

aresa  Managing  Editor,  Post-Dispatch.  St.  Louis.  Usher.  2160  Payne  Avenue,  aeveland,  Ohio. 


-j some  knowledge  of  the  ten  months.  Thorough  knowledge  of  promotion. 
Cl  reference  room  work  also  re-  administration,  detail,  A.  B.  C..  etc.  Member 


I  WE  CONNECT  THE  WIRES  ^ 


^^ANTED;  Experienced  adver¬ 
tising  salesmen  sikI  copy 
writers  for  positions  now  open 
in  display  and  classified  depart¬ 
ments  of  well  known  daily  news¬ 
papers  East  and  Middle  West. 
Write  fully.  Registration  free. 


FCRNALD'S  Exchange.  Inc. 
■souaiTV  BLoa.  BpmasriSLD.  M«aa 
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ONE  DOLLAR 
WILL  BE 
PAID 
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IDEA 
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I'll  the  idea  of  centering  public 
interest  on  the  waterfront  and  mari¬ 
time  activities  of  the  city  the  Seattle 
Journal  of  Commerce  carried  on  an  edi¬ 
torial  campaign  for  the  creation  and 
public  observance  of  an  annual  Marine 
Day.  The  idea  met  with  immediate  ap¬ 
proval,  yielded  much  copy,  and  attracted 
the  favorable  comment  of  many  of  the 
shipping  and  business  leaders  of  the 
Northwest.  The  movement  lias  been 
ta'ken  up  by  local  organizations  and  is 
‘o  be  carried  out  this  year  It  promises 
to  grow  into  a  very  important  yearly 
event,  supported  by  advertising. — N.  S. 

Why  not  make  a  survey  of  the  busi¬ 
ness  houses  of  your  city,  and  put  over 
a  sjK'cial  supplement  entitled  "Uuarter- 
Century  Cimimunity  Builders”?  Obvi¬ 
ously,  the  advertisers  would  be  firms  of 
good  reputation  who  have  been  estab¬ 
lished  25  years  or  more. — V.  N.  \’. 

The  Oehi’ein  (la.)  Daily  Register  re¬ 
cently  conducted  a  Typographical  Error 
(7ontest  that  proved  the  biggest  boon  to 
advertisers  and  interest  drawing  card  to 
subscrilK-rs  and  readers  of  anything 
before  initiated.  Prizes  of  $4.00,  $3.(K}, 
$2.00  and  $1.(X)  were  offered  to  the  per¬ 
sons  who  turned  in  the  most  misspelled 
words  in  the  display  and  classified  ad¬ 
vertisements.  The  contest  lasted  for 
three  weeks  and  a  daily  list  of  the  stand¬ 
ing  of  the  contestants  was  published.  It 
developed  from  a  novel  stunt  to  a  most 
successful  contest  with  a  great  deal  of 
rivalry  toward  the  close  aiKl  resulted  in 
the  sale  of  a  large  number  of  dictionaries. 
Proper  names,  words  with  more  than  one 
way  of  spelling  or  slang  words  and 
abbreviations  were  not  counted.  Adver¬ 
tisers  were  pleased  because  their  ads 
were  read  word  for  word.  Readers  were 
plea.sed  because  of  the  educational  fea¬ 
ture.  we  were  pleased  because  of  the  in¬ 
terest  in  the  Register. — \V.  T.  Arm- 
bauster. 

.•\  column  or  so  of  extra  advertising 
for  the  Radio  Page  can  be  picked  up 
easily  by  running  a  daily  Radio  Dealers’ 
Directory.  This  directory  is  made  up 
of  single  column  cuts  of  the  radios 
carried  by  the  dealers  in  your  town  w'ith 
the  name  of  the  make  of  radio  over 
each  cut.  Under  each  cut  is  listed  the 
names  and  addresses  of  the  dealers  who 
carry  that  particular  radio.  If  a  dealer 
carries  tw'o  or  three  makes  of  radios, 
sell  him  the  idea  of  listing  his  name 
under  each  cut.  The  Radio  Directory 
is  sold  on  a  contract  basis.  The  cost 
per  day  for  each  dealer  is  so  small  that 
it  does  not  cause  him  to  cut  down  on  his 
regular  radio  advertising.  Yet  the  Radio 
Dealers’  Directory  nets  the  paper  52  or 
more  columns  of  extra  advertising  a  year. 
— Miles  F.  P.  Dallison. 

The  Franklin  (Ind.)  Star  has  boosted 
its  circulation  substantially  during  the 
past  year  by  playing  up  the  news  of  the 
smaller  cities  in  its  trade  area.  Five 


Brilliant,  Sparkling 
Sport  Stories 
By  Davis  J.  Walsh 
are  written  exclusively  for 

INTERNATIONAL 
NEWS  SERVICE 

63  Park  Row,  New  York  City 


small  towns  are  located  within  a  radius 
of  U)  miles  and  each  one  is  visited  one 
afteriKKin  each  week  by  a  regular  staff 
reporter.  The  Star  has  correspondents 
in  all  of  the  towns  but  the  staff  man 
sees  news  as  it  is  and  specializes  on 
general  home  stories. — D.  O.  V. 


CLUB  TO  EDIT  PAPER 

The  Junior  League  of  Indianapolis  on 
April  y,  will  have  complete  charge  of 
the  editions  of  the  Indianapolis  News. 
Members  of  the  league  are  soliciting  ad¬ 
vertising  all  over  the  state.  Net  proceeds 
of  the  edition  will  go  to  the  league  for 
its  work  in  aiding  local  hospitals  and  will 
t)e  used  especially  in  broadening  the  field 
of  occupational  thereapy  at  the  James 
Whitcomb  Riley  and  Robert  W.  Long 
Memorial  hospitals. 

ENTERS  SEMl-WEEKLY  HELD 

Harry  Lutgens,  who  became  editor  and 
proprietor  of  the  San  Rafael  (Cal.) 
Independent  last  fall  upon  the  death  of 
M.  F.  Cochrane,  has  converted  the 
Independent  from  a  weekly  to  a  semi¬ 
weekly  with  two  ten-page  editions. 


HUNCHES 


ONE  DOLLAR  | 
WILL  BE  PAID  I 
FOR  E  A  C  H  I 
“HUNCH”  I 
PUBLISHED  I 


TTNDER  the  caption,  ‘•Whoppers,"  the 
^  Brockton  (Mass.)  linter prise  each 
day  conducts  a  contest  in  which  readers 
submit  the  worst  lies  of  which  they  can 
think.  The  best  whopper  is  selected  and 
printed  under  the  name  of  the  person 
who  wrote  it.  and  the  winner  is  given 
two  theater  tickets.  Xo  whopper  shall 
exceed  150  words. — I>orin  L.  .Nrnold. 

W  hat  are  the  favorite  books  of  prom¬ 
inent  subscribers?  Why  do  they  like 
them?  The  answers  can  be  worked  into 
a  series  of  short  interviews,  to  be  used 
with  a  half  column  cut. — U.  S.  Vance. 

The  opening  of  the  golf  season  offers 
an  oppt)rtunity  for  a  good  feature  on  the 
opening  day  for  municipal  and  private 
courses.  The  name  and  address  of  the 
first  player  to  tee  off,  his  first  shot,  score 
for  the  first  hole,  and  score  for  the 
round,  together  with  a  ((uote  or  two 
from  the  course  attendant  or  club  pro¬ 
fessional,  could  be  worked  up  into  an 
interesting  feature  for  all  readers 
whether  golf  fans  or  not. — W’es.  W.  Dun¬ 
lap. 

American  youth  can  stand  to  stay  in 
school  on  dreary  winter  tlays.  but  how 
about  Springtime  ?  An  interview  with 
the  truant  officer  showed  that  truancy 
and  spring  fell  on  about  the  same  dates. 
It  is  a  good  chance  to  tell  something 
about  the  officer’s  good  and  attendance 
laws. — Tack  Sedwick. 


A  good  feature  story  can  lie  written 
about  the  articles  found  in  mail  boxes 
in  your  city.  The  IVorcester  (Mass.) 
Telegram  found  that  boys  had  dropped 
a  kitten  into  a  collection  box.  The 
animal  woke  from  a  nap  in  the  middle 
of  the  night,  and  its  cries  attracted  the 
policeman  on  the  beat.  The  postmaster 
had  to  be  called  out  of  bed,  before  a 


ASK  US 


about 


JOHN  HELD,  Jr. 


“OH!  MARGY!” 

It  Will  Pay  You 

UNITED  EEATURE  SYNDICATE 

305  World  Building, 

New  York 


man  could  be  sent  ti>  unlock  the  box 
and  release  the  kitten.  Women  drop 
bankbooks  into  these  bo.xes,  and  thieves 
<lrop  plunder  while  running  away  from 
the  iMilice. — Leon  D.  Chamberlain. 


UNITED  PRESS  ASSOCIATIONS 
World  Building  New  York 


proprietor  makes  a  surprisingly  good  K. 
mg  by  selling  parts  from  the  relic 
R.  B.  S. 

The  Coming  (N.  Y.)  Fzrning  Lead» 
took  advantage  of  the  interest  produS 
m  the  price  of  old  coins  as  the  rtS 
of  a  news  dispatch  telling  how  one  pe^ 
had  sold  a  one  cent  piece  for  $100  TV 
newspaper  obtained  a  numismatic  catalw 
and  offered  to  give  free  information  « 
the  price  of  coins.  The  result  was  » 
popular  feature,  as  many  as  25  indi 
viduals  being  listed  together  with  the 
value  of  their  coins  dav  after  dav— P^hI 
M.  Wildrick. 

“If  you  could  take  your  pick  of  aar 
woman  character  in  literature  to  take 
out  for  a  dinner  date,  who  would  it  ^ 
-Vsk  your  business  men  that.  Some  of 
the  professors  here  preferred  Juliet,  some 
Salome.  Be  sure  to  get  their  reaW- 
do  they  want  a  “vamp”  or  one  who 
would  be  good  on  the  "chatter”  or  just 
a  good-looker  ?— .Arthur  Schoeni,  Mad¬ 
ison,  Wis. 


What  Do  You 

KNOW 


Is  there  an  automobile  grave  yard  in 
your  city?  b'ew  towns  of  any  size  are 
without  them.  Such  an  establishment  in 
Worcester,  Mass.,  where  hundreds  of 
cars  were  stored  in  the  open  was  found 
giMid  for  an  illustrated  special  story.  The 
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A  Great  Questions  and 
Answers  Feature 

New  Questions  Daily 

King  Features 
Syndicate,  Inc. 

New  York  City 


What  of  The 

FUTURE? 

Are  you  building  features  for 
the  competitor)  Are  you  sure 
you  can  keep  your  circulation- 
producers? 

EFS  is  an  insurance  against 
rising  feature  costs,  and  the 
newspaper  that  buys  EFS  fea¬ 
tures  keeps  them. 

EDITORS’  FEATURE 
SERVICE,  Inc. 

W,  H.  Johnson,  President 

Cleveland,  Ohio 


THE  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capabk 
to  take  entire  charge  of  your 
department  or  to  &1  impor¬ 
tant  posts  in  the  department 

Address  the  Secretary- 
Treasurer  please,  Mr.  Ch^ 
ence  Eyster,  care  Sttf 
Building,  Peoria,  Ill. 


I 


